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An Extra Pair Per Person 


E give to the industry one big thought for the 
hopeful year of 1921—one extra pair per 


person over what. was consumed in 1920. 

Just one pair multiplied by 110,000,000 and industrial 
joy will reign. It can be done! 

It is our great ambition to so suggest methods and 


policies of merchandising as to bring about that 


desired result. Join us in the campaign. It will 
mean every merchant of shoes in the country render- 
ing a little better service in 1921 than in the year pre- 
vious to bring up the quota of footwear dis- 
tribution. 

What a glorious send-off to such a campaign is 
given the entire industry in the christening party to 
our hopes scheduled for Milwaukee, January 10 to 13. 
There will be marshaled the facts that tell against 
an indefinite continuance of the present abnormal 
situation. 

Established methods of distribution will soon assert 
themselves to set at defiance the habit of thought 
prevalent in 1920 but outlawed in 1921. 

It is time to get the sluggish vehicle of trade off the 
avenue. Style is doing it, for shoe men foresee a year 
in which color, attractiveness, novelty and good taste 
in design will come into their own. 

Merchants are awake to the fact that old friends on 
store shelves are bad friends and that pairs which the 
sales force can call by their first name are taking up 
the place of footwear fashions whose stay will be 
pleasantly brief. Courage and resource will achieve 
“an extra pair per person in 1921.” 

The devil of it all is—the high cost of distribution 
goes right on. The economies possible in other lines 
of effort within an industry are not always possible 
in the merchandising of shoes in one pair lots to par- 
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ticular customers. It is not impossible that some 
economies can be brought about—but take a good 
look at the average cost of retailing shoes in big cities. 
The figures given show something around 28.22 per 
cent. Perhaps you are fortunate in a total that is 
somewhat less. Yet what economies can be made in 
rent at 4.21 per cent? Are there savings to be had in 
the item of salaries listed at 12.51 per cent? And how 
about advertising at 1.65 per cent? Heat and light 
1.10 per cent? Deliveries .96 per cent? Supplies .80 
per cent? Insurance and taxes 2.03 per cent? Gen- 
eral expenses 4.36 per cent; depreciation and shrink- 
age .50 per cent, and bad debts .10 per cent? Look 
the items over. See if there is any radical percentage 
to be saved other than in the real bed-rock principles. 
“Increase of turn-over means decrease of distributive 
costs.” 

_ There may be faults in the present methods of dis- 
tribution, but by the living public that made you, 
there has not yet appeared a method to take the place 
of that practiced by the independent shoe merchant. 
What is more, we don’t expect to find it in 1921. 

It is folly to look to other forms of direct distribu- 
tion as being so efficient as to cut this cost entirely. 
One look at the “returned pairs” item in the mail- 
order business gives the reason for high cost of dis- 
tribution there. One look at the multiple unit type 
of chain stores tells the discerning public that the 
remedy is not there. 

Only years and years of development to its present 
service demonstrates that through shoe stores is the 
public best pleased. It is only in the increase of turn- 
over in every store selling shoes to the public over the 
fitting stool that any real economy is possible to the 
public. Let’s have it in 1921. 
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The “Recorder” Calendar 
for 1921 


REPAREDNESS is the middle name of the real 

merchant. “Hand to mouth’’ is only a phrase— 
for the successful merchant does not exist who does 
not plan in advance either the stock to sell or the 
methods necessary for selling at the time when 
“customers in numbers come to buy.” Anticipation 
is a far bigger factor in building success than any 
other form of superiority over competitors. He who 
visualizes a market before the calendar brings the 
event to pass is truly a merchant. All others are 
shop-keepers. 

It is well in the opening days of a year to visualize 
the selling year. To serve as a guide to such mental 
picturing of opportunities for profit we run in this 
issue the “Recorder” Merchandising Calendar as an 
Aid to Anticipation. Keep this issue, therefore, as a 
year-round reminder. 

Plan out your year. There are “Things to Do 
Every Day”; “Things to Do Every Week’’; “Things 
to Do Every Month”; and “Things Constantly to 
Bear in Mind.” 

Under present conditions, the only chance for 
profit is through a rapid turnover of stock. The 
average merchant has convinced himself that prices 
have not advanced fast enough to overcome losses 
caused by depreciation in cost through changes in 
style. It is important, therefore, that buying should 
harmonize with selling. Stock accumulations neces- 
sarily mean losses. Success can come only through 
buying sizes and widths and styles that turn over 
rapidly. 

In the list of “Things to Do Every Day’—compare 
sales today with those of the corresponding date of 
last year, last month and last week; make a weather 
record; be sure that all shoes received today are 
entered on stock record; be sure that all shoes sold 
are checked off the stock record; be sure that the 
name and address of each customer are secured and 
placed in card index together with the size, width 
and stock number of the shoe purchased and the 
name of the clerk making the sale. If an adjustment 
is made by the customer, this should appear on this 
card. See to it that each broken, ragged or dirty 
carton is removed from the shelf and a clean one 
put in its place. 

In the list of “Things to Do Every Week”—total 
the weekly sales and compare with those of the 
corresponding week last year and last month; check 
up on advertising appropriation in order to see what 
is available for next week; study stock records care- 
fully in order to determine the rate of turnover be- 
cause turnover should be calculated on pairs rather 
than on dollars. 

In the list of ““Things to Do Every Month’—make 
a total record of sales in pairs and dollars and com- 
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pare with those of last month and with corresponding 
month of last year. If special sale has been held, 
make notations and remarks concerning the success 
in order to prepare for a similar sale next *year. 
Take a trial balance and submit financial statement 
to the bank (it pays to keep in close contact with 
your banker). Be sure and have a meeting with the 
sales force, whether that sales force consists of two 
people or a hundred, at least once a month. Should 
you wish topics for discussion at these meetings or 


plans for holding meetings, the ‘Recorder’ will assist 


you. If you do not have adequate stock accounting 
systems we will be glad to assist you in that way also. 
Check over all unpaid bills; take a complete com- 
posite sizing of entire stock so that you will knoy 
how many pairs of each particular size and widtli 
are on hand. 





Serious Flaw in “Luxury Tax” 


WHEN Congress saw fit in 1918 to impose a 
luxury tax upon the long-suffering tax- 
burdened merchants and business men of 
America and then, by some quirk growing out of in- 
experience and lack of knowledge of business, decreed 
that the tax should be collected directly from the 
purchaser, and by so doing made the thousands of 
business men in the United States tax collectors with- 
out salary or position—a sort of minister without 
portfolio—the business men of America hitched their 
belts a notch tighter, set their faces a little grimmer 
and said nothing. Later, howevér, and in the time 
that has passed since, these business men have col- 
lected millions of dollars in the form of luxury taxes, 
which they have faithfully sent on to Washington, 
and politicians working for political expediency and 
spending money with wanton disregard of the laws of 
business economics, sociology or anything else, have 
done the rest. 

At this time the “Recorder” has nothing to say 
about the luxury tax law as such. We said enough 
about that two years ago. But there is one evil in 
the enforcement of the luxury tax law in which the 
“Recorder” has taken a very decided interest, and 
that evil is the discrimination in the practice of the 
Commissioner of Internal Revenue which requires 
every local retail merchant. to state specifically to his 
customer that the price of an article is so much, and 
that the luxury tax is so much, and then allows every 
mail order house, competitors of the local retail 
merchant, to absorb the tax in the selling price of 
its merchandise. 

At first blush this discrimination might not seem 
serious, but every merchant who has studied this tax, 
and its effects on trade, will at once realize the grave 
injustice against the local retail merchant resulting 
from this practice. 

If you will carefully examine the mail order c:ta- 
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Jogue you will see that each article bears but one price 
|'sting, and that in the price listing there is no mention 
rade of the luxury tax which should be levied against 
taxable articles. In that catalogue you will doubtless 
find thousands of articles subject to the luxury tax. 
/fter making this study you will come to a_realiza- 
t'on that the mail order house must be absorbing the 
t. x in its selling price, unless, and we hardly suspect 
tat our government at’ Washington has carried its 
d scrimination this far, the mail order house is not 
c lecting the tax at all. 


When you consider the fact that the mail order — 


h-use has been allowed to absorb the tax in its sales 
prices, you will see how it has been saved the annoy- 
ai ce of quoting two prices to customers (the cost and 
the tax), and has also been saved much of the trouble 
of duplicate bookkeeping. 

\ number of national retail associations have pro- 
te-ted this discrimination to the Commissioner of 
Iniernal Revenue and, after the first three or four 
protests came in, he gave out the statement that he 
was “investigating the situation,” but as yet it 
hardly seems that any action has resulted from his 
investigation. 

A “Recorder” staff meniber went to Washington 
determined to get some sort of report on this situation. 
He talked for a considerable period with one of the 
executives of the Bureau of Internal Revenue. Most 
of the talk went around in circles, the executive re- 
fusing to commit himself, or asking not to be quoted 
on this, that or the other thing, but out of the talk 
two or three definite points were established: 

(1) That no merchant had the right to absorb the 
tax. 

(2) That the purchaser must be informed at the 
time of sale or passage of title, or prior thereto, that 
there is a tax on the article sold and must be told the 
amount of that tax. 

(3) That a printed memorandum sent to the pur- 
chaser after the sale had been made, or with the article 
when delivered, would not constitute “informing” him 
under the Bureau’s interpretation. 

Having established these three points, the “Re- 
corder’’ man asked the Treasury official if, under their 
interpretation, the mail order houses were not violat- 
ing the law in not printing tax amounts in their cata- 
logue. The answers were evasive. 

Intensive competition now being felt requires that 
no one merchant and particularly mail order merchants 
who do not have to contend with local taxes, re- 
strictions and so forth, should be subject to the same 
laws relative to taxation, or any other kind of govern- 
mental interference or control over business. It 
would be a good plan if merchants throughout the 
country would write to their Congressmen or Sena- 
tors protesting this discrimination and asking that 
something be done to cause the Bureau of Internal 
Reverue to issue specific orders*requiring “the mail 
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order houses to comply strictly to the law, as does the 
local merchant. 





The Only Time to Cancel 


WORD about cancellation and returning mer- 

chandise. It is always safer and better to under- 
buy than to over-buy. The merchant who keeps 
adequate records of purchases and sales can gauge his 
buying power fairly accurately. When an order is 
once placed, stick to it. Leave it to the manu- 
facturer to make the shoes right and deliver them 
on time. If he is unreasonably late in making ship- 
ment, it is legitimate to cancel. 

If the shoes do not come in reasonably well up to 
sample it is legitimate to return them to him, but 
first put the burden on the manufacturer or whole- 
saler to do his part. If you owe him a past due 
account at date specified for shipment of a subse- 
quent order, it is legitimate and to be expected that 
he will hold up shipment of the subsequent order 
until the past due account is paid or adjusted. 

A cancellation of the subsequent order under these 
circumstances is manifestly unfair. 





Short Lots Prove Best Lots 


NE of the infallible tests of selling* is to be found 
in the short lots that quickly reveal themselves 
in footwear of present season purchase. 

Constantly remember that remnants—short lots, 
odds and ends—represent the best selling merchandise 
in the house, otherwise they would not be “short 
lots,” but big lots. Sell them when people are call- 
ing for them. It may be necessary to cut the prices, 
but they will sell more easily and bring more while 
the demand is on—while they are in style—than 
when they are past. 





The Last Comes First 


N a season of changing lasts from extended shapes 
to medium toes, study the wood as you never 
did before. Paradoxically, the first thought in the 
construction of a shoe is the LAST. The last shapes 
the shoe; the last gives the variety of shapes to the 
shoe; the last gives style to the shoe; the last is a big 
factor in the sale of the shoe. 

Therefore, the last is the primary step in shoe 
building. Being the foundation of the shoe, it is the 
big factor in the merchandising of footwear. The 
knowledge of its importance ought to be thoroughly 
understood by every retail shoe merchant. Why? 
First, because such knowledge is necessary to right 
buying; second, to right selling, and third, because 
of its effect upon the relations between the {retail 
merchant and the consumer. 
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THE LETTER 


F. P. MEYER, 
Secretary-Treasurer 





T. C. MIRKIL, 


sEUTING 8 wi 
A. H. GEUTING, Setsotanyy : 


Chairman Executive Committee 


NATIONAL SHOE RETAILERS’ ASSOCIATION 
OF THE UNITED STATES OF AMERICA, Inc. 


HEADQUARTERS, 501-502-503 FRANKLIN TRUST BUILDING SPECIAL LETTER 
PHILADELPHIA, PA. 


JAS. P. ORR, 
President 


December 18, 1920 


MEMBERS’ WEEKLY LETTER: #25. 


There appears to be an organized effort on the part 
of certain interests to impress the public with the fact that 
the shoe retailer is not reducing his prices as fast as con- 
ditions warrant, and that he is the "buffer" between the buy- 


ing public and lower prices. 


In support of this statement I refer to the article 
in the "Boot & Shoe Recorder" of November 6th, and to @ recent 
bulletin issued by "The National City Bank of New York® and to 
@ similar one in "Commerce and Finance". 


It is hard to believe that statements of this kind, 
appearing simultaneously, have not had their inspiration thru 
on organization, or organizations, whose motive seems to be 
the placing of the retailer in a false light before the public, 
having it appear by inverse ratio that all other branches of 
the trade are co-operating to bring shoes down, and are being 
foiled thru the action of the retailer. 


Newspaper advertisements, together with all informa- 
tiori from leading business centers bear witness to the fact 
that the retail business is going thru a severe liquidation, 
and that drastic price reductions are everywhere in evidence. 
If the affiliated shoe and leather industries meet the situa- 
tion as promptly as has the retailer, a normal basis will soon 
be reached, and we may look for general business to start on 


its upward climb. 


Yours very truly, 


Lo FP On. 


JEO/L A President, 
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THE ANSWER 


Mr. James P. Orr, President, 
National Shoe Retailers’ Association, 
Cincinnati, Ohio. 
Dear Sir: To err, Mr. Orr, is not uncommon even with august presi- 
dents of associations. To utter preposterous statements is likewise not 


* unusual, particularly when a vivid imagination evolves an organization 


having as a motive the undermining of the greatest industry in the United 
States—that of distribution at retail. The charge is too absurd to consider. 

We can overlook the fact that you attack our issue of November 6 
in a letter to members dated December 18 and received in Massachusetts 
December 24. We cannot, however, overlook the fact that you mistake 
the spur for the axe. 

The function of a business paper is to issue suggestions in advance— 
to anticipate events whenever possible. Advice given in early November 
carries well for November and December, but as reborn in Christmas 
week suggests: 

After the feasting the famine, 
The mark-down after the boost, 
Now you have time to examine, 
The shoes left still on the roost. 


We count as an achievement the forewarning of merchants to liqui- 
date prior to Christmas. Those who moved many pairs in November and 
December have expressed appreciation. ‘Those who stood still in the 


_ road now have opportunity to pick themselves up, knowing full well what 


sort of a truck hit them. 

It takes gumption to tell a big crowd of shoe merchants that they 
are going to lose expected profits (although these are the obvious facts of 
today). When we urged sell, setz, SELL, we gave advance information, 
and those who followed it disposed of much footwear, as national records 
show. 

When the adverse freshets of business are rising, is the time to warn 
folks in the stream of trade. For five years, stores have been holding 
and storing stock. Is it not to be expected that the stream would purge 
sometime? When we fought for rising profits (and you niay well remember 
our battle with “Barney” Baruch in the “Recorder’’), we emphasized 
again and again the necessity for retail shoe merchants building a reserve 
wall of capital against the time when the flood would break. 

With a market full of war-priced goods—with a public unable to pay 
war prices—with selling suspended, what more timely advice than to 
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meet the public with a price to move the goods? What artificial barrier do 
you think could sustain war-time prices? 

We have heard several so-called spokesmen of the trade advocate: 
“Hold on—nothing is being manufactured—you can get the price.” Such 
an orator gets up on his feet, starts his mouth agoing and goes away and 
leaves it running. As Secretary Houston says, “Anyone who holds out to 
the farmers the hope that war prices for foodstuffs will be restored is 
their worst enemy.”” The same is true in the shoe trade and every other 
trade in the country. 


The “Recorder” is fortunate in being a member of the United Pub- . 


lishers Corporation and in obtaining first-hand information on many 
industries. The papers in that great institution are dedicated to the retail 
merchants of the country who distribute to the public. In drygoods, foot- 
wear, hardware, automotives, lumber, etc., these publications serve. In 
every one of these industries, liquidation is in rapid process. 

Do you, Mr. Orr, err in believing that footwear alone can stand to 
prices? No, you don’t, your letter cites severe liquidation and we respect- 
fully ask you to point out in the November 6 issue statements “placing the 
retailer in a false light before the public.” 

What is more, we give you an open invitation to peruse all issues 
published heretofore or hereafter. We hope every one of our subscribers 
will re-read the November 6 issue. Explanation should follow defamation. 

A leadership in journalism lasting a full generation and beyond has 
a strong, solid foundation at the bottom of it. Genuine success must 
be earned; and success is itself a test. By suggestion, we hope to assist 
every shoe merchant in the United States to sell at least one more pair 
per person in 1921. This is our great ambition. 

The “Boot and Shoe Recorder” has stood the test and has been in- 
spired by it to better work and higher achievements in behalf of the retail 


shoe merchants. The great problem of the retail shoe merchant is “getting - 


more shoes sold right at the right profit.” We feel assured that we have 
courageously pointed a path of safe business conduct in what is perhaps 
the most trying time in the history of merchandise distribution. 

Advice given the merchant must not be confused with statements 
to the public direct. We have reason to hope that the National Shoe 
Retailers’ Association will in the future permit issuance of general letters 
injurious to a great servant of the trade only after consultation and con- 
sent of the Board of Directors. 

To err, Mr., Orr, is human. To acknowledge in a similar letter 
to members or even to allow this explanation to go to every recipient of 
the first charge is only fair. May we expect it? 

Very truly yours, 


ARTHUR D. ANDERSON, Editor. 
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Program Arranged for 
Women Guests at the 
Milwaukee Convention 


(Note—Women’s Headquarters are in the Japanese Garden) 


JANUARY 10th. 
9:30 A. M. Registration and Hotel Assignment. 
3:00 P. M. Reception, Japanese Garden. 
7:30 to 8:30 P. M. Style Show, Entertainment. 
8:30 to 11:00 P. M. Informal dancing in Japanese Garden. 


JANUARY 11th. 


9:30 A.M. Leave Headquarters in automobiles for the Municipal 
Art Institute, Special Exhibit. Freedom of 
galleries during Convention to all visitors. 


2:30 P. M. Card Party, Japanese Garden. 


7:30 to 9:00 P. M. Style Show. Athletic Exhibition to which all 
the women are invited. 


9:00 to 10:00 P. M. Informal dancing. 


JANUARY 12th. 

9:30 A. M. Leave Headquarters in automobiles for Mitchell Park 
Conservatory and Public Library and Museum. 

2:30 P. M. Card Party, Japanese Garden. 

7:30 to 8:30 P. M. Style Show and Vaudeville de Luxe. 

8:30 to 11:00 P. M. Informal dancing in Japanese Garden. 


JANUARY 13th. 
9:30 A. M. Shopping Trips. 
Afternoon — Tea at Gimbel Bros. Department Store. 
9:00 P. M. Cotillion and Ball in Fairyland. 


Salle d’Azure has been arranged for the convenience of guests, 
where personal service can be obtained. A corps of efficient hair dressers 
and manicurists will be in attendance in an adjoining room. Extra gowns 
can be checked, and the change made at any hour of the day or evening. 
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Women to Be Honor Guests 


National Convention 


Shoe Retailers’ Association there have 
been entertainments of various sorts for 
the women, but the 1921 General Convention 
Committee is providing far more lavishly in the 
way of entertainment and in prizes offered 
than any former convention committee has 
ever attempted. 
B It is almost impossible for any person not 
in close contact with convention arrangements 
to get even a slight conception of the enter- 
tainment features of the big meeting, especially 
the entertainment prepared exclusively for the 
women guests. 
The wife of a very prominent shoe merchant 
in writing for a hotel reservation insisted that 
she be assigned a room at the headquarters 


\ T each annual convention of the National 


hotel where the women’s entertainments would , 


be held. 

There will be no such hotel at the Milwaukee 
convention, nor will there be any entertain- 
ments at any of the hotels in the city. 

Every single entertainment for both men 
and women will be held in the magnificent muni- 
cipal auditorium. The big show and all the 
side shows will be held under one big roof. 

The grand reception and tea on Monday 
afternoon, the two big card parties (one Tues- 
day afternoon and one Wednesday afternoon), 
and several surprise entertainments, all exclu- 
sively for women, will be held in the Japanese 
Garden. 

A graphic description of the Japanese Garden 
is out of the question. The room is 60 by 90 
feet, all four walls of which are covered with 
paintings of Japanese garden scenes by a most 
celebrated scenic artist, Howard C. Tuttle. 


Women’s Troubles Vanish 


Heretofore a luncheon for women would be 
held at one place; an afternoon affair at another 
and a dinner in the evening at still another. 
This meant untold annoyance and trouble for 


the women. Gowns and shoes had to be 
changed, hair re-dressed and taxis employed 
four or five times a day. 

Nothing of the kind will happen at Milwaukee. 
Lady guests can take their gowns with them 
to the auditorium in the morning and make as 
many changes as are required by the various 
occasions which take place during the day 
and evening. 

Salle d’Azure solves the problem. This is a 
beautiful room fitted up with California reed 
furniture, comfortable rockers, arm chairs, 
settees, chaise longues, writing desks, etc. 

The furniture is designed by the Fisher 
Furniture Company of Milwaukee, and fur- 
nished by them without expense to the conven- 
tion committee. 

This room will be furnished with every 
convenience for the comfort of the women 
attending the convention. A coterie of French 
maids, manicurists and hairdressers will be 
constantly in attendance; besides these will 
be a number of maids to assist the ladies in 
changing their gowns. Locker rooms and 
private dressing rooms are provided in connec- 
tion with this service. All wraps and gowns 
will be safely and properly cared for, so there 
will be nothing to worry about. Just have a 
good time. 

In the receiving line at the grand reception 
Mrs. Jos. Schumacher, chairman of the Ladies’ 
Entertainment Committee, will be assisted by 
the chairmen of the various sub-committees 
and the members of the Reception Committee 
residing outside of Milwaukee. 

Already some fifty ladies, selected for this 
committee, have sent acceptances. 

Hotel reservations have already been made 
for nearly a thousand women, so it is safe to 
predict that the grand reception will be one of 
the most elaborate society events of the 
season among women identified with the shoe 
industry. 
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Program of the 


Tenth 
Annual 


Convention 


National Shoe Retailers’ 
Association 


Milwaukee, Wisconsin, January 10, 11,12, 13 
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1920 National Officers 


James P. Orr, president; John Slater, first vice-president; 
C. K. Chisholm, one vice-president; J. E. Wilson, third 
vice-president; H. A. Rosenbach, fourth vice-president; 
A. C. MoGowin, co Biwi emeritus; F. P. Meyer, secretary- 
treasurer; T irkil, secretary-commissioner. 


Board of Directors 


(ore. “oe oggy ¥ peers, 1921)—Thomas Scoggins, Texas; 
J. Wilson, Michigan; W. W. Willson, Massachusetts; 
Jose oh ent gr mat ashington, D. C.; Otto Hassel, Illinois; 

—. Georgia; 7. Sommer, California; A. C. Me- 
Conia. ennsylvania; V . E. Vaile, Indiana. 

(Term expires January, 1922)—John Slater, New York; 
A. H. Meadors, Tennessee; . Watters, New York; 
A. B. Caspari, Wisconsin; a P. Meyer, Illinois; J. J. Sensen- 
brenner, Missouri; R. Johnston, Colorado; John 
O’Connor, Illinois; John Berd: Ohio. 

(Term expires January, 1923)—W. E. Brelsford, Kansas; 
C. K. Chisholm, Ohio; A. H. Geuting, Penns lvania; James 
P. Orr, Ohio; E. D. Gildersleeve, New York; Roy E. Stevens, 
Iowa; Christian Ludebuehl, Pennsylvania; i. A. Rosenbach, 
Illinois; Alfred Katschinski, California. 


1920 Standing Committees 


R rmigy oe Committee—A. H. Geuting, Chairman, Philadel- 
> ia; John Slater, New York; C. K. Chisholm, Cleveland; 

oy 'E. Stevens, Ottumwa, Ia.; Thomas Scoggins, Houston; 
John O’Connor, Chicago; ex officio, President James P. Orr; 
Secretary-Treasurer F. P. Meyer. 

ens Committee—A. C. oe a Chairman, Phil- 
adelphia; Percy E. Hart, New York; F. Sullivan, Fall 
River; C.J. Mensch, Pittsburgh; Sorcph § Strasbur, er, Wash- 

D. ‘C.; John Slater, New York; Fred G. Porter, 
;. C. K. Chisholm, Cleveland; Julius Goldberg, Chi- 
John Baird, Columbus; W. W. Willson, oston; 

Alfred Kohn, New York; A. Katschinski, San Francisco; 
H. C. McLaughlin, Cincinnati; H. J. Fontius, -Denver; 

. H. Geuting, Philadelphia; H. A. Rosenbach, Chicago; 

. W. Watters, Buffalo; J. J. Sensenbrenner, St. Louis; 

. S. Byck, Atlanta; ‘Christian Ludebuehl, Pittsburgh; 

. C. Dougherty, New York; Otto H. Hassel, Chicago: 
F. E. Ballou, Providence; I. B. Howe, Boston. 

Finance Committee—John Baird, Chairman, Columbus; 
John Slater, New York; K. W. Watters, Buffalo; ™ 3 
Harper, Philadelphia; 4 Lamas ae California; Albert 
a yes Rochester; e E. Pierce, Minneapolis; 

W. S. Byck, Atlanta; O. f° Hassel, Chicago; J. J. Sensen- 
brenner, St. Louis; Seaton Alexander, Wheeling; Thomas 
Scoggins, Houston. 

Styles Conmniine—- roman! s—F. H. Stover, Chairman, 
Milwaukee Gralgned) . H. Thompson, New York; P. E. 
Hart, New D. Kennedy, Pittsburgh. Adviso: 
Styles Board, Women’ s—F, H. Stover, Milwaukee; K. W. 
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Watters, Buffalo; W. A A. Gouting,. Philadel oy 'C. K. Chis- 
holm, ae Charles S. Heath, Columbus; George Volk, 
Dallas; W.A . Knight, Portland; Roy E. Stevens, Ottumwa, 
Ia.; W. W. Willson, Boston; F. P. Me er, Danville; W. S. 
Byck, Atlanta; G. A. Pierce, Minneapolis; H. C. McLaugh- 
lin, Cincinnati. 

Men’s—George Geuting, Chairman,’ Philadelphia; W. W. 
Willson, pornen Russell Agnew, Chicago; B. H. Orr, Cin- 
cinnati; K. W. Watters, Buffalo. Advisory Board, Men’s— 
George Geuting, Cr, Philadelphia; J. J. Sensen- 
brenner, St. Louis; F. E. Ballou, Providence; . J. Buckley, 
Boston; Joseph Berberich, Washington, D D. C.; I. R. Jacobs, 
New Orleans; J. C. Hofheimer, Norfolk; Milo I Slade Des 
Moines; W. E. Brelsford, Topeka; H. J. Fontius, Denver; 
Frank A. Werner, San Francisco; F. P. Shockley, Spokane: 
Thomas Sherron, "Memphis. 

Children’s—H. B. Scates, Chairman, Boston (resigned); 
R. M. Cummings, New York; W. H. Adams, Detroit; Harri- 
son Kendall, Cincinnati. 

Legislative Committee—H. A. Rosenbach, Chairman, Chi- 
cago; John Slater, New York; C. K. Chisholm, Cleveland; 

jE. Wilson, Detroit; ez of ficio James P. Orr, F. P. Meyer. 

Membership Committee—H. C. McLaughlin, Chairman, 
Cincinnati. This Committee includes all affiliated associa- 
tion presidents as follows: A. Katschinski, California; 

. C. Keir, Connecticut; F. P. Meyer, Illinois; Edgar Hart, 
Indiana; E. H. Hertzler, Iowa; Arthur Springer, Kansas; 
F. W. Heidel, Los Angeles; E. M. *Coh en, Louisville; J: Frank 
Billadeau, Maine; J. J. Buckley, Massachusetts; Arthur M. 
Spring, Memphis; | mae” Jackson, Michigan; A. = Cas- 
ari, \Milwau ee; George S. Roth, Minnesota; C. Wil- 

iams, Missouri; Frank F. Wulff, Mountain Lc 3. i 
Knowles, Nebraska; W. C. Roose, “New Hampshire; A. Des- 
jardines, New Bedford; William sa New York State; 
Ww Krueger, Oklahoma; if Mcllhenny, Oregon; 
ee f, Philadelphia;. 
George E. Peirce, Rhode Island; William Pidgeon, Roches- 
ter; Charles P. Brady, Southeastern; F. P. Shockley, Spo- 
kane; I. S. Hess, Maryland; T. M. Scoggins, Texas; euben: 
Stiefel, Tri-State, George N. Tilden, Vermont; T. H. Siebert, 
Ohio Valley; William Schlaefer, Wisconsin; Hobert P. Shean, 
Worcester; I. R. Jacobs, New Orleans; A. E. Felser, Wash- 
ington, D. C. 

. oe Committee—D. F. Sullivan, Chairman, Fall River; 

. B. Howe, Boston; George E. Peirce, Providence; Louis 

Byck, Louisville; Reuben Metz, Chicago; S. J. Brouwer, 

ilwaukee; c. L. Thomas, Marion, Ind. 

Insurance Council—W. W. Willson, Chairman, Boston; 
Seaton Alexander, Wheeling; J. J. Baird, Columbus; F. 
Ballou, Providence; A. B. ‘aspari, Milwaukee; C. K. Chis- 
holm, Cleveland; Otto Fischer, Lawrence, Kan.; H. E. 
Fontius, Denver; H. F. Hagemann, Cincinnati; O. H. Hassel, 
Chicago; W. T. Head, Oklahoma City; I. H. Morse, Lowell; 
F. M. Nebe, Atlantic, Ia.; J. P. Orr, Cincinnati; William 
Pidgeon, Jr., Rochester; A. J. Schmidt, Pittsbur h: Thomas 
Scoggins, Houston; T. W. Sherron, Memphis; . E. Vaile, 
Kokomo; C. E. Williams, St. kantie: & : ilson, Detroit. 


<.. I. Boyd, Penns sylvania;, D 
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Special N. S. R. A. Committees 

1921 Convention—A. B. Caspari, Chairman; F. H. Stover, 
First 2 airman; J. Schumacher, Second Vice-Chair- 
man; Ray ia, Third Vice-Chairman; S. J. Brouwer, 
Treasurer; H Towle, Secretary. 

Tazation—J. J. Baird, Chairman, Columbus; Christian 
Ludebuehl, Pittsburgh; . McGowin, Philadelphia; 
Joseph Strasburger, ashin, n, D.C.; W.S. Byck, Atlanta; 
I. B. Howe, Boston; J. C. ofheimer, Noor il- 
liams, St. Louis;. Horace Swope, St. Louis; H. E. “Foun. 
Denver;} A. Katschinski, San Francisco. 


SUNDAY, JANUARY 9 


10.30 A. M.—Registration at main entrance Auditorium. 
2.30,P. M—Conference of state officers at Hotel Pfister. 
4.00.P. M.—N. 8S. R. A. Styles Committee at Hotel Pfister. 


MONDAY, JANUARY 10 


9.00"A. M.—Registration at main entrance Auditorium. 
10.30 A. M.—Conference eg Committee Chairmen at 


N.S. R. A. Headquarters’ O 
(Auditorium—second floor opposite Plankinton Hall.) 
(The Chairmen of the Committees on Nominations, Elec- 
tion, Credentials, Resolutions and Taxation are requested to 
meet the Secretary Commissioner to confer on arrangements.) 
1.30 P. M.—Assembly of National Officers and Directors 
and State Presidents on the Platform, Plankinton Hall. 


1.45 P. M. 

INVOCATION—Chaplain Elmer D. Gildersleeve, Pough- 
keepsie, N. Y. 

Grand Old Man of the N. S. R. A. He has never missed a 
Convention. 

ADDRESS OF WELCOME—Honorable Johr J. Blaine, 
Governor of the State of Wisconsin. 

“Forward” is the motto of the progressive Commonwealth within 
whose confines we are assemb The N.S. R. A. is proud 
to be your guest, Wisconsin! . 

RESPONSE—James P. Orr, President N.S. R. A., Cincin- 
nati, Ohio. 

His leadership during the past twelve months has brought us to 
this splendid demonstration of the good fellowship and 
benefit of association. Let us go ever onward to bigger 
things. 

INTRODUCTION OF STATE PRESIDENTS— 

The real strength of our great Republic lies with its Union of the 
States—so it also may be said of our National Association. 

MINUTES 1920 CONVENTION 


COMMITTEE ANNOUNCEMENTS— 
Nominations, Resolutions, Credentials, Election. 


PRESIDENT’S MESSAGE— 
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REPORTS OF OFFICERS AND COMMITTEES— 
Secretary-Treasurer—F. P. Meyer, Danville, Ill. 
Secretary-Commissioner—T. C. Mirkil, Philadelphia, Pa. 
ee Committee, A. H. Geuting, Chairman, iladel- 

phia, Pa. 

Rubber Committee, D. F. Sullivan, Fall River, Mass. 
Conference Committee, A. C. McGowin, Philadelphia, Pa. 
Membership Committee, H. C. McLaughlin, Cincinnati, 


Ohio. 
Styles Committee, F. H. Stover, Chairman, Milwaukee, 


Wisconsin. 
Ag Committee, John Baird, Chairman, Columbus, 


Legislative Committee, H. A. Rosenbach, Chairman, 
Chicago, Ill. 
aaa Council, W. W. Willson, Chairman, Boston, 


1921 Convention Committee, A..B. Caspari, Chairman, 
Milwaukee, Wis. 
THE OPEN FORUM 
Henry E. Hagan, Chairman, Boston, Mass. 
The Optimist oft sees a light where there is no light—the Pessi- 
mist would have it dark willy nilly. OUR sympathies are 


with the OPTIMIST. 


IMPORTANT: This is your Convention. Members are privileged to file 
‘or discussion with the Secretary-Commissioner, and subjects se filed 
will be listed with the Chairman of the Com t pes & be called up before the 

) reves soy in the order in which they are fil 


TUESDAY, JANUARY Il 
1.45 P. M. 
REPORT OF NOMINATING COMMITTEE— 


ANNOUNCEMENT OF ELECTION RULES— 
(Polls Open 10 A. M. to 12 noon, Wednesday) 
ADDRESS—Norman H. Johnson, Richmond, Va. 
Editor Merchants’ Journal and Commerce and Lecturer 
on Merchants’ Problems, University of Tennessee. 
Subject—“Business in the Reconstruction and Readjust- 
ment.” 
ADDRESS—James S. Kemper, Chicago, II. 
President of James S. Kemper & Company. 
Subject—“Insurance—a Cross Section of Trade Co-opera- 
tion,” 
aie P aaa INTO THE REALM OF EX- 
Wherein we take counsel with successful men in a discussion of 
timely shoe topics. 
Chairman of the Day—F. P 
Secretary-Treasurer N.S.R.A 
Shoe Retailers’ Association. 
1. “The Human Element in Selling Shoes” 
William Pidgeon, Jr., Rochester, N. Y. 
peaieee Retail Shoe Dealers’ Association of New York 
tate 


: See Danville, Il. 
.and President Illinois 
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Bonies Business Through Proper Seong: 
John H. DeWild, Maa or 
Manager Service Bureau, Northwest Shoe "Bulletin, 


“Clean Stocks—Leaders and Special Sales”’ 
H. E. Fontius, Denver, Colo. 


Ex-President Mountain States Shoe Retailers’ Associa- 


tion. 

“Store Service—Building the Service Idea into Business” 
C. E. Williams, St. Louis, Mo 

President Missouri Shoe Retailers’ Association. 





“Financing * Shoe Business—The ‘How’ of Bank Credit” 
. P. Orr, Cincinnati, Ohio 


President neste Shoe Company and President of the 
N.S. R. A. 


THE OPEN FORUM 
Henry E. Hagan, Chairman 


Resuming the interchange of ideas and discussion of business 
problems upon which the National Association seeks guid- 
ance for its policy during 1921. 


WEDNESDAY, JANUARY 12 
1.45 P. M. 
REPORT OF ELECTION COMMITTEE— 


ADDRESS—David A. Mosessohn, New York City. 
Executive Director and General Counsel Associated 
Dress Industries of America. 


Subject—“The Psychology of Sales and Advertising” 


ADDRESS—Edna Woolman Chase, New York City. 
Editor-in-Chief of Vogue. 


Subject—“Good Taste and Good Style” 


MORE LITTLE JOURNEYS 
WITH EXPERIENCED SHOE MEN: 


Chairman of the Day—William Pidgeon, Jr. 
“Pairs and Dollars—Increasing Profit by Boosting 


Volume”’ 
W. W. Willson, Boston, Mass. 
“Interpreting Market Information into Buying Prac- 
tice”’ 
Chester Herold, San Jose, Cal. 
Secretary San Jose Shoe Retailers’ Association. 


“My Dealings with My Manufacturers” 
Seaton Alexander, Wheeling, W. Va. 


or Commission” 


“Sales Compensation—Salary 
C. K. Chisholm, Cleveland, Ohio 
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10. “Store Records and System” 
T. H. Siebert, Columbus, O. 

President Ohio Valley Retail Shoe Dealers’ Association. 
ADDRESS—Margaret Hayden Rorke, New York City. 

Manager Textile Color Card Association, U. S. 
Subject—‘‘The Future for Colors” 
ADDRESS—T. E. Pratt, Chicago, + 

Chief Special Agent e., B.&Q.R 


ee Shoe Men Can Help Protect Shipments from 


eves” 


ADDRESS—Douglas Malloch, Chicago, Ill. 
His message an inspiration to oplimism. 


4P. M. 


ANNUAL MEETING OF THE BOARD OF DIRECTOR 
—/(Auditorium Directors’ Room) 


THURSDAY, JANUARY 13 
1.45 P. M. 
REVIEW OF TRADE CONDITIONS—THE BUSINES 


OUTLOOK: 


From the Viewpoint of Hides 
L. D. H. Weld, Chicago, Ill. 
Commercial Research Department, Swift & Co. 


From the Manufacturers’ Viewpoint 
. A. Miller, Columbus, Ohio 
Director National Boot and Shoe Manufacturers’ Asso 
ciation. 


From the Tanners’ Viewpoint 
Harry I. Thayer, Boston, Mass. 
President Meedioen Council, U. S. A. 


From the Retailers’ Viewpoint 
Andrew C. McGowin, Philadelphia, Pa. 
Chairman Conference Committee, N. R. A. 


ADDRESS—Honorable Irvine L. Lenroot 
United States Senator from Wisconsin. 


Subject—“Business and Government” 
REPORT OF THE RESOLUTIONS COMMITTEE 


REPORT OF THE COMMITTEE ON CONSTITUTICN 
AND BY-LAWS 


Unfinished business 

Announcement Election of Officers 

Installation of Officers for 1921 
ADJOURNMENT 
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Main Arena, Auditorium, Milwaukee, Wis. 
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In the Main Arena will be the Rochester, St. Louis, Cincinnati and Philadelphia group displays—also some of the mis- 
cellaneous displays 


Official List of Exhibitors at Milwaukee Convention 


Alphabetically arranged for your greatest convenience. 













































NAME LOCATION BOOTH NAME LOCATION , BOOTH 
B. Adler, New York, N. Y. 114 Mezzanine Floor Bliss & Perry Co., Newburyport, Mass. 21 Kilbourn Hall 
The Adler Jones Co., Chicago, Il. 125 Mechanics Hall (N. E. Group) 
J. Albert & Son, Brooklyn, N. Y. 164 Mezzanine Floor Boot & Shoe Recorder 
C. H. Alden Co., Abington, Mass. 107 Mezzanine Floor Publishing Co., Boston, Mass. A19-A20-A21 vie Lobby 
Alden, Walker & Wilde, E.Weymouta, Mass. 181 Mezzanine Floor Boyden Shoe Mfg. Co., ag York, N. Y. 78 Main 
a re je er Boyd-Welsh Shoe Co., t. Louis , Mo. 17 St. Louis Teotten- Arena 
Wilmington, Del. 98 & 100 Mechegice Hall ae Louis Group) 
Pang Peake ag Mfc. Co., New York, N. Y. 167 Mezzanine Floor Bradley & Metcalf 
American Gaiter Co., Brooklyn, 'N. Y. 124 Mechanics Hall Shoe Co. Milwaukee, Wis. 58 Mechanics Hall 
American Seating Co. by Chicago, Ill. 113 Mechanics Hall Brauer Bros. Shoe Co., St. Louis, Mo. 2 St. Louis Section—Arena 
American Shoemaking, Boston, Mass. A2 Corridor Lobby (St. Louis Group) 
The American Shoe Brennan & White 
Polish Co., Chicago, III. 144 Mezzanine Floor Shoe Co., Newark, N. J. hes Main Arena 
The Anatomik Foot- t Bresnahan-McLaughlin 
wear Co., Elizabeth, N. J. 110 Mezzanine Floor Shoe Co. Lynn, Mass. “7 8 Mezzanine Floor 
Armstrong Cork Co., Lancaster, Pa. 71 & 73 Mechanics Hall Bristol Pat. Leather Co., Boston Mass. 13 Kilbourn Hall 
D. Armstrong & Co., Inc., Rochester, N. Y. 168 Mezzanine Floor N. E. Group) 
M.N. Arnold Shoe Co., No, Ahineto n, a 43 & 44 Kilbourn Hall Brockton Rand Co., Bt) Mass. 37 Kilbourn Hall 
P i pve ie SSOUD, I (N. E. Group) t 
Gots Ce © a ievinguen, p Newark ae Bemasning Floor Brown Shoe Co., St. Louis, Mo. 1 St. Louis Section—Arene 
(N. E. Group) > (St. Louis Group) 
Avon Sole Co., Avon, Mass. 105 Mezzanine Floor Burrows Shoe Co., - Rochester, N. Y. 5 Main Arena 
: (Rochester Group) , 
G. W. Baker Shoe Co., Brooklyn, N. Y. 2 Juneau Hall W. D. Byron & Sons 
(Brooklyn Group) Leather Co., Boston, Mass. 174 Mezzanine Floor 
Bally Co., Inc., Nw York, by te ) 3 Juneau Hall J. W. Carter Chicago Co., Chicnge. Ill. 137 Mezzanine Floor 
reokiys roup. roup : 
Jas. A. Bannister Co., Newark, N. J. 4 Juneau Hall Castle Kid Co., Inc., fin. awe 80 Mechanics Hall 
(Brooklyn Group) Central Shoe Co., it. Louis. , Mo. 16 St. Louis Section—Arena. 
Barke Gibbon Co., Philadelphia, Pa. Stage-Arena se Louis Group) 
(Phila. Group) D. H. Chandler Shoe Co., Brooklyn, N. Y. 6 Juneau Hall 
Bartleit-Somers Co., Lynn, Mass. 56 Kilbourn Hall epee 
(N. E. Group) Chipman, Harwood & Co., Bocten, io. 7 Mezzanine Floor 
Barton Mfg. Co., Waco, Texas 92 Mechanics Hall Chippewa Shoe Co., a Falls, Wis. lag Mechanics Hall 
G. H. Bass & Co., Wilton, Me. 27 Kilbourn Hall is. G roup) 
(N. E. Group) F. C. Church Shoe Co., St. ok, ‘Mo. 14 St. Louis Section—Arena: 
A. J. Bates Co., Webster, Mass. 103 Mezzanine Floor (St. Lowi. : 
ce. mi by Shoe Co. a Milwaukee, Wis. 55 Mechanics Hall Churchill & Alden Co., Brockton, Mass. 47 Kilbourn Hall 
& Sons, Boston, Mass. 12 Kilbourn Hall (N. E. E Group) 4 
(N. E. Group) Civilian Shoe Co., Haverhill, Mass. 14 Kilbourn Hall 





A. H. Berry Shoe Co., Portland, Me. 108 Mezzanine Floor (N. E. Group) ne 
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Mechanics Hall 


























NAME 


Wisconsin is to have her group display in Mechanics Hall beneath the Main Arena 


LOCATION 


BOOTH 


Edwin Clapp & Son, Inc., E. hE Gres Mass. 57 Kilbourn Hall 


James Clark Leather Co., 


Clinton Shoe Mfg. Co., 
P. Cogan & Son 


Columbia Shoe Co., 
Commonwealth Shoe & 
Leather Co., 


The Container Club, 
Converse Rubber Co., 


W. B. Coon Co., 
Copeland Ryder Shoe Co., 


Craddock-Terry Co., 
John Cramer & Son, 


A. M. Creighton, 

Lewis A. Crossett Co., 

Croxton Wood & Co., 

Cartie-Leger Fixture Co., 

Dalton Shoe Co., 

Davies Shoe Co., 

be sere: Supply 

Diamond Shoe Co., 

Dittman Shoe Co., 

N. D. Dodge Shoe Co., 

H. F. C. Dovenmuehle 
& Son, 


Irving Drew Co. he 
Dugan & Hudson Co., 


Dunbar Pattern Co., 


St. Louis, Mo. 
(St. Louis G 
Clinton, Iowa 


roup) 


mS A, No 
a 
Jefferson, Wis. 
ey 
Lytichburg 
rooklyn, N.Y 
 Brogklyn > 


Lynn, M. 
(N. E. Grou; 


(N. E. om 
Philadelphia, Pa. 

(Phila. areep) 
Chicago, I 


24 St. Louis Section—Arena 


157 Mezzanine Floor 
36 Kilbourn Hall 


152 Mechanics Hall 
48 Kilbourn Hall 
in Mechanics Hall 

48 Mezzanine Floor 
47 Mechanics HaH 
11 Main Arena 


) 154 Mechanics Hall 


89 Main Arena 
16 Juneau Hall 


1 Kilbourn Hall 
6 Kilbourn Hall 
Stage—Arena 
130 Mechanics Hall 
30 Kilbourn Hall 
145 Mechanics Hall 
129 Mechanics Hall 
35 Kilborn E Hall 
21 St. Louis Section—Arena 


ass. 34 Kilbourn Hall 


(Rochester Group) 


ton, Mass. 


139 pisrmepine Floor 
156 Mezzanine Floor 
3 Main Arena 


104 & 120 Mezzanine Floor 


NAME 
Dunn & McCarth y> 


oy? ee Co., 
C. A. Eaton Co., 
John Ebberts Shoe 
., Inc., 

The Ebner Jesco-Bunt- 

rock Shoe Co., 
Edmonds Shoe Co., 
J. Edwards & Co., Inc., 


J. Einstein, — = 
Eisendrath Tanning Co., 


Emerson Shoe Co., 
T. R. + ~ eRe Shoe 
Endicott, Johnson Cor- 
L. oe: a Son Co., 
Excelsior Co. 
Excelsior 8 & S Co., 
Farnsworth Hoyt Co., 
John Fenton Shoe 
Mfg. Co., 
Fiebrich-Fox-Hilker 
Shoe Co., 
Field & Flint Co., 
Flexible Shoe Co., 
The Florsheim Shoe Co., 


Robert H. Foerderer, Inc., . 


Foot, Schulze & Co., 
C. P. Ford Co., 


Forsyth Leather Co., 
Charles K. Fox, Inc., 


Franco-American 
& Novelty Co., 
Freeman-Thom 
Shoe Co. 


LOCATION 


Auburn, N. Y. 
Cincinnati, Ohio 
B ton, M 


. We 
(Rochester saga 


Mee . 
Milwautiee, Wis 


(Wis. 
Philadelohie, 
(Phila 
New York, N. 
Racine, Wis. 
(Wis. Group) 
Rockland, Mass. 
(N. E. Group) 


New York, N. Y. 


Endicott, N. Y. 
Wakefield, Mase, 


Portsmouth, 
Cedarburg, Wis. 


Boston, Mass. 
(N. E. Group) 





BOOTH 
171 Mezzanine Floor 


22 Cincinnati femme 

46 Kilbourn Hall 

6 Main Arena 

39 Mechanics Hall 

43 Mechanics Hall 
Stage-Arena 

83 Mechanics Hall 
149 Mechanics Hall 

29 Kilbourn Hall 

82 Main Arena 
109 Mechanics Hall 
100 Mezzanine Floor 
150 Mezzanine Floor 
27 M ics Hall 








31 Kilbourn Hall 


118 Mezzanine Floor 


1s Mechanics Hall 
6 Kilbourn Hali 


143 Mezzanine Floor 
132 Mezzanine Floor 


121 Mechanics Hall 
160 & 161 Mezzanine Floor 
8 Main Arena 





Jan. 1, 1921. BOOT AND SHOE RECORDER 








Mezzanine, Auditorium, Milwaukee, Wis. 
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The mezzanine floor where the Chicago, Middle West, Minnesota, New York, and a portion of the New England 
exhibits will be housed 


BOOTH 
25 Cincinnati Group-Arena 
23 Cincinnati Group-Arena 
5 Juneau Hall 


LOCATION 
Cincinnati, Ohio 
Cincinnati, Ohi 
Brooklyn, N. Y. 

(Brooklyn Group) 


NAME 
Helmers, Bettmann Co., 
Hi -McKenzie 
_ Wm. Henne & Co., Inc., 


BOOTH 
104 Mechanics Hall 


11 St. Louis Section—Arena 


NAME LOCATION 


French Bead. & Nov. Co., Philadelphia, Pa. 
Friedman-Shelby St. 
Shoe Co., 


J. E. French Co., 
A. F. Gallun Co., 


A. Garside & Son, Inc., 
Girard Shoe Mfg. Co., 
S$ Co., 


Milwaukee, Wis. 
(Wis. ay, | 
Long Island City 


(Brooklyn 5a 


Philadel; 
(Palle. 


5 Ohio 





The H. C. God 

Goldschmidt & 
Loewenick, Inc. ee 

Hazen B. Goodrich 


Danie , Green eclt Ss. 6a a 
J. ager oy Tan. Co., 
Wm. Greilich & Sons, 


The Grieb Shoe Co., 
The Griffin-White 
Shoe Co., 


Julius Grossman, Inc., 


J. J. Grover’s Sons, 


M. Gugenheim, Inc. 
M. Gustin Co., 


Co., 
B. F. Goodrich R. Co., 


New York, N. Y. 
Haverhill, "Maas. 
crson tag IL. » 
cago, 
Milwaukee, Wis. 
Chicago, Ill. 
eas N. Y. 


ilwaukee, Wis. 


pm N. 
Philadelphia, Pa. 
Brooklyn, N. 


eockize & Group) 


Brooklyn, 
Bi 


—~ Ld eR 
ass. 


Guthmann, Carpenter & Chicago, Ill 


ellin, 


Hall: ahan & Sons, Inc., 
Hamilton Brown S. Co., 


Hamton Shoe Co., 


(Chica, Group) 
Philadel, Pa 


wa _ 


lo Group) 


Chi 
(Chicago Group) 


H. Handelan & Staff cihicagy fl 


P. J. Harney Shoe Co., 


Harper & Kirschten 
Shoe Co., 


G.E. Harrison Shoe Co., Chicago Til 
Har: & Chapline S. Co., 


Lynn, 

ol E. now) 
(Chtoaad ae 

ilwaukee, Wis. , 
is. Group) 


J. i ’. Hartray Shoe Co., Chicago, Ii. 


Hie: ht Fixture Co., 


Chicege, TIL 


109 Mezzanine Floor 
50 Mechanics Hall 


19 Juneau Hall 
Stage-Arena 
153 Mezzanine Floor 


76 Main Arena 
20 Kilbourn Hall 


90 Mechanics Hall 
111 Mechanics Hall 
72 Main Arena 
2 Main Arena 
48 Mechanics Hall 
84 Mechanics Hall 
73 Main Arena 


10 Juneau Hall 
11 Juneau Hall 


28 Kilbourn Hall 


78 Mechanics Hall 
107 Mechanics Hall 


138 Mezzanine Floor 
Stage—Arena 

20 St. Louis Section—Arena 
151 Mezzanine Floor 

By Mechanics Hall 

2 Kilbourn Hall 

145 Mezzanine Floor 
127 Mezzanine Floor 
63 & 65 Mechanics Hall 


4 Mechanics Hall 
28 Mechanics Hall 


Herbst Shoe Co., 
a & Leather, 

Hees Mego So Co., 
Holland Shoe Co., 
The Holters Co., 
The Homan-Hughes Co., 
Hood Rubber 


Products Co., 
Hopkins & Ellis, 

F. M. Hoyt Shoe Co., 
Hummel%& Downing, 
Huntington Shoe & 
Leather Co., 
Hurley Shoe Co., 


Harry M. Husk Shoe Co., 


Janke Shoe Mfg. Co., 
Jocelyn Shoe Co., 


Johansen Bros. Shoe Co., 


Johnston & Murphy 

Johnson, Stephens & 
Shinkle Shoe Co., 

Joy, Clark & Niers, Inc., 

Sele thabonm Co., 

Juvenile Shoe Corp., 

Kalt-Zimmers Shoe Co., 

Geo. E. Keith Co., 

P. B. Keith Shoe Co., 


John Kelly, Inc., 


Milwaukee, Wis. 


Milwaukee, 
(Wis. cP 
Holland, Mi 
Cincinnati, O! 
Cincinnati, one 


Watertown, Mass. 

Haverhill, Mass. 
E. Group) — 

Mi waukee, Wis., 


Huntington, Ind., 
Rockland, M. 


Milwaukee, Wis. 


‘Gt. ais Group) 


Milwaukee, Wis. 


( 
Rochester, N. 


158 Mechanics Hall 

116 Mechanics Hall 

155 Mezzanine Floor 
157-159 Mechanics Hall 
123 Mezzanine Floor 

24 Cincinnati Group-Arena 
31 Cincinnati Group-Arena 


102 Mezzanine Floor 
25 Kilbourn Hall 


26 Kilbourn Hall 
103 Mechanics Hall 
119 Mezzanine Floor 

19 Kilbourn Hall 


141 Mezzanine Floor 


34 Mechanics Hall 
41 Mechanics Hall 
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Showing location (off Stair Hall) of Juneau and Kilbourn Halls—housing the Brooklyn and New England exhibits 


NAME 


LOCATION 


T. K. Kelly Sales System, Milwaukee, Wis Minn. 


ae 


Mrs. A. R. King, Inc., 


Kirkendall Co., 
Kozak & McLoughlin, 


Inc., 
A. 8. Kreider Co., 
ee etnheimer Co. 
The Kropp Shoe Co., 
L. W. Shoe Co., 


Milwau 


ner Leather Co., Boston, Mass. 


» ent Ohio 
Columbus, Ohio 


Chippewa Falls, Wis. 


(Wis. Group) 


LaCrosse Boot & Shoe Co., La ones Wis. 


LaCrosse Rubber 
Mills Co., 
Laird Schober Co., 


Morris Lapidus 
J. fe Lattemann Shoe 


The Ek Inc. Me 
ch Shoe Co., 
Jefrens Parleur Parisien, 
A. M. g Co., 
Herman F toute, 
Lima Cord 8S. & H. Co., 
The Lindner Shoe Co., 
Gust Lowenstein, 
Luedke-Schafer Shoe Co., 
Lund-Mauldin Co., 
Lunn & Sweet Co., 
Hugh Lyons & Co., 
R. E. McDonald Co., 
Marathon Shoe Co., 


Marion Shoe Co., 
Mason Shoe Co., 


New York, N. Y. 

Brooklyn, N. Y. 
¢ song Group) 

Rochester, N. Y. 


(R ochester Group) 


ance 
Pontiac, Il. 
eR Mass. 
N. E . Group) 
Lima, Ohio 
Carlisle, Pa. 
Milwaukee, Wis. 
is. Group) 
Mi ang 


arion, Ind 
Falls. Wi 
Chigpewa Fal is. 


BOOTH 
89 Mechanics Hall 
26 Mechanics Hall 
101 Mezzanine Floor 

Stage-Arena 
152 Mezzanine Floor 


7 — Hall 
28 Mezzanine Floor 


30 Cincinnati Group—Arena 
17 Cincinnati Group-Arena 
149 Mezzanine Floor 
144 Mechanics Hall 
133 Mechanics Hall 
160 Mechanics Hall 
Stage—Arena 
101 Mechanics Hall 
9 Juneau Hall 
9 Main Arena 
10 eo Hall 
122 Mezzanine Floor 
53 Kilbourn E Hall 
14 Mechanics Hall 
81 Main Arena 
5\ Mechanics Hall 
2 Mechanics Hall 


10 St. Louis Section—Arena 


131 Mechanics Hall 
51 Kilbourn Hall 
35 Mechanics Hall 


126 Mezzani 
146 Mechanios Hat" 


NAME 
F. Mayer B. & S. Co., 


McElroy-Sloan Shoe Co., 
McElwain Chicago Co., 
W. H. McElwain Co., 
McElwain, Morse & 
Joh 


Charles Meis Shoe Co., 
Melstone Shoe Co., 


Menihan Co., 

Merrill Porter & Co., 
Miami Chemica Ke 

[. Miller & Sons, Inc., 
Milwaukee Chair Co., 
Milwaukee Hosiery Co., 
Milwaukee Shoe Co., 


eier Shoe Co. , 





Nahm Bros., 
Nap-a-Tan on Co., 
Moen Shoe C 


A. E. Nettleton Co., 


Castle Leather Co., 


LOCATION 
oe Wis. 


E. Group) 


New York, N. Y. 
St. Louis, Mo; 
(St. Louis G 
Cincinnati Ohio» 
Milwaukee, Wis. 
(Wis. Gru 


1a Rochester Grou Dp) 
. M 


Chhctanat,¢ Ohio 
Brooklyn, N 


Milwaukee, Wis. 
Mie Wis. 


Milwaukee, or Wis is. 
Boston, ym 


» N. J. 
Brock, N. Y. 


B yn, N.Y. 


(Brocklyn Group) 





Ni is. 
agp N. Y. 
York, N. Y. 


New Eng. Shoe & Leather: 


Ass'n, and Nat. Shoe & 
ther Exposition. en 


Lea 5 

awe Show, Inc. 

J. R. Newton & Co., 

New York Quebracho 
xtract 

5 Milwaukee 


‘oundry Co., 
Noaean Shoe Bulletin 
Northwest’n Leather Co., 


i Le 





Philad 
(Pie, Grou 


New York, N. Y. 
N. Milwaukee, Wis. 
Minn. 


Milwau is. 


if. 181 


BOOTH 
57-59-61 Mechanics Hall 


18 St. Louis Section—Arena 
135 Mezzanine Floor 
41-42 Kilbourn Hall 
172 Mezzanine Floor 
7 St. Louis Section-Are na 


19 Cincinnati et 
60 Mechanics Hall 


1 Main Arena 


179 Mezzanine Floor 
82 Mechani 


Mech 
150 Mechanics Hall 
156 Mechanics Hall 
Rotunda 
106 seemmanion Hall 


176 Mezzanine Floor 
1 Juneau Hall 


echanics Hall 
31} a 


75 
108 ! lochenties aren Hall 








52 Kilbourn Hall 
Stage—Arena 


102 Mechanics Hall 
as pene Hall 
se-se Mechanics Hal! 
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MERCHANDISING CALENDAR. 








January 1 (Saturday)—New Year's Day. 

January 3-8—Annual inventory. Inventory forms this 
year are particularly important in view of the recent 
ruling of the government permitting inventories to be 
* provided permission is obtained. 
“section” for 


taken at ‘market value, 

Rearrange stock. If you do not have a 
short lots, start one. Furnish banker with financial 
statement. Prepare advertising budget. 

January 10-13—National Shoe Retailers’ convention 
at Milwaukee. 

January 10 (Monday)—First clearance. 
odds and ends. Take off all you can and then subtract 
10 per cent more. Reprice your shoes on a fair valuation 


Clear out 


of today's market. 
January 12—15—The Chicago National Shoe Exposition 
arranged by Shoe Travelers’ Association of Chicago, 
Palmer House, Chicago, III. 
January 15 (Saturday)—Great storm sale. 


heavy shoes and rubbers at approximately regular prices. 


Drive on 
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January 


January 17, 18, 19—National Association of Shoe 
Travelers’ convention at Hotel Fort Des Moines, Des 
Moines, Ia. 

January 17-22 (Monday to Saturday)—Second date 
suggested for clearance. It is time to “clean house.” 
Whether you run a special sale or not, the public should 
know that you are selling shoes on basis of their present 
market values. 

January 17-22—Rochester Semi-Annual Style Show, 
Powers Hotel, Rochester, N. Y. 

January 20 (Thursday)—At 6.30 P. M. dinner con- 
ference with your employes. 

January 24-29—Make monthly statements. Arrange 
advertising campaign for Spring. Have at least one 
pair of each snappy shoe come in from the factory on 
forms for window trim. Have drawings or photographs 
of these made so cuts will be ready in advance. Go over 
stock records and see how each shoe is moving—maybe 
some prices need readjustment. 
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Month 


of 
February 


February 2—Ground Hog Day. 

February 3 (Thursday)—Joint banquet of New York 
Retailers’, Manufacturers’ and Wholesalers’ Associations 
at Hotel Astor, New York City—evening. 

February 8 (Tuesday)—Mardi Gras. The day before 
the Lenten season commences. 

February 12 (Saturday)—Lincoln’s Birthday (1809). 
Special window trims. 
blue. 

February 14 (Monday)—St. Valentine’s Day. Special 


Colors suggested: red, white and 


window trim. 


February 21-22—Pennsylvania Shoe Retailers’ Asso- - 


ciation convention, Hotel Caset, Scranton, Pa. 
February 21. 22, 23—Indiana Shoe Dealers’ Association 
convention, Tomlinson Hotel, Indianapolis, Ind. 
February 21-26—Get busy on Easter advertising cam- 
paign. It takes time to get printing done right. 
February 22 (Tuesday)—Washington’s Birthday (1732). 
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February 22-24 (Tuesday, Wednesday and Thursday) — 
Oklahoma Shoe Retailers’ 
Tulsa. 


Association convention at 


February 28—Get salesmen lined up for the special 
showing of Spring and Easter footwear. Have them 
thoroughly understand the line of new styles before 
Easter Saturday. 

February 28 (Monday)—Texas Retail Shoe Dealers’ 
Association convention, Houston, Texas. 

‘February 28-March 1 ‘ (Monday*and~* Tuesday)—Con- « 
vention of Missouri, Kansas and Nebraska Retail-Dealers’ 
Association at St. Louis, Mo. 

February 28-March 1, 2—Ohio Valley Retail Shoe 
Dealers’ 
cinnati, Ohio. 

February 28-March 5—Mail monthly statements to 
Show a ‘white’ window. Hook up 


2/9) 


Association convention, Hotel Sinton, Cin- 


credit customers. 
advertising with it. 
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March 4 (Friday)—Inauguration Day. Make the 
most of it. If your shoes are of Presidential calibre, say so. 

March 8, 9, 10 (Tuesday to Thursday)—Iowa Retail 
Shoe Dealers’ Association convention, Hotel Fort Des 
Moines, Des Moines, Ia. 

March 14, 15, 16 (Monday to Wednesday)—Tri-States 
Shoe Retailers’ Association convention, Hotel Chisca, 
Memphis, Tenn. 

March 14-19—Devote newspaper space to Easter ads. 
Decorate interior of store. Make it Springlike. Monthly 
conference of salesforce. Easter talks. 

March 17 (Thursday)—St. Patrick's Day. Arrange for 
special trim. Shamrock, green and white. 

March 20 (Sunday)—The first day of Spring. A special 
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window trim can be planned. Colors, salmon and 
green. 

March 20—Palm Sunday. Also the first day of Spring. 
Colors, purple and white. 

March 21-26 (Monday to Saturday)—The week before 
Easter. The harvest time of merchants. 

March 25—Good Friday. Arrange a showing of black 
footwear in suedes or satins or kid. 

March 26—Day before Easter. The day of days in 
shoe merchandising. 

March 27—Easter Sunday. 

March 29—It is time to buy a few “‘live ones” to show 
May 1. Go over stock records; see which ones are moving 


and which are sticking. 
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April 4-9 (Monday to Saturday)—Feature a children's 
window and devote newspaper advertising to children’s 
shoes—direct-by-mail and newspaper advertising should 
feature children’s shoes. If you are in a farming country, 
feature work shoes, also. 

April 6 (Wednesday)—The date on which the United 
States entered the great World War (1917). Trim win- 
dows in red, white and blue. 

April 11-16 (Monday to Saturday)—Do not neglect 
men’s dress shoes. The sun is shining and men are 


dressing up. Newspaper advertising should always har- 
Monthly conference with 


monize with window displays. 
salesforces. Use a question and suggestion box; open it 
at monthly conferences. Have demonstration on “‘fitting 
pumps.” 

April 13 (Wednesday)—Thomas Jefferson's Birthday 
(1743). Trim window gray and white. 

April 18-23 (Monday to Saturday)—Prepare advertis- 


ing campaign for white leather and white fabric footwear. 








April 19 (Tuesday)—Patriots’ Day in Massachusetts. 
The baseball season opens. The big event for over 20,- 
000,000 fans and the opening day for sales of athletic 
shoes. 

April 20 (Wednesday)—Memorial Day in Florida. 

April 22 (Friday)—Arbor Day in Nebraska. 

April 25-30 (Monday to Saturday)—Go over stock 
records. Some lines of low cuts, especially novelties, are 
undoubtedly broken up. Reprice broken lines; place them 
in “special section.” Stick a P. M. on them. Sell them 
while selling is good. They will bring more now, while 
the demand is on, than later. Get out monthly state- 
ments. Every.credit. customer should have a statement 
the first day of each month. If you haven't nerve enough, 
ask .for the money, and insist on monthly settle- 
ment of accounts. Quit the credit business. Quit it 
cold. 

April 26 (Tuesday)—Memorial Day in Alabama. 


April 27 (Wednesday)—Grant's Birthday. 





< 
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May | (Sunday)—May Day. Observed in every State. 
Floral trims effective. 

May | (Sunday)—Dewey’s victory at Manila (1898). 

May 2-7 (Monday to Saturday)—May is the best 
month of the Spring season in most localities. Get a good 
start and keep it. Count the pairs on the shelves. They 
should be low enough to admit one or two new members, 
but do not hesitate to cut prices on any styles that have 
not been selling. If they have been dragging so far it is 
a safe bet they will not prove good later. 

May 9-14 (Monday to Saturday)—An all white trim 
in the windows. Sunday, May 15, is “white shoe day.” 
Your direct-by-mail advertising for this event went out 
last week. Your newspaper ads will feature it this week. 

May 10 (Tuesday)—Memorial Day in North Carolina 
and Tennessee. 

May 16-21 (Monday to Saturday)—Feature juvenile 
shoes in windows and in advertising. The confidence 
and good will of “the kiddies’ is a valuable asset. If 
your shoes and your service are pleasing to “Betty and 











Bob” it is a ten-to-one shot that the parents will be 
pleased, but if you fail to please the children there is 
small chance of selling dad and mother. Monthly con- 
ference of employes. Records of customers. Prepare 
commencement ads. 

May 23-28 (Monday to Saturday)—The week pre- 
ceding Memorial Day window trimmings and interior 
decorations should reflect the spirit of the day. At least 
one newspaper ad should be devoted to a patriotic editorial 
and be devoid of selling talk. Get a list of seniors in 
high school and college, write letters to them. Get 
monthly statements in the mail. 

May 30 (Monday)—Decoration Day in Northern 
States, and do not forget that this time, it will be a two- 
day holiday, Sunday and Monday. Window display can 
be arranged. Colors suggested, blue, gold and red. 

May 31—June 4 (Tuesday to Saturday)—The month of 
roses, June: brides and commencements. An appro- 
priate month for ‘feature’ advertising and window 
trimming. 
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June 3 (Friday)—Jefferson Davis’ Birthday. Ob- 
served in Alabama, Florida, Georgia, and South Carolina. 

June 6-11 (Monday to Saturday)—Sport and outing 
footwear should be featured in advertising and in window 
trims. Summer vacation time. 

June 13-18 (Monday to Saturday)—Flag Day (June 
14), special trimmings for window and interior of store. 

Feature tennis and Summer, rubber sole footwear; 
children's barefoot sandals, play oxfords, etc. 

Monthly meeting of salesforce. Topic, “Fabrics used 
in shoe construction.” 

June 14, 15, 16 (Tuesday to Thursday) —California Re- 
tail Shoe Dealers’ Association convention, San Francisco, 
California. 
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June 17 (Friday)—Bunker Hill Day observed in Massa- 
chusetts. Window trims can be arranged. The National 
colors should be used. 

June 20-25 (Monday to Saturday)—Make plans for 
midsummer sales. Map out advertising campaign and 
get busy on billboards, window cards, direct-by-mail and 
newspaper ads. Keep windows and store interior “dolled 
up.” Enthuse salespeople by adding more lines to “‘spe- 
cial section” and readjusting P. M.'s. 

June 27-July 2 (Monday to Saturday)—Prepare 
Fourth of July window and interior store decoration. 
Use the National colors. Newspaper ads should reflect 
the great national event. Get monthly statements in 
mail. 
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July 1 (Friday)—Mid-Summer market trips. This is 
the time when merchants should start for the big market 
centers. Trade conventions are held at these points. Make 
it a point to attend these meetings. 

Rubber “blanket orders” close. This is the usual date 
set for the receipt of the last “blanket orders" on rubbers 
at favorable terms. 

July 1—The store vacation season is on from this 
date. 

July 2 (Saturday)—Discontinue Saturday “‘extras.”’ 
This is usually the date for the closing of the big Saturday 
sales and brings about the suspension of Saturday sales- 
men until the next season. 

July 4-9 (Monday to Saturday)—July 4, store closed. 
Think. Assist in proper celebration of Independence 

















Day. Every merchant owes his country a real service 
outside of the store. 

July 11-16—Whether you conduct a “semi-annual 
clearance sale” or not, it is time to clean house. 

Monthly meeting of salesforce. Why not give them a 
picnic? 

July 18-23—Go over records of purchases for Fall. 
If any changes are to be made in orders placed, Do It Now. 
Do not cancel after shoes are cut. 

Styles for Fall are pretty well defined so additional buy- 
ing can be done with confidence. 

July 24 (Sunday)—Pioneer Day in Utah. 

July 25-30 (Monday to Saturday)—The last call or 
Summer goods, why not an“*Economy Carnival?’ Convert 
broken lines into cash. Mail monthly statements. 
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August 1-6 (Monday to Saturday)—Prepare Fall ad- 
vertising campaign. Have one pair each of a number of 
styles come from factory on forms. Have photographs or 
drawings made for advertising. Stimulate business by 
sales of tennis and other rubber soled footwear. 

August 8-13 (Monday to Saturday)—Do not let the 
windows and interior of the store grow stale. Prepare 
advertising for school shoes to be used September 1. 
Where the “kiddies” trade the parents will trade also. 

August 9, 10, 11 (Tuesday to Thursday)—Wisconsin 
Retail Shoe Dealers’ Association convention at Madison, 
Wisconsin. 

August_15~20—Advance.showing: of new- Fall-footwear: 
Backgrounds. of .windows should.have. suggestion of early 
Fall. Newspaper ads should be in harmony with windows. 
Monthly meeting of salesforce. Topic, ““The New Fall 
Line,” ‘‘Sell’’ the salesforce on the new styles you will 
show. 

August 
Vermont. 

August 20-27—Yachting week. 


16—Battle of Bennington Anniversary in 


In many places, the 











opening of the yachting season means big sales of rubber- 
soled footwear, mostly in white. 

August 22-27 (Monday to Saturday)—This is a good 
week to re-label cartons; put stock numbers and mate 
marks on new arrivals and have them ready to go into 
stock. A clean, fresh-looking store is essential. Nobody 
loves fly specks. Put in ‘Labor Day” window. Prepare 
monthly statements. 

August 24-Sept. 3 (Wednesday to Saturday)—Schooi 
shoes should be emphasized. In this connection it 
should be borne in mind that high school pupils wear 
men’s and women’s sizes and are interested in style as 
well.as service. Prepare advertising for “Fall Open- 
ing.” 

August 31 (Wednesday)—Final clearance of the Sum- 
mer season. Now is the time to make a clean-up of those 
Summer shoes that you do not intend to hold over until 
next season. Sweep them off your shelves because they 
are dangerous to leave there. Keep track of the style 
trend and decide wisely what stock you can carry over un- 


til next season with safety. 
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September 5 (Monday)—Labor Day. Parades, car- 
nivals and outings, in all of which the retail shoe store can 
benefit. Arrange a window trim—a display man suggests 
the colors of gold and helio as being appropriate. 

September 6-10—Some time in August, September or 
October there should be a county fair or municipal street 
fair, where farmers can show products of the farm and 
enter into competition for premiums. If you are in an 
agricultural district get busy. Such affairs have great 
advertising possibilities. 

September 6 (Tuesday)—Schools open. The past week 
should have been made the means of many sales to the 
children who go to school. Sturdy footwear of an at- 
tractive model will bring many sales for the opening school 
days. 

September 9 (Friday)—Admission day in California. 
California merchants might arrange for window trims. 

September 12 (Monday)—Old Defenders’ Day in Bal- 








Month 


of 
September 


timore, Md. Baltimore merchants should arrange fo 
special trims. 

September 12-17 (Monday to Saturday)—Formal Fall 
opening. Music, flowers an’ everything. Here is where 
the window trimmer has an opportunity to demonstrate 
his ability. “‘Doll up” the store! See to it that salespeople 
are well and tastefully dressed. Monthly meeting of sales- 
force. Topic, “Shoes for Occasions.” 

September 19-24—Here is a good time for special ad- 
vertising of men’s shoes. Fill in gaps that were overlooked 
in advance Fall buying. 

September 20-October I1—Look carefully to window 
and interior store decorations. Window trims should be 
bright to contrast with any dull, gloomy weather. 

September 20 (Tuesday)—Prepare for College. season. 
From this date on to October 10, the colleges of the coun- 
try are opening for their Fall season. The snappiest shoes 
you can buy will appeal to college men and women. 
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Month 
of 


October 


October 1 (Saturday)—Football season opens. This is 
usually made the means of many sales of football shoes 
not only to college teams, but to school teams in all parts 
of the country. Incidentally, it means the sale of service- 
able shoes to the people who attend the games. The 
The law is off in the Northern 
States on small game and later on deer, moose, caribou, 
etc. Sporting shoes, rubber boots and warm goods go 
with a rush. 

October 3-8 (Monday to Saturday)—Fall business is at 
its height. Some lines are becoming broken and others 
are dragging. Study stock records and put P. M.'s on the 
slow movers. 


hunting season opens. 


Put in a new shoe or two to “sweeten up” 
the line. 

October 10-15 (Monday to Saturday)—Make special 
drive on juvenile shoes. Frost and wet weather make high 
shoes necessary for the youngsters. Have you bought 
house slippers for holiday trade? 


October 12 (Wednesday)—Columbus Day. Legal 
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holiday in all States. Arrange special window trim. 
Colors red, white and green. 

October 24-29 (Monday to Saturday)—Feature heavy 
footwear for laborers and farmers. Put in Halloween 
window. Feature party slippers, pumps and novelties. 
Colors for window trim, orange and black. Prepare 
monthly statements of credit customers. How are col- 
lections? Maybe a splendid letter to slow ones is ad- 
visable. 

October 25 (Tuesday)—St. Crispin's Day. The patron 
Saint of shoemakers is honored in many places in Europe. 

October 31 (Monday)—Admission day in Nevada. 
Nevada merchants might arrange for special window 
trims. Use red, white and blue and State flag. 

October 31-November 5 (Monday to Saturday)— 
Lay out Thanksgiving advertising. Feature women’s foot- 
wear for dress occasions, afternoon teas, evening affairs, 
dances, etc. The social season is on, match shoes with 
hosiery. 
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November 


* Day. Observed salesforce. Topic, “Getting More Shoes Sold Right.” 


Prepare holiday advertising. 
November 11 (Friday)—Armistice Day. Colors of 


November 1 (Tuesday)—All Saints 
in Louisiana as a holiday. 
November 7-12—Are you keeping a mailing list of 


If not begin today. Have salesperson ‘get Allied Nations. 
November 21-26 (Monday to Saturday)—Put in 


Thanksgiving window trims. Colors suggested, orange, 
brown, green and gold. Devote one newspaper ad to 
editorial appropriate to the occasion. Do not feature 


customers? 
name and address of customer. Add to this the stock 
number, size and width. Compile the record on cards, then 
filéthem. This record is invaluable as a mailing list and in 
adjustment of complaints. 

November 14-19 (Monday to Saturday)—Keep in touch merchandise in this ad. 
with stock. Study records. Put push behind the slow November 24 (Thanksgiving)—Prepare monthly state- 


A‘small cut now will accomplish more than a ments of credit customers. 


movers. 
Make windows November 28 (Monday)—Pay bills and take dis- 


heavy reduction when the season is over. 
and newspaper space work overtime. Monthly meeting of 
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Month 
of 


December 














December 3 (Saturday)—Lay out plans for holiday 10 days before Christmas. The appearance of the store 
windows and store interior decorations. Buy wreaths, and salesforce is very important. Newspaper ad for 
vines, flowers, etc. Early shopping campaign. Join your one day should be devoted to “Christmas Talk’"’-—a 
local merchants’ associations in agitating, “Do Your message of good cheer. Other issues can be devoted to 
Christmas Shopping Early.” Try Christmas gift certifi- special Christmas sale. 
cates. Feature rubbers in advertising. December 25-31 (Christmas to end of year)—Christmas 

December 5-10 (Monday to Saturday)—Begin on holi- isover. An after-Christmas sale can be arranged to stimu- 
day advertising and show a few house slippers along with late business. Rearrange stock and prepare for inventory 
shoes in windows, taking. When inventory is finished prepare financial 

December 12-17 (Monday to Saturday)—Have you statement. Be sure to furnish your bank with a copy. 
paid your taxes? Feature a Christmas “trading coupon” Your banker is your best friend. 
in advertising. Put holiday trims in windows. Don't neg- December 27-31—Rubber Week. One of the best 
lect the special section of P. M. shoes. Monthly meeting weeks in the year for the sale of rubbers, as storms are 
of salesforce. Good time for a little dinner for employes. prevalent at this time. Remember after-Christmas week 


December 14-24 (Wednesday to Saturday)—The last last year? 
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The Worm in the Apple 


MASH the calamity-howler! 
Smash him so flat that his 
yawping cannot, in these 

priceless hours of business hope, 
be heard among courageous men! 


The biggest liability, I believe, 
in todays business reconstruc- 
tion is the pessimist. He is, in 
truth, a total loss. 


He suffers frorh a pitiful men- 
tal disease that leaves him licked 
before he starts. 


He is a fool, happy and harm- 
less only when the weather of 
his own greedy commerce is 
fair. But when thunder clouds 
gloom his commercial sky, he 
becomes a coward—a would-be 
poisoner of brave men’s minds. 


To his suspicious mind, a 
concern’s temporary reduction 
or loss of profits is “insolvency” ; 
a bank’s restriction of loans be- 
tokens ‘‘financial catastrophe”’; 
an industry's pause to re-gather 
momentum spells a_  “‘cata- 
clysm.”’ 


Closely examine the gossip he 
circulates, and what do you 
find? Whispered falsehoods, 


warmed over and over again 


until they are a stale, smelly 
mess of nothing! 


But your pessimist smacks his 
lips over such muck. It feeds 
his timid, fevered soul. To pass 
it along involves him in no re- 
sponsibility. And if you dis- 
prove his malicious innuendoes, 
he is visibly disappointed, dis- 
concerted. 


The pessimist is the worm 
that spoils the apple. 


You and I and ten million 
other business men are suffering 
this moment from his contami- 
nating contact with us. He 
hinders our progress toward the 
business confidence that is pres- 
ently to restore sanity and pros- 
perity in this land. 


Ignore him! We are too busy 
to argue with him; the times 
are too ripe with opportunities 
in this dawn of new business. 


The courageous men of the 
hour need their optimism. It is 
justified, by every discoverable 
economic fact. 


In Heaven's name, let us be 
optimistic! 


Dt a a 


General Manager Boot and Shoe Recorder. 
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Take Off Your Coat and Go to It! 
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r Through the ‘Boot and Shoe Recorder” the 
Indiana Retail Shoe Association sends to the 
manufacturers of shoes its sincere good wishes 
‘ for a prosperous Nineteen Hundred Twenty- 
one; in the.new year let us both, the producer 





INDIANA SAYS MOBILIZE EFFORTS 


By PRESIDENT EDGAR HART, Indiana Retail Shoe Association 
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and retailer, mobilize our best efforts and 
thoughts to the narrowing of the chasm be- 
tween us, by working with the spirit of co-opera- 
tion which will result in a prosperous success for 
all. 
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OFFICIAL LIST OF EXHIBITORS AT MIL- 
WAUKEE CONVENTION 


(Concluded from page 48) 
Novelty Shoe Co., Chicago, IIl. 142 Mezzanine Floor 
(Chicago Gove) 
Nunn, Bush & Weldon Milwaukee, Wis 


Shoe Co., (Wis. Group) | 62-64-66 Mechanics Hall 
O'Donnell Shoe Co., St. Paul, Minn. 159 Mezzanine Floor 
Coden Shoe Co., Milwaukee, Wis. 1 Mechanics Hall 
Ohio Leather Co., Girard, Ohio 94 Mechanics Hall 
The Onli-Wa Fixture Co., Dayton, Ohio 126 Mechanics Hall 
Pedigo Weber Shoe Co., St. Louis, Mo. 23 St. Louis Section-Arena 

(St. Louis Group) 
Peters Shoe Co., St. Louis, Mo. 12 St. Louis Section—Arena 


(St. Louis Group) 
Pfister & Vogel Lea. Co., Milwaukee, Wis. 49-51 Mechanics Hall 


(Wis. Grow rs 
Phoenix Hosiery Co., Milwaukee, 153-155 Mechanics Hall 
(Wis. Grow ~~" 
The Westeplatins Co., Minneapolis, Minn. 24 Mechanics Hall 
Plant B & Co., Manchester, N. H. 180 Mezzanine Floor 
Saas G. Plant Co. 4 Boston, Mass. 


(N. E. Group) 
Queen Quality Dis- 


play, 10-11 Kilbourn Hall 
Dorothy Dodd Dis- 


play, 22-23 Kilbourn Hall 

Plymouth Rubber Co., Canton, Mass. 110 Mechanics Ha 

Pontiac Shoe Mfg. Co., _ Pontiac, III. 124 Mezzanine Floor 

Dr. A. Posner Shoes Inc., Brooklyn, N. Y. 17 Juneau Hall 

(Brooklyn Group) 
Racine Shoe Mfg. Co., Racine, Wis. 151 Mechanics Hall 
(Wis. Group) 

q*e Rand Co., Inc., Chicago, Ill. 75 Mechanics Hall 
S. Rauh & Co. New York, N. Y. 111 Mezzanine Floor 
Ravich & Sons, Inc., New York, N. Y. 19 Mechanics Hall 

fied Wing Shoe Co., Red Wing, Minn. 117 Mezzanine Floor 

E. P. Reed & Co., Inc., Rochester, N. Y. 10 Main Arena 

(Rochester Group) 
Wm. Paynelte, Jr., Inc., Providence, R. I. 85 Mechanics Hall 
Rice & Hutchins, Inc., Boston, Mass. 7-8 Kilbourn Hall , 
(N. E. Group) 
A. W. Rich Shoe Co., Milwaukee, Wis. 67 Mechanics Hall 
(Wis. Group) 
Richards & Brennan Co., —, Mass. 50 Kilbéurn Hall 
. E. Group) 

Riley Shoe Mfg. Co., Columbus, Ohio 154 Mezzanine Floor 

Rindge, ae. 

Logie Grand Rapids, Mich. 125 Mezzanine Floor 

Roberts, , & Rand, St. Louis, Mo. 13 St. Louis Section—Arena 

(St. Louis Group) 
Roney & Berger, Allentown, Pa 17 Mechanics Hall 
Rohn-Ryan Shoe Co., Milwaukee, Wis. 37 Mechanics Hall 


(Wis. Group) 


Rohrer & Company, Orwigsburg, Pa. 15 Mechanics Hall 
pont omegnaee Ass’n, Chicago, Ill. 96 Mechanics Hall 
Roth Shoe Co., Cincinnati, Ohio 21 Cincinnati Group—Arena 
The Sachs Shoe Mfg. Co., ng ey Ohio = Cincinnati Group—Arena 
Samuels Shoe Co., St. Louis, Mo. 9 St. Louis Section—Arena 
(St. Louis Group) 
Sax Brothers, Milwaukee, Wis. 42 Mechanics Hall 
(Wis. Group) 
Schack Aasiiatad 
Flower Co., Chicago, Ill. 21 Mechanics Hall 
Scheiffele Shoe Co., Cincinnati, Ohio 26 Cincinnati Group-Arena 
ya E. Schmidt & Co. ,» Detroit, Mich. 79-80 Main Arena 
V. Schoenecker Boot & Milwaukee, Wis. 
"Shoe Co. (Wis. Group) 40 Mechanics Hall 
Scholl Mfg. Co., Chicago, Ill. 146-147 Mezzanine Floor 
(Chicago Group) 
A. G. Schulz Co., Milwaukee, Wis. 105 Mechanics Hall 


(Wis. Group) 
Sears, Roebuck Shoe Co., Milwaukee, Wis. 161 Mechanics Hall 
(Wis. Group) 


The Selby Shoe Co., Portsmouth, Ohio 65-66 Main Arena 

Selz, Schwab & Co., Chicago, Ill. 134 Mezzanine Floor 
(Chicago Group) 

Shaft-Pierce Shoe Co., Faribault, Minn. 162 Mezzanine Floor 

Sherwood Shoe Co., Rochester, N. Y. 7 Main Arena 
(Rochester Group) 

Shoe & Leather Facts, Boston, Mass. 118 Mechanics Hall 

Shoe & Leather Reporter, Boston, Mass. 70-72-74 Mechanics Hall 

The Shoe Retailer, Boston, Mass. 70-72-74 Mechanics Hall 

The Shoe Retailer. Chicago, Ill. 1 Rotunda 

Shoe Specialty Mfg. Co., St. Louis, Mo. 8 St. Louis Section—Arena 
(St. Louis Group) 

Sinsheimer Bro. & Co Chicago, IU. 133 Mezzanine Floor 


(Chicago Group) 











Slater & Morrill, Ss. Braintree _ 18 Kilbourn Hall 
Smaltz Goodwin Co., Philadsiphi, Pe . Ba. Stage—Arena 

ila 
The G. Edwin Smith 










hoe Co., Columbus, Ohio 16 Mechanics Hall 
J. P. Smith Shoe Co., Chicago, Ill. 131 Mezzanine Floor 
(Chicago Group) 
R.P. Smith &SonsCo., Chicago, Il 129 Mezzanine Floor 






(my Group) 


Smith-Wallace Shoe Co., Chicago, Il 136 Mezzanine Floor 








































(Chicago Group) 
Solo Shoe Co., New York, N 163 Mezzanine Floor 
Southern Shoe Journal Houston, Auk 112 Mechanics Hall 
Stacy, Adams Co., Bre sn 55 Kilbourn Hall 
Standard Felt Co., W. Alhambra, Calif. 69-70 Main Arena 
Standard Show Card Ser- 
vice Chicago, Ill. 120 Mechanics Hall 
The Stanwear Shoe Co., Chicago, Ill. 140 Mezzanine Floor 
Stetson Shoe Co., S. Weymouth, Mass. 17 Kilbourn Hall 
(N. E. Group) 
L. D. Stickles Shoe Co., Red Wing, Minn. 116 Mezzanine Floor 
Stonefield Evans Shoe Co., Rockford, Ill. 121 Mezzanine Floor 
Strassburger 
Stiles, Inc., Brooklyn, N. Y. 18 Juneau Hall 
K. M. Stone Import. Co., New York, N. Y. 112 Mezzanine Floor 
The P. Sullivan Co., Cincinnati, Ohio 18 Cincinnati Group—Arena 
Thayer-Foss Co., Boston, Mass. 24 Kilbourn Hall 
(N. E. Group) 
Thompson Bros. Shoe Co., Brockton, Mass. 45 Kilbourn Hall 
(N. E. Group) 
Thomson-Crooker S. Co., wi eo 4-5 Kilbourn Hall 
roup 
J. E. Tilt Shoe Co., Chicago, III. 130 Mezzanine Floor 
(Chicago Group) 
Tolman Print, Inc., Boston, Mass. 11 Mechanics Hall 
Tomahawk-Shoe Co., by ow ~ 32 Mechanics Hall 
is. 
A. Trostel & Sons Mee Grown) o, Wis. 45 Mechanics Hall 
Tucker & Hagen, Chicago, Ill. 87 Mechanics Hall 
Tweedie Boot Top Co., St. Louis, Mo. 5 St. Louis Section—Arena 
(St. Louis Group) 
United Lace & Braid 
Mfg. Co., Providence, R. I. 77 Mechanics Hall 
United Last Co. St. Louis, Mo. 62-64 Main Arena 
United Shoe Mach. Corp., Boston, Mass. 13-16 Incl. Main Arena 
United Shoe Mfg. Co., St. Louis, Mo. 15 St. Louis Section—Arena 
(St. Louis Group) ; 
United States Lea. Co., Chicago, III. 28-29 Mechanics Hall 






United States Rubber Co., New York, N. Y. 132-141 Incl. Mechanics Hall 
Upham — Shoe Co., Stoughton, Mass. 67-68 Main Arena 
Utz & Dun Rochester, N. Y. 173 Mezzanine Floor 


Val Duttenhofer Sons Co., Eg a 32 Cincinnati Group—Arena 
Vinsonhaler Shoe Co., St. 9 St. Louis Section—Arensa 
(St. ook Goang) 


Wall, Streeter & 

















Doyle Co., No. Adams, Mass. 175 Mezzanine Floor 
Watson Shoe Co., Lynn, Mass. 32 Kilbourn Hall 
(N:‘E. Group) 
A. H. Weinbrenner Co., Milwaukee, Wis. 53 Mechanics Hall 
(Wis. Group) 
C. E. Wethey Shoe Co., New York Zs 12 Mechanics Hall 
WeyenbergShoe Mfg. Co., Milwaukee, he 52-54-56 Mechanics Hall 
Wis. Grou 
Richard White & Co., Philadetphie Pa 20 Mechanics Hall 





49 Kilbourn Hall 





Whitman & Keith Co., Comp 





















Grou oe 
Wickert & Gardiner Brooklvn. N N.Y. 15 Juneau Hall 
(Brooklyn Group) 
Geo. J. Wilson, Inc., Rochester, N. Y. 12 Main Arena 
(Rochester Group) 
Wilson Process, Inc., Brooklyn, N. Y. 14 Juneau Hall 
Givatiiion Group) 
Wise-Shaw & Feder Co., Cincinnati, Ohio 29 Cinci. Group-Arena 
Wizard Foot Appli’ce Co., St. Louis, Mo. 6.St. Louis Section—Arena 
(St. Louis Group) 
Wobst Shoe Co., Milwaukee, Wis. 6 Mechanics Hall 

(Wis. Group) 
S. B. Wolf Shoe Co. Cincinnati, Ohio 28 Cincinnati Group-Arena 
The Wolnicar Shoe Co. ., Brooklyn, N. Y 169 Mezzanine Floor 
Worumbo Co., New York, N. Y. 115 Mezzanine Floor 






Wronsch = Herrmann 





Shoe Milwaukee, Wis. 23 Mechanics Hall 
E. T. Wright & Co., Inc., Rockland, Mass. 39-40 Kilbourn Hall 







(N. E. Group) 

Wright & Peters Co., Rochester, N. Y. 4 Main Arena 
(Rochester Group) 

Richard Young Co., New York, N. Y. 88 Mechanics Hall 










Ziegler Bros. Co., Inc., Philadelphia, Pa. 170 Mezzanine” Floor 























Merchants Whom You Will 
Meet at Milwaukee 


Men of Prominence in Association 
Life Whom You Should 


Know 


Tenth Annual Convention of the N.S.R.A. 


January 10-11-12-13 
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JAMES P. ORR JOHN J. SLATER 
President National Shoe Retailers’ Association First Vice-President National Shoe Retailers” 


C. K. CHISHOLM Association 


Second Vice-Presi i . JAMES E. WILSON 
‘ vdiaes ae shes Punatines Third Vice-President National Shoe Retailers’ 


Association 
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H. A. ROSENBACH 


Fourth Vice-President National Shoe Retailers” 
Association 
T. C. MIRKIL 
Secretary Commissioner National Shoe Retailers’ 
ssociation 


FRANK P. MEYER 
Secretary-Treasurer National Shoe Retailers’ 
Association, President Illinois Shoe Retailers’ 

Association 
A. H. GEUTING 
Director National Shoe Retailers’ Association 
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E. D..GILDERSLEEVE CHRISTIAN LUDEBUEHL 


Director National Shoe Retailers’ Association 


ALFRED KATCHINSKI 
, _W. E. BRELSFORD : Director National Shoe Retailers’ Association. 
Director National Shoe Retailers’, Association President California Shoe Dealers’ Association 


Director National Shoe Retailers’ Association 
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OHN_O’'CONNOR KENNETH W. WATFERS 


J 
Director National Shoe Retailers’ Association Director National Shoe Retailers’ Association 


J. J. SENSENBRENNER R. H. JOHNSTON 
Director National Shoe Retailers’ Association Director National Shoe Retailers’ Association 
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JOHN BAIRD A. C. McGOWIN 
Director National Shoe Retailers’ Association Director National Shoe Retailers’ Association 
THOMAS SCOGGINS President Emeritus of N. S. R. A. 


Director National Shoe Retailers’ Association, W. W. WILLSON 
President Texas Shoe Retailers’ Association Director National Shoe Retailers’ Association 
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JOSEPH STRASBURGER 
Director National Shoe Retailers’ Association 


W. S. BYCK 
Director National Shoe Retailers’ Association 


OTTO HASSEL 
Director National Shoe Retailers’ Association 


VICTOR E. VAILE 
Director National Shoe Retailers’ Association 


. 
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MAX SOMMER 


Director National Shoe Retailers’ Association, = ALVIN B. CASPARI 
Secretary-Treasurer «California Shoe Dealers’ General Chairman Convention Committee 


iation OSEPH A. SCHUMACHER 


F. H. STOVER ; semne , 
First Vice-Chairman Convention Committee Second Vice Cha Convention Committee 
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RAY J. RIPPLE 
i ice-Chairman ti Committee, S. J. BROUWER 
pt ae Cone Retail Shoe Dealers” Treasurer Convention Committee 
iation B. LAMERS 


H. C. TOWLE Chairman Convention Finance Committee 
Executive Secretary Convention Committee 
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HARRY H. LUCAS GEORGE VIRMOND 
Chairman Convention Hall and Display Come Chairman Publicity Committee 
— BERNARD J. COENS 
J. J. KLAWITTER In Charge of Entertainment Features 
Chairman Hotel Committee 
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MRS. JOSEPH A. SCHUMACHER MRS. A. B. CASPARI 
Chairman Women's Committee First Vice-Chairman Women's Committee 


MRS. STEPHEN J. BROUWER MRS. F. H. STOVER 
Second Vice-Chairman Women's Committee Third Vice-Chairman Women's Committee 
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MISS CECILE E. MAREK MRS. D. A. MARKS 
Secretary Women's Committee Chairman Registration Committee 


MRS. O. A. HENSEL MISS EVELYN MEISSNER 
Chairman Salle d’Azure Chairman Information Committee 
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MRS. F. G. HOVIS MRS. JACK PINSEL 


Chairman Souvenir Committee Chairman Shopping Committee 
MRS. JOHN GEISINGER MRS. C. G. SHARP 
Chairman Sight-Seeing Committee Chairman Automobile Committee 
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MRS. OSCAR HART MRS. CHESTER _F. ROHN 
Chairman Card Committee Chairman Press Committee 


. W. KRUEGER W. T. HEAD 
President Oklahoma Shoe Retailers’ Association Secretary-Treasurer A Oklahoma Shoe Retailers’ 
ssociation 
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WILLIAM PIDGEON, Jr. 
President New York State Shoe alers * Asso- 
ciation 
A. B. MCCORMACK 
Treasurer New York State Shoe Dealers’ Asso- 
ciation 


HARRY H. PHELAN 


Secretary New York State Shoe Dealers’ Asso- 


ciation 


H. IRVING PRATT 


Director New York State Shoe Dealers’ Asso- 


ciation 
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. i , LEE L. FRANK 
| First Vice-Presidert Tri-State Shoe Retailers’ 
Association 
ARTHUR SPRING 
Director Tri-State Shoe Retailers’ Association 
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’ A. K. COHEN ‘ 
Third Vice-President Tri-State Shoe Retailers 
Association 


A. J. STEGALL 
Director Tri-State Shoe Retailers’ Association 





THOMAS H. SEIBERT 
President Ohio Valley Retail Shoe Dealers’ Asso- 
ciation 
HENRY HAGEMANN 
Secretary Ohio Valley — Shoe Dealers’ Asso- 
ciation 


SEATON ALEXANDER 
Second Vice-President Ohio Valley Retail Shoe 
Dealers’ Association 
M. WRIGHT 


L. M. 
- Treasurer Ohio Valley Retail Shoe Dealers’ Asso- 


ciation 
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“DAVE” FRANK B. L, DILLINGHAM 


Third ' Vice-President Texas Shoe Retailers’ Asso- Fourth Vice-President Texas Shoe Retailers’ Asso» 
ciation ciation 
EDWARD L, KELTON E. M. THOMAS 


Secretary-Treasurer Texas Shoe Retailers’ Director Texas Shoe Retailers’ Association 
Association 
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WILLIAM SCHLAEFER B. LANGENBURG 


pA 
President Wisconsin Retail Shoe Dealers” Associa Second Vice-President Wisconsin Retail Shoe 
tion Dealers’ Association 


CHARLES N. CODY B. O. SMITH 
Director Wisconsin —~ Shoe Dealers’ Associa- Director Wisconsin Retail Shoe Dealers’ Associa- 
tion 


on 





'* HARRY,gI. BOYD ALBERT FORSTER 


President P. yivenie Shoe Retailers Association First Vice-President aa Shoe Retailersé 
GEORGE M. GARMAN 7 Cc. O. HOFFMAN 
Secretary Pennsylvania Shoe Retailers’ Association Treasurer Pennsylvania Shoe Retailers’ Association 
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A. H. SIMON 
Vice-President Illinois Shoe Retailers’ Association 


LYLE S. ABBOTT 
Director Illinois Shoe Retailers’ Association 


L. S. WYNES 
Secretary-Treasurerglllinois Shoe Retailers’ Asso- 
ciation 
R. HUBER 
Director Illinois Shoe Retailers’ Association 
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CHARLES P. BRADY 
President Georgia Shoe Retailers’ Association 


A. C. NICHOLS 


Second Vice-President Georgia Shoe Retailers’ 
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Association 


NATHAN SIMON 
First Vice-President Georgia Shoe Retailers’ 
ssociation 
EMMETTE McRAE 
Secretary-Treasurer Georgia Shoe Retai!ers’ Asso- 
ciation 





E. W. HERTZLER 
President Iowa Retail Shoe Deaiers’ Association 
JOHN R. GRIGG 
Second Vice-President Iowa Retail Shoe Dealers’ 
Association 


SAM WELCH 
First Vice-President Iowa Retail Shoe Dealers! 
Association 


FRANK M. NEBE , 
Secretary-Treasurer Iowa Retail Shoe Dealers 
Association 





ARTHUR SPRINGER H. E. RIPPLE 
President Kansas Shoe Retailers’ Association Vice-President Kansas Shoe Retailers’ Association 


J. Il. WRENCHY E. R. McNEIL 
Director Kansas Shoe Retailers’ Association Director Kansas Shoe Retailers’ Association 
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J. J. BUCKLEY D. F. SULLIVAN 
President Massachusetts Retail Shoe Merchants’, Second_ Vice-President Massachusetts Retail Mer- 
ssociation chants’ Association 
I. H. MORSE FRED W. SMALL 
Director Massachusetts Retail Shoe Merchants’ Director_Massachusetts Retail Merchants’ Asso- 
Association ciation 
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FRANK F. WULFF 
President Mountain States Shoe Retailers’ Asso- 
ciation 
HARRY FONTIUS 
Past President Mountain States Shoe Retailers’ 
Association 
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HARRY A. DRACHMAN 
Third Vice-President Mountain States Shoe Re- 
tailers’ Association 
ROY F. FLEMMING 
Past Secretary-Treasurer Mountain States Shoe 
Retailers’ Association 








GEORGE S. ROTH OTTO E. WIESEKE 
President Minnesota Shoe Retailers’ Association Treasurer Minnesota Shoe Retailers’ Association 


CHARLES P. DEPPE CHARLES A. ROLLINGS 
Director Minnesota Shoe Retailers’ Association Director Minnesota Shoe Retailers’ Association 
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C. B. MILLER 
First Vice-President Missouri Shoe Dealers’ Assc} 
ciation 
ROBERT WAGSTAFF 
Director Missouri Shoe Dealers’ Association 
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N. ROSENBERG 
Second Vice-President Missouri Shoe Dealers* 
Association 
W. C. ROOSE 
President New Hampshire Shoe Retailers’ Asso- 
ciation 





EDGAR HART 
President Indiana Retail Shoe Dealers’ Association 


CLYDE L. WARNER 
Director Indiana Retail Shoe Dealers’ Associaton 


PAUL O. KUEHN 


Second Vice-President Indiana Retail Shoe 
Dealers’ Association 


WILLIAM KNIGHT 
President Oregon Retail Shoe Dealers’ Association 
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L. G. BRAYTON 
Second Vice-President California Retail Shoe 
Dealers’ Association 
LOUIS F. WEGGENMAN 
Director California Retail Shoe Dealers” Associa- 
tion 


Boot and Shoe Recorder 





A. C. KAUFMANN 
Director California Retail Shoe Dealers’ Associa- 
tion 
THOMAS T. JACKSON 
President Michigan Retail Shoe Dealers’ Associa- 
tion 


GEORGE E. PEIRCE 
President Rhode Island Shoe Retailers’ Association 


JAMES A. McFAUL 
Secretary Maine Retail Shoe Merchants’ Associa- 
tion 


; J. FRANK BILLADEAU 
President Maine Retail Shoe Merchants’ Associa- 
tion 
: Lnaermnh MILDREN 
Director Connecticut Shoe Retailers’ Association 
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W. W. HARTWELL BURT J. GOSPER 
First Vice-President Vermont Shoe Retailers’ Third Vice-President New York State Shoe Dealers’ 
Association Association . 
JOSEPH W. CLISBY THOMAS FOLRATH 
Director Illinois. Shoe Retailers’ Association 


Director Georgia Shoe Retailers’ Association 
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Goodrich Title Contest 
~ Big Money Prizes | 


Footwear dealers— Look! 


Unusual advertising for Goodrich Rubber Footwear and 
even bigger sales for dealers pushing it. 





A great national Contest wherein we will give away One 
Thousand Dollars in cash for the best titles to the Goodrich 
Picture {see it on the front cover of this issue} — divided as 
follows :— 








Fifth Prize 





First Prize $250.00 $25.00 
Second Prize $150.00 Five Prizes of . $20.00 each 
Third Prize . $75.00 Ten Prizes of . $15.00 each 
Fourth Prize $50.00 Twenty Prizes of $10.00 each 


Contest runs from January Ist to April Ist, 1921. Costs 
nothing to suggest a title and anybody can participate except 
a Goodrich employee. 


The Goodrich Picture will be at the Convention—be sure to 
make your suggestion. 


Footwear users all over the country will be thinking Goodrich. 
Be sure your stocks are up to the mark—we offer quick 
deliveries—stocks at 


THE B. F. GOODRICH RUBBER COMPANY 


New York Kansas City Akron 
Seattle Boston Denver 


Goodrich 


HI-PRESS 


Rubber Footwear 


Chicago 





The Goodrich Salesman is on 
the Way! Be sure to see his 
new numbers before you buy. 
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SHOES YOU CAN RETAIL AT 
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Innersole, Neolin Outsole, Goodyear 
Wingfoot Rubber Heels. 
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SPECIALTY MANUFACTURERS 


CHILDREN’S SHOES 


Among these are the following Nationally Advertised and Well- 
Known Brands: 


KEWPIE TWINS LITTLE WIZARD 
PLAYHOUSE PUNCH & JUDY 
FAIRY TALE KUTE KIX 
LITTLE JACK HORNER 
JUVENILE 


When Attending The N, S. R. A. Convention In Milwaukee You Are Cordially 


Invited To Visit The St. Louis Exhibit And Stop At Booth No. 22 


‘THE JUVENILE SHOE CORPORATION 


OF AMERICA 
SAINT LOUIS 
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St. Louis—The World’s Shoe Market 


City Has Had Remarkable Growth 


from Comparatively Small Begin- 








, BOUT thirty or thirty-five years ago, St. Louis 
like a great many other cities over the Middle 
West was a distributing point for shoes of 

ra’ her indifferent prominence; like most cities it had 
its usual jobbing houses and small distributing organ- 
izations and was known as a good place to buy staple 
shoes adapted to the uses of the people living in its 
legitimate trade territory. 


\mong these small merchants, however, there were 
a number of men who were really geniuses as mer- 
chants and who laid the foundation of the present ex- 
tensive and world-wide shoe business which St. Louis 
enjoys. There was no particular reason why St. Louis 
should take precedence over other well located Middle 
West cities, but the ability, enterprise, enthusiasm 
and broad vision of the men who were at that time the 
pioneers in the St. Louis market, gradually began to 
show their constructive ability and at the same time 
laid the foundation on which has developed one of the 
world’s greatest industries. 


A Romance of American Business 


The story of the development of the shoe industry 
in St. Louis reads like a romance of American business, 
comparable to that of the steel industry in Pittsburgh, 
the packing industry in Chicago and the automobile 
industry in Detroit. lt was about 1880 when St. 
Louis first began to hit her stride, but she did not show 
her real growth until about 1893, when the combined 
jobbing and manufacturing business totaled about 
nineteen millions. However, of this amount 
only about nine or ten millions were made in St. 


Louis. 


St. Louis was a well-known distributing and jobbing 
point for shoes long before it was an important factor 
in their manufacture. This was due largely to its cen- 
tral location and from about the time of the St. Louis 
World’s Fair in 1904 the growth of the manufacture 
of shoes in St. Louis has been phenomenal. In 1899 


ning, Thirty-five Years Ago 


St. Louis was selling about 7,500,000 pairs of shoes 
valued at $18,750,000; $10,500,000 worth of these 
were manufactured in the twelve factories located in 
St Louis, the largest daily output of one company 
being about 2,000 pairs. 


New Factories Built 


A very marked development in the manufacturing 


end was in the late 90’s between 1896 and 1900, when — 


twelve new factories were established. This was really 
the first evidence of concerted effort to make St. Louis 
a prominent shoe production center. Before 1913 the 
annual sales amounted to 27,750,000 pairs sold for 
$70,000,000 of which $53,500,000 worth were St. Louis 
made. 


There were sixty-one plants, the largest capac- 
ity of one plant being 10,000 pairs daily. St. Louis 
today is shipping $180,000,000 worth of shoes 
annually and fully 85 per cent of all the shoes 
sold out of this market are made by St. Louis 
manufacturers. 


One St. Louis firm alone has a capacity of 75,000 
pairs every working period. It has been estimated 
that St. Louis makes one-fifth of the shoes that are 
manufactured in the United States; this, however, de- 
pends largely upon how these figures are arrived at. 
Shoe population is less than one-third of the actual 
population, it being figured that each person will aver- 
age three and one-half pairs of shoes each year. What 
would be more correct is that St. Louis manufactures 
and supplies a market of ten million people of shoe 
population. This is certainly a record to be proud of. 
The development of the shoe business in St. Louis has 
not been strictly along one line; all kinds of shoes are 
manufactured here, from children’s soft sole and 
men’s work shoes up through the various grades, 
including the most delicate hand-turned theatrical 
boots of various styles and patterns and men’s 
highest grade welts. 
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the Convention 


Many objects of interest await dele- 
gates to the big Convention in Mil- 
waukee, but none of greater impor- 
tance to the trade than the 


LUNDIN Shoe 


This fine Men’s Dress Welt has made 
a wonderful record as a Trade Builder 
—embodying as it does honest Com- 
fort, Durability and Style, all at a 
reasonable Price. 


The LUNDIN Shoe 
Is right all through 


LUND-MAULDIN Ca, 


MANUFACTURERS 
Saint Louis, ©. 8. A. 
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See our display Booth No. 10 at N. S. R. A. Milwaukee Convention 
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The Development of Novelties 





In fact, you can find any kind of a shoe in St. Louis 
no matter how cheap or fine. St. Louis started by 
making the staple grades and types; then came spe- 
cializing in women’s shoes and finally the development 
of the so-called novelty line. St. Louis is now looked 
upon as a leader in these lines; producing new ideas 
an styles in women’s shoes that are accepted na- 
tionally. 

The growth in what the market calls snappy, popu- 
lar priced shoes has been very large and rapid and St. 
Louis is one of the largest markets, if not the largest 
for making children’s shoes of good quality in America. 
The shoe business in St. Louis is conducted along lines 
decidedly different from those of other shoe centers. 
St. Louis shoe men have spent their lives in the terri- 
tory which they are serving, so that this close contact 
and familiarity with the conditions of trade has en- 
abled our shoe manufacturers to foresee and accu- 
rately anticipate the needs of their customers. While 
the record of St. Louis shoe manufacturers has been 
successful and gratifying, the future offers opportuni- 
ties that are limited only by the capacity and vision of 
the men engaged in the trade. 


ST. LOUIS MOVING 
TO MILWAUKEE 


St. Louis is going to Milwaukee. Are you? St. 
Louis is going twenty-four houses strong, with the 
handsomest joint display that has ever been put on at 
a national convention by any shoe city of the country. 
St. Louis is even going to beat the splendid record she 
made last January at Boston. We admit it, because 
we know just how it is going to be done. In fact, we 
know more about it than we are going to tell, for it 
wouldn’t do to tip our hand this early in the game. 


And just to indicate in part what is being done, we 
will say that the original appropriation for the joint 
St. Louis display was increased 50 per cent at the last 
monthly meeting of the St. Louis Shoe Manufacturers’ 
and Wholesalers’ Association, following the return of 
Sales Manager Strayer, of Johansen’s, who made a 
flying trip to Milwaukee to get lined up on the final 
details. There is a lot of work yet to be done, but it 
is moving fast and when January arrives St. Louis will 
again lead the shoe world in the presentation of its 
product. 
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Too Good to Keep 


Perhaps we are saying too much about what is going 
to happen, but we just can’t help it—it’s because we 
know so much about what is going on that we have to 
spill over just a little bit. And while we are on the 
subject, what are you going to do? Are you going to 
stay at home and lose a splendid opportunity to add 
to your shoe knowledge and incidentally get a good 
look at the very latest things in styles for Spring? 
For the displays will be real up-to-the-minute designs 
—the very latest in shoedom, whether it be St. Louis 
or any other shoe town. 


All Around Schooling 


And there will be a lot to be learned about shoe re- 
tailing. Every element of shoe merchandising from 
the planning of a store on through the ordering of the 
stock, keeping the stock up-to-date, merchandising it 
to the customer, displaying it in the windows, keeping 
stock records and systematizing the office, training 
the store help and developing fresh ideas to attract 
the public—all these and a thousand and one other 
things will be gone into in an amazingly complete way. 


There is real profit to be had from a trip to’ Mil- 
waukee in January and the four days of the conven- 
tion, January 10, 11, 12 and 13, will be jammed full 
of the most practical and visualized instruction that 
any convention has ever attempted. Paste the dates 
in your hat. 


To Milwaukee via St. Louis 


The St. Louis Shoe Manufacturers’ and Whole- 
salers’ Association has mailed to four thousand shoe 
retailers in territory adjacent to St. Louis an invita- 
tion to “‘buy their tickets via St. Louis,” when they go 
to the N.S. R. A. convention at Milwaukee, January 
10 to 13. 


This invitation is in the form of a letter which gives 
full particulars of rates, etc., on the special train leav- 
ing St. Louis for Milwaukee, Saturday, January 8. 


Previous to the departure of the special train, the 
St. Louis Shoe Manufacturers’ and Wholesalers’ Asso- 
ciation has made elaborate arrangements for a dinner 
and other entertainment for all visiting merchants 
passing through St. Louis on their way to Milwaukee. 
Hotel accommodations will be provided where visitors 
cen rest. 
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St. Louis The Wo 


There Will Be Many Interesting Sights At The N.S. R.A. § | 


ST. LOUIS EXHIBIT—RIGHT]. 


| St. Louis Will Have the Most 
| Display of Footwear Ever 
In the Display of This Great Market, 
One Hundred and Eighty Mullion 


Find Every Kind of a Shoe, from 
the Various Grades to the Highest 


ST. LOUIS WILL BE GLAD TO 


GO TO MILWAUKEE VIA ST. LOUIS 
The St. Louis Shoe Manufacturers’ & Wholesalers’ Association will hold 
open house Saturday, January 8th, at Hotel Jefferson, St. Louis. In the 
evening, before embarking on the Special Train for Milwaukee, a compli- 
mentary dinner and entertainment will be given to visiting merchants. 
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, | See the Displays of the Following St. Louis Exhibitors J 4 
| Boyd-Welsh Shoe Co. Dittmann Shoe Co. Juve 
Brauer Bros. Shoe Co. Friedman-Shelby Shoe Co. Lune 
Brown Shoe Company Hamilton, Brown Shoe Co. McE 
Central Shoe Co. Johansen Bros. Shoe Co. Pedi 
F. C. Church Shoe Co. Johnson, Stephens & Shinkle Shoe Co. Pete 





Robe 





Jas. Clark Leather Co. John Meier Shoe Co. 
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of Id’s Shoe Market 


A. Convention At Milwaukee. Be Sure To Take In The 









AT THE MAIN ENTRANCE 





Attractive, the Most Extensive 


Assembled at Any Convention. 
Which in 1920 Shipped More Than 
Dollars’ Worth of Shoes, You Will 
An Infant’s Soft Sole Up Through 
Development in Novelty Footwear. 


SEE YOU IN MILWAUKEE 


GO TO MILWAUKEE VIA ST. LOUIS 
Reservations on the St. Louis Through Special Train, which leaves 
St. Louis at 11.45 P. M., Saturday, January 8th, can be had through 
Mr. J. G. Samuels, 1214 Washington Avenue, St. Louis, Mo. 


If you have not already done so, make reservation at once. 


























At The N. S. R. A. Convention In Milwaukee 

















Juvenile Shoe Corporation Samuels Shoe Co. 

Lund-Mauldin Co. Shoe Specialty Mfg. Co. 
McElroy-Sloan Shoe Co. Tweedie Boot Top Co. 

Pedigo- Weber Shoe Co. United Shoe Mfg. Co. 

Peters Shoe Co. Vinsonhaler Shoe Co. 

Roberts, Johnson & Rand Shoe Co. Wizard Light Foot Appliance Co. 





ST. LOUIS 


ON YOUR WAY TO THE 









CONVENTION 
JOIN A LIVE BUNCH ON THE ST LOUIS 
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ohansen Bros. Shoe Co. 


Makers- Womens Shoes Exclusively 





Saint Louis, U. S. A. 


Manufacturers since 1876 of high grade style 
footwear for women 


Goodyear Welts, Turns and McKays 


Inspect Our Display, Booth No. 4, St. Louis Exhibit, 
N. S. R. A. Convention, Milwaukee 
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You Are 
Cordially In- 
vited to Inspect 


The 
Billiken Exhibit 


Booth No. 18 
In the St. Louis Section 
During the 
National Shoe Retailers’ 
Convention 


in Milwaukee 
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There are lots of shoes for Kiddies 


but only one ----BILLIKEN 


- Made only hy 


M<Elroy-Sloan 


Saint Louis 
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ATIONALLY- 
Known - Usep-Soxp 


Nationally Known — 
Consistent, year round advertising in big consumer publications has 
made Wizard Lightfoot Arch Builders known from Coast to Coast. 
Every month millions of readers are told what causes painful feet 
and how Wizards bring prompt, lasting relief. 

Wizard advertising will continue through 1921, building business 
for Wizard dealers. 


Nationally Used — 
Wizards are bought by foot sufferers the country over. And wearing 
the ‘‘All leather’? Wizard Arch Builders not only brings relief from 
painful feet, but increases the buyers’ confidence and trade in the - 
store that sells and recommends the Wizard line. 


Nationally Sold — 
Wizard Lightfoot Arch Builders have national distribution. In 
progressive shoe stores everywhere, expert clerks skillfully diagnose 
the causes of their customer’s painful feet, and recommend the 
correct Wizard Appliance for their relief. 








Seven or eight oul of ten 
people have fool discomforts, 
due to broken arches, cal- 
louses or distorted heel bones. 
Clerks trained by our corre- 
spondence course, ‘‘Ortho- 
prazy of the Foot,” are able 
to correctly diagnose foo! 
troubles, and fil the proper 
Wizard Appliance. 


Naturally, these shoe and Wizard customers are a steady, profitable 
trade. 

Wizards will be exhibited at the Milwaukee Convention in connec- 
tion with the St. Louis group. Dealers are invited to consider the 
Wizard plan at our exhibit or by mail direct. 


WIZARD LIGHTFOOT APPLIANCE COMPANY 
1666 Locust St., St. Louis, Mo., 810 Marbridge Bldg., New York City, N. Y. 


European Headquarters—Central Chambers, South Castle Street, Liverpool, England 
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Manufacturers 


Saint Louis, 



















The 
D‘classee 
Model 


PF johnson - Stephens 
& Shinkle Shoe Co. 


U.S.A. 


Our Newest 
Spring 
Creations 
will be 
exhibited 

at Milwaukee 
N.S. R.A. 
Convention 
Jan.10-13 
Booth No. 3 
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Wonderful Shoes 


—___—_— for —_____ 


Wonderful Girls 
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Sixteen of Our New Numbers 


In Stock 
That Will Start Early Selling For You 





110—Black Satin Instep and Ankle Strap Pump, 18-8 
Full Breasted Covered Heel, Imitation Turn Sole. This 
style in big demand. AA to C; 2 1-2 to 8 4 

120—Exactly same as above in Black Ooze Calf. .$6.50 


115—Exactly same as above in Black Satin with Baby 
Louis Heel $6.25 


2572—Black Satin Dorris Beaded Strap Pump, 19-8 Full 


Breasted Covered Heel, ““T. S.” Process Flexible Sole. 


The Newest Style in Footwear. AA to C; 2 1-2 “os 
7. 


2574—Exactly same as above in Brown Satin $7.25 
2564—Exactly same as above in Gray Ooze Calf. .$7.35 
2563—Exactly same as above in Brown Ooze Calf. .$7.35 
2562—Exactly same as above in Black Ooze Calf. . $7.35 


2565—Black Ooze Parisian Two Strap Pump, 19-8 Full 
Breasted Covered Heel, “T. S.” Process Flexible Sole. 
A very attractive number AA to C; 2 I-2 to 7. . .$7.35 
2570—Exactly same as above in Gray Ooze Calf. .$7.35 
2550—Exactly same as above in Black Satin $6.85 


810—Black Satin Two Button One Strap Pump, Beaded 
Ornament on Strap, 18-8 Full Breasted Covered Heel, 
Turn Sole. A Big Leader. AA to C; 2 1-2 to 8...$5.85 


825—Exactly same as above in Black Ooze Calf. . . $6.50 


818—Brown Satin Two Button One Strap Pump, Beaded 

Ornament on Strap, 18-8 Full Breasted Covered Heel, 

es Sole. A very snappy number. AA to C; 2 . to 
5.8 


812—Exactly same as above in Black Satin $5.85 
215—Mahogany Calf Oxford, 14-8 Military Heel, Good- 
year Welt Sole. A very neat walking oxford. A to D; 
2 1-2 to 8.. 


2771—Exactly ee. style as above in Black Kid. A 
$4.25 


to D; sizes 2 1-2 to 8 
No. 215 - - $4.50 


No. 2565 - - $7.35 


Send Us Your Orders Now and Be Prepared for Early Business 


TOBER-SAIFER SHOE CO. 


Novelty Footwear in Stock 


1312 Washington Ave. St. Louis, Mo. 
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Rochester—* The Home of Good Shoemaking” 








= =A Hearty Welcome 
, Awaits You 


/ BE THER you come prepared to buy or just 
to find out what’s what, you will find a 
hearty welcome and much of interest at 


THE TENTH SEMI-ANNUAL 
Rochester Shoe Style Show 


January 17-22, Powers Hotel 


Shoe merchants from all over the country will visit Rochester—after Milwaukee. 


At the Rochester Show you will find every display in a separate room—thus afford- 
ing ideal conditions for the selection of merchandise. You will also find yourself 


among the best retailers of the country. 


Complete Exhibits of Shoes, Leather, Lasts, 
and Other Accessories from Rochester and 
other Western New York Shoe Towns 


Held Under the Auspices of the 


Rochester Association of Traveling Shoe Salesmen 
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No. 23—Genuine Vici Kid, espe- 
cially designed for fat ankles. All 
Leather Counters, Twill Lining and 
Felt Sock Lining. Soles cut from best. 
Oak Tanned Bends. Sizes 1 to 5. 
Price $1.20. 


No. 20—Genuine Vici Kid, all Leather 
Counter, Twill Lining and Felt Sock 
Lining. Soles cut from best grade 


Oak Tanned Bends. Sizes 1 to 5. 
Price $1.10. 


No. 26—A Patent Mat Kid Top made 
in sizes 1 to 5, at $1.25. Soles cut 
from best Oak Tanned Bends, Mock 
Heel, Leather Counters, Patent 
Leather Vamp -_ Foxings, Twill 
Lining and Felt Sock Lining. An 
especially high-grade shoe. 


No. 28—A Patent White Kid Top, 

Mock Heel Shoe with Genuine Patent 

Leather Vamps and Foxings, Hig '- 

me Twill Lining and Felt Sock 

All Leather Counters. Soles 

rom best Oak Tanned Bends. 
Sizes 1 to 5. Price $1.35. 
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No. 21—Genuine White Kid Button 
at $1.35, in sizes 1 to 5. Soles cut 
from best Oak Tanned Bends, all 
Leather Counters, Twill Lining and 
Felt Sock Lining. A leader. 

No. 22—Genuine Tan Kid, Sizes 1 to 
5, at $1.35. 

No. 29—Genuine Gray Kid, Sizes 1 to 
5, at $1.35. 


More Trade Builders! 
More Profit Makers! 


Here’s why we believe Imperial Flexible Turns 
and Imperial Spring Heel Turns are the fastest 
selling, best profit making children’s shoes you 
can possibly sell. 

Modern factory with capacity of 4,000 pairs a 
day. $100,000 worth of shoes always in stock. 
Twenty-four hour delivery service. 

Sold direct to retailer—no in-between profits. 
Best oak tanned soles, all leather counters, shanks 
and underlifts. 

Best twill linings. 

Latest styles. 

Finest workmanship. 

Sample shoes for inspection sent to reputable 
dealers on request. rder direct from this ad- 
vertisement or if you wish to have illustrations 
and descriptions of complete line drop us a 
postal card. 


I-M-P-E-R-I-A-L S-H-O-E 
C-OQ-M-P-A-N-Y 


Manufacturers 


Rochester, N. Y. 
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Style Shoes of Quality | 











We invite you to inspect the Utz 
& Dunn sample line at the 


N.S. R. A. Convention 


Milwaukee, Wis. 
Booth 173, Mezzanine Floor 


Rochester Shoe Style Show 


Rochester, N. Y. 
Powers Hotel, Room 500 


B540R 
January 17 to 22, 1921 


Squirrel Gray Kid quarter and vamp, Dream 
Pump, turn, Pasadena last, imitation panel, 
il 1 i heel. 
silver buckle, 2% full Louis wood one ee Boston, Mass. 
Also made in other colors and materials and 


two-tone combinations. Samples and prices on United States Hotel—Room 54 
— During the month of January 








Don’t fail to see the attractive new styles 
which will be displayed at the above 


One of the unusual attractive and 
stylish models which will be shown at- 
Milwaukee, Rochester and Boston. mentioned places. 





Utz Kv Dunn Co., Rochester, N. Y. 
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BRANCH OFFICES: 
DENVER CITY LOS ANGELES 


NEW YORK 

218 Charles Bldg, Bush Terminal Sales Bldg. 718 Story Bias 

TIGER & 150 West 42nd St.. Room 1521 G.C.McATE 
S.A.Me OMBER 
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Incorporated 





Footwear of Style 


and 


Distinction 


At the Milwaukee Convention 


BOOTH No. 8 


Main Arena 





Milwaukee Auditorium 





You are invited to inspect our 


most recent models 


ROCHESTER, N. Y. 


NEW YORK OFFICE: 127 DUANE STREET 
E. H. TALBOT AND JACK GALWAY 














~ Jan. 1, 1921 BOOT AND SHOE RECORDER 





















































on Kelby"s 


fascinating Models 


\ revelation in master craftsmanship, 


fine fithing lasts and patterns and «7 


— 


exception al gu alit y: 


"Those Detter Shoes’ 


Pooth 166, Mezzanine Floor 
NN.S.R.A. Convention. 


Liiskeab lees 


Rochester, N'Y. 


Mew York City: Reem 105 Grahar 
Church & Duane Sts: Mr Johan C. Hattiweif 
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tion of discriminating buyers everywhere. 


Reason: Bigger sales and better profits | 


for the dealer who sells them. 


At Booth 176 
Mezzanine Floor 
Main Arena 
Milwaukee Convention 








Mr. L. B. Shafer and Mr. Orville Romig will exhibit 
the Ultra Line at the Palmer House during the Chicago 
National Shoe Exposition, January 12-15. 














MOORE- AIAFER 
°MAIOE° MFG ° CO’ 
BROCKPORT. N.Y. U,4A. 


NEW YORK OFFICE: 608 MARBRIDGE BLOG., BROADWAY AT 34 ST. 
JACK E. JESTER, MGR 
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Nine 
Smart New 


Low Shoes 


= 
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oD 18/8 Louis Covered Heel 15/8 Modified Leather LXV Heel Hy ‘ 
a TURN WELT i 
i Style No. B656 in Black Suede............ $7.00 ' ; 
5 Style No. B658 in Brown Suede........... 7.50 ne re on “a —_ oF eee a = 
Hi Style No. B660 in Gray Suede............ 7.50 —— ee Ts cen essences . 
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Booth No. 1 





Main Arena, N. S. R. A. Convention 


Rochester Shoe Style Show 
Powers Hotel—January 17-22 
Rooms 600-601-602 


it 
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Also on display at Chicago National Shoe Exposition 

















CAN 
SHIP 
TODAY 


Heer o oor Se Seoe5e5 
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Military Heel Cuban Heel 
WELT ‘WELT 
4 . 
: —Medi h : Style No. B112—Black Kid.............. $5.25 
ye Be owee gaa en heen a Style No. B129—Brown Kid............. 6.00 
RR ae NINN. +020 09 + 0s 5 ae Style No. B116—Mahogany Calf......... 5.50 





Sizes AA and A, 4 to 7% B, 3% to 7% C and D, 3 to 744 


Terms: Net 30 Days 


The Menihan Company 


IN STOCK DEPARTMENT 


Rochester, N. Y., U.S. A. 
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This Mark Stands for 


Reliability, Quality and Service 


HOMCNOU OW nnOn 


Se TTeniTmeniniiiiit TOU 1 


P a Se ee 


Things that go into shoes that bear this mark 
Linings Stay Ducks Gem Ducks Vamp Flannel 


Cloths: 


Corkscrew Kersey White Fabrics, including Trojan and Merion 
Sea Island Duck 


Top Facings Imitation Leather Cover Cloths 
. Ribbons Galloons Stay Webs Pump Stay Tape 
Button Hole Tape Cut Staying Tongue Lining 
Eyelet Staying Sock Linings 


Glazed Kid Calfskins and Black Glazed Sheep 


Visit Us When in Philadelphia 


W. A. LIPPINCOTT CO. 


Established 1862 Incorporated 1907 
315-17-19 Arch Street Philadelphia, Pa. 
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Retail Shoe Merchants 
Welcome to Milwaukee! 


And a Still Warmer Welcome Awaits You 
at Booth 112 


SICONY FOOTWEAR will be there in full 
display—all fine bench-made turn shoes and 
low cuts. Dainty D’Orsays, beautiful boudoir 
slippers and mules, novelties of every de- 
scription, depicting what is new in the 
Orient, what is pleasing our own domestic 
trade. 





You will admire our latest creations. Their orig- 
inality and artistic touches will deeply impress you. 
You will begin to realize the meaning of “‘creative 
ability” when you see the work of SICONY crafts- 
men. Then you will be surprised when we tell you 
of our enormous increases in production—brought 
about by continuous demand. 


Better write it down in 


your ‘‘memo” book now 
“BOOTH 112, SICONY.” 


K-(-STONE IMPORTING CO. 


(2-(4-(6 EAST 22"° ST.WEW YORK 
























































BOOT AND SHOE RECORDER Jan. 1, 192] 








OUR 
EGYPTIAN 
SANDAL 
STRAP 


CONVERTS THE OR- 

DINARY PUMP INTO 

THE MOST MODERN 

OF HIGH STYLE LOW 
CUTS 


MADE IN ALL MATERIALS AND 
LEATHERS TO MATCH YOUR SLIP- 
PERS. HANDSOMELY BEADED 


STYLE F16 


PRICE $1.50 PER PAIR 


EXCEPT IN GOLD AND SILVER CLOTH 











SHOULD YOU DESIRE UNBEADED MATERIAL OR SPECIAL 
COMBINATIONS, PRICES WILL BE GIVEN ON REQUEST | 


PARISIAN BEADING WORKS CO. | 


207 MANHATTAN BUILDING 
PHILADELPHIA, PA. 
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Shoes For Women 


AT MILWAUKEE ™ 


Jany. 10-11-12-13, 1921 


Baker 


of Brooklyn will 


A thought in - shoe 
construction combin- 
ing features not here- 
tofore attained in 
shoemaking. 


: LOOK FOR IT 
as Booth 14 
Brooklyn Section 


GEORGE W. BAKER SHOE COMPANY 


325-343 CLASSON AVENUE BROOKLYN, N. Y. 
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a ip see BOOTH 73-MAIN AISLE | 


TRADE MARK 


183 Essex Street 
Room 409 
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BOSTON OFFICE 
531 Market Street 


BOOT AND SHOE RECORDER 


N.S.R.A. CONVENTION, Milwaukee 


Here you will find on full display: 


FAIRY TURNS and WELTS 
FOR 
Growing Girls, Misses, Children and Infants. 
You will profit by paying us a visit. Grieb repre- 
sentatives will be glad to welcome you. 


Remember the number: 


BOOTH 73 
GRIEB SHOE MFG. COMPANY 


PHILADELPHIA, PA. 


OFFICE and SALESROOM NEW YORK OFFICE 
1012 Marbridge Building 
Broadway and 34th Street 


Phone Greeley 3966 


Factories— 
Vineland, N. J., Palmyra, Pa. 


Jan. 1, 1921 

















FELT 


WE ARE NOW PREPARED TO SUPPLY YOUR EVERY WANT IN 


tHe PARISIAN 


MEN’S, WOMEN’S AND CHILDREN’S 


TALK TO YOUR JOBBER ABOUT THEM 


PARISIAN SLIPPER CO., Inc. 


195-197 CHRYSTIE ST. NEW YORK, N. Y. 


“THE FELT SHOE HOUSE OF AMERICA’’ 


BOUDOIR SLIPPERS 


OUR PRICES ARE BASED ON THE VERY LOWEST QUOTATIONS. OF FELT GIVEN BY 
THE LEADING MILLS OF THE COUNTRY — THEY ARE THE LOWEST AND BEST 


PRICES QUOTED THIS YEAR. 


Zi MZ it I Al LPN. IINS BIN CLIN PIN Lo 























PENN TEN ITN IN NTA Soe CPP 


aT. 6 a 


Jan. 1, 1921 BOOT AND SHOE RECORDER 
SEL 


QZ lone D Wa ~ —— Y NIRA Rs 
- You ( wus 


iy , : \ M0) 
oe q VK SEE 


ix 


ECT in NOVELTY | S ‘ 
= FOOTWEAR" 


Naan LNSa NN Da ss SSS Pa 


WE WISH YOU A HAPPY NEW YEAR 


1921 
WILL BRING 


A complete line of felt and leather-soled FOOT- 
PALS, created by a master designer. 
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The figure for our daily production is now 10,000 
pairs per + We areina — to fill all orders 
promptly et’s pull together in 1921! 
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FOOT-PAL salesmen are doing their best to supply 
the felt slipper wants of every retail merchant— 
through jobbers. We wish it were possible to send 
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a FOOT-PAL representative direct to you, so that 
he could answer all your questions and give you 
full information. 


sua LAS 


The best we can do, however, is to recommend a 
jobber who handles FOOT-PALS; he will give you 
details as to terms, delivery, etc. 


sh) LA 
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Mr. Arthur and Abe Sachs will show our line at the Essex 
Hotel, Boston, beginning January 2d. Our Mr. M. Yuells 
will show our line at the U. S. Hotel, Boston, Room 53. 


RR FOR 











SAN LASS 


Last, but by no means least 


FOOT-PALS 


The Standard in Felt Slippers will bring YOU 


RR ORR 
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QUICK TURNOVERS—LIBERAL PROFIT 


__THE E-Z WALK MFG. CO., Inc. 
62-70 W. 14th Street, New York City 
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IS YOUR BUSINESS BUILT 
ON SAND? 


Or does it rest on the firm foundation of quality merchandise—mer- 
chandise which the buying world knows and demands? 


Do you merely “sell shoes” or are you known as a dealer in 
standardized merchandise—back of which lies the life efforts of 
successful manufacturers? 


YOUR SUCCESS depends upon how you can answer this 
obvious question. 


Hundreds of shoe stores depend on 


gt POSNER’> 


SCIENTIFIC 


for 
Children and Young Ladies 


for 





their children’s shoe business. 


It is a wonderful business-builder—a comprehensive line of 
Turns and Welts made in Brooklyn and carried 


IN STOCK 


Four cack and eight spring heel styles—requiring an investment 
of only $262.80 will be the foundation on which you can build a REAL 
BUSINESS—a business in back of which stands a real service, 


recognized and appreciated. 


Order the “POSNER SERVICE’’ 




















DR. A. POSNER, SHOES, Inc. 
140 WEST BROADWAY, N. Y. CITY 
Factory—Roebling and Hope Streets, Brooklyn, N. Y. TRADE — 





TRADE MARK 
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MODELS FOR 1921 








ARE NOW 


IN THE HANDS 
OF JOBBERS 























Begin the new year wisely. Stock 
‘*¢ Companions, ” felt slippers of com- 
fort and style. Get the complete 
line—matchless in color and design. 


Early action is advisable. Visit your 
nearest jobber. If he cannot show 
you ‘“‘ Companions ’’— communicate 
with us. 





This line will be on display at United 
States Hotel, Boston, from Jan. 3rd to 


20th, 1921, with Mr. Henry I. Isaacs 
representing. 
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20c 











REPUBLIC FELT SHOE CORPORATION 
899 KENT AVENUE BROOKLYN, N. Y. 
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PATENT, 
Oct.23,:917 





M. GUSTIN CO. 


39-47 WEST 19th ST. NEW YORK CITY 


ANUFACTURERS of patented, bench made, boudoir slippers, all styles and grades, including 
M. satin, satin-quilted, silk-brocades, imported metal, and brocaded metal cloth. 

The patent consists of a steel shank and cushion insole, fastened with an invisible stitch, giving 
the shoe the proper shape and a perfect fit, guaranteed not to come off the foot while walking. At the 
same time, these slippers are lower in price than any others made. Our line will be displayed in Booth 
No. 107 in the Milwaukee Convention Hall. 


M. GUSTIN. NOTICE ; 


SLIPPER. 





BOGSE8. Se The trade is hereby given notice that G., H. & E. Freyd- 
berg are selling ladies’ boudoir mule slippers which in- 
fringe the claims of letters patent of the United States 
No. 1244197, issued to Max Gustin, trading under the 
firm name of M. Gustin Co., New York City, on Oc- 
tober 23d, 1917. These slippers are being brought out 
by said Freydberg under various lot and style numbers, 
including lot numbers 5081 and 5077. 

An action has been begun in the United States District 
Court in the Southern District of New York against 
said Freydberg to restrain the infringement of said let- 
ters patent and for damages, and similar actions will be 
commenced against all users and vendors of such in- 


fringing slippers. 
M. GUSTIN CO. 





NONE GENUINE WITHOUT THE PATENT STAMP ON SOLE 
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For the Correct Answer to 








QUESTION 


See the New Styles 
at the Convention 


Booth 111 


Mezzanine Floor 
Main Arena 


















The first man to see new SPAT styles for 1921 will be the first man who visits 
Booth 111 at the National Shoe Retailers’ Association Convention, Milwaukee, 
January 10th to 13th. This is the only way to learn what styles will prevail. 
Visit this showing of new 










MADE syrRatuh NEW YORK 


Remember the number of the booth—it’s 111. 


If you don’t attend the Convention be sure to write for samples of the new 


styles. 
*  §, RAUH & COMPANY 


310 Sixth Avenue New York 
For 50 years the World’s Largest and Foremost Makers of Fine Spats 
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Seeligud. —ANNOUNCEMENT— 


The market was recently flooded with felt slippers, but good “FELTS” were just 
as scarce this year as they have been in the past, and just as scarce as all good 


things are at all times. 








Our 1921 line of FEELSGUD FELT SLIPPERS is now ready, and we invite 
your criticism to prove our statement. 


The line is complete in every detail, and contains many styles for men, women, 
infants, children and misses in alluring colors and two-tone effects. 


SAMPLES on REQUEST 


MAID-RITE FELT SLIPPER CO., Ine 


169 Livingston Street Brooklyn, N. Y. 




















BELIEVE THE VALUES ARE RIGHT 


SIZE UP WITH DEPENDABLE LINES 


Stitchdowns — Goodyear Sewed 
McKays—All Full Vamps 


CATALOG ON REQUEST LOWEST POSSIBLE PRICES 


Hagerstown Shoe & Legging Co., Inc. 


HAGERSTOWN, MARYLAND, U.S. A. 
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Men’s, Women’s, Boys’ = Little Gents’ 
SHOES 


We Maintain the Same Standard for 
QUALITY, STYLE and WORKMANSHIP 


Prices Considerably Lowered | 


STOCK ON HAND FOR IMMEDIATE DELIVERY 
WRITE OR WIRE YOUR WANTS 


More in Perec To-day Than Ever 


Munson Last ARMY SHOES 


No.—5242 


ARMY TAN BLUCHER, MUNSON LAST, 
SOFT TOE BOX, BELLOWS TONGUE, 
CONTRACTOR’S NAME IN LINING, 
INSPECTOR’S NAME IN SHANK, U. S. 
ARMY MUNSON LAST STAMP ON FORE- 
PART OF SOLE—GOODYEAR WELT, D 
AND E WIDE, SIZES 514-11. 


$4.25 


Also Garrison, Navy and Officer’s Shoes in Stock 


The L. B. SCHINDLER SHOE CO. 


99 Duane Street - - New York City 


— 
































THE SHOE ABOVE THE MARK 
CO 1. 
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A Hand-Shake 
That'll Get You Something 


ELLO here; hello there; you'll be helloed all over the 
place. We, too, will have our little group to extend 


a pleasant welcome. 


But what will that compare to the remarkably attractive 
price schedule we will show you; what will that compare to 
the shoes we can deliver from stock or make-up, to build 
volume, without breaking your back? 


It is no idle boast we want to cram down your throat. 
Results alone call for this confidence. Only nine years of 
manufacturing, true—still all the more noteworthy that we 
are ranked with a small group of the largest makers in but 
a third to a fourth the time usually spent to get there. 


Many of our O07 t his proposition 
9,000 customers “™ ee that kept making 
will visit us. Be { Mie pa and selling at a 
sure you, too, ~ is good rate, while 
come over and see . @ ; most of the indus- 
what there is to ‘enthettes try stood idle. 














NEW ENGLAND GROUP, AUDITORIUM, MILWAUKEE 
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CLEVELAND 196 CHURCH ST., NEW YORK CITY PHILADELPHIA 
FACTORIES ~ BROCKTON, MASS. 





























THE SHOE ABOVE THE MARK 
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A New Brand 
for New Market Problems 


AYBE you need this kind of help. Selling is so com- 

M plex today that different cities often require different 

methods of attracting the consumer. And even in the 

same city, different sections or different grades of custom- 
ers show this tendency. 


Unbranded and branded lines meet all the needs. Records 
bear out our belief that we have put the former across in a 
big way. Now for “Yorker’’—that’s the name—emblematic 
of all the style and value the good dressing folks insist on. 
Imagine, then, the sales influence you can enjoy in having 
nationally known “Yorker” Big City shoes to supplement a 
local reputation—working as a double guarantee. 
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If you are real , name will do it. 
keen on injecting Qj” “JZ We will talk it 
a more aggressive / ie: over in Milwau- 
selling energy into | fal. kee or through one 
your organization, >. iE of our men cover- 
the “Yorker” \ NF a ing your territory. 











NEW ENGLAND GROUP, AUDITORIUM, MILWAUKEE 
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DETROIT 


CLEVELAND 196 CHURCH ST., NEW YORK CITY PHILADELPHIA 
FACTORIES ~ BROCKTON, MASS. - 
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TO OUR CUSTOMERS 


A claim has been made that we are infringing on a 
patented boudoir slipper. We maintain there is no merit 
to this contention and have engaged counsel to vigorously 
contest this claim. We will protect our customers and 
hold them safe and harmless from any and all claims arising 


from this controversy. 


Fle halg 


85 th Ave. New-Your 
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THREE FAST SELLING _. ie 
SHOE DRESSINGS ontrFIN| | 
meee on a 


x 4. 


e GRIFFIN LOTION 
GRIFFIN Oa 
n white, » light tan, 
“R APID 99 GRIFFIN oe econ dark or 
“In Er ‘Tube”’ light gray and dark gray. 
ee ~ Cl , softe d polish 
BLACK ot 048 leather. Contales 


A quick dye that dyes to a BLACK SHOE CREAM no injurious acids. It is to 


jet black any color leather. . P on the leather what cold cream 
Polishes easy, requires no liquid, keeps pape ange ay 


Leaves no disagreeable odor. Fs . x 
3 oz. size, per gross, $22.30, indefinitely, remains soft to the last. 3 oz. Size, $21.00 per Gross, 


per doz. $2.00. Per gross, $15.00 Per doz., $1.30 $1.80 per Doz. 


GRIFFIN MANUFACTURING CO., Ine. 











67-69 MURRAY STREET - - NEW YORK, U.S.A. 
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A—Sizes 5-714 
B—Sizes 414-8 
C—Sizes 314-8 
D—Sizes 3-8 
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When we developed ‘““TRU-ARCH” SHOES we realized what is meant 
by THE FINAL ANALYSIS. 

When we select the materials for the construction of “TRU-ARCH” 
SHOES we use only the best the market affords. 

When we manufacture “TRU-ARCH” SHOES we are consistent in the 
details of construction and workmanship to stand the test. 

When we place before you the ““TRU-ARCH” SHOE proposition we 
know YOU will realize what this proposition will mean to YOU. 

When YOU place the ““TRU-ARCH” SHOES on the feet of YOUR 
customer, YOU will-realize the FINAL ANALYSIS is complete. 

YOUR CUSTOMER will determine this for YOU, to OUR MUTUAL 
SATISFACTION. 


SATISFACTION:—IS “THE FINAL ANALYSIS.” 
“TRU-ARCH "SHOES are the MAXIMUM in QUALITY, FIT and 


STYLE, plus COMFORT at a MINIMUM cost. This is the assurance of 
ECONOMIC EFFICIENCY. 


STYLE No. 155 


Jacoss & THATCHER Co. 





BLACK KID LACE, MEDIUM TOE 
12/8 Military Heel 



















“TT?RU-ARCH” SHOES are made on 
special designed lasts, with features that 
assure complete satisfaction. 
allow the bones and muscles to function 
properly, permit circulation, and assist 
the entire human system to work har 
moniously for health and efficiency. 












““—PRU-ARCH” SHOES 
: : : - BROOKLYN, N. Y. 








Fourth Avenue & Baltic Street 


«4 "]"RU-ARCH” SHOES ARE MADE IN ALL LEATHERS, 


OXFORDS & BOOTS. 


Lasc No. 45, med. broad toe Last No. 55, med. toe Last No. 65, half round toe 




















































| SJeHE “’J°RU-ARCH” GOLF SHOE flexes 
with the muscles of the foot. A feature of real 
enjoyment, and on the feet— 

“EVERY PAIR A PICTURE.” 


(Black & Russia Calf—White Buck) 





JACOBS & THATCHER COMPANY 


Makers of 
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“DE LIPP STYLE” [ 
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& 
ONE OF OUR MANY NEW IDEAS 


~DEGEN LIPP, Inc. 


WILL EXHIBIT IN THE 


PLANKINTON HOTEL 


MILWAUKEE 


CONVENTION WEEK 
JAN. 10th to 13th, 1921 


DIRECTORY IN HOTEL LOBBY WILL GIVE 
EXACT LOCATION OF OUR EXHIBIT ROOM ~— 


DEGEN LIPP, Ince. 


FACTORY SALESROOM 


133-143 FLOYD ST. 110 W. 34th ST. 
BROOKLYN ~¥. CG 
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WANTED:— 


30 representative shoe jobbers throughout the United States 
who are desirous of connecting with a manufacturer of soft 


sole felt slippers built with a conscience. 


Made by thorough shoemen who have had years of experience 
in the manufacture of felt slippers, they offer a construction of 
the finest in style, quality, workmanship and value, as well as 


our guarantee for delivery and service. 


These slippers will not be permitted to leave the factory un- 


less they pass the most critical examination. 


They must be satisfactory to the manufacturer, to the jobber, 
to the retailer and to the ultimate consumer. 


Jobbers who desire to handle a line of this calibre should 


immediately get in touch with the 


Fe,t SLIPPER Co. INC. 
MAKERS OF 


THE SLIPPER WITH A SOUL 


220-230 WEST 19TH STREET, NEW YORK CITY 
A. HIRSCHFIELD, President 





LEO GOODKIND, Sec’y & Treas. 
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S5075—Bow Trimming...... 
$5075—Plain .............. 


rainyomto 


.$3.00 Pair 
aaa 


Satin mule—satin lined—turned sole— 
Pink, Blue, $5010... 


half Louis heel. Colors—Solid 


Lavender, Rose and Copenhagen; also 


Black with above colored. 


Sizes 3 to 8 





....93.25 Pair 


Quilted Satin D’Orsay—turned sole—half 
Louis heel. Pink, Blue, Lavender, Rose, 


Copenhagen and Black. 


Sizes 3 to 8 








SAMPLES ON REQUEST 





Gee Arcydherg 
85 Hh Ave. New-Yor 








DELIVERY JAN. 15th 
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Mr. 


Manufacturer 


and You Mr. Retailer 
OWE IT TO YOURSELVES TO INVES- 


TIGATE THE 


ADWEAR PROCESS SOLE LEATHER 





WRITE FOR FULL PARTICULARS OR 
HAVE A REPRESENTATIVE CALL 


MACHINE CO. 


ADWEAR PROCESS 
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E take pleasure in announcing to our many 
customers and acquaintances among the 
trade the opening of the new BRENNAN & 

WHITE factory, Newark, N. J. This structure is 
modern throughout, adequately equipped; a model 
shoe factory in every respect. 


Retail merchants will receive the same prompt at- 
tention given them for over 40 years, and may rest 
assured that the quality of B. & W. welts for boys, 
youths, little gents, growing girls, misses, children 
and infants will continue to be strictly high grade. 


In the heel of each genuine B. & W. shoe is impressed 
the figure of an anvil—our emblem of thorough 
workmanship. We use solid leather in all parts of 
the shoe, from top facing to top lift. In order to in- 
sure a maximum amount of wear, all footwear 
turned out by us is steel shod. Stating it briefly, 
B. & W. high grade welts are built expressly for boys 
and girls who like to play hard. 
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Don’t miss the opportunity to inspect our entire 
line at the N. S. R. A. Convention, Milwaukee, Jan- 
uary 10-13. You will find us in BOOTH No. 71. 


REGISTERED 


eT OL O LUO LLO LTO TLI@LIL@LUITITITI@Lle@liiiliiiiiiiielliiitsd 


BRENNAN & WHITE SHOE CO., Inc. 


HIGH GRADE WELTS 
31-35 WILSEY ST. NEWARK, N. J. 
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“Skippers” “‘“Skippers’’ “‘Skippers”’ “Skippers’’ “Skippers’’ “Skippers’ 


ANNOUNCING 
THE CREATION OF A NEW 


FELT SHOE 


LOOK ME OVER 
MY NAME IS “SKIPPERS” 


HERE I AM 


“Skippers” | 


“Shippers ' 








“Skippers” 


“Shippers” i 


© 

; & 
| A, 
‘S 
me 
” 


“Skipper 


MY AGENTS ARE SHOWING ME ALL OVER THE COUNTRY, 
OR WRITE FOR ME, I CAN BE SENT TO YOU BY MAIL 


Yours truly 
‘* SKIPPERS ” 


FEDERAL OVERGAITER CO., 


EXCLUSIVE MAKERS 
16-18-20 E. 12th ST., 
NEW YORK, N. Y. 


Infants 1 to 


“Skippers” 


Prices, Guaranteed 


Jobbers, Distributors Solicited 


“Skippers” “‘Skippers”’ “‘Skippers”’ ““Skippers”’ “‘Skippers”’ “‘Skippers” 


| “Skippers” 
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4 
a 6014—Mat Kid Doris Pump. Pat. Dia- 
A | 6012—Gray Ooze Doris Pump, Tailored mond Tip, Covered Louis Heel and Strap, 
=~ | Pat. Leather Strap, Celluloid wer x Nb 6:4-diadd.05s00-04enneoe $7.75 
> OS Rr ren ere $7. 6015—Brown Ooze Doris Pump, Brown 
> 6013—Black Ooze Doris Pump, Mat m0 Calf Diamond Tip, Covered Louis a 
z Diamond Tip. Covered Louis Heel and and Strap, Pearl MARS <i. sca cx $7. 
~ Strap, Pearl Buckle... .........sc00 $7.75 6016—Light Russia Calf Doris ca 
“ Russia Calf Diamond Tip, Covered Heel 

: and Strap, Pearl Buckle........... $7.75 

No. 6012 
a 
a 
> 
3 u 
a 
“A 
The Diamond Tip Pump is the newest creation for the coming Spring. This 

s style has been adopted by the BLEECKER SHOE CO., INC., as one of the 
ZN ° ° ° ° e 
> most leading styles and also a sure winner. Styles like these will give you a 
yy . e . 
> good profit and also increase your business. 
® 
3 






The one strap. novelty pumps 
are very popular and there is a 
great demand for them. If you 
have failed to order any of these 
it is now time to put them in 
at once. 








sk SAIDGGIY GY ,, 























Ps , 6011—Medium Light Russia Calf Doris 
7, All pumps shown on this page are Pump, Tailored Strap, Covered Louis 
~ ne ee Satin, 1 Strap, 1 Button, Full in STOCK fi di deli | ee ry rey eee $7.50 
S: pti pore: = ates o ‘ Se eieae sees $6.00 un for ummedatate delivery. 6005—Same as above in Black Satin.. 7.00 
> aa 6009—Same as above in Brown Satin 7.00 
. 4003—As Above, Baby Louis Heel.. 7.50 Sizes 3 to 7 Widths A to C 6008—Same as above in Gray Suede.. 7.50 
: 4004—Pearl Gray Suede 1 Strap.... 7.50 6007—Same as above in Brown Suede 7.50 
4005—Brown Suede 1 Strap........ 7.50 Write or wire orders. 6006—Ceme as above in Black Sucde 7.89 
4006— Black Suede 1 Strap.......... 7.50 ; 

J) 

~ 

: 

> 

: : 

A / ee 

“BLEECKER SHOE COZ 






















ED. DONALDSON 
Representative 


STHE LIVE WIRE HOUSE =: 


Leip TTT NSS MSS 


NOVELTIES & STAPLES 
WOMENS-MENS-BOYS-GIRLS 
148-150 Duane Street 


NEW YORK, NY. 


BOSTON OFFICE 
117 Lincoln St. 
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JANUARY 10-11-12-13, 1921 


The women folks will be interested in the Japanese garden at the coming big 


N. S. R. A. Convention—so bring them along. Make your hotel reservations now by 
writing to the 1921 N. S. R. A. Convention Committee, Room 224, Plankinton Arcade, Milwaukee. 
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BOOT AND 


Descriptions and Prices 


No. 220—Glazed Regent Kid 
81-2 inch Welt, 2 1- 8 inch 
9 A Louis Heel, 52 Last. 

, 41-2 to8; A, 4to 8; 
= ‘S: C and D, 3 to9, 


Add 30 cents for sizes 8 1-2 and 9. 


No. 202—All Glazed Kid 8 inch 
Welt, Tip, : 5-8 inch Military 
Heel, 99 Las 

AA 41-2 008 A, 4to 8; me 1-2 
to $; C, D, 31-2 to8 . $6.90 


No. 216—Brown Brazil Kid, 
81-2 English Welt, 11-2 inch 
Military Heel, 92 Last. 
AA, 4 1-2 to 7 1-2; A, 3 1-2 to 8; 
B, 3 1-2 to 8; C, 21-2 to8 . $6.5 
No. 215—Glazed Kid Vamp, 
Glazed Regent Kid Top, 8 inch 
Flexible Welt, Sofshu, Imitation 
Straight Tip, 13-4 inch Cuban 
moe 85 Last. 

, 41-2 to 8; A, 4008: B,4to9; 
é re! D, 3 1-2 
Add 30 cents for AA 8 1-2 and 9. 


No. 136—Glazed Kid Vamp, 
Dull Kid Top, 7 inch Flexible 
Welt, Sofshu, 1 ty ~3 — Common 
Sense Heel, 33 

A, 5 to 8; B, 4 1- to 9; C, D, E, 
4to9 . $6. 
Add 30 cents for sizes 8 1-2 and 9. 


o. 221—Glazed Regent Kid, 

-2 inch Welt Boot, Imitation 

, 13-4 inch Cuban Heel, Imi- 

tation Collar, perforated with 

Fleur-de-Lis, _ reemranse Drop 
Piece, 90 Las 

4 Pier to 8: 


No 2—Same as 2 

Novitia Kid 

No. 142—Glazed Kid Vamp, 
Dull Kid Top, 7 inch Flexible 
Welt, Sofshu, Tip, 11-2 inch 
Common Sense Heel, ye —. 

B, S Se 9; C,4t D, 
31-2 t 


No. 210—Brown Novilla ae, 
81-2 inch English Welt, 1 3-4 
inch Cuban Heel, 88 Last. 

AA, 4 to 8: 
8; C, D, 21-2't 


TERMS: NET 30 DAYS 


$6.10 
Add 30: cents for sizes 8 i-2 and 9 


A, 3 i-2 to 8; B, 3 to 
08 $6.50 
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The HOLTERS COMPANY 


CINCINNATI, OHIO 
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Descriptions and Prices 


No. 223—Black Glazed Kid, 
10 1-2 inch Welt Boot, Imitation 
Tip, 21-8 Leather Louis Heel, 
Imitation Collar, perforated, with 
Fleur-de-Lis Perforated Drop 
Piece, 51 Last. 


AAA, 5 to 7 1-2; AA, 41-2 to 8; 
° 8; B, 3 1-2 to 8; a 


No. 213—All Glazed Kid, 8 1-2 
inch Welt, Imitation beg 13-4 
inch Cuban Heel, 90 Las’ 

AAA, 5 to 8; AA, 41-2 to 9; A, 
aoe ci-+ 3 to 9; C, 2 1-2 to 9: 


t 15 
had 30 cents for sizes § 1-2 and 9. 


No. 212—Glazed Regent Kid 
8 1-2 inch Welt, Tip, 13-8 Mili- 
tary Heel, 93 Last. 

AAA, 5 to 8: AA, 41-2 to 8; A, 
3 1-2'to 8: B, 3 to 8; C, 2 1-2 to 8: 
D, 3 to 8 


Side Calf 


No. 217—Same as 212 in Brown 
$6.75 


No. 214—Glazed Regent Kid, 
8 1-2 inch English Welt, Imita- 
4 Straight Tip, 13-4 inch 


;C and e 
Add 30 cents for sizes 8 1-2 and 9. 


No. 219—Glazed Kid Vamp, 
Glazed Regent Kid Top, 8 inch 
Flexible Welt, Sofshu, Tip, 1 5-8 
inch Cuban Heel, > py inatont Rub- 


3 1-2 to 9 8! 
Add 30 cents for sizes 8 1-2 and 9. 


No. 211—All Glazed Kid 9 inch 
Welt, Imitation Tip, 2 1-4 Leath- 
er Louis-Heel, 51 Last 

AAA, 41-2 to 8; AA, 4 to 8; A, 
3 1-2 to 8; B, Cand D, 2 ae: HA 


He. tTyou Glazed mM i inch 
We E-TOP,’ 


supporting shank piece and extra 
| counters. 

2 ete C, 3 to 8 1-2; D. 
E 3to9 $7. 1 
Add 30 cents for sizes 8 1-2 and 9 


TERMS: NET 30 DAYS 


The HOLTERS COMPANY 


CINCINNATI, 


OHIO 
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HelmingAEKenzie Exhibit 
Cincinnati Display 
on Quality Boulevard 


Milwaukee Convention 


The authentic Spring modes in women’s foot- 
wear will be exhibited on the occasion of the 
Tenth Annual Convention of the National Shoe 
Retailers’ Association at Milwaukee. The Con- 
vention will be held January 10th to 13th, 1921. 


This display and those of other Cincinnati 
manufacturers which will appear on Quality 
Boulevard will emphasize the importance of the 
Cincinnati Shoe Market. You will find our 
booth on the corner to the right as you enter 
Quality Boulevard. 


HELMING-McKENZIE + CINCINNATI 


In the select brown kid Erma or 
semi brogue Oxford, illustrated, 
note the pinking on edge of tips, 
white fair stitching, Goodyear welt 
soles and Cuban heels of one and 
three-quarter inch height. This is 
an extremely smart style for Spring 














SHOES 


are stylish-very stylish 
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Cincinnati Market Exhibit 


ON 






Quality Boulevard 





HE Market Exhibit of Cincinnati is among the big ones at the Mil- 
§ 8 waukee Convention, occupying as it does one entire side of the main 

arena auditorium. It is so arranged as to represent a string of fashion- 
able stores down one side of a street. This idea of fashion bespeaks quality 
and style which are conceded characteristics of this market’s product. It is 
the desire of the local manufacturers to ‘portray these characteristics in the 
most effective manner. Thus they have adopted the idea of uniformity of 
structure and design in the individual booths of the exhibit and have made 
their unit of the entire exhibition one that will open the eyes of shoe-store 
architects. And therefore the name “Quality Boulevard” has been given to 
the Cincinnati Market Display. 

















SETS RS ee REST. 









**Art in Shoes’’ 


1 The footwear to be shown by the manufacturers from this center will truly 
typify the fullest meaning of the market’s slogan, ‘‘Art in Shoes.” Though the 
Queen City has always been recognized as a women’s shoe manufacturing center, 
the last ten years have witnessed a decided change in the character of the product. 
Where formerly Cincinnati manufacturers were among the leaders in the pro- 
duction of black kid staple shoes, they are now looked upon with much confi- 
dence by the retailers throughout the United States as the source of stylish, 
well-built shoes of original design. This is why the slogan adopted by the 
Cincinnati Market so well characterizes the standards maintained by it. 
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City Has Twenty-two Shoe Factories 








Twenty-two shoe factories comprise the shoe industry of Cincinnati. Eighteen 
or more of these factories are engaged in the manufacture of women’s fine welts, 
turns and McKays. Welts and turns in the past have constituted the larger 
j part of the output of this market, but during the past two years Cincinnati 
\ has developed considerably as a center for high-grade McKay shoes. 

\ The committee in charge of the Cincinnati Exhibit at Milwaukee is H. N. 
" Lape, chairman; S. J. Eisman, secretary and treasurer; W. T. Dickerson, J. T. 
. Carlisle and F. X. O’Brien. 
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Pretty Shoes for Women 


ON DISPLAY 


aukee Convention 


January 10, 11, 12, 13 
BOOTH 18 


Chicago Exposition 


January 12, 13, 14, 15 
PALMER HOUSE, Room 510 


Our latest creations for Spring wid 
invite your attention 


Che Pf. Sullivan Company 


“PRETTY SHOES FOR WOMEN” 
CINCINNATI - 


Jan. 1, 192] 
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Cincinnati Exhibitors and Their Booth Numbers at the Milwaukee 
. \ Convention 

The Krohn-Fechheimer Co 
P. Sullivan & Co 


The Julian & Kokenge Co 
The Roth Shoe Mfg. Co 

The Duttenhofer-Stevens Co 
Helming-McKenzie Shoe Co 
The Holters Co 
Helmers-Bettmann & Co 

The Scheiffele Shoe Co 

Sachs Shoe Mfg. Co 

The Sam B. Wolf Shoe Co 
The Wise, Shaw & Feder Co 
The Krippendorf-Dittmann Co 
The Homan-Hughes Co 

The Val Duttenhofer Sons Co 



































THE SCHEIFFELE 
SHOE MFG. CO. 


CHILDRENS & GROWING 
GIRLS SHOES 


THE CHARLES MEIS 
SHOE CO. " 
SHOE SPECIALISTS 








MILWAUKEE CONVENTION 


WE 
WILL BE THERE 


WILL YOU? 


LOOK FOR THE CINCINNATI 
MARKET EXHIBIT 


The Julian & Kokenge Co. The Scheiffele Shoe Mfg. Co. 
The Krippendorf-Littmann Co. The Duttenhofer-Stevens Co. 
Val Duttenhofer Sons Co. The Sam B. Wolf Shoe Co. 
The Holters Co. The Charles Meis Shoe Co. 
The Helming-McKenzie Co. Helmers Bettmann & Co. 
The P. Sullivan Co. The Homan-Hughes Co. 
The Manss Owens Co. The Sachs Shoe Mfg. Co. 
The Krohn-Fechheimer Co. 


are stylish-very stylish 
Helming-MKenz ie 


Cincinnati 
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How a Strip of Film 


Affects 


This strip of film 
shows the foot in 
various positions in 
taking a single step. 
It is the principle 
upon which the 
RED CROSS Shoe 
is built. It is the 
keynote of our 
sales and advertis- 
ing campaign. 


You and Your Business 


It is admitted that women have an ardent passion for moving pictures 
and everything pertaining to movie life. 


As a result of their intense interest in the movies—as proof of their 
interest in the romantic story that has been woven around a piece of 
a moving picture film—thousands of letters have been received by us 
asking for the name of the nearest RED CROSS Shoe merchant. 


Here's how this strip of film affects you and your business: 


Many of these women livVe in your vicinity—your trading radius. 
Their good-will and friendship—their patronage—can be brought 
direct to your store. 


Their ‘patronage—their influence—will begin working for you the 
moment they learn that YOU have the Accredited Agency for the 
RED CROSS Shoe. 


Let us tell you the story in all its details at the Milwaukee Convention 
of the N.S.R.A. You will find the RED CROSS Shoe exhibit at 
No. 17 Quality Boulevard (in with the Cincinnati Market exhibit). 


Resolve to hear what we have to say and see what we have to show 


you, if you don’t do anything else. This may prove to be the turning 
point in your business career—a short-cut to the high-road of Success! 


The Krohn-Fechheimer Co. 


Cincinnati, Ohio 
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A Fewof Our 
igus 
Exclusive 


Designs 


HENRIETTA 


Black Suede Henrietta Beaded Tongue and 
Strap French Bound Pump, in Welt or Turn, 
and made up to order in the following leathers: 
Black, Brown and Blue Velvetta Suede, Biack, 
Brown, Blue, Gray and Camel Kid. 


PARISIAN ANKLETTE 
Blue Kid Parisian Anklette Three Strap Adjust- 
able Buckle Pump, in Welt or Turn, and made up 
to order in the following leathers: Black, Brown, 
Blue Velvetta Suede, Black, Brown, Blue, Gray 
and Camel Kid. 


Jan. 1, 192) 


CREATORS, DESIGNERS AND MAKERS OF ALL THE LATEST 
STYLES IN WOMEN’S FOOTWEAR. OUR “MAID OF HONOR” 
LINE OF HIGH GRADE WELTS AND TURNS AT VERY MOD- 
ERATE PRICES STANDS ABOVE ALL FOR REAL VALUES 


All we ask is to compare prices and‘ qual- 
ity, and we know that you will want to 
get better acquainted with the ““MAID OF 
HONOR?” line. 


Our Salesmen cover every County in every 
State in the Union. After the Big Show 
see our line at the Palmer House, Chicago, 
January 12-13-14-15. 

















(our Booth No } | r} itor m 


THE DUTTENHOFER-STEVENS COMPANY | 
“Master Shoemakers” 
CINCINNATI __ 











Jan. 1, 1921 
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Black Suede, One Strap, Josephine Pattern. 17-8 
Wood-covered Louis Heel. In all shades and 
materials, and in all lasts. 


“Our complete line of new styles in Strap 
Effects, Pumps and Oxfords in all shades 
of best materials will be on exhibition at 
the Milwaukee Convention.” 


hy clusive makers of Sat in Ki 1oes 


Tl Val See ee 


Cincinnati, Ohio 














BOOT AND SHOE RECORDER 

















IN STOCK NOW 


For Immediate Delivery 


CHILDREN’S TURNS 


Size up your stock from 
our Quick Service 
Department 
ORTHOPEDIC LASTS 1 
Superior Fitting Qualities I) 








NEW PATTERNS ‘o. 302—Tan Kid ae Wheeled L Edge. 


Sizes 2-5 rd 
Business Building Prices 3-8 ( Spring He 
No. 542—Patent Vamp, White Calf Top, s No. 212—Same lack 
Plain Toe, Milo Buttons ay 
Sizes 2-5 f we Heel) 4 No. 702—Same in Gun Metal, Dull T, " 
ing Heel). . 2.30 F $1.40 and $1.75 
No. si— Bemehe nite Cab, >, Top, Plain Plain Toe, 2-5 (No Heel) 
Buttons and $2.00 . : 
ies] 112—Same in Dull Kia Tite Wheeled 
$1. a sad Aa 90 











No’ o. tor 
¥ 


$1.40 and $1.75 “te 
BUY 
by 
Comparison 
TERMS 
3% 10 Days. Net 30 Days 


Our “Sue May” No. 402—Patent fate 3% Foxed, Brown 
INSTEP STRAP TURN PUMP 
No. 52—All Patent Inatep Strap, Send for Catalogue of our Soy s-s Ge pe 
£8 (Spring Hoel)... complete line of Grow- —%*: %2—Same in White Kid 


No. = Gun eat nstep Strap. ing Girls’, Misses’ and No. 902—Same in rarmat Kite 


No. 152—All White Canves Taste 8 Strap. Children’s Shoes Carried _“°- 52 Same in White gana ie hi.75 
Sizes 2-5 (No Heel) in Stock No. 609—All Tan Kid Button, Plain Toe. 











4-8 (Spring. Heel)..... 1. ~ $1.90 and $2.30 


CO-OPERATIVE SHOE CO. 


Our New Location - 309 Main Street. CINCINNATI, O. 
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Look for the Sign 
Booth 137 Mezzanine 


Milwaukee 
Convention 
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One of the most important items in the construction of 


Good Shoes 


SHOE PATTERN SERVICE 


Give us a call during the Show 
Booth 17, Mechanics Hall 


Conaway-Wadsworth Pattern Co. 


601-3 Enterprise Building 


Also Shop, Montreal, Que. Milwaukee 








“TRUFORM” YOQUSAVE10@I1N 
VAMP MOULDING VAMP LEATHER 


MACHINE 








You can save 3 feet of upper 
leather on every 24 pair you 

cut over your Blucher Bal Vamp 

_ Patterns! If the average price 
of upper leather is 75c per foot 
and you cut 100 cases per day, 
you will save $210 per day! 


THE TRUFORM WILL PAY FOR 
ITSELF IN LESS THAN 48 HOURS 


of os Manufactured by % 
» Conaway-Wadsworth Pattern Co. 
% MILWAUKEE, WISCONSIN 


Eastern Agent, Boston Machine Works 
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ik 850—Genuine Tan Mahogany Calf | 
: Oxford, Goodyear Welt Soles. B-C-D Wi § 





















: 2077—Black Satin Instep Strap Slipper, Fuil 600—Genui . 

= Louis Covered Heel, High Grade Flexible Mc- Imitation Er a9 Bs med ate 

: Rhy. BBC Widths... 1... .050cksee $6.00 1a ass. { 
* 1370--Same Style as Above in Black Ooze 00—Sam: in Fi 

: Calf,,Hand Turned Sole............ «96.50 Mochi Ae wo 

é 
* ‘ 

. 

. 





PAY YOU WELL 
TO KNOW OUR 
LINE AND OUR 
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3000—Genuine Brown Kid 9-inch Lace, Flexi- 
ble McKay Sole,.13-8 Military Heel, Imitation IN STOC K 


Straight Tip. C and D Widths........ $4.50 ’ 
Gos0 Same an Above ts Giandyans Welt Hallie SERVICE 


B-C-D Widths... .... 200 jessecceeceees $4.85 VISIT US 


nz) 
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ALY 






Ni 













MS 
~ 2000—Genuine Black Kid 9-inch Lace, Flexi- 5 
ble McKay Soles, 13-8 Military Heel, Imitation = 
cP Straight Tip. C and D Widths........ $4.25 MINUTES 
IN ci PEE PSS See 9000—Same as No. 2000 in Goodyear Welt AT 
1371—-Genvi , 2-Buckle 2 , 
N Teen NN, oC laay’ Fall Louis «Soles. B-C-D Widths.......-..+..+44: $4.60 BOOTH 112 
Covered Heel, Turned Sole. AA-A-B-C. .$6.50 MEZZANI N E 
= : Ocas 5000—Same Style as Above in Brown Cabretta 
1si2—Same, Style as Above in Brown £30 Flexible McKay Sole. Cjand DJWidths. .$3.85 FLOOR 
‘ 4000—Same Style as No. 5000Jin Black Ca- 





eRe Style as Above in Gray Cosel Meatea Nene aeaocds ; «- «ctcbRdenyens $3.85 
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Profits on your SPRING. BUSINESS depend upon prices 
and turnover on the right kind of merchandise. 
You will find we have the right styles at the 








? right prices by getting in touch with us. 
Visit Our 
At Head- ° 
Cur Booth ae ce —_— , 
: in f | : Display at 
Milwaukee : i == Chicago 
you willfind . Va =a a] # [em | 8) National 
‘bvg samples of | Shoe 
“cl the newest | = = Eposten 
=| = S Pim. mer Room 500 
~f Creations ; Wihanie 
for Easter — ee ae House 
and Spring - Chicago 
Styles January 
. 12-13-14-15 
R 
R 
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a Ne Rareaanli  S E SA PALIN ASP SOREN 
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over. three years of use | — 


dreds of thousands of et ac 


SEE EVE CLOTH, AT THE MILWAUKEE CONVENTION, SPACE 31, KILBOURN HALL —_ 
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"The Bictiplace of American Shoemaking | 
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suune MUssodaed, 
with good Shoe Ornaments 


The vogue today is for beaded shoe ornaments. “‘Dalco”’ 
styles are original creations. If you value distinctive- 
ness, the great sales factor, you will make your selection 

from the “Dalco’”’ line. Sample illustrated and other 


styles sent upon request. _ 


| DALRYMPLEPULSIFER.CO |: 


SM, CMlakers of Shoe Ornaments for World Trade pom 
,, HAVERHILL MASS*¥> Jf 
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Lots of shoes stand wear, but few stand 
observation after two weeks of duty. 





Fox Slippers, Pumps and Oxfords have 
the knack of retaining their debutante fresh- 
ness. 


For wear on all occasions, Fox Footery 
keeps its grace and style to the end. Then 
customers visit the dealer for another pair. 










Charles K. Fox, Inc. 
Haverhill, Mass., U.S.A. 


CHICAGO : GREATNORTHERN BLDG. NEW YORK: MARBRIDGE BLDG. i 
BOSTON: 54 LINCOLN ST. BROADWAY & 34TH ST. ROOM 632 # 
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HERE IS A PART OF HAVERHILL’S UNG, 


HAVERHILL 


Third Largest Shoe Centre in the World 


HAVERHILL 


Largest Percentage of Home Owning Workers 


HAVERHILL 


The Home of Generations of Expert Shoe Workers 


HAVERHILL 


Finest Factories in the World 
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UNI3LE SHOE MANUFACTURING DISTRICT 


HAVERHILL 


The Healthiest City in New England 


HAVERHILL 


Originator of Snappy Shoe Styles 


HAVERHILL 


Meets Squarely the Competition of the World 


HAVERHILL 


Here’s Read Cw: BMA tA, 35 
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Only 28 Days Left Before, Easter Shoes! 
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ARTMAN 


The Fastest Growing White 
Shoe House in the United States 


y NOVELTIES I 


ARE YOU INTERESTED IN BUYING 
WHITE SHOES ? 


If you are, we desire to call your attention to 
two outstanding facts about our shoes. 


White styles that are 
up-to-the-last minute. 


Lowest prices based on 
volume production and 
present _ replacement 


values. 


OUR 
BOSTON 
OFFICE 
IS 
AT 
183 
ESSEX 
ST. 








THE SAME STYLES AS ABOVE 
MADE ALSO WITH OUR NEW 
BABY LOUIS HEEL 


gm HARTMAN 


THAT | Haverhill, 
ATTRACT 

















ARTMAN 


The Fastest Growing White 
Shoe House in the United States 


TURNS“-McKAYS 


THE MARKET HAS CENTERED ON 
POPULAR - PRICED MERCHANDISE 


This is just the grade of shoe on which we have 
always specialized — namely — white canvas 
shoes that will give 
the maximum of 
service—the maximum 
of attractiveness at 
prices within the reach 


of every woman. 


DON'T 
FAIL 
TO SEE 
OUR 
LINE 
WHILE 
IN 


WE ARE MAKING THESE STYLES BOSTON 
ALSO WITH OUR BRAND NEW 
BABY LOUIS HEEL 


SHOE CO. WHITES 


Massachusetts WuEVEID 
WINNERS 





























BOOT AND SHOE RECORDER 








— 
= 
i 


nic Laie 


5 A Grind Line of Quick Selling and - 
Profit Making Comfort Boots, Oxfords 
and Boudoirs 


In Stock Ready to Ship on Day Order is Received = 


MMIMMONIT: 
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Dongs 's Whole Quar- 
Comfort Button. 
8 Rubber Heel . $2.75 


Kid Ballet pe. 
Child's, 844-11. 1.40 
Misses’, 1144- 2. "— 45 
Growing Girls’ 

Al on , 

iso pommasions . Comfort Blu. Oxford 
Oxford.......... 1.50 9-8 Rubber Heel . $2.50 


Women’s Whole “e 
ter Comfort, 9-8 
ber Heel $2. 


Terms, 2% off 10, net 30 days. 
1% additional if cash with order. | 





Sizes all 244-8. Ali Cabretta. Turn Soles. 


THE BAY STATE SLIPPER CO. 


Department 10, HAVERHILL, MASS. 
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COhis prosontalio, n isoriginal | 
istic.of the standards.of eaclu 


113 ESSEX STREET 
HAVERHILL 


M58 


BOSTON SALESROOM, 183 ESSEX ST., ROOM 410 
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Dang Myles 
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SNOWHITE 


For women’s high grade boots, pumps 
and slippers, a genuine soft hair skin 
cabretta—full chrome tanned, washable 
and_ durable. : 


Send for sample or ask your manufacturer. 
Patent Side Leather 


Side Leather, black and colors 
Cabretta, Snowhite, brown and black 


J. A. MacDonald Leather Co. 
21 Lincoln Street, Boston, Mass. 
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One of the Attractive 
Styles we will display 
at Milwaukee 


A black kid “Mazda” beaded tongue. 
18-8 LXV heel. 85 last. AAA to D. 
Also on 14-8 LXV heel. Three weeks’ 
delivery. 

Feel welcome to our booth, No. 20 Kil- 
bourn Hall, at the N.S.R.A. convention. 
There you will see much to interest you. 


Hazen B. Goodrich & Co. 


Haverhill . : ' Mass. 























Trade Mark Registered 


PILGRIM PUMP 


MADE IN IVORY KID 
AND GREEN OOZE 


A modern colonial suggestion. Several combinations, 
Dull black and patent leather, or dull black and black 
ooze, or dull and bright kid, as well as many color 


combinations. 


KIMBALL & SHERMAN 


HAVERHILL , MASS. 
BOSTON OFFICE , RICE BLDG, 10 HIGH ST, ROOM 701. 
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WOMEN’S BROGUE OXFORD 


READY TO SHIP 


NUMBER 404 


Gallun’s No. 4 Tan Viking Calf, Grace Last No. G, Perforated Lace, 
Top, Vamp and Quarter, wing Cap With Center Punch, Invisible Eye- 
lets, 10 lron Edge. Sizes: AA, 414-8; A, 4-8: B and C, 3-8; D, 3-7. Price $6.75. 


WOMEN’S MAHOGANY CALF BAL 


READY TO SHIP 


NUMBER 402 


Lorraine Last, Perforated Vamp, Imitation 
Tip, Small Invisible Eyelets to Top, L Last, 
15-8 Inch Heel. Sizes: AAA, 5-814; AA, 44-8; 
A, 4-8; B, C and D, 3-8. Price $7.00. 


NUMBER 400 


Lorraine Last, Dark Mahogany Calf Circular 
Oxford, Perforated Vamp and Lace Stay, 
Imitation Tip, Six Small Invisible Eyelets, 
1 5-8 Inch Heel. Sizes: AAA, 5-8%; AA, 4%-8; 
A, 4-8; B, C and D, 3-8. Price $5.75. 


Our Headquarters at the Milwaukee Convention will be Booth 49, Kilbourn Hall. Welcome! 


Whi 


Boston New York Br ockton, Mass. Chicago San Francisco 
— 


Designers and Makers of Men’s and Women’s Fine Shoes 
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WHAT TWELVE YEARS OF SERVICE 
TO THE TRADE MADE NECESSARY 


OTHING is lost by taking pains. With materials good 
as the market affords, we have made shoes which have 
sold so well, that additional manufacturing room became 


imperative. 

Seven floors of our new factory will be equipped for the most 
efficient handling of every order. 

While our production of turn shoes for women is hereby in- 
creased, the 70,000 feet of floor space will also enable us to double 
our output of women’s welts. 

We can now predict and promise, with confidence in our ability 
to make good, a service in the future that will strengthen the 
bonds of business friendship. 


Witherell & Dobbins Company 


Quantity Producers of Quality Shoes 
Haverhill, Mass. 


Boston Office, 110 Lincoln Street 


The W & D Line is Featured in the Chicago Market by Harper Kirschten Shoe Co. 
and will be shown at their booth at the Milwaukee Style Show, Jan.10-13 


Oa © a © a © — 
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The 
E & M 
Shoe of Quality 











A Style that is Bringing Orders 
—Number 426—-—— 


Black Satin Lenox turn strap. Full 
Louis Heel. On the popular 73 last. 


Emery & Marshall Co. 


Haverhill, Mass. 


ny - 4k ~~ a H. TUCKER 
Eastern City le and J. B. LAUGHLIN m New 

Seater ey with Throughout the Middle West Office ee iow st. Boston 
1008 Marbridge Building On the Pacific Coast 
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Buy Upham Shoes 


They _ deliver 
say they w 


Milwaukee — Booths 67--68 
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Your Shoes» 


In two weeks a 


— 9 a fe fe 





OT only shipped but made. 
Get the full importance of that? 
Made according to your own specifica. 


4~ 
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THE STATLER 


Asmart, English last, not too extreme. 
A consistently pular style and a 
proven sel Shown i in Gallun’s 4, 
Gallun’s a ‘Creese & Cook's Tony 
Red and Black Calf. One of the 
more than three score styles to be 
4 seen at our exhibit, Booth 16, Kil- 
Hi bourn Hall, Milwaukee Convention. 





tions, with your own special markings, no re- 
strictions of any kind. Send us lining number 
if of our make, or a sample of any shoe you wish 
We will duplicate it as nearly as possible anc 
have your order on the way to you in two weeks. 
Prices based on lowest market quotations at 
time order is received. 

Order only what you need as you need it and 
when you need it on our famous 


Emergency 
Quick Delivery 


Service 


( NOTE—Months of careful 
planning are back of this plan 
for meeting the emergency that 
exists today. No time has been 
saved in those processes of manu- 
facture of which time is an ele- 
ment, he shoes stay on the 
lasts the required number of 
days. They are as high qualily 
in every respect as they would he 
were they in the making for sev- 

erai months.) 


Successors to Burt & Packard 


Montello Station 
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1¢é and Shipped] — 


ler You Order; 












Kalb Hall 
Mil kee C ti 
Will be the busiest spot in the whole of the great Auditorium at Mil- 
waukee. This Emergency Quick Delivery Service Plan, originated by us, 
has proven a sensation in shoe circles, There is certain to be a crowd of shoe 
dealers from all over the country who will want further information and facts. 
It is just as certain there will be many of the dealers who have repeatedly made 
i use of this service during the past few months, who will be again re-ordering. 
olan 
that 
op No matter what else you may be forced to “pass up” at the convention, don’t fail to visit 
ty Booth 16, Kilbourn Hall. See the exhibit of “Korrect Shape” shoes; talk with our men about 
- the Delivery Service to you, and meet some of those who have proven its worth in dollars and 


cents. 








TINT CO. 


lakers of eocrect Shape hee" Pome as ~ a 
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Fat UPS 


1% 








MA a Nas OXIDE QOPE 
. Xo ROK EOS ee KEPIOS ‘ 






























Jan. 1, 1921 


New England’s 


Colonial 


Be Unique Feature of 


making center of the new world, and is today 
the greatest shoe and leather market of both 
the old and new world. Ever since 1629, when Thomas 
Beard, the first shoemaker of America of which there 
is any record and who came to this country on the 
second voyage of the Mayflower, set up his shop in 
Salem, Mass., it has continued its pre-eminence, 
despite the great development in other sections. . 
According to the report of the Massachusetts State 
Bureau of Statistics for 1918, Massachusetts alone 
has 474 shoe manufacturing establishments, employ- 
ing 77,196 workers, paying them $68,459,977 in wages, 
and making $361,000,000 worth of shoes annually. 


Ne ENGLAND has always been the shoe- 


Machinery Introduced 

The great revolution in the industry which came 
with the introduction of shoe machinery commenced 
in New England. It began practically with the inven- 
tion of the sewing machine by Elias Howe of Cam- 
bridge, Massachusetts, in 1848. The next step was the 
invention of a most important machine in the shoe 
business, the creation of Lyman Blake of Abington, 
Massachusetts. It afterwards became known as the 
McKay machine. The first great shoe machinery 
organizer was Gordon McKay, born at Pittsfield, 
Massachusetts, and all the great work of developing 
the McKay machine was done in Boston. 


In the Foreground 
New England has continually kept in the fore- 
ground in shoemaking and shoe machinery develop- 
ment, as almost every shoe machine in existence has 
been invented by New Englanders. The application 
of shoe machinery to the industry has also been 

worked out on old New England soil. 
And aided by the work of the McKay machine, 
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Kilbourn Hall Will Be Center of 
Magnificent Display at Milwaukee 
Convention; Decorations to Con- 
form to Accepted Standard of Colo 
nial Architecture; Moving Model 
of the Good Ship Mayflower to 


Exhibit 


Display 


and the Goodyear machine, and all other machinery 
which is now in such successful operation in the shoe 
factories of the country, the American shoe is the one 
product of American manufacture in which this coun- 
try is held supreme, both in style, in quality, and in 
service. For we many times select our clothing styles 
in Europe—we consult the shops of Paris for styles in 
gowns or millinery—but we consult the retail shoe 
shops of America for shoe styles, and if we are con- 
templating a European trip, we select our shoes here 
in America, and take them abroad with us. 


New England Atmosphere 


New England shoe styles will be shown in Kilbourn 
Hall, so decorated as to produce in the mind of the 
beholder a real New England atmosphere. 

At the further end of the hall and facing the two 
broad doors nearest the main entrance to the Audi- 
torium Building there will be a stage approximately 
12 by 12 feet, flanked by exhibit spaces. This stage 
will be raised above the spaces, and adjoining the 
stage there will be a gallery four feet wide supported 
by posts which raise the floor of the gallery 714 feet 
from the floor. This gallery will be closed by curved 
arches with suitable rail-and rich hangings, in order to 
afford dressing facilities for those who are to partici- 
pate in the entertainment activities as well as to carry 
out the decorative scheme at that end of the hall. 


Entrance and Vista 


The view from the New England doorway will be 
one of unusual beauty. The visitor will view the 
stage at the further end of the hall, with its effective 
setting, through the vista formed by a trellis, the di- 
viding rails being of such height that they will not 
interfere with the view. 
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The Touraine 


A style which commands interest and admiration 


Our latest English Shoe buyers in the 
last. More than exclusive stores 
just good looking — include this model 


it fits perfectly. in their orders. 


—Made to your order in any leather— 


M. A. PACKARD COMPANY BROCKTON, MASS. 
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*“Ye Shipp May Flower” 


‘Jn. the Fifth Avenue side of Kilbourn Hall, to the 
richt, there are two entrances, each door being about 
six feet wide. Over the doors will be a sign—‘‘New 
Er gland Group’”’—and over that a replica of the good 
ship Mayflower in motion as if it were riding over the 
cr:sted waves. The letters of the sign are amber 
co.ored and illuminated. The motion of the May- 
flo ver is so regulated that it has a slow roll, just as the 
litiie sailing vessel had when it was coming over to 
Arcerica in 1620. The words “New England 
grup” and the figures “1620-1920” link up the pres- 
en’ with the old Colonial days. 


Sixty-three Exhibitors 


There are 45 exhibitors in Kilbourn Hall and 
a vyumber on the mezzanine floor, making the total 
number 63. These exhibitors will show shoes, leather 
and findings. The special Pullman carrying New Eng- 
land exhibitors leaves Boston on January 7. Among 
those who will go to Milwaukee in connection with the 
New England group are President Harry I. Thayer of 
the Tanners’ Council and also of the New England 
Shoe and Leather Association. Mr. Thayer will 
address the convention on January 13. Harry W. 
Crooker, chairman of the New England Exhibitors’ 
Committee; Major Charles T. Cahill, chairman of the 
Exhibit Committee; Thomas F. Anderson, secretary 
of the New England Shoe and Leather Association; 
Walter G. Dennison, of Rice & Hutchins, Inc., chair- 
man of the Music Committee; Arthur E. Hawkins, 
of Thomas G. Plant Company, chairman of Publicity 
Committee; Albert N. Blake, of the Watson Shoe 
Company, chairman of the New England group Style 
Show Committee. 


Style Show Program 


There will be a style show program on the stage at 
Kilbourn Hall at stated hours during the day and 
evening. 

In connection with the Kilbourn Hall display, the 
New England group has expended about $50,000. 
Publicity includes a special folder, descriptive of the 
New England shoe and leather industry, including a 
list of exhibitors and details of Kilbourn Hall paint- 
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ings and a badge, of unique design and notable beauty, 
which it is expected will be one of the most striking 
souvenirs of the convention. 


Exhibitors in Kilbourn Hall 
Official and Revised List of the New England Group 


Booth number 43-44—M. N. Arnold Shoe Co., No. Abing- 
ton, Mass.; No. 15—Ault-Williamson Co., Auburn, Me.; 
No. 56—Bartlett-Somers Co., Lynn, Mass.; No. 21—Bliss & 
Perry Co., Newburyport, Mass.; No. 13—Bristol Patent 
Leather Co., Boston, Mass.; No. 37—Brockton Rand Co., 
Montello, Mass.; No. 27—G. H. Bass & Co., Wilton, Me.; 
No. 1—A. M Creighton, Lynn, Mass.; No. 48—Common- 
wealth Shoe and Leather Co., Whitman, Mass.; No. 47— 
Churchill & Alden Co., Brockton, Mass.; No. 36— 
P. Cogan & Son, Stoneham, Mass.: No. 6—Lewis A. 
Crossett Co., No. Abington, Mass.; No. 14—Civilian Shoe 
Co., Ward Hill, Mass.; No. 57—Edwin Clapp & Son, Inc., 
East Weymouth, Mass.; No. 34—NatHan D. Dodss Shoe Co.; 
Newburyport, Mass.; No. 30—Dalton Shoe Co., Brockton, 
Mass.; No. 35—Diamond Shoe Co., Brockton, Mass.; No. 46 
—C. A. Eaton Co., Brockton, Mass.; No. 29—Emerson Shoe 
Co., Rockland, Mass.; No. 31—Farnsworth, Hoyt Co., 
Boston, Mass.; No. 16—Field & Flint Co., Brockton, Mass.; 
No. 20—Hazen B. Goodrich Co., Haverhill, Mass.; No. 28— 
J. J. Grover’s Sons, . 2 Mass.; No. 26—F. M. Hoyt Shoe 
Co., Manchester, N. H.; No. 32—P. J. Harney Shoe Co., 
Lynn, Mass.; No. 19—Hurley Shoe Co., Rockland, Mass.; 
No. 25—Hopkins & Ellis, Haverhill, Mass.; No. 2-3—Geo. E. 
Keith Co., Brockton, Mass.; No. 9—Preston B. Keith Shoe 
Co., Brockton, Mass.; Nos. 53-54—Lunn & Sweet Co., Au- 
burn, Me.; No. 52—N. E. S. & L. Ass’n and Nat. S. & L. 
Exhibition and Style Show, Inc.; Nos. 41-42—W. H. Mc- 
Elwain Co., Boston, Mass.; No. 51—R. E. McDonald Co., 
Boston, Mass.; Nos. 10, 11, 22, 23—Thomas G. Plant Co., 
Boston, Mass.; No. 50—Richards & Brennan Co., Randolph, 
Mass.; Nos. 7-8—Rice & Hutchins, Inc., Boston, Mass.; No. 
17—Stetson Shoe Co., So. Weymouth, Mass.: No. 55—Stacy, 
Adams Co., Brockton, Mass.; No. 18—Slater & Morrill, So. 
Braintree, Mass.; No. 24—Thayer-Foss Co., Boston, Mass.; 
Nos. 4-5—Thomson-Crooker Shoe Co., Boston, Mass.; No. 45 
—Thompson Bros. “Shoe Co., Brockton, Mass.; No. 49— 
Whitman & Keith Co., Brockton, Mass.; Nos. 39-40—E. T. 
Wright & Co., Inc., Rockland, Mass.; No. 33—Watson Shoe 
Co., Lynn, Mass. 


On Mezzanine Floor 


Booth No. 105—Avon Sole Co., Avon, Mass.; No. 107— 
C. H. Alden Co., Abington, Mass.; No. 181—Alden, Walker 
& Wilde, East Weymouth, Mass.; No. 103—A. J. Bates Co., 
Webster, Mass.; No. 108—A. H. Berry Shoe Co., Portland, 
Me.; No. 174—W. D. Byron & Sons Leather Co., Boston, 
Mass.; No. 178—Bresnahan-McLaughlin Shoe ., Lynn, 
Mass.; No. 177—Chipman, Harwood Shoe Co., Boston, 
Mass.; No. 104—Dunbar Pattern Co., Brockton, Mass.; 
No. 100—L. B. Evans’ Son Co., Wakefield, Mass.; No. 106— 
Chas. K. Fox, Inc., Haverhill, Mass.; No. 109—J. E. French 
Co., Rockland, Mass.; No. 99—Howard & Foster, Brockton, 
Mass.; No. 102—Hood Rubber Products Co., Watertown, 
Mass.; No. 101—C. D. Kepner Leather Co., Boston, Mass.; 
No. 179—Merrill, Porter & Co., Lynn, Mass.; No. 180— 
Plant Bros. & Co., Manchester, N. H.; No. 175—Wall, 
Streeter & Doyle, North Adams, Mass. 
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_ ARE YOU BUYING COMF( 
a Meet Us At Booth 15, Kilbourn Hal! § 
SEE OUR LINE OF 


DEPENDABLE F INEST 




















"AMERICA 's BEST 


50 STYLES, ALWA 


MANUFACTURERS [A 
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T SHOES AT MILWAUKEE? 


Look Us Over! 
EACH SHOE MADE OF 


GENUINE BLACK GLAZED =a 








No. 85 


No. 52—Be. ; Kic So No. 85—Black_ Kid Tw rap Sandal. In 
Te Oeil Coats Bick Kid Imnite Stock: A, B, C, D. a... ee 


No. 50- Same Shoe wit in Plai in Toe. No. 83—Same Shoe, Lower Grade. In 
Both In Stock: A, B, C, D. Pr . $5.2 B, C, Dy Boi Pees 4... 4008 - becges $3.25 


SHOE COM p ANY ior . 84-inch Top: 


AUBURN A MAINE. eR BG Be Pri, 
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THE WHITE SHOE HOUSE | 
of AMERICA 





WILL DISPLAY THEIR 
COMPLETE LINE 


WHITE SHOES 


SPRING 1921 


BOOTH 177 ANTON 
and 
ROOM 201 %ii;' Plankington 
Arcade 


Look for these familiar faces! 


CLARK HARWOOD TOM FITCH 
BILL HOLT CHARLIE FITCH 
W. E. MERSON 




















Bring in your sizes and look us over! 


CHIPMAN-HARWOOD COMPANY 
504 ATLANTIC AVE. 
BOSTON | 
MASS. 
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| HE fastest selling 
woman's shoe on the 
market today is the 
Modified Educator. 
Women take to it as a 
duckling does to water be- 
cause it's natural to do so. 


The Modified Educator for 
women is pronouficed or- 
thopedically-perfect by 
qualified authorities and 
approved of by women for 
its beautiful lines. 


Retailers will find a com- 
plete line of samples at the 
Milwaukee Convention — 
Booths 7-8, Kilbourn Hall. 


% 


“& 


Our exhibit at Milwaukee 
will be noteworthy. 


Rice & Hutchins, The: 


10 High Street, Boston, U. S. A. 












DUCATOR 
HOE 


REGO 





MOBIFIED 
DUCATOR 


SHE®) 




























































DECIDEDLY BROCKTON SHOES 
QUICK DELIVERIES 


ORDERS FILLED IN FROM 10 DAYS TO TWO WEEKS 


Made by Brockton’s expert shoemakers—not at revised 
prices, but at prices based on actual cost of production, 
under lowest overhead and best factory conditions. Let 
us make you a sample order, 


Present 
Prices 


for Winter of 


1920-1921 


Our Apollo, made in plain bal, 
fuxed quarter bal, and full quarter bal, of Hi t f canstentticis. coven Pen 
as be ae & &. my Wine or Dark doubler, No. 1 overweight outsole. A solid 

— ‘ , leather shoe. Price $6.50 
Cordovan 


$7.25 


Colored Calf 
from 


$4.75 to $6.25 


Gun Metal Calf 
$5.25 to $6.00 


Full Grain. Side 
Leather 
$4.25 to $5.00 
Kid 
Full grain patent leather, flexible (Black or Brown) 


le, dr h 
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All Prices Are Subject to 
Change Without Notice 


Our Line 100% Goodyear Wingfoot Rubber Heels 


BROCKTON SHOE MFG. COMPANY, Ince. 


BROCKTON (Campello Station) MASS. 
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The N.S. R. A. Convention is the Big Trade Event of the Year. 


THE NEW ENGLAND SHOE AND LEATHER ASSOCIATION AND ITS MEMBERS 
COLLECTIVELY AND INDIVIDUALLY ARE BOOSTING AND SUPPORTING IT. 


WE’LL BE THERE IN KILBOURN HALL WITH THE REST OF 
NEW ENGLAND—COME AND SEE US. 


Brockton Rand Company 


BROCKTON, MASS. 
—Manufacturers of — 


BARBOUR GROOVED ENDLESS WELTING. 
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Remember! 


Our factory is run- 
ning and we are mak- 
ing quick deliveries in 
our very popular line 
of men’s medium- 
priced Goodyear 
Welts. We use and 
recommend Wing 
Foot Rubber Heels. 





Newark Bal of Red Tan 
Side. Made on our new 
English toe, with special 
fancy perforated tip. 
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Cordo-Hyde is unlike any other lace. The fact that it is superior to the others, 
that it does lend itself more excellently to the shoe, and that it positively stays 
tied, has been demonstrated to our dealers and their customers. 


Furthermore, the repeat orders prove that it is for its goodness that this lace is 
preferred by the consumer. It is not inexpensive but the increased service is so 
much greater than the increased cost that it is economy to pay more. 


Eventually the good things about this lace will be generally known. Why not 
you be the one to acquaint your customers of this worthwhile lace? 


We should be pleased to send samples and prices and ° 
tell you the Cordo- Hyde story, which includes informa- 
tion about our special Display Box—a real sales producer. 


IMITATIONS—by Al. Foss 
Webster has defined “IMITATE—to Counterfeit.” 
Imitation is not only a counterfeit of the real thing, but a recognition of the merits of the article imitated and a frank 
confession of a poverty of thought by the imitator. 
The inventor and moral owner of an invention naturally takes a pride and interest in the things that his genius gives 
birth to, but the imitator is never animated by any sentiments such as inspire the inventor to produce a good article— 
he can take no possible pride in the inventions of others—the only interest he can possibly have is a desire to reap 
where the inventor has sowed. This is why imitators never turn out a food article, and the reason why an imitation 


is only a counterfeit and can never be anything else—IT HAS NO SOU 
Copyright by Al. Foss, used by permission. 


LACE DIVISION 


O. A. Miller Treeing Machine Co. 


Brockton . - . Massachusetts 
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For men will be shown 
at the National Shoe 
Retailers’ Association 
Convention, New Eng- 
land Display, Kilbourn 
Hall. 


Our Mr. J. Howard 
Field will be in charge 
of our booth, assisted 
by J. J. Kaltenbrun, 
Fred J. Coens and Al 
Wiskochel. 


an 


“The Sterling Shoemakers of New England” 
Brockton, Mass. 


BOSTON—207 Essex Street ATLANTA—238 Peach 
NEW YORK—127 Duane Street DETROIT—461 Book 
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| Charles A. Eaton Co. 


tree Arcade 
Building 


Jan. 1, 192] 
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No. 9090 


On the BOYLAN ELK 
LAST —a_ combination 
last of exceptional fit- 
ting qualities. A shoe 
of especially attractive 
appearance. 


Widths B-E Sizes 6-12 








No. 6060 


On the BAKER LAST 
—designed to combine 
style and comfort, 
adapted to men in all 
walks of life. 


Widths A-E Sizes 6-12 














DARK TAN : 
BOARDED*CALF BLUCHERS 


THE GENTLEMEN’S CHOICE FOR A WINTER SHOE 


IN STOCK 


A nice-looking, good-wearing shoe for winter weather. It’s 100% 
leather—no substitutes. The best of materials are used through- 
out. This shoe is stocked, so your order can be filled day received. 


Give “‘Baker’s Service’ a trial! 


SAMPLES ON REQUEST 


J. RALPH BAKER CO. 


BRIDGEWATER, MASS. 


NEW YORK OFFICE DETROIT CHICAGO 
801 Marbridge Building 5 Rowland Building 310 Lees Building 
































BOOT AND SHOE RECORDER 





SSS] SSS] SSjSSSSSJ_eeqk_k =x oo Ee SO SSS Ki 





Stock Styles, Just What is Wanted, 
Brogues for Outdoor Wear, A Dress 
Shoe for Evening Oc- 
casions. Price Will 
Please You. 


Ask us 
to quote 
you today. 


Stock No. 524— 

Brogue Last. Gallun’s 

4 Norwegian Brogue 

Bal. yRawhide Slip 

Sole. ‘i 

Stock No. 642—Brown Cor- ENWAY LAST L 
dovan Brogue Bal. Rawhide Patent C. S. Oxford, 3 Bevel Edge, Flexible 
Slip Sole. Sizes and Widths: Sole. Sizes and Widths: AA, 63% to 11; A, B, 
AA, 7 to 11; A, B, 6 to 11; C. 6 to 11; C, D, 5 toll. 

D, 5 to 11. 














Stock No. 587—Brogue Last. Gallun’s 4 Norwegian Brogue 

Oxford. Rawhide Slip Sole. Stock No. 679—Regent Last: Brown Cordovan Varsity Ox- 
Stock No. 693—Brown Cordovan Oxford. Rawhide Slip Sole. ford. Wing Tip. Sizes and Widths: AA, 7 to 11; A, B, 6 to 11; 
Sizes and Widths: _ AA, 7 to 11; A, B, 6 to 11; C, D, 5 to 11. C, D, 5 to 11. 


BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building CHICAGO: 1415 Great Northern Building 
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No. 26 Russia Calf New Wave Bal, Panel 
Stitched, Heavy Single Sole, “Prize” Last. 


Cocoa Calf Lace Oxford, Pinked and Perforated, Patent Colt Plain Toe Dancing Oxford. 
Heavy Single Sole, “Fells” Last. “Brighton” Last. 


The entire Brennan line is constructed to meet fully the demand of well 
dressed men for quality, comfort, and appearance in their footwear. Our 
complete line of “SHOES FOR YOUNG MEN AND MEN WHO KEEP 
YOUNG?” will be shown at Milwaukee, Booth 50, Kilbourn Hall, and our 


representatives will be glad to go over the line with you. 


Richards & Brennan Co. 


Randolph, Mass. 


Boston Office N. Y. Office 
183 Essex Street Marbridge Building 


Jan. 1, 192] 
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; STOCK NO. 782 


Ss 


Visit Our Booth 9, Kilbourn Hall 
N.S. R.A. CONVENTION 
Milwaukee, Wis., January 10-13 


Preston B. Keith Shoe Co. 


Brockton, Campello Station, Mass. 
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We Shall Exhibit at Milwaukee 


Booths 104 and 120 Mezzanine Floor 


in the main building auditorium 


JANUARY 10-- 13 


In these booths will be shown 150 or more pairs of 
shoes made on the latest styles. These shoes are 
made for our exhibits by our customers who are the 
leading shoe manufacturers of the United States. 


Dunbar Pattern Company 


Boston — Brockton — St. Louis — Milwaukee 


Jan. 1, 192) 
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‘Decidedly Thompson’’ 


LADIES’ BROGUE OXFORD 


A LIVE STOCK NUMBER 


Stock Number S-618 


Ladies’ Brogue Oxford cut from Gal- 
lun’s No. 14 |Norwegian Calf, Per- 
forated Wing Tip and Heel Foxing. 
Wellesley Last. 10-8 Heel. Code 
Word, “Now.” 


Price $6.50 


Visit our booth No. 45 at the Milwaukee show and see our complete line of in stock shoes. 


Se BROS..SHOE (0 


MEN’S FINE SHOEMAKERS 
BROCKTON 


NEW YORK BOSTON CHICAGO 
930_Marbridge Building 207 Essex Street 35 Dearborn Street 
Address all communications to Brockton (Campello), Mass. 
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No. 467—The Plaza. Brogue 
bal, black and tan cordovan, 
two full soles, rubber doubler, 
stitched around heel, pinked 
and perforated. Goodyear 
Wingfoot heels attached. 


= No. 400—The Plaza. Brogue oxford, 
No. 402—The Ritz. Lace oxford,{black PTIRARES ETS black and tan calf, heavy single sole, 
and tan calf, heavy single sole. Goodyear stitched around heel, pinked and per- 
Wingfoot heels attached. forated. Goodyear Wingfoot heels at- 
tached. 

The shoes pictured on this page are made of the finest cordovan and calf, 

with Goodyear Wingfoot heels attached, which are well known for quality 

and wear. They are strictly top grade and will please your customers who 

want the best at a reasonable price. Our price and quality we know will be 


a pleasant surprise to you. 


co 
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Old Colony Shoe Company 


84 East Railroad Ave. BROCKTON, MASS. 
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HE Evans Line of Women’s Turn 
Oxfords, Pumps and Slippers has 
for many years presented unusual 
values and standards of workman- 
ship for a medium grade line. 
Taking into consideration the 
present unusual conditions and 
anticipating a demand for “In- 
Stock’’ Merchandise, we call espe- 
cial attention to our “In-Stock 
Service” as outlined in our new 
catalog listing Women’s Turn 


Slippers. 
Msn. Slippers of the “Evans 


Standard” are known wherever 
Men’s better grade House Slippers 
are sold. We carry quite a com- 
plete line in Stock throughout the 
year—present price range $2.50 
to $4.00. Our new “In-Stock” 
Catalog No. 17 will be mailed on 


request. 


L.B.EVANS' SON CO. 
WAKEFIELD, MASS. 


110 SUMMER ST. 





BOSTON OFFICE 





AT MILWAUKEE, JAN. 


Brindisi, 
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No. 210 


Women’s Vici Kid Anklet, Black Vici Lining, 


15-8 44 Louis Wood Heel. 











No. 356 
Men’s Tan Vici Tourist Slipper, Full Kid 
Lined, Juniper Sole, No Counter. 
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E element of satisfaction, in making a purchase cannot be over- 
estimated. 


For this reason alone a purchaser of a pair of Stacy-Adams’ shoes is as- 
sured of an asset beyond the actual worth which is built in every pair. 


Forty-five years of experience in manufacturing high-grade shoes has 
resulted in the production of footwear unsurpassed in quality, fit and 
style. 


Visit our booth at Milwaukee, No. 55 Kilbourn Hall, and be wel- 
comed by Mr. W. H. H. James and Mr. Hubert S. James. 


STACY-ADAMS COMPANY 


BROCK‘10N, MASS. 


Jan. 1, 1921 
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HUNT-RANKIN 
LEATHER CO 


VELVETTA CALF | 


Tuscan Calf Russia Calf 


Manufacturers of strictly fine full- 
grain aniline dyed chrome tanned 
calf leather. 


Used by manufacturers of exclusive 
footwear throughout the world. Also 
manufacturers of 


Velvetta 
Calf 


The standard suede leather. All 
colors required by manufacturers of 
fashionable shoes. 


HUNT-RANKIN LEATHER CO 
106 BEACH ST.BOSTON, MASS. 
U.S.A. 


im 
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After you have found the Key fo Milwaukec 





All Lines from the WEST Lead to the EAST 


On Your Trip to Boston come and see us 
and let us assist you in your selection of 


SHOE TRIMMINGS 


Ribbons, Buckles, Laces, Bows, 
Straps, Buttons 


A Complete Line of Style and Quality 


CA. 


if | COMPAN Y cy SH ; "s : 
: FOUNDED 1858 A 4 he Kollection of Salistaetory Service 
P62 YEARS. fj | 
f\ OF CONTINUED g, cues 
\ / CHANDLER’S SHOE NOVELTIES 
yee ¥} SOLE AGENTS 
. *) "30 FRANKLIN: ‘ST. Pay 





Glove Grip Shoer 


MADE BY ARNOLD 















re 












THE “GLOVE GRIP” FEATURE IS PATENTED AND 
WILL BE PROTECTED LEGALLY AGAINST INFRINGEMENT. 










ID you ever stop to think what a big help it would be to you as a 

D retailer to be able to offer your trade a shoe with all the good 

points that most good shoes have, and, in addition, a feature 

that insures perfect fitting qualities without sacrificing style, which & 

plays such a big part in selling shoes? The shoe is so constructed as to i 
follow the natural lines of the foot, and grips the arch firmly with a feel- | 

ing of real ease and comfort. 


You will find this feature only in‘‘ Glove Grip” shoes, ‘‘Made by Arnold.”’ ‘ 
They are built on a scientific principle and so constructed that the ¥ 
bones and sinews are held just where they ought to be. N o other shoes 
can have this feature, because it is patented. Arnold’s “Glove Grip” i 
shoes are for all normal feet. They are beautifully made in every 
shape and style from first quality leather, for men and women. 






















At every N.S. R. A. convention of recent years where style shows 
have been a big feature Arnold’s “Glove Grip’? shoes have re- 
ceived endorsement and never failed to interest all who saw them. 
Dealers coming to Milwaukee January 10 to 13 are invited to famil- ie 

} 

t 

- 

i 






iarize themselves with the ‘Glove Grip” proposition by visiting us at 
the New England Exhibit, Booths 43 and 44, Kilbourn Hall. Here 
a complete line of ‘in stock” and ‘made to order” styles of shoes 
““Made by Arnold”’ will be shown. 























M.N.ARNOLD SHOE CO. 


NORTH ABINGTON 5. 
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U. S. Leather 
Helps Sales 


JNTELLIGENT buying is the watchword to- 
day. The public is insisting upon real worth 
and honest merchandise. 


War time substitutes for leather are no longer 
found in good shoes. The all-leather shoe is 
demanded and the leather must be of the best 
quality to give good appearance and long wear. 


We have been tanners of highest character sole 


leather for generations. “U.S. LEATHER” 
will be found in most of the best makes of 
shoes: it is the standard of quality. 


A salesman of shoes has a prime talking point 
if the goods he sells contain soles made of one 
of our tannages. The worth of our leather is 


known world wide. 


The United States Leather Co. 





The United States Leather Co. of Massachusetts 





New York Boston Philadelphia Chicago Cincinnati 
St. Leuis San Francisco Liverpool Paris 
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Mr. Merchandi se Man— 


HIS Line, built upon 20 years of successful analy- 
sis of your requirements, offers to you these 





Style—Real Quality. Con- 
structed from none other 


STERLING than eye ts “pa of A 
per an e er 
VALUE No. 1 Materials. We use — 
Rs such well known calf lines 
si as Gallun’s, Lawrence’s, 
Pfister & Vogel’s. 
Backed up by proper meth- 
PROMPT ods for Production Con- 


DELIVERIES _ tz. 


Featuring shoes to be 
placed on the feet of THE 


READ.JUSTMENT . snoz wearine Pusiic 


PRICES AT TODAY’S PRICES— 
$5.00 to $7.00 


Before laying out your merchandising Policy for 1921 
we request your inspection of this line built and 
priced for volume distribution by a house whose poli- 
cies are kept up tu the CONDITIONS OF THE TIME. 





MILFORD SHOE COMPANY 


Factory: Milford, Mass, -:- Boston Office: 36 Lincoln Street 


‘ 


features which should command your consideration. : 


Backed up by shoes of Real ! 















Sample No. 1001 
Ritz Last—Gallun’s 
Tan Calf, 6 Iron 
Grain Solid Inner- 
sole. Selected 10 
Iron Oak Outersole 
—Wingfoot Rubber 
Heel and Fine Twill 
Lining. 





We Shall 
Look For 
You On 
Your 
January 
Visit To 
Boston 
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IN STOCK 


HE line of Stock Shoes illustrate 

covers the field of volume sellers jj 
Infants’ and Children’s turns. They a 
priced to permit you to offer your c 
tomer really remarkable values. 


They are shoes of quality—long wearing and well made, which you can offeg®* 
at prices that insure well pleased customers. 


These shoes are manufactured in Pennsylvania, New York and Michigan ij 
localities where good shoes are made at the lowest possible prices. _ Th 
Boudoir Slippers are also Pennsylvania made. 


hi 





i 
, 


4 Cc 


en 
PCF OS 


CLOSE EDGE TURNS ‘“FOOT-PRINTS” CLOSE EDGE TURNS “FOOT-PRINTS” 


ee, | 


eu | 


400—814-11, Spring Heel.... 1.95 


ar) 
, ) - 
‘aie Patent Vamp, Mat Top patjen, 

Plain Toe, Turn. D W Black Kid, Whole Quarter Button, 

216—4-8, Spring Heel...... $1.60 Kid Tip, Turn. D Width. 

416—8\4-11, Spring Heel... 1.95 200—4-8, Spring Heel....... $1.60 





a Patent Vamp, White Calf T 
7 Button, Plain Toe, Turn. Brown Kid Whole > we Button, 
Width. Kid Tip, Turn. 
) 210—4-8, Spring Heel....... $1.90 220—4-8, Spring Heel....... $1.65 
410—8-1l, Poin Heel.... 2.30 420—814-11, Spring Heel.... 2.00 
SPECIAL TURNS ‘“FOOT-PRINTS” FLEXIBLE WELT “FOOT-PRINTS” 


All Black Kid Foxed Button, Pat- 
ent Tip, Turn. 


eT. 1 
CP CP 


1190—2-5, No Heel......... $1.20 

1192—3-8, Outside Heel..... 1.30 

All Black Kid, Double Seam, Mary All Black Kid Foxed, Button, Plai 
Jane, Turn. Toe, Flexible Welt. 

1490—2-5, No Heel......... $1.15 2190—2-5, No Heel. . é “ 
1492—3-8, Outside Heel.... . 1.25 2193—54-8, Spring H feel... 1 


All Black Kid, Double Seam, M 
Jane, Flexible Welt. 
2490—2-5, No Heel.. i 
2493—5 4-8, Spring Heel. 


All Patent Lesthen, Double Seam, 

Mary Jane, Turn. 

1450—2-5, No Heel......... $1.15 
1452—3-8, Outside Heel..... 1.25 





me 





<a | 


ne Consolidated Shoe Company 
| U) Boston,Mass.,U.S.A. 





mts. 
CP 
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SHOE COMPANY < 


S14 LES 
3 Ready for 


‘i Tiumediate Delivery! 


C 


aS BSA BS per, st ae aed eal 











ffe ABY’s FIRST FLEXIBLE ‘“*FOOT-PRINTS”’ BABY’S FIRST FLEXIBLE “FOOT-PRINTS”’ 













Whole Quarter Pattern with Milo Patent, Foxed Pattern, with Milo 
Buttons and Tassel, Turn. Sizes Buttons and Tassel, Turn. Sizes 
O51. AM Be ee $1.20 PP edge’ [) 
—All Brown Kid......... 953—White Cab. Top....... #1.20 
956—All Black Kid......... 1.20 cc 
954—All White Cab. ‘genes 1:20 967—Red Cab. Top......... 1.20 
agen Seas 0 08 . Same Shoes as above + with 
977—All Red Ramscace- shan Outside Heels. Sizes 2 y 


, 


Same Shoes as above, only made 


with Outside Heels. Sizes 2-5. 853—White Cab. Top....... $1.30 





851—All Brown Kid......... *. 4 Foxed Pattern, with Plain Buttons, 
39 854—All White Cab......... no Tassel, Turn. Sizes 1-5. No 
Baby's First Flexible Mary Prone Heel. 
Bow, Turn. Sizes 1-5. No Heel. 921—Patent, Dull Te. er $1.00 
938—-Patent Leather. ....... $1.00 922—Patent, D4 ob th Top : 00 
923—All Black Kid......... 1.00 


Same Shoes as above, outs with 
Outside Heels. Sizes 2- 


ANKLE STRAPS “FOOT-PRINTS” 821—Patent, Dull Top. .... $1.10 


Patent Leather % Fox, Heav 
Turn Soles, Round Throat. 
Width. 


270—4-8, Pe $1.45 
470—814-1 —s Heel.... 1.75 





a Se 


SPECIAL VALUES 
IN BOUDOIR SLIPPERS 


High Grade Cabretta Uppers, Extra ym Soles, Quilted 
Stock Lining 


raed bro ganar ee 


with Bound _— 4-8 Leather Heel, Large 
Pompom, Turn. Sizes 3-— 
Sek Cabins. ois 5 oa oo odin b cic 03s pas saben $1.45 


a> > 
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Consolidated Shoe Company 


INCORPORATED 


Boston, Mass.,U. S.A. 
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saworking with expert precision, 


sastriving always for the best, 


AZ 


ttf) 
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szexperienced, skillful, willing. 
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The 
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a oe + masterly hands of Henry Locke fi, 
aN \\ Regal Craftsman d have been building into Regal Wing 
—— AN, SW Shoes that inimitable quality },,., 

known as “‘Regal Craftsmanship.” § 428 





LPATTZIID 















~ Sales Rooms 


NEW YORK CITY CHICAGO SAN FRANCISCO 


1369 Broadway 200 South State St. Cor. Fourth and Market$ 
(at 37th St.) 1512 Republic Bldg. 910-912 Pacific Bldg. 
E. M. Webster J. J. Gaffin C. E. Nelson 


Main Office, Boston,Mass. 
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Shoes 


<—_ — 


19 





W hat 
“Regal Craftsmanship’’ 
Means.... 


=the finest of leathers, 
aadeveloped by master shoemakers, 
sxinto shoes of distinctive style, 
aabringing you new customers, 
sagreater turnover—more profits. 





F you are sincerely interested in building up a 

profitable shoe business in your town write to 
the Main Office, Boston, for ‘“The Exclusive Regal 
Agency Plan.”’ 
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The REGA]. PALL MALL 


Made from Gallun’s No. 26 
op grade Kussia Calf with 
heavy single sole and 8-8 
Vingfoot Rubber Heel. 


Stock No. Price Code Word 
4289 $7.50 ‘‘Powell’’ 

















© a Shoe Merchants, who 

delight in seeing shoes of 
exquisite beauty in style and 
finish. 


We welcome you to our booth 
in Kilbourn Hall at Milwaukee 
Convention. 


A cordial reception will be 


tsonShoe 
FINE WELTS EXCLUS 
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TRADE VOLU ME SATISFACTORY 


Merchants Preparing for Clearance 
Season 


The attention of Milwaukee shoe mer- 
chants this week was focused on the 
final work of cleaning up the old year’s 
business and getting ready for the 
clearance sale season which will open 
shortly, when inventories have been 
completed. This week’s trade volume 
was moderately satisfactory, as was 
that of the week just preceding Christ- 
mas. It was apparent, however, that 
the public is anticipating sharp cuts in 
values when clearances begin. Conse- 
quently people have not been in a rush 
to buy, even under the inducement of 
the general 20 per cent reductions which 
have been in effect for the last few weeks. 


Still Busy on Convention 


Among many of the leading merchants 
of this city, business has been almost 
forgotten because of the superior im- 
portance of the tasks still remaining to 
be fulfilled in regard to the great Na- 
tional Convention, January 10 to 13. 
An organization that is as perfect as it 
is possible to make it, and running like 
the most efficient machinery ever de- 
vised, has been a great relief to the in- 
dividual, nevertheless, there has been 
plenty for each of them to do. Officers 
and directors of the Milwaukee associa- 
tion, and members of the committees, 
all representative merchants of the city, 
have in the main devoted more time 
and attention to convention arrange- 
ments than to their own businesses. 
Just now most of them are spending 
some of their well-earned holiday vaca- 
tions to get matters into final shape for 
the monthly meeting of the association 
on Thursday evening, January 6, which 
will be the last formal gathering prior 
to Convention week. 


Period of Greatest Pressure Passed, 
Says Bank 

Business and Financial Comment, 

published monthly by the First Wis- 


Milwaukee 


consin National, the largest bank{/in 
Milwaukee, in its current issue gives the 
following as outstanding features of the 
situation at the close of the year: ‘“‘Liq- 
uidation continues, though not at so 
rapid a rate; efforts to stabilize prices 
not successful. Banks have passed 
period of greatest pressure. Prices 
falling in scattered way; basis of ad- 
justment not yet reached. Business of 
Milwaukee industries still further cur- 
tailed; plants running on shorter hours; 
unemployment growing, but wages not 
reduced. Efforts being made to deal 
with cancellation evil. Practice of price 
guaranteeing protested.” 


Shoes on Lower Price Level 


Speaking of the industrial situation, 
the review says: ‘Milwaukee industries 
have slowed up still more during the 
last month. The falling off in boot and 
shoe manufacture runs from 20 to 60 
per cent. Some hosiery firms are doing 
a fair amount of business. Shoes are al- 
ready on a lower level of prices, but 
some look for a further decline. Hosiery 
is said to be due for a further decline of 
possibly 15 per cent by January 1. For- 
ward business showed a considerable 
decline and was 40 per cent below a 
year ago. However, some concerns 
show an increase. 

“Business prospects are vertaesty re- 
garded by Milwaukee manufacturers,” 
the report continues. ‘In shoes and 
textiles no immediate prospect of im- 
provement is seen. Shoe companies are 
running on short mail orders, but have 
little future buying. In Milwaukee, so 
far, reductions in wages have been neg- * 
ligible. Liquidation of wages will prob- 
ably become a part of the general read- 
justment, but in view of the decline in 
the cost of living, it is not likely that 
wage earners will find themselves any 
worse off after the readjustment than 
before.” 


Speaking of Cancellations 


On the subject of cancellations, the 
Comment concludes: “Whatever the 
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justification or explanations of the prac- 
tice, the net result cannot but be a low- 
ering of business standards of fair deal- 
ing. A man or firm or corporation that 
would rather go back on a contract 
than take a loss has lowered his or its 
standing and contributed to the de- 
moralization of trade. What shall be 
done about it? One suggestion is that 
a standard form of non-cancellable con- 
tract be instituted. Another is that 
commercial rating agencies state the 
fact in their report when a record of 
cancellation is found... . It is far 
better for business men to develop and 
maintain moral standards than to have 
such standards enforced upon them 
from the outside. Certain practices in 
business that used to be general are 
now frowned upon. This was not ac- 
complished by law, but simply by gen- 
eral co-operation and consent. In the 
same way it may be hoped that the 
day will come in American business 
when a contract is a contract. This will 
compel business men to exercise more 
care in placing orders or making con- 
tracts and eliminate the fictitious ele- 
ment from the forward business on a 
firm’s books.” 

A keen analysis of the subject of price 
guarantees follows, the Comment being: 
“Another practice that has sprung up 
in recent years is that of price guaran- 
tees. This means that the manufac- 
turer guarantees the dealer to whom he 
sells against any declines in prices up to, 
or even beyond, the date of delivery. 
The object of the manufacturers, of 
course, is to keep forward business on 
their books and thus avoid spasmodic 
curtailment of operations. From the 
point of view of the dealer, it is said 
that the price guarantee strengthens his 
position by lessening his risk and enables 
him to carry more complete lines. 

“On the other hand, it is contended 
that the chief service of the middleman 
is to anticipate demand and take the 
risks of the market. If he is insured 
against loss from falling prices, he be- 
comes practically an agent of the manu- 
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STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
OR “SPEEDWELL” TRADE-MARKS OR UNBRANDED 


























fer 


Manchester, N. H 


Mr. Recorder Reader December 13, 1920. 


Anywhere, U. S. A. 


Dear Sir:— 
We will meet you in Milwaukee at the N. S. R. A. Conventicn, 
January 10, 11, 12, 13. 
Our booth will be right out in front and as usual one of 
the most prominent booths at the Convention. 
Depend upon it, we shall display a line of Beacon Shoes that 
for Style, Fit, Wear, Quality and Price can hardly be 
duplicated. 
We always’ have some especially notable values to offer our 
customers, and this season will be no exception; in fact, 
every buyer who visits our booth is going to find something 
to think about that will make the trip to Milwaukee worth 
while. 
You don’t have to hunt for our booth; just look for the Beacon 
Lighthouse or for booth 26. 
Very truly yours, 
F., M. HOYT SHOE COMPANY. 
Per J. R. Grindell. 
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Dec. 13, 
1920. 


P. S. Use our booth as a meeting place. Just tell your 


friends to "Meet me at the Beacon Booth" and they will be 
there as everybody recognizes the big Beacon Lighthouse, and 
it will be in a prominent place. : 
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STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
, OR “SPEEDWELL” TRADE-MARKS OR UNBRANDED 


A STYLE THAT LEADS 
THE FIELD 
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Chippendale Russia, Goodyear Wingfoot Rubber Heel. 
Sizes B, 6-11; C, D, 5-11. Code word *‘Princeton.”’ 


Price $5.00 
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F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 


18 South Wells St. . n3 $5 Manchester 
Chicago, Ill. ain oe : ) New Hampshire 
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Where to Buy 


Women’s Shoes 

















BOUDOTIRS 
BLACKS, $1.25 


COLORS, $1.45 
THE RAYMOND FOOTWEAR CO. 


HAVERHILL, MASS. 








Women’s McKay 


Slippers and Boots 
of Character 


Harrison-Lockwood Co. 


Factory, Haverhill, Mass. 
B » 108 Li In St. 














E. A. & M. C. Witherell Co. 
Man 


ufacturers 


Women’s Turn 
Boots and Slippers 


Ha Petit Mass. 


Boston Oiies 
147 Lincolp St. 








FOR THE 
HOLIDAY 


Fine kid Boudoir Slippers 


sizes or ogee Jota. 
$1.65. Terms, 
SILVER SHOE 








COLLINS & STAPLES 
Makers of 

RAND TURNED LOW CUTS 

8 “ 

Ties in Black satis 

and All Leathers. 
Factory, 118 Phoenix Row Boston Office 
Haverhill, Maas. 110 











SIXTY STYLES OF 
COMFORT SHOES 
y IN STOCK 
— eh ok 
shoes, men’s slippers. 
TIMSON BROS., Inc. 
620 Atlantic Ave. Boston, Mass. 











PHILLIPS-CRAM “=. 


Makers of 


Women’s Turn 
Slippers 
276 River St., Haverhill, Mass. 
Office 


207 Eesex Street 











Women’s Turn Kid 
Comfort Boots 


IMMEDIATE DELIVERY 
Sold in dozen pairs case lots, straight runs, 
sizes 4 to &, Plain or tip tor Price $2.85. 
Cushion sock lining, rubber heels. Terms 5% 
10 days net 30. 








SILVER SHOE CO. Haverhill, Mass. 
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facturer who may not be in any better 
position to gauge the buying power of 
the public than the dealer. Another 
argument is that the price guarantee 
works largely to the advantage of the 
large as against the small manufacturer, 
and it is on this ground of unfair compe- 
tition that the practice is being pro- 
tested. 

“Finally,it should be pointed out that 
the practice of price guaranteeing is in 
reality an effort to stabilize prices at a 
time when the healthiest thing that can 
happen may be for prices to take their 
logical and natural course.” 


Retail Firm Going Out of Business 


King’s Kwality Shoe Store, 3211 
North Avenue, Milwaukee, announces 
that it is going out of business and is 
offering 3,000 pairs of men’s, ladies’ and 
children’s footwear at marked reduc- 
tions from the list. The stock consists 
of Kalt-Zimmers for children and a big 
line of elk-tanned high tops for boys; 
Fisk and Dr. Rudolph men’s shoes, and 
Harper-Kerstin dress shoes for women. 
The fixtures and furnishings also are 
placed on the market. 


Candy Presents to Shoe Buyers 


“A big stick of candy free with every 
purchase in our children’s department” 
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was an inducement pronounced in ad- 
vertisements of the S. J. Brouwer Shoe 
Company, 322-324 Grand Avenue, Mil 
waukee, which helped to make trade i. 
the week preceding Christmas active 
Brouwer’s was put forth as ““The Home 
of the Xmas Slipper”’ in felt, leather and 
satin, in all colors, all sizes, and 179 
styles for men, women and children t 
select from. An extra special was in- 
cluded in the nature of undamagec 
stock purchased from the underwriter 
out of the stock of the Stickney Sho: 
Company of Milwaukee, which suffere: 
a fire loss a few weeks ago. 


Superior Man Wins Sales Cont: s 


C. Peterson, manager of the Newar! 
Shoe Stores branch at Superior, Wis. 
has been advised that he earned firs 
rank in a special sales contest covering : 
period of five weeks in which every stor: 
of the chain participated on a handica; 
basis. Mr. Peterson receives as hi: 
reward a handsome traveling ba; 
and each of his salesmen gets a bath- 
robe. 


Buys Store at Casco 


J. Agger of Sturgeon Bay, Wis., has 
purchased the general store of J. Mc 
Kenna at Casco, Wis., possession being 
given December 20. 


Chicago 


hit pretty hard by the shutting down of 
industrial plants and curtailment of 
employment in others. The packing 
house district has suffered as severely 
as any from this reason. 


RETAIL VOLUME GOOD 


Net Profit, of Course, Shows Tend- 
ency to Decline 


Chicago shoe merchants in the Loop 
district as a rule are not complaining of 
the volume of business for December. 
The records show a greater total than 
for December of 1919. So far as actual 
net profit is concerned, however, the 
showing is not so good. One big State 
Street operator expressed himself as well 
satisfied with the showing for the 
month, not because the balance sheet 
was as attractive as the corresponding 
month of last year, but because he had 
practically cleared his shelves of shoes 
bought at peak prices and would not 
have to take the loss on his inventory. 

The shoe merchandiser of one of the 
largest department stores in the city 
said the volume of business, both in 
pairs and in dollars in women’s shoes 
had been far greater than for December 
of last year but the men’s departments 
had not made as satisfactory a showing. 
The demand for women’s shoes of the 
more fancy novelty types is, in his opin- 
ion, responsible for this condition. 
Some of the outlying districts have been 


Rubber Weather Arrives 


The first real rubber weather of the 
season came during the past week. 
Rain and snow have alternated during 
the week and this has stimulated the 
rubber business al] over the city. The 
snow has not been deep enough or the 
temperature low enough to make heavy 
rubbers move very freely, the demand 
being largely for the lighter weight 
rubbers. 

The rubber situation is peculiar. A 
year ago at this time Louis heel rubbers 
were selling freely and merchants and 
wholesalers ordered them freely. By 
the time the rubbers reached the mer- 
chants the demand had material'y 
changed. Louis heels, especially in the 
outlying sections of larger cities and ‘1 
smaller towns, have ceased to sell free'y 
and the demand has swung to milita'y 
and Cuban heels, The result is th.t 
there is apparently an over-producticn 
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of Louis heel rubbers and a serious 
shortage of the dressier type of rubbers 
with military heels. 


Low Cuts Furnish Bulk of Business 


The colder weather which has pre- 
railed during the past week has had a 
endency to stimulate boot business in 
he women’s shoe departments. Russia 
calf and black kid boots with military 
eels have had a fair sale during the 
vhole season; during the week there has 
een a steady increase in the sale of 
omen’s shoes of black and brown suede 
nd black kid with Louis heels. But 
‘ith all this, low cuts have far outsold 
igh cuts in the stylish shops. Oxfords 
1 the heavier leathers and with welted 
»les continue good sellers. Strap effects 
nd plain pumps are the leaders in the 
ghter types. 





Hosiery Business Great 


Shoe merchants who have kept ho- 
siery stocks toned up with shades that 
match the prevailing shades of footwear 
have reaped a rich harvest. Silk hosiery 
bas played a big part in bringing up the 
volume of sales in high grade stores. 


Metz Talks to Shoemakers 


The principal speaker at the Decem- 
ber meeting of the Chicago Association 
of Shoe Factory Superintendents and 
Foremen was Rube Metz, a prominent 
Washington Street retail merchant. 
Mr. Metz pointed out to these shoe- 
makers that both merchants and the 
public are more critical than during the 
war period. They scrutinize the work- 


CHRISTMAS TRADE GOOD 


Cold Weather Also Brings Demand 
for Boots 


The Christmas trade has ended, and 
the average Cleveland dealer has ex- 
perienced an extraordinary sale of slip- 
pers. Merchants featured these goods 
considerably more this year than they 
did in the past, with the result that 
everyone will keep their eye in the 
future on the full possibilities of this 
line. 

The trade was rather slow in getting 
up full steam, but once it did the mer- 
chants were kept going at full speed 
through the regular working days. For 
two weeks before Christmas, the trade 
had its full purchasing power, but there 
were some who complained that the 
holiday business was not quite up to the 
record for 1919. 

The week preceding Christmas was 





BOOT AND SHOE RECORDER 





213 









manship of footwear more carefully and 
insist on better, cleaner appearing shoes. 
“The importance of more thorough in- 
spection and more careful shoemaking 
cannot be too strongly emphasized by 
superintendents and foremen,”’ said Mr. 
Metz. ‘Very frequently whole ship- 
ments are returned to the manufacturer 
when only a few pairs are damaged; 
but these few pairs, if taken out, would 
spoil the whole run of sizes.” 


New Wholesale Firm in Field 


William Weinstein, for a number of 
years associated with Weinstein & 
Cooper, shoe merchants of Chicago, has 
recently formed the Wein Shoe Com- 
pany, 116-118 South Wells Street. It 
will be the policy of this organization 
to purchase large jobs of men’s, women’s 
and children’s boots and shoes and to 
dispose of them on a small margin, rapid 
turnover basis. This company has re- 
cently purchased a large stock of rubber 
goods from the United States govern- 
ment. K. Fishman is sales manager. 


Curtis—Leger Men Plan Trip 


The entire sales organization of the 
Curtis-Leger Fixture Company will 
start out on their Spring trip the Mon- 
day after the first of the new year. This 
company has recently added a complete 
line of artificial flowers and foliage for 
interior and show window decoration to 
their line of window trimming fixtures. 
The salesmen are equipped with a com- 
plete line of miniature samples for 
demonstration purposes and they will 
also carry a sample line of valances. 


Cleveland 


rather cold and quite a demand for 
boots set in, but the arctics, the buga- 
boo of boots, was on the job and con- 
siderable money that ordinarily would 
have been used to purchase high top 
shoes went to purchase arctics, to be 
worn with low shoes. 


Low Cuts Still Popular 


The sale of low shoes continues to far 
exceed all previous records for Winter 
wear, and going hand-in-hand is the 
arctic. The latter by the way are ap- 
pearing in more modish styles than pre- 
vailed a year ago. The fur-lined arctic 
has become quite a fad. The edges are 
lined with brown and black and when 
worn buttoned up, the arctic makes 
quite a nifty appearance. 

Children’s high shoes have gone very 
well, however, and there was a great 
deal of Christmas giving of the boots. 
It is likely that the average dealer in 
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Women’s Shoes 














BOUDOIRS IN STOCK 

No. 1202X 

BLACK CABARETTA 
Full Satin Lined 


ice $1. 
No. 12005, fea. - $1.80 
No. 1201X, Tan.. 1.80 
No. 1203X, Blue. . 1.80 
No. 1204X, Pink.. 1.80 


The Westcott Whitmore Co., Syracuse, N. Y. 
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STRAP SANDAL 
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Glazed Colt, Flexible McKay, 
Stock No. 500, $2.40. Terms 
3-10. Net 30 days. Write for 
gous ery J other In- 
Comfort Numbers. 
BRANDAU SHOE CO. 
















SPECIALISTS 


Turn Comfort 

| Shoes, Boudoirs 
aa and Men’s Slippers 
ABBOTT SHOE CO., No. Reading, Mass. 














FERN & POOR CO., Inc. 
Manufacturers 
Newburyport, Mass. 
Women’s Turn 
Comforts 


Boots & Slippers 
for the wholesale trade 








ALGIER SHOE MFG. CO. 
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Highest Grade Women’s Shoes, Turns and Welts 





138 Broadway, Brooklyn, N. Y. 








Girls’ “Spartan” Shoes 


Boots and Oxfords 
Plenty in Stock 
Send for price list 


Factory Direct to You 
BACON-ROLLINS Co. 
Lynn, Mass. 











“Fernco-Quality” Comfort Shoes 
Ladies’ Hand Turned 
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Where to Buy 


Men’s Shoes 














Gentlemen’s 
Shoes 


A.E. Nettleton Co. 


SYRACUSE, N.Y. 
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Stacy Adams Co. 


Manufacturers of 
MEN’S FINE 
SHOES 


BROCKTON, MASS. 
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this city will find himself with a rather 
large stock of boots on his hands after 
the advent of the New Year. The 
weather has been unusually mild, and 
the condition that prevails cannot be 
said to be due to any economic condi- 
tion, for whenever the weather became 
cold, the demand for all sorts of shoes 
shot up. There may be a complete re- 
versal of the demand in the closing 
months of the Winter, when we have 
our coldest spells and this may cause 
sales of boots to speed up. In fact 
many dealers are predicting just that 
sort of thing. 


Wholesale Business Good 


Agents here for the manufacturing con- 
cerns report a brisk demand for Spring 
shoes. The Cleveland merchant, who 
has held off buying until rather late this 
season, finally has gone into the market, 
on the theory that while there may be 
still further slight reductions in prices, 
yet further delay is inadvisable. The 
Chisholm shops went to the market last 
week and bought about all the goods 
they need for Spring. The Stone man- 
agement has begun placing orders for 
the new season, and others also have 
about all their Spring wants supplied. 


Year’s Total Is Good 


Although the Cleveland merchants 
are going through a readjustment period 
and have been in it for several weeks, 
yet when the books for the present year 
are closed, it will be found that the aver- 
age store has done as much business as 
it did in the year 1919. {There are some 
men in the trade, who have this year 
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exceeded all previous records in total 
cash sales as well as in numbers of shoes 
sold. This number is not so small as 
many would imagine. The buying in 
the first three months of the year 1920 
was abnormal. It eclipsed the records 
for the same months in 1918 and 1919 
by many thousands of dollars, and by 
many pairs of shoes sold. The mer- 
chant was rushed during January, Feb- 
ruary and March as he never was be- 
fore. Then came Spring, with cold 
weather, and trade slowed up some. 
With a day of wet weather, or a period 
of warmth, the demand would leap 
rapidly. The cold season in the Sprigg 
months made trade in boots good. 


Half Price Sale on Boots 


That there is a heavy stock of boots 
on hand is indicated by the number of 
special sales on boots that have been 
announced for the first week after 
Christmas. The Stone Shoe Company,, 
the largest shoe store in the city, has 
announced a half price sale on boots. 
The announcement apparently set ail 
Cleveland agog, for the volume of busi- 
ness set a new record. The assortment 
of models in the sale was large and 
varied, and accordingly it was easy to 
satisfy the desires. The store also is 
featuring evening slippers. 

The shoe department of the Ames 
Company, has also announced a big 
January mark-down sale of women’s 
high shoes. In the list of goods to be 
had are suede, satin, kid and calf. 
There are patents and combinations, 
welt soles, turn soles, Paris, Baby Louis, 
Cuban or low heels among the models. 


Akron 


EXPECT JANUARY INCREASE 


Merchants Predict a ‘‘Pick-up’’ in 
Business 


No marked changes were noticed in 
the Akron business situation during the 
past few weeks. The watchword of the 
shoe trade is “‘conservatism’’—not the 
radical variety, but the kind which the 
average American merchant has and 
uses in his transactions. To be sure, 
shoes are moving off the shelves and 
staple lines are being replenished from 
time to time, but there is no plunging, 
no war-time gambling. Shoe men differ 
on the question of ordering Spring and 
Summer stocks this early, but the con- 
sensus of opinion seems to be that 
things will pick up in January and that 
they might as well place their orders 
next month. One manager of a depart- 
ment store shoe department says he has 


placed a reasonable amount of his 
Spring stock orders. Another manager, 
whose store handles only men’s shoes, 
says he will not do any ordering until 
the first of March. Between the stands 
taken by these two are the others who 
seem to be about evenly divided on the 
question. ‘ 


RUBBER SHOE PLANTS BUSY 


Akron Manufacturers Going Full 
Speed Ahead 


The stories which are circulating 
about the country to the effect that 
Akron is “‘going to the dogs’’ are taken 
as a joke here. Of course the tire indus- 
try is finding the sledding pretty tough 
at present, but even it is very optimistic 
over what the future has in store for it. 
On the other hand the boot and shoe 
departments of the rubber factories are 
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working “full speed ahead,” and are 
being pushed by incoming orders daily. 
it seems that Akron is noted for one 
ihing, and one thing alone, rubber tires. 
Nothing could be farther from the truth 
iegarding the various businesses con- 
ducted here. Clay products, cereals, 
machinery, electrical instruments, auto- 
nobiles, furnaces, boilers, and twenty- 
‘ive other industries, very few of them 
lependent on the rubber business, play 
n important part in Akron’s commerce. 
here is no use denying that the curtail- 
ment of production of tires has hit the 
ity hard. But the result has been good 
in many respects. Some merchants 
cven say that it was the best thing 
which could have happened to Akron. 
That floating element which is a detri- 
ment to any city, has been forced to 
seek fairer climes. Few settled families 
are leaving the city. This is proven by 
ihe statement recently made public by 
the Board of Education in which it was 
found that the public schools had gained 
approximately 2,000 new students be- 
tween September 1 and December 1. 
Men who own their own homes are 
sticking on, ready to start when the 
present depression is relieved. 


Retail Business Brisk 


Business has been steady and brisk 
since the first of December. The Christ- 
mas season has had little effect on the 
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shoe trade. The usual demand for 
comfy slippers and children’s shoes for 
presents was as urgent as could be ex- 
pected. Competition naturally has 
been sharp, but advertising has not 
shown much change, either for a gain 
or loss. Many sales may have in- 
creased the number of “‘ads’’ but the 
space of each was cut down, so the total 
column inches probably remains at 
about normal for the season. 


Everybody Wearing Wool Hose 


The woolen stocking and golosh craze 
seems to have a death hold on the 
women of the city. A silk encased limb 
is as much of a novelty as straw- 
berries. 

All merchants report a brisk sale of 
spats since the cold spell set in. Strik-. 
ing combinations with oxfords and strap 
pumps are very popular. An exclusive 
ladies’ store manager says that he is 
selling few high shoes compared to low 
shoes. Children’s departments report 
that novelty tops are much in demand. 
Browns and blacks, both dull and 
patent leather, are also good sellers. 
Men’s shoes are practically the same the 
year round, but the new brogue styles 
threaten to attract some men who have 
worn the same shoe year after year. 
The brogues have that broad toe effect 
which most men like, and at the same 
time they are dressy. 


Cincinnati 


GOOD YEAR’S BUSINESS 


Buying Not as Free But Sales Totals 
Are Satisfactory 


Local retail shoe merchants report the 
closing of the holiday trading season 
with an aggregate of sales which is satis- 
factory, all things considered. One 
very noticeable feature of the buying 
on the part of the public this year as 
against previous years, according to 
many of the local merchants, is that it 
was not as free. People have picked 
more and bought less. This has been 
more evident in the larger department 
stores. Virtua'ly all of the local exclu- 
sive shoe stores, on the other hand, were 
cleaned of their stocks of felts and other 
special goods bought for the Christmas 
trading. 


**Clearance Sales’’ Start 


Beginning Monday morning follow- 
ing Christmas the “Special Clearance 
Sales” started at many of the local 
stores. They are not waiting for the 
first of the year as is usually the case. 
This year, as one store manager states, 
the retailer cannot afford to lose time in 


Association, said last week: 


cleaning up his stocks, and keeping busi- 
ness at as near a normal mark as possi- 
ble. The nature of the general reduc- 
tion sales, not only of the local shoe 
stores, but also of the big department ° 
stores is most unusual with regard to 
values offered. Reductions are drastic. 
In fact it is the opinion of many of the 
prominent merchants here that the Jan- 
uary and February sales will offer the 
most spectacular values offered for 
many years. Lines of footwear with 
trade marks that stand high in the 
minds of the public, generally priced at 
$14, $16, $18 are being advertised as 
low as $10 and $11. 


Takes Optimistic View 

Discussing the amount of retail busi- 
ness the.shoe merchants have had 
in this vicinity during the past two 
months, Henry Hagemann, secretary of 
the Ohio Valley Retail Shoe Dealers’ 
“*Mer- 
chants may feel that their business has 
been a little off, but I really am sur- 
prised at the aggregates of sales in 
money values when consideration is 
given to the fact that a $10 shoe is now 
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Where to Buy 


Men’s Shoes 




















BETTER SHOES 
BETTER SERVICE 
Rocker Bottom: Wooden 
Sole Footwear 


SHOES, ° to 14Inches 
BOOTS, 14 to 20 Inches 


pe a age 
Prices 
REECE SHOE COMPANY 
Columbus, Nebraska, U S.A. 























¥ Tongue and 


WATERPROOF 
Wood Sole Boots and Shoes, 
Oil Grain, Full Bellows 
Back Strap. 
Send for booklet telling om 
you un Gall Chase chess by 


A.H. Riemer Shoe - 
MILWAUKEE, WIS. 
Established 1887 














Stock Dept. 5 
Is at Your Service 
THE STETSON SHOE CO. (Inc.) 


j 


& 











South Weymouth, Mass. 
155 STYLES 
namie itadewe 
SEE OUR CATALOG 
WELTS mapa 196 CHURCH STREET,N.Y. 
pRocrron £ 

















Where to Buy 


Boys’ Shoes 




















A Shoe forBoys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 








BOYS 
ENROD 


Shoes 
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IY here to Buy 
Children’s Shoes 




















“ELAM”? 
Flexible Turn Shoes 


For the Jobbing Trade Exclusively 
F. S. ELAM SHOE CoO. 


Rochester, N. Y. 








CHILDREN’S TURN FOOTWEAR 


BA line makers of newest styles in 
children’s boots and low cuts. Will 
exhibit at booth of Hop i lis, 
BOOTH NO. 25, MILWAUKEE 


JACQUES & CLEMENT 
Victory Bldg., Haverhill 
Room 404, 183 Street - BOSTON 








A Wonderful Line 
for the Wholesaler 
In Stock—All leath- 
er, $4.85 doz., and se. 
wards. Also a full 
line of Ladies’ Pump 
Straps. 


SOFT SOLES: 





NU BABY SHOE CO., East Lynn, Mass. 





A Ap ee Se 








W°C.Goodsger 


Manufacturer of 
Children’s Dlexible Wurn Shoes 

For. B33. BE 2. ra rely ? 
89 Allen St., Rochester, WV.>7 











HAVE YOU SEEN OUR LINES? 
FACTORY 1 FACTORY 2 
Si Soles 


umber <9 t 
Rubber Boot Socks | Hand Made Moccasins 
Foot Comfort Slippers Infants’ Turns 
(Double Eiderdown) (1-8) 
In Stock Now—Nature Lasts 
THE B. & P. FOOTWEAR CO., INC. 
Dept. 5 Oswego, N. Y, 








Soft Soles and Moccasins 


Ask your Jobber for our 
Goods. We DO NOT sell 
the retail trade. 
Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 








ROCHESTER’S FELT 
SHOE KINGS 
PLACE ORDERS NOW AND INSURE 
EARLY DELIVERY 
Write for Catalog 


F. W. HAHN CO. 
NEW Y' 


R ORK 











‘Bonita’ Shoe * Baby 


In Stock 


Send “tr Catalog 


AH Martin@ 


Mekhew ROCHESTER NY 
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selling as low as $5.95.”” Mr. Hagemann 
also expressed the opinion that mer- 
chants have been over-stocked on high 
shoes due to abnormal weather condi- 
tions during the Fall and Winter. 


Advises More Advertising 


Joseph Schmidt, a member of the 
Blaine-Thompson Advertising Agency 
of this city, in an address at the Y. M. 
C. A. stated last week, that wise mer- 
chants will use more advertising in 1921 
than they ever have before. Among 
other things, he said: “I have made a 
careful analysis of the business situa- 
tion for 1921. I have been in communi- 
cation with merchants in various sec- 
tions of the country, and I find that 
those who have been most successful in 


. the past intend to advertise liberally 


during 1921. 
“Business men who go after business 


_ 


Jan. 1, 1921 


will find no trouble in securing it. It is 
true that a number of very conservative 
concerns may decide to cut down their 





Here’s a Mystery 


One of the local manufacturers, 
an exhibitor at the Milwaukee 
convention, when asked what 
plans he had made for attracting 
the merchant to his booth at the 
convention, replied that he had 
been lucky enough to procure 
“‘something”’ which never fails at 
conventions when the merchant 
once scents the trail. 








appropriations. This will be all th 
better for. progressive concerns wh« 
advertise liberally.” 


Brockton 


BROCKTON AT THE STYLE 
SHOW 


A strong delegation of shoe manu- 
facturing concerns representing Brock- 
ton and the Brockton District, will show 
lines of footwear at the Milwaukee 
Style Show January 10-13. New sam- 
ples, which have been prepared, will 
fully maintain Brockton’s reputation 
in the production of men’s welt footwear 
and also in the recently added lines of 
women’s wear. The exhibitors include: 
Churchill & Alden Company; The 
Dalton Company, Inc.; C. A. Eaton 
Company; Field & Flint Company; 
George E. Keith Company; The Pres- 
ton B. Keith Shoe Company; Whitman 
& Keith Company; Stacy-Adams Com- 
pany; Thompson Bros. Shoe Company; 
Dunbar Pattern Company; and Brock- 
ton-Rand Company; Wall, Doyle & 
Daly, Brockton; and Diamond Shoe 
Co., Brockton. 

M. N. Arnold Shoe Company; L. A. 
Crossett, Inc., North Abington; Com- 
monwealth Shoe & Leather Company, 
Whitman; J. E. French Company; 
Emerson’ Shoe Company; Rice & 
Hutchins; E. T. Wright & Co., Inc.; 
Hurley Shoe Company, Rockland; 
Williams-Kneeland Company; Slater 
& Morrill, Inc., South Braintree; Avon 
Sole Company, Avon; C. H. Alden 
Company, Abington; Richards & Bren- 
nan Company, Randolph; Edwin Clapp 
Company, East Weymouth; and Stet- 
son Shoe Co., South Weymouth. 


Representation at the Style Show 

The shoe manufacturing concerns in 
Brockton and the Brockton district who 
are making exhibits at the Style Show 


to be held at theJN.’S.'R. A. Conven- 
tion in Milwaukee, January 10-13, will 
be represented by members of the con- 
cern as well as traveling men. It is the 
opinion of the trade that merchants 
from all over the United States, who 
will be present at the Convention, will 
be interested in the new styles of Made- 
in-Brockton footwear which are to be 
shown in Kilbourn Hall. Manufac- 
turers and their salesmen who will be 
in charge of the exhibits will show styles 
for the coming season which will repre- 
sent the strongest possible buying ar- 
guments in men’s and women’s welt 
footwear. 


Rapping the Pessimists 


A Christmas “extra” of a newspaper 
entitled Better Times was gotten out 
by Field & Flint Company, shoe manu- 
facturers of this city. It followed 
closely the daily newspaper in appear- 
ance and make-up, its columns filled 
with bright and pertinent as well as 
optimistic news. Pessimists were given 
some hard raps and optimism prevailed 
throughout. A photograph of the plant 
in this city and portraits of the four men 
behind ‘‘Korrect Shape”’ shoes: F. F. 
Field, Perley G. Flint, F. F. Field, Jr., 
and Edward T. Shipp, were shown. 
Merchants who receive copies of tlie 
Better Times extra will appreciate 
its optimism and cheerful predictions 
for 1921. 

Shoe Manufacturer Chosen Pre:i- 
dent 


Fred F. Field, head of Field & Flint 
Company, shoe manufacturers of | \is 








t is 
ive 
1eir 


J 





‘been increasing their cutting forces in 
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city, was recently elected president of 
the Brockton Chamber of Commerce. 
Mr. Field is also president of the Brock- 
ton Agricultural Society, which spon- 
sors the Brockton Fair. He was one of 
‘he leading figures in the recent reorgan- 
‘zation of the Brockton Chamber of 
‘ommerce and is deeply interested in 
his work. Other members of the local 
‘hoe trade who are officers of the Cham- 
ver are: Vice Presidents G. H. Leach of 
xeorge E. Keith Company, and Herbert 
.. Tinkham of W. L. Douglas Shoe 
lompany. 


fohn S. Kent Re-elected as Presi- 
dent 


President John S. Kent of the Brock- 
on Shoe Manufacturers’ Association 
was re-elected to that office at the 
innual meeting held last week. Mr. 
Kent has occupied this position for 
several years, during which time the 
issociation has grown in strength and 
accomplishments. C. E. Moore of 
George E. Keith Company and Herbert 
L. Tinkham of W. L. Douglas Shoe 
Company, were elected vice presidents. 
Frank S. Farnum of Churchill & Alden 


HAVERHILL CONCERNS AT 
MILWAUKEE 

Of interest to merchants who buy 
Haverhill-made footwear are the names 
of the concerns in this city which are to 
make exhibits at the Milwaukee Style 
Show, January 10-13. These include: 
C. K. Fox, Inc., women’s turns;. Civil- 
ian Shoe Company, men’s welts; Hazen 
B. Goodrich & Company, women’s 
turns and men’s slippers; Hopkins & 
Ellis, women’s turns; Kimball & Sher- 
man, women’s turns; Rickard Shoe 
Company, I. Miller and Claremont 
Shoe Company, women’s welts and 
turns. All these houses are planning 
to make attractive exhibits and to show 
attending merchants that Haverhill 
brains and skill have evolved styles 
which are worthy of high praise as well 
as substantial orders. 


Death of Former Shoe 
Manufacturer 

Arthur B. Noyes, who for many years 
was identified with shoe manufacturing 
in Haverhill under the firm name of 
Noyes & Williams, died recently at his 
home in this city. Mr. Noyes had been 
in failing health for several years. 


Increase in Cutting Departments 
Several of Haverhill’s factories have 





Haverhill 
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Company was re-elected treasurer. 
Clarence P. Waide, Stacy-Adams Com- 
pany; Lars Peterson, Brockton Co- 
operative Boot & Shoe Company were 
added to the Board of Directors. Other 
directors re-elected include C. Chester 
Eaton, C. A. Eaton Company; Perley 
G. Flint, Field & Flint Company; Wil- 
liam A. Hogan, T. D. Barry Company; 
Charles S. Marshall, C. S. Marshall 
Company; William M. Nute, Howard 
& Foster Company; C. M. Park, P. B. 
Keith Shoe Company; Bruno E. 
Schwartz, E. E. Taylor Company. 
A committee was appointed to draft 
resolutions on the death of George E. 
Keith, president of the George E. Keith 
Company. A committee will be ap- 
pointed also to draw up resolutions on 
the death of Charles E. Drake of Rey- 
nolds, Drake & Gabell, Inc. 


Free Repairs for Children’s Shoes 


One of Brockton’s leading merchants, 
W. L. Wright, has agreed to provide 
material and space for a cobbling shop 
where children whose parents are unable 
to pay for the work may have their 
shoes mended without charge. 





response to orders which have been 
coming in during the past week. While 
these orders are mostly of limited 
amounts, yet they are in sufficient num- 
bers to encourage the local trade to be- 
lieve that the business tide has turned 
and that following the New Year the 
trade will substantially improve. The 
Style Show at Milwaukee will be a 
strong influence, it is believed, in regard 
to buying for the Spring season. The 
many new and attractive styles which 
Haverhill manufacturers are to show at 
Milwaukee, at the Style Exhibit and in 


‘ sample rooms, will be of importance in 


interesting buyers. 


Christmas at the Factories 


According to a custom maintained 
for many years, there were Christmas 
celebrations held at Haverhill shoe fac- 
tories. Christmas trees were in evi- 
dence and presents were distributed 
among business associates and em- 
ployes. There was music, dancing and 
refreshments. Owing to business con- 
ditions, observances were not quite as 
general as in other years. However, the 
Christmas program prevailed in many 
factories. 


Opening a Branch Office 


Donnell, Carman & Mudge, Inc., 
have opened a branch store in Haverhill 








Where to Buy 


Children’s Shoes 

















“In Stock Turns” 


ited Quanti 
Pat. buttoned wht white cab. top cir. ‘a no 


2-5 
st white cab. top cir. fox spr. 





eee eee eee ee ees seseseseee 


Terms 5 per cent 10, Net 30 


JOHN M.  AHEARN SHOE CO. 
Atlantic Ave. 
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H.C. Brown CoMPANY 












































— . — 
as FREES Se 




















E CO., Mfrs. 





THE L. D. STICK 
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Ried. Wing, Minnesota 











Where to Buy "| 
Ballet Slippers 














A REAL HIGH CLASS 
BALLET 


Finest Mga ag 
Women’s Black Kid, Sizes 276 8 . $1.75 
Misses ll to2 —< 
Child’s cy oe “- 8 to 1034.. $1.55 

Carried in stock for at t 
PURITAN SHOE CO., Inc. 











“Jronclad’”’ 


GYM SHOES 
Almost 


to wear them 
out. 

Made in 

Canvas.. 

BROOKS SHOE MFG. CO. Philadelphia, Pa. 







4 Reade St., N.Y. C. 











QUILTED SATIN 


BOUDOIRS 


Bro Red 
wn Kid, S. mia, Kid, $2.10 


BALLET SLIPPERS 
Black Kid, $1.75 and $2.00 











JOHN E. McNAMARA, Haverhill, Mass. 
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Where to Buy 


Standard Shoe Materials 




















COATED GEM DUCK 
ADHESIVE BACKING CLOTH 


Rubber and Leather 
Dry Foot Welting 


Sheet Rubber Soling 
B. F. CHAMBERLIN 


184 Summer St. 
BOSTON 
Formerly Walpole Shoe Supply Co. 





T. W. GODSOE, Pres 
W. G. DONALD, Vice-Pres. 
F. E. JONES, Treas. 


F. E. JONES COMPANY 


corors MAT KID 


95 South Street, Boston 








The One 
Waterproof 
Leather That 
Takesand Re- 
tains a Polish 


Creese & Cook Co. #5 Sout" Sirest 


Tanneries at Danversport 








THREAD—ALL SIZES—ALL COLORS : 

HY is it we are not getting your orders on 

threads and spool silks? We manufacture 

our threads in all sizes and colors for hand as 

well as machine stitching, put up on spools, 

tubes or cones; and any special color we will 
dye to order for you. 

Our Diamond spool silks are the leading silks 
in the world, and the Meyer lockstitch threads = 
have no equal. All manufactured by the 
John C. Meyer Company, Lowell, Mass., U.S.A, 











GUARANTEED 
HUB TWO YEARS 


GORE Hub Gore means Goatity ond and 
A Service, because 
Materials and Highest Skilled 
Labor are Used. 
BOSTON OFFICE NEW YORK OFFICE 
52 Chauncy St. 395 Broadway 


— 








Colored 
Chrome 
Sides 


: Beggs & Cobb, Inc., Boston, Mass. 


UT 














Where to Buy 


Shoes at Auction 

















HENRY LILLY CO. 


88-90 Reade St. New York 
AUCTION TRADE SALES 
SHOES AND RUBBERS 


Every Wednesday and Friday 
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at 88 Wingate Street. This concern, 
which is one of Boston’s leading sheep- 
skin houses, does an extensive business 
with shoe manufacturing concerns in 
Haverhill and vicinity. Eugene M. 
Carman of the concern has been for 
many years in close touch with the 
trade here. 


Jan. 1, 1921. 


Charter for Counter Company 

The Bradley Counter Company of 
Haverhill has been granted a charter 
under the Massachusetts State Laws 
with a capital stock of $5,000. The 
officers and directors are: S. C. Con. 
verse, president; William C. Bradley, 
treasurer, and E. R. Hale, clerk. 


New York 


STOCKS AT LOW EBB 


Clearance Sales Have Injected 
Health into Retail Shoe Trade 


Retail distribution of shoes in New 
York stores during the week preceding 
Christmas reached a satisfactory vol- 
ume, in the opinion of leading mer- 
chants, although much of it was done at 
the expense of prices. Several attrac- 
tive sales were run during the week, 
comprising broken lots and odds and 
ends that gave New Yorkers an oppor- 
tunity to buy good shoes at lower prices 
than have prevailed all during the Fall 
and Winter season. 

The most encouraging feature of the 
situation, according to the merchants, 
is the fact that stocks have been worked 
down and are in excellent shape now. 
Some retail merchants are preparing to 
take in new goods early in the year and 
others have placed orders for delivery 
beginning in February. 


Low Shoes Have Led 


Generally mild open weather has kept 
up the demand for low shoes for both 
men and women. Except in two stores 
the sales of low shoes have been 60 per 
cent or more in advance of the volume 
of business done on high shoes. Sales 
now are confined largely to high shoes. 

Among the most important sales were 
those at Cammeyer’s, referred to last 
week, and those at the I. Miller stores, 
and the Edwin Clapp stores. In the 
latter, shoes formerly priced at $19 and 
$20 were offered at $13.85 and $15.50. 
Both men’s and women’s shoes were 
included in the sale. 


Strap Pumps Most Favored 


Style developments here are confined 
mainly to new patterns and trimmings 
for low shoes. Tongued pumps are 
being developed by some manufacturers 
and retail merchants, but are not as 
strongly favored as variations of the 
strap pump. Single, or at most double 
straps, instead of multiple straps appear 
to be in high favor at present. For im- 
mediate selling suede or ooze calf has 
the first call in women’s shoes, with 
Russia calf and grain leathers a close 
second in oxfords and brogues. 


New York’s New Hide and Leather 
Building 

The new Hide and Leather Building 

at Frankfort and Gold Streets, New 

York City. Said to be the tallest con- 

crete building in the world and the new 
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home of Abe Stein & Co., L. F. Robert- 
son & Sons, General Hide & Skin Co.. 
J. H. Rossbach & Co., Newcastle 
Leather Co., Inc., A. L. Evart Co., 
Inc., and others. 


New Hanan Store Opens 


Another New York City store was 
added to the Hanan & Son chain last 
week, with the opening of a new retail 
establishment at 718 Fifth Avenue, cor- 
ner of 58th Street. This makes the 
third Hanan store on Fifth Avenue and 
the tenth in the city. The new store 
conforms to the general arrangement of 
all the Hanan stores, with the addition 
of the last word in modern store appli- 
ances and fittings. 


New Slipper Company Starts 


The Lucille Felt Slipper Co., Inc., 
will open its business capeer here 
January 1. A. Hirshfield is. president 














Jan. 1, 1921 


BOOT AND SHOE RECORDER 














and Leo Goodkind, secretary’ and 
treasurer. Mr. Hirshfield has been 


connected with the industry for more 


than 12 years. Mr. Goodkind has had 








A. HIRSHFIELD 


President of the Lucille Felt Slipper 
Company 


an even longer experience in slipper 
and allied industry, and as general 
and sales manager of the new concern, 
will see tof the proper distribution of 
the’merchandise. 





The product of the new concern will 
be confined exclusively to the cushion 
sole felt slippers, but producing these 
in children’s, boys’, women’s and men’s 
lines. The factory has a capacity of 
150 dozen pairs per day. A name 
has been adopted for the line—‘‘Sole- 
mates.” The firm slogan will be, 
“The Slipper with a Soul.” 


Milwaukee Delegates Chosen 


Three delegates to the National Shoe 
Retailers’ Association convention in Mil- 
waukee next month were chosen last 
week, at the regular monthly meeting of 
the Retail Shoe Dealers’ Association of 
New York. John Slater, president of 
the local organization, refused to act as 
a delegate, asserting that business cares 
were too pressing at present. Strenuous 
efforts were made by members of the 
association to have Mr. Slater act as a 
‘delegate, but he persisted in his refusal. 
The delegates named were Jesse Adler 
of the Adler Shoe Company, M. A. 
Weiss of Cammeyer’s and Max Deutsch. 


Ornament Company Moves 


The Fashion Ornament Company, 
manufacturers of shoe buckles, shoe 
beading, ribbon and leather bows, 
moves January 1 from 198 Montague 
Street, Brooklyn, to 15 Myrtle Avenue, 
Brooklyn, where much larger quarters 
have been secured. 


St. Louis 


WHOLESALE OUTLOOK 
IMPROVING 


Convention Expected to Be Signal 
of Renewed Activity 


The holiday period brought little 
change to the wholesale district from 
what. has been the rule, in the way of 
business, for the past several weeks. 
The wholesale houses and manufac- 
turers report an improving situation as 
shown by the orders and inquiries, both 
as to immediate and future delivery of 
goods, but the aggregate, of course, is 
not yet what it should be to maintain 
full operation of the factories or to sup- 
ply the retail trade with its real needs 
for the Spring selling season. There are 
indications in the orders which are 
being placed that retail merchants are 
minimizing their Spring quantities ap- 
parently with an intention of re-order- 
ing later in order to keep themselves in 
touch with their consumer trade more 
closely and to reduce the amount of 
capital investment in stocks until they 
are more sure of what the consumer is 


going to do this coming Spring and 
Summer. The recognition of the fact, 
however, that they are going to need 
goods for the pre-Easter selling is en- 
couraging the wholesale trade which 
now feels confident that the Milwaukee 
convention will be the signal for activity 
in buying of sufficient proportions to 
keep the factories busy up to the pre- 
Easter deliveries, if not uncomfortably 
so because of the short time, and that by 
that time the regaining of confidence 
will be sufficiently under way to keep 
the orders coming in. In a measure this 
is agreeable to the manufacturers who 
see in it a more constant flow of business 
as preferable to seasonal peak loads with 
a low swing between. 


Retail Volume Satisfactory 


The St. Louis retail stores report that 
their business for the pre-holiday period 
was quite satisfactory, all things con- 
sidered, and that there were indications 
during that time that the public had 
money if it really wanted to spend it. 












Where to Buy 


Engraving and Printing 
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COLOR PRINTING DESIGNING 


CATALOGUES 


Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 





: 
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193 Enoex St. Boston 
71| Bente St. Brockton, 

















ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 
our a ting Service for 
the Boot and Shoe Trade 
201 South Street, Boston, Mass. 
Telephone 4960-4961 














Where to Buy 


Window Trim Material 
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Window Displays : 


BACKGROUND PAPERS, 
ARTIFICIAL FLOWERS, etc. 


Send for Catalogue 


DOTY & SCRIMGEOUR SALES CO., Inc. 
30 Reade Street, New York 
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QUESTIONS 
ANSWERED QUICKLY 


in “Where to Buy” columns—a 
growing directory for all the trade, 
presenting answers briefly to cur- 
rent problems in merchandising. 















paca Reet ping ns 






































































oS Rees wT 


a an 


Oe Ee ae ~ 


BOOT AND SHOE RECORDER 








Where to Buy 
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*SILVERITE 
Lamb Wool Soles—Bound and Cord Edges 
Write for our new No. 65 Lamb Wool Insole— 
a —— Trade Builder.” Send for our com- 
log of Shoe Findings. 
pe? ss's’co. Mfgrs., 81 High St., Boston, Mass. 








D. W. COULTAS CO. 
Manufacturers 
RHINESTONE BUCKLES 
Big Demand 
WRITE FOR SAMPLES 


PROVIDENCE - - - R.I. 











ane AND VICINITY SHOE 
ATTENTION! 


Mama of 


QOESANS 


(TOE OL one ron mossnn soorwean) 
Carried in Stock. 
Quick Service. 


ute R. & S. RUBBER CO. 


W. 6th St., - - Cleveland, Ohio 








BOUDOIRS 


THE CLARE BOUDOIR CO. 
Haverhill, Mass. 








orrerk FREE USE 


O hen Cit Cr Rd Be fr 
Pr printing’ wit with us; aw will ‘Sell Shoe Electros 


SEND F FOR FULL PARTICULARS 


N.H. GROVER CO., R 63, 161 Summer [St., Boston : 








A BEADED OR PLAIN 


STRAP or BUCKLE 


made by the VANITY 
will sell your pumps 
VANITY NOVELTY WORKS 


913 Gates Ave., Brooklyn, N. Y. 








Better Multigraphing 
LETTERS, CIRCULARS, 


OFFICE FORMS 
HOUSE ORGANS 
Send for Samples and Prices 


F.S. ROOT T CO., 6 Beacon St. 
Boston, Mass. 











SYSTEMS IN SHOE 
STORES 


Equipment, Accessories, Specialties; 
what to use and where to get it, 
is a part of “Recorder” service to 
merchants. 








However, the buying in the shoe stores, 
and indeed in all the other retail estab- 
lishments, was not of that recklessly 
extravagant character of a year ago. 
The business was along more rational 
lines generally and there was more care 
exercised in the buying with more of 
inquiry as to quality and the ‘service to 
be rendered. The usual Christmas buy- 
ing of novelty goods, slippers, comfort 
goods, fancy pumps, etc., was in evi- 
dence and generally the week prior to 
Christmas day kept the shoe stores 
busy, while the last day or two with real 
Winter weather, providing the prover- 
bial white Christmas so unusual in St. 
Louis, brought in a good deal of staple 
buying to help out the situation. 


Convention Train Arrangements 
Completed 


The St. Louis Association of Manu- 
facturers and Wholesalers has practi- 
cally completed its preparations for the 
trip to Milwaukee and about all that is 
remaining is the final arrangements for 
the dinner to the local and visiting re- 
tailers at the Hotel Jefferson Saturday 
night, January 8, and their entertain- 
ment during the day preceding, for 
which special headquarters will be fitted 
up in the hotel, especially for those who 
do not come in until Saturday morning 
and who, therefore, will not require 
registration at any hotel on their own 
account. During Saturday the visiting 
and local shoe men will have an oppor- 
tunity to visit the local wholesale houses 
and factories and do any buying that 
they may desire. They will also find at 
the Hotel Jefferson headquarters the 
chairman of the transportation com- 
mittee, Julian G. Samuels, who has 
charge of the special train which will 
take the party to Milwaukee. Already 
seven Pullman cars have been com- 
pletely filled with the advance reserva- 
tions and it is expected that a ten-car 
train will be occupied when the late 
arrivals register. After the dinner in 
the evening the whole party will be 
taken in motor cars to the train, leaving 
no chance for any to be left behind. 


Surprise in Store at Milwaukee 


Some interesting facts as to the St. 
Louis exhibit at Milwaukee have been 
allowed to leak out and the indications 
are that the Milwaukee convention, like 
that at Boston, will be given a real sur- 
prise. The space which has been pro- 
vided, as is already known, occupies a 
similarly commanding location at the 
entrance to the convention building as 
did that at Boston. The oval has been 
so laid out for the exhibit that it will be 
practically impossible for any visitor to 
get into the exhibit without passing 
through the St. Louis section. At either 
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end of the oval occupied by St. Louis 
will be large fountains playing their 
streams nearly fifteen feet high, while 
the space will be surrounded, save for 
the entrances at the ends of the oval, 
with a separating wall handsomely 
decorated with southern smilax. The 
booths will be arranged in pairs, four 
pairs on each of the long outer perimeter 
of the oval with entrances closed by 
swinging gateways on the inner side. 
These take care of the first sixteen of 
the booths and exhibitors. The other 
eight, in four pairs, two pairs on either 
side, are in the center of the oval, the 
entrance gates facing the gateways of 
those on the outer circumference. Each 
of the booths is to be provided with a 
handsome plate glass case supplied with 
silk hangings in a suitable shade and a 
floor rug of proper color. Not to exceed 
ten pairs of shoes will be permitted by 
the exhibit committee in any case at 
any one time, but as many changes as 
desired will be permitted. The exhibits 
must be made in pairs and the display 
committee will have power to direct any 
changes in the displays that they may 
see fit. In the rear of each booth a sell- 
ing booth separated by a partition will 
be provided. The entire display will be 
handsomely fitted up and the floral 
decorations will be of an elaborate char- 
acter. The whole showing has been 
designed by a special architect and de- 
signer employed for the purpose and 
will be unquestionably a most striking 
effect. : 
Shoe Company Leases Larger 
Quarters 


The G. E. Lippman Shoe Company, 
which has been operating in constricted 
quarters at 1627 Washington Ave., has 
leased space at 1321 Washington Ave. 
on the ground floor, which it will occupy 
about the first of the year. The change 
has been brought about by the need for 
additional space and also a location 
more easily in touch with the trade. 
The business which was established 
little more than a year ago has been 
growing very rapidly and full advantage 
of his opportunities is being taken by 
“Ed” Lippman, head of the concern. 


Store Wrecked by Bomb ~ 


A mysterious explosion last week 
Tuesday, caused by what is believed to 
have been a time bomb, wrecked the 
retail shoe store of the Harvey Shoe 
Company, operated by Harvey and 
Irvin Sachs at 1627 Market Street. The 
damage done amounted to about $5,000, 
and the owners and detectives have beer 
unable to trace the criminals or to deter. 
mine any reason for the crime. Th« 
bomb was evidently placed in the front 
doorway, but the Sachs brothers ar: 
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unable to think of anyone having a 
grudge against them that would lead to 
eny such act. The Sachs brothers had 
cwned the store only a short time. 





Merchant Attacked by Thugs 


Louis Rosenstein, operating a shoe 
<:ore at 1204 Morgan Street, was seri- 
cusly beaten by thieves who entered his 
-tore last Tuesday afternoon and after 
‘ating him with a hammer took a con- 
: derable portion of his stock and all the 

ioney available in the cash register and 
jied. Rosenstein’s skull was fractured. 

o trace has been found of the crimi- 
nals. 


Lower Retail Prices Quoted ° 


Evidence that the holiday season 
ractically ended the efforts of the shoe 
rade to maintain retail prices at a high 
evel have begun to appear in the offer- 
ings now being made by the local stores 
in their advertising. The prices which 
have been made in the past have been 
reduced figures, but the offerings now 
being made are still further reductions 
and in comparison with the recent fig- 
ures rather than the peak figures of the 
past. The Huette stores which have 
been catering to a medium price trade 
have made the announcement of men’s 
and women’s shoes at $5 and $6, no 
higher, in comparison with the more 
recent range of $6 to $7.50. Other 


— 


ADVERTISING DRIVE ON 


Endicott-Johnson’ Store Uses ‘“‘Rea- 
son,Why’”’ Copy 


A drive of sensible advertising to 
stimulate business in the shoe industry 
is getting under way, and Rochester is 
right up front in the procession. Here’s 
the kind of copy that Endicott-Johnson, 
who operates a store here at 332 Main 
Street East, is using to great advantage: 

“Stop Chasing Your Own Tail! 

“Waiting for Prices to Drop Before 
You Buy? 

“Then you’re chasing your own tail. 

“If you don’t buy, you can’t expect 
the next fellow to buy—and he won't! 
What’s the result? Poor business— 
part time work—small pay envelopes— 
hard times for everyone. 

“What’s the remedy? Buy now. 
Buy your full normal purchase of essen- 
tials, but buy! If you don’t buy now, 
you’re helping to create business 
disaster. 

“Tf you do buy now, you will be buy- 
ing at reduced prices, yet helping to 


Rochester 
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stores by means of year-end sales, after- 
Christmas sales and similar titles are 
making cuts of their stocks in evident 
preparation for the drastic cuts which 
are anticipated in January and Febru- 
ary to clean up their stocks in readiness 
for the Spring season. Among the offer- 
ings made immediately following the 
Christmas holiday a few are given to 
indicate the trend. Brandt’s in a year- 
end sale is offering values up to $14— 
recent prices—in a range from $3.95 to 
$9.85. The range covers practically 
every type and style of footwear. 
Swope’s, the ultra high class store, is 
offering $16.50 to $17 footwear in a 
range from $12.45 to $14.85, including 
in these special brogue oxfords for wear 
with wool hose. Reid’s is making spe- 
cials of boots-at $10 and oxfords and 
pumps at $7.50. At Sensenbrenner’s 
$10 boots are being offered at $5.95 and 
$7.50 pumps and oxfords at $4.95, while 
at Ackerman’s, operated by the same 
concern, the shoe department is offering 
a range from $5 to $10 for $3.95. At the 
shoe department of the Stix, Baer & 
Fuller D. G. Company kid boots in 
Goodyear welt and in turn soles are 
being offered at $4.90 in a complete 
range of styles, colors and sizes. In 
general the offerings are strongly indica- 
tive that January and February will see 
some sharp clearing out of goods that 
are on the shelves in preparation for 
handling goods bought at new prices and 
marked according to present values. 





stabilize business in general, and when 
you help stabilize business, -you’re help- 
ing yourself. 

“Mr. Consumer—you buy—the re- 
tail stores sell—the factories work full 
time—the country furnishes the raw 
material. Everyone is happy again and 
the business world moves on.” 


New Slipper Factory Opens 


Blum Shoe Manufacturing Company, . 


of Dansville, N. Y., recently has erected 
a new factory building four stories high. 
The building which will be used in the 
manufacture of Kreep-A-Wa felt slip- 
pers affords the necessary additional 
capacity so long needed by this com- 
pany. About 600 employes and their 
friends celebrated the formal opening 
of the new factory: The grand march 
was led by Mr. and Mrs. Fred Veith. 


Plans Trip to Mexico 
Wilson Shafer, vice-president of the 


Moore-Shafer Manufacturing Com- 
(Continued on page 229) 
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Where to Buy 


Miscellaneous 


KELLYKARDS 


Have been the standard retailers’ 
window cards for eight years 
ASK US ABOUT KELLYKARDS 
“The Signs of Life” 
F. B. KELLY CO., INC. 
508-512 St. Paul Rochester, N. Y. 






























Perfection Pneumatic 
Arch Cushion 


a ~~ to Prevent 
‘allen Arches 


ELASTIC TIP COMPANY 
Boston, Mass., U.S. A. 





















DETACHABLE BEADED ‘STRAP 


= Convert Pe plain ps into the latest high 
= class beaded strap 9 Made in all pomiece 
= and satins. ples Are Waitii 


Fashion Ornament Co., 188 Montages 








WM. SUMNER SMITH 
Exclusive Distributor of 







RUBBER TOE-SANdals 
NEW YORK  CHICAG. 











132 W. Broadway 326 W. Monroe St. 
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Where to ia 


Shoe Polishes 

















WHITE 
CREAM UNBURNABLE 
re nt rem 





for white buck, etc. 


for white kid, etc. 
NATIONAL SHOE MFG, CO., Ine. 
PHILADELPHIA, PA. 








The Proper Dress- 
ing for Every Shoe 
Griffin Mfg.Co., Inc. 


67-69 Murray St. 
New York 
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OUR PRICES tho YOUR STOCK 
ARE RIGHT (ag IS LOW 


NOW is the TIME to BUY 


SHOES WHICH WE WILL SHOW AT MILWAUKEE 
WILL PROVE TO SHOE BUYERS THAT THEY 
CAN GET A MAXIMUM TURNOVER ON A FAIR 
MARK UP THAT WILL INSURE FOR 1921 MORE 
AND MORE SATISFIED CUSTOMERS. 


211-13-15 W. Monroe St. 


SINSHEIMER BRO. & CO. 
46th SEASON 
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One of the Good This olf 


_ SINBAc ,, 
“Helthy-Fut. 


CHICAGO 









Made in Rochester 
Stocked in Chicago 


ON DISPLAY AT 
Booth 133 


Mezzanine Floor SINBAC 
The line 







at 





MILWAUKEE Chicago iL 
211-13-15 W. Monroe St. 
January 10-11-12-13 SINSHEIMER BRO. & CO. 


46th SEASON 
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‘Shown by Invitation [Ree ti 20 oar ny cus gee ; 
in the ‘ J Re = aH { 
° ae, 2Por te m 2 ° 
Model Shoe Store ; baring of 8 ee areas eas + Bees 
at the x to, - i 7 
Milwaukee Convention 





rented 


Price, Alternating Current $1250 
Direct Current $1350 


ou 


Terms Cash or Monthly Payments 





Send for Literature 


eas 


mays 


THE X-RAY4FOOT-O-SCOPE CORP. ee a | 
Sales Dept.—100 Boylston St., Boston, Mass. Factory,Lynn, Mass. a eh : 


Service representatives in thirty-five cities. 
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CHICAGO 


Every retailer will find it to his distinct advantage to visit 
the Chicago Market Display on the mezzanine floor of the 
Auditorium, during the N. S. R. A. Convention, Jan. 10-1 1-12-13, 1921. 
The Chicago Shoe Trades Association extends a cordial invitation to all 
retailers to partake of its hospitality at that time. After the Convention, 
retailers should avail themselves of the opportunity to look over our various 
lines at the extensive exhibit of the Chicago National Shoe Exposition in the 
Palmer House, January 12-15. Chicago quality, Chicago style, and prompt 











and efficient service are recommended for your attention. A hearty welcome 


also awaits you at every one of our Chicago establishments. 


J. W. Carter Chicago Co. 
Guthmann, Carpenter & Telling 
Harper & Kirschten Shoe Co. 
Converse Rubber Shoe Co. 
H. F. C. Dovenmuehle & Son 
Selz, Schwab & Co. 
Sinsheimer Bro. & Co. 

Rice & Hutchins Chicago Co. 
J. P. Smith Shoe Co. 

Scholl Mfg. Co., Inc. 

The A. S. Kreider Shoe Co. 
Levie Shoe Co. 

C. W. Marks Shoe Co. 
McElwain Chicago Co. 

R. P. Smith & Sons Co. 

The Stanwear Shoe Co. 


The Florsheim Shoe Co. 
Tucker & Hagen 

Henry Kleine & Co. 

Novelty Shoe Co. 

Fargo-Keith & Co. 

American Seating Co. 

H. Brandt & Sons 

Flexible Shoe Mfg. Co. 

George E. Harrison Shoe Co. 
Harry M. Husk Shoe Co. 
Hamton Shoe Co. 

The American Shoe Polish Co. 


A. A. Putnam & Sons, Inc. 


Chicago Specialty Shoe Co. 
The Athletic Shoe Co. 
Smith-Wallace Shoe Co. 

S. Freehling & Son 


CHICAGO SHOE TRADES ASSOCIATION 
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TWO HOURS 
to CHICAGO 
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OU can get to Chicago in two hours from Milwaukee — by 

steam or electric line. And in Chicago theré will be a real 

treat for merchants who are attending the Milwaukee Con- 
vention. For the Great Fourth Semi-annual 


Chicago National 


Shoe Exposition 
== PALMER HOUSE== 
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POT ABS 








January 12 to 15th Inclusive 





* will be held there at the Palmer House. 






Over 200 lines of men’s, women’s and children’s shoes and accessories will be 
displayed—all in quiet, private rooms. These lines are representative of 





every market in the country. 










Every merchant should attend both the Milwaukee Convention and Chi- 
‘cago Exposition—thereby getting the maximum knowledge of what’s to be 
what in shoedom for present delivery and Spring and Summer. 







Hotel accommodations can be made for you by communicating with Jos. 
H. Everston, Manager, 906 Security Building, Chicago. 


























UNDER AUSPICES OF SHOE TRAVELERS’ ASSOCIATION OF CHICAGO 
ieee lialeleiuanianbdinaenabita aerated bilities 
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“*Kinder-Garten” Welt. No. 3275. 
See complete description and prices 
below. 


KINDER-G 


Welts and Turns for Boys and Girls and Little Tots 





AKE this ‘**Kinder-Garten”’ Welt the 3275—Child’s, same as above. 84 to 12. 





Backbone of your Children’s Shoe De- 
partment. It is of the same “solid 
leather” construction as “Kinder-Garten” Style 
No. 3255, which is a big leader with thousands 
of successful merchants, and the same shoe in 
every particular, except this is a lace instead of 
a button and has a slightly higher top. 
3274—“‘Kinder-Garten” Welt, Black Vici 
Kid, Slant Top Lace, Stock Tip, 
Chrome Elk Sole, Low Heel. 12% to 
2. B, C and D Widths....... $3.15 . 


$2.85 
5 to 8. 

$2.35 
The “Kinder-Garten’’ Kids and their adver- 
tising plans help shoe dealers to create a demand 


3276—Child’s, same as above. 


for ““Kinder-Garten” Welts and Turns, and the 


“Super-Service” features built into “Kinder- 
Garten” Shoes cause them to render absolute 
satisfaction—they are “MADE STRONGER 
TO WEAR LONGER.” * 
Write for new catalogue 


At the Milwaukee Convention visit with us at Booth No. 136 on Mezzanine 
Floor, and while in Chicago make our offices your headquarters. 


MUITH- 


Kinder-Garten Welts and Turns 
“Every Pair Is Full of Wear” 


ALLACE 


SHOE Coa. 


Kinder-Garten Welts and Turns 
‘Smooth Inside—Strong Outside” 


CHICAGO, ILL. 


ESTABLISHED 1846 
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ROCHESTER 
(Concluded from page 221) 

paxy, is going to visit Mexico for the 
pu-pose of investigating the require- 
m:nts of that trade along with the con- 
di‘ions of the country in the general in- 
te ost of the firm. He will meet the 
L: in-American representative, J. T. 
G: -za, at Laredo, Texas, and will go 
in » Mexico through the plateau region, 
as ‘ar south as Mexico City, covering 
m: st of the important towns. 





Advantages of Advertising 


Following conferences with ad- 
vertising experts in New York, 
the advertising manager of the 
Rochester Times-Union in an in- 
terview expresses confidence that 
‘advertised goods are cheaper 
than those not advertised” and 
that “the store that ‘advertises 
-an undersell the store that does 
not advertise.” He reasons as 
follows: 

“The storekeeper that does not 
advertise does not turn over his 
goods as rapidly as his progressive 
competitor; he is compelled to 
handle antiquated goods, often 
unsatisfactory; his overhead is 
increased by his mounting ‘carry- 
ing charge’; he does not do the 
volume of business that the live 
store does and cannot buy as 
cheaply or sell as cheaply.” 











Bottom Prices in Sight 
After-holiday markdowns will be 
featured by Rochester shoe merchants 
immediately after Christmas, it was 
stated here by one dealer. These re- 
ductions will mark the bottom of the 

decline in shoe prices, it was said. 


Expect Normal Conditions Soon 

Retail merchants in this city declare 
optimistically that the volume of busi- 
ness done before Christmas augurs well 
for the return to normal times not only 
in the shoe trade, but in all trades. It 
seems that where cold, calculating ap- 
peals to reason from hard-headed busi- 
ness men have failed, the spirit of the 
Yuletide has succeeded. It is true that 
the public held off from buying until 
almost a couple of days before Christ- 
mas, and then the stores were deluged. 
Little talk was heard by the merchants 
of prices going much lower, and now 
that Old Santa has melted the timid 
pubiic’s heart, the stores look for a con- 
tinuation of generous patronage. Ex- 
tensive advertising of slippers resulted 
in a large sale of footwear of this type. 
The shoe stores also reported a large 
sale of hosiery. 
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Lynn 


NEW FACTORY PLANNED BY 
WATSON SHOE COMPANY 


The Watson Shoe Company is going 
to occupy, early in the new year, what 
is claimed will be the finest shoe factory 
in Lynn—near the East Lynn railroad 
station. Samples of new styles will be 
taken to Milwaukee by A. M. Blake and 
Edward Hyde. Mr. Blake, by the 
way, thinks sport shoes are going strong 
in the Spring and Summer. 


Fine Suedes Scarce, Say Tanners 


Peabody tanners who make suede 
leathers think that there will not be 
enough of the best suede leathers to go 
around for the coming Easter sales. It 
seems that there are no reserve stocks 
of the grades of calfskins which are used 
in making the best suede leathers. 


New Ideas in Lasts 


A straight inside edge is a feature of 
new lasts now being worked up by Lynn 
designers. A broad ball measurement 
is another idea. And one last firm dares 
to present a new model, with a 12-8 
heel, as a style novelty. A common 
purpose of these new ideas, fitting ex- 
perts will observe, is to provide a better 
tread for shoes. In other words, the 
shoe should fit the sole of the foot, as 
well as the toes and the heels. 


How to Cleanse Chrome Soles 


To advise people to use water on shoes 
isn’t always the safest course in the 
world, because the average person is apt 
to do it wrong. Yet a Peabody tanner 
says: “If the chrome split soles, on the 
felt Christmas slippers, should begin to 
slip on the floor, the best thing to do is 
to take some hot water and a brush, and 


scrub them, the same as you would 
scrub your hands if they were dirty. 
The soles get slippery because dirt 
cakes into them, the same as dirt will 
cake into the pores of your hands, if you 
don’t keep them clean. The soles, being 
chrome tanned, will stand a lot of hot 
water. They'll wear a long time, too.” 


Pull Straps Apparently Dead 


Maybe:shoes are still made with pull 
straps. But to find a pull strap in Lynn 
shops is like looking for a needle in a 
hay stack. There’s a reason. Pull 
straps would make a bunch on the back 
of the leg. And nothing like that would 
be endured these days of short skirts. 


To Manufacture Gaiters 


C. R. Whittredge Company, Swamp- 
scott, close by Lynn, is to make felt 
comfort slippers, with felt or pearl 
chrome split soles, in addition to gaiters. 
Its Fall and Winter run on gaiters was 
a good one, despite the mild weather. 


Moccasin Firm Starts 


F. E. Collyer, a Lynn factory super- 
intendent, has started the Collyer Moc- 
casin Company in the Whittredge fac- 
tory, Swampscott, for the purpose of 
making house moccasins for adults, and 
play moccasins for children. 


Tanning Laboratory Opens 


The National Calfskin Company, 
Peabody, has equipped in its new ad- 
ministration building ‘at Peabody a 
laboratory that is said to be the finest 
leather trade laboratory in the country. 
They can tan a calfskin completely, in 
this laboratory, and can experiment 
with new methods. 


Manchester 


BIGIVES SUGAR AS PREMIUM 


At the Elite Shoe Store, Elm Street, 
free sugar was the attraction of the 
recent three days’ sale held.. After cut- 
ting the price of the entire stock to to- 
day’s market level, Walter Richard, 
manager of the store, placed an adver- 
tisement in the local paper which read 
in part as follows: ‘Thursday, Friday 
and Saturday we will give to every per- 
son buying a pair of shoes at $8 or more, 
10 pounds of sugar—to each purchaser 
of shoes at $5 to $7.50, five pounds of 
sugar. And to anyone buying shoes at 
$1.50 to $4.50, two pounds of sugar.” 
The offer greatly augmented the Christ- 


mas business and was the means by 
which much stock was turned into 
money. 


Merchant to Make Slippers 


The Hasney-Stanton Company, 
which has been doing a retail shoe busi- 
ness at 30 Amherst Street, is now en- 
gaged in a sale to close out its entire 
stock so that it may turn its attention 
to manufacturing men’s welt slippers. 


Manufacturer Urges Co-operation 

Simon Swig, owner of the Keene Shoe 
Company at Keene, N. H., and Boston 
banker, was tendered a reception by the 
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We bought a pair of high-priced shoes in a high-grade retail store not long ago. 
They were beauties: BUT:—In a very few weeks the condition of the lining was as 
illustrated in this enlarged but not exaggerated picture, and we couldn’t wear them 
with any degree of comfort until we had paid a Repairer$1.00 forleather heel-linings. 


They had a splendid sole, the upper stock was beautiful, and the shape was 


smart. 
as expressed in terms of wear) but:— 


Question: Did we get our money’s- 
worth in service? Were we satisfied 
with our trade? Did our retailer make 
himself “‘solid’’ with us? 

Not by a ——— sight! 

IS isn’t an isolated case. It happens 

all the time. It comes right down to 
this. The importance of putting a durable 
lining in a shoe may be ENLARGED UPON 
but NOT EXAGGERATED. 


The pathetic part of this episode lies in the 
fact that the retailer, and probably the man 
who made the shoes, undoubtedly thought 
the lining was good because it conformed to 


They even had “‘real leather top facings’’ (whatever that means in value 


a description of a type of cloth which is sup- 
posed to be good for the purpose. 


And in the face of experiences like this, peo- 
ple talk about the necessity of using cheaper 
(and of course poorer) linings in order to 
bring the price of shoes down to meet the 
popular demand. 


Could a more effective way be thought out 
for making shoes more expensive for the 
consumer? 

There really isn’t a part of a shoe that is 
subjected to such damaging treatment as the 
lining: nor one which plays such an effective 
part in making a shoe either expensive or 
inexpensive according to its wearing qualities. 
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NOWING this, would any sane customer 
balk at any reasonable expense in order 

to be assured of efficiency? Shoes are bought 
primarily to wear. Suppose they don’t wear 
in this important particular. Hasn’t he got a 
“lemon” even if the shoe does look “swell’’? 


If the lining were made a part of your 
sales-talk wouldn’t it appeal to the common- 
sense of your customers? 


To say that nobody thinks much about the 
lining when buying shoes is to beg the ques- 


SHOE LINING 
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and lack of distinction present in all ordinary 
twills. As a combination of attractiveness 
and durability, it is in a class by itself. 


“‘T windrill’’ embodies the same sound prin- 
ciples of construction as make “Doubletwill” 
the acknowledged leader among Twill linings. 


Weknow of no drill tocompare with it for wear. 
‘‘WearWell’’ linings, in three grades, make 


available for all grades of shoes a simple, . 


sturdy, logically constructed lining, which 
will yield the largest possible measure 


a 


 DOUBIETWILL 


207 SOUTH SIT. 
BOSTON.MASS. 
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tion. They are thought about when the 
repair bill is paid. 

Then of course comes the question of what 
constitutes a good shoe lining, and how to 
procure it. 

We'll tell you that in order to be a good 
shoe lining, a piece of cloth must be made 
for that purpose, just as much as a good 
piece of blotting paper must be porous in- 
stead of glazed. It must fit the use. 

This doesn’t mean that they must be more 
expensive, either: because if they are built 
right, you get your efficiency without spend- 
ing a lot of money trying to make bulk off- 
set bad construction. 

Some one of them is right for any grade of 
shoe; and every one of them will give the 
best shoe lining value obtainable at its price. 


“Doubletwill”’ climinates the weaknesses 


“DOUBLETWILL”, “TWINDRILL” and “WEARWELL” LININGS SOLD ONLY BY W. H. HOLBROOK CO. 





of wear from the amount of material em- 
ployed. Although they possess no spectacular 
features, they are the most correct cloths 
for the purpose (structurally) obtainable. 


"THERE is a perfectly good reason why 
these linings excel in point of wear, and 
ample proof that they do wear. 

The use of these linings will assist most ef- 
fectively in meeting the demand for lower 
(ultimate) cost, which is the prevailing cry 
today. 

This is good “dope” for the “‘whole bunch’’ 
in the Shoe Game, from the Biggest Manu- 
facturer to the Smallest Retailer. It’s right: 
and when anyone talks about any of these 
linings,he’s talking money’s-worth to the limit, 
Think it over. Make a note of it. Ask 
for them. We have enlarged considerably 
but exaggerated not at all. 
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SHOE FIXTURES 


For Your 


SALES WINDOWS 


Complete from heel rest to background screen 








A fixture for every purpose neces- 
sary to help you establish effective 
display in your window. 











You can rightfully expect maximum results from your window when 
you use the fixtures we make. They are the net result of 38 years of 
specialized catering to the needs of the retail merchant. 


Our service is a tangible “professional” service that brings results. 


The illustrations on this page give you an idea of the fixtures with 
which it is possible to arrange your effective display. 

Our catalogs completely describe the various styles and sizes of 
plateaus, stands, window tables, dividers and backgrounds we make. Of 
course you will want a copy! A postal will bring one. 








See our Exhibit Booth No. 131 


NATIONAL SHOE RETAILERS’ 
CONVENTION 


Milwaukee, Wisconsin Jan’y 10 to 13, incl. 


HUGH LYONS & COMPANY 
ge a ae ‘ Michigan 
Salesrooms: 


New York Chicago 
35 W. 32d St. ° 232 S. Franklin St. 








“Make Buyers out of Passers-by” 











1921 
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employes and directors of the Keene 
Shoe Company in the factory of the 
company recently. Mr. Swig spoke of 
tle great need of co-operation between 
tious business concerns in the com- 
unity as well as between the em- 
»yers and employes of the factory. 

the face of the dropping prices, he 
id, it might be necessary to reduce the 
iges of the employes slightly, but this 
yuld not be done if it could be helped. 
1e company is willing to run without 
ofit for some time, in order that the 
iployes may be kept to work. 


14 4 Ped ys < 


> 





Stores Are Liquidating 


Shoe merchants in this city are begin- 
‘ng to realize the wisdom of unloading 


=} 
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their old stock at any margin of profit, 
even at cost, and many are advertising 
big reductions on their shelf warmers. 
Shoe men look upon this as the only 
means by which factories can operate 
full time and the distress prevailing from 
lack of employment at the present time 
can be eliminated. 


Cutting Department Resumes 


The cutting department of the Plant 
Brothers shoe factory resumed opera- 
tions recently after a period of idleness. 
The stitching department will open as 
soon as the shoes reach them. All de- 
partments will be running within three 
weeks. 


Utiea 


LONGER HOURS—SAME PAY 


2aniel Green Employes Satisfied 
with Wage Adjustment 


_ 


The problem of wage readjustments 
has been solved satisfactorily to the em- 
ployes of the Daniel Green Felt Shoe 
Company, located at Dolgeville, N. Y., 
who on January 3 commence working 
on full time schedule of 55 hours weekly 
instead of 50 hours as in the past for the 
same pay as received for the shorter 
period. 

In announcing this plan, the com- 
pany states: ‘The circumstances which 
make this action necessary are probably 
known to most of you. The public is 
demanding lower prices—buying has 
practically stopped. Many plants are 
meeting the crisis by reducing wages, 
others by closing down entirely. 

“We want to keep going on full time 
and we want to keep our wages where 
they are, so we are going to try to meet 
the situation by increasing our produc- 
tion and making our slippers so good 
that they will find a ready market 
despite the hard times. 

“This plan, we feel, will enable us to 
meet the market and we count on the 
loyal co-operation of each individual to 
see that 1921 shows not only a bigger 
production per day, but a bigger pro- 
duction per man of the best slippers the 
company has ever turned out.” 


The traveling representatives of the 
company will start on the road begin- 
ning January 1. A recent survey which 
they made of the trade field gave them 
encouragement enough to feel that 1921 
business would keep the plant running 
to its fullest capacity. 





Cinderella Slipper on Display 


The famous Cinderella slipper which 
was exhibited at the New York and 
Boston style shows has attracted no 
little attention in the Walk-Over Boot 
Shop window here. The slipper is part 
of a display of pump and slipper buckles, 
all of which are arranged in a novel and 
decorative manner. The slipper which 
is said to be worth in the neighborhood 
of $1,800 will be exhibited at the Mil- 
waukee Convention. 


Radical Reduction in Retail Prices 


Radical reduction in the entire stock 
of women’s boots was announced this 
week by Tector’s, one of the most con- 
servative and exclusive stores in town. 
All women’s boots originally priced 
from $12 to $20 retail have been marked 
$10. Other local merchants have dis- 
continued sales for the present. The 
holiday trade has been brisk and ex- 
ceeded the expectations of the most 
optimistic local shoe merchant. 


West Virginia 


SHOES SOLD AT LOSS 
But Wholesaler Says That Active 
Business Is Beginning 


There seems now very little doubt 
that the depression in the shoe business 





which has been noted in the Charleston, 
W. Va., market is worldwide in its 
effects and, therefore, has its causes, 
not in any particular happening in the 
United States, but is a part of the general 
economic movement covering the whole 
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globe. This is the view of C. K. Payne 
of the Payne Shoe Company of Charles- 
ton, W. Va. 

His firm is actually selling shoes at a 
loss, he says, because of the depression 
in the shoe market. He says that whole- 
salers in general are cutting their prices 
throughout the country, but that many 
retail merchants are holding out for the 
same prices they received during the 
war. However, this might be explained, 
he said, because they have some shoes 
in stock that they purchased during the 
war and upon which they would lose 
money if they cut the price. 


Active Business Beginning 


“The depression in our business,” 
said Mr. Payne, “has continued for so 
long a time that predictions of recovery 
are taken with a grain of salt. There 
are indications today, however, capable 
of but one interpretation, which is that 
the tide has turned and the long-hoped- 
for active business has begun.” 

Mr. Payne says that because the 
market has dropped on hides is no 
indication that prices will drop on shoes 
between the time that a hide is taken 
from an animal and the time it is 
placed upon a retail merchant’s shelf. 

From what can be learned from the 
shoe business by careful and calm 
consideration, it seems that the singling 
out of leather and shoes for special 
attack by the daily newspapers and 
political investigators was unjust and 
unreasonable, Mr. Payne declared. 

There was no valid excuse for mis- 
leading the people and making them 
believe that shoes would sell at pre-war 
prices when world-wide inflation had 
decreased the purchasing power of 
money and made.all commodity prices 
higher everywhere. Shoe and leather 
men eat the same food, live in the 
same houses, borrow money at the 
same banks, and are neither better nor 
worse than a similar number of men 
engaged in any ancient and honorable 
industry. 

Unless Spring orders are placed soon 
by shoe dealers, the manufacturers will 
not be able to deliver Spring shoes in 
time for the retailers to make a show- 
ing before Easter, when the Spring 
trade normally begins, he declared. 
They may not all place heavy orders, 
but they will all have to do some 
buying. Prices are lower than they 
were last Easter. 


SALESMAN LEADS DISCUSSION 


Talks on Co-operation Between 
Salesman and Credit Man ~ 


At a recent meeting of the Credit 
Men’s Association of Huntington, W. 
Va., John F. Ratcliff read a paper on 
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A variety of Men’s and Women’s felt 
shoes, lined and unlined; plain felt or 


combination felt and leather soles; with 








or without leather foxing. Known to 
the trade as ““DURAFELT” shoes. 
























































One and two strap McKay slippers and 
also one eyelet oxfords in glazed horse 
kid and cabretta leather. Leather in- 
soles; guaranteed fibre counter and all- 
leather outsoles. 9-8 Leatheroid and 
rubber heels. Known to the trade as 
“SERVISFIT” shoes. 





The two complete lines of ““DURAFELT” and “SERVISFIT” shoes 
will be on display at Booth 60 in the Milwaukee section of the World’s 
Fair Division at the N.S.R.A. Convention. 


Your inspection is invited. 



































MELSTONE SHOE COMPANY, 


“Manutacturers 


MILWAUKEE WISCONSIN.U.S.A. 
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‘‘Co-operation Between the Salesman 
and the Credit Man.” A discussion of 
the subject was led by Frank Bouldin 
of the Norvell-Chambers Shoe Com- 
pany, for the salesmen, and C. C. 
Henking of the Croft-Stanard Com- 
pony, for the credit men. 
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A talk on “Taxation” was given by 
D. J. Weale of the Lake and Export 
Coal Company. Mr. Weale has re- 
cently come to Huntington from Wash- 
ington, where he was associated with 
D. M. Roper, commissioner of internal 
revenue. 


Los Angeles 


GOOD BUSINESS EXPECTED 


Los Angeles Merchants Did Pre- 
Holiday Volume on Felts 


With the Christmas holidays dis- 
posed of, Los Angeles merchants are 
looking forward to renewed activity in 
the shoe business. All the shops did a 
good business on felts; in fact, felt slip- 
pers occupied the center of the stage the 
week or two preceding Christmas. 
Fortunately, the merchants had an ade- 
quate source of supply at hand in the 
Siandard Felt Company, at West Al- 
hambra, makers of Cosy Toes. 


NEW STYLES SHOWN 


Sabot and Dardanella Effects Are 
Combined 


A saunter down Broadway is replete 
with interest to the shopper with foot- 
wear purchases in mind. A study of the 
windows of C. H. Baker Company im- 
presses one with the many beautiful 
models on display. Mr. Baker designs 
most of the models for his three stores 
in Los Angeles, as well as his other 
stores in San Francisco and along the 
Coast. In one corner of the window is a 
gray kid sabot strap combined with a 
Dardanella strap effect which Mr. 
Baker has christened the “Venetian.” 
Another pump has a sabot strap and 
pointed tongue cut in one piece. A 
very effective note of color is introduced 


in a brick brown suede Dardanella 
pump. 

At Gude’s some fascinating Cousins’ 
shoes hold the eye: So many of the 
straps fasten at one side with the tiniest 
buckles. Some of the satin pumps are 
decorated with cut steel beads and one 
satin pump has a Colonial tongue en- 
tirely of beads. 


Open Fan Tongue Pump 


A glance at Chotiner’s windows re- 
veals among others a patent pump with 
tongue like an open fan. Perfectly plain 
but very distinctive. 

Burns’s is known as the “short 
vamp” house and they have a most 
comprehensive assortment of these 
Frenchy conceits. A boot that attracts 


a good deal of attention and which Mr. - 


Burns assures us is very new is a gray 
kid wave top boot braided in self color. 


Lower Prices for Spring 


Mr. Kemp of the Walk-Over stores 
says they are figuring on lower prices 
for Spring. They, like all other stores, 
have adjusted their prices to a lower 
level to meet the demand for cheaper 
footwear. Several buyers are now in 
the East making purchases for Easter, 
among them E. L. Jaffa, of The Jaffa 


Company, who is making preparations - 


to take care of a good Spring business 
on children’s shoes. 


Lynchburg 


CHRISTMAS BUSINESS NOT SO 
GOOD AS USUAL 


While many of the gifts exchanged in 
Lynchburg Christmas were purchased 
at the shoe stores here the foot mer- 
chants report that the holiday business 
this year was not as good as that of for- 
mer seasons. Bedroom slippers were 
perhaps the leader in the Christmas 
goods but many pairs of shoes, espe- 
cially dress slippers for ladies’ evening 
wear, were sold. 


Plants to Re-open January 1 


The Craddock-Terry and the Smith- 
Briscoe shoe factories which closed down 


about the middle of December for the 
Christmas vacation are planning to re- 


‘open after January 1. The Craddock- 


Terry plants first planned to resume 
operations January 3 but later an- 
nouncements have fixed January 10 as 
the date of reopening. Both these 
plants expect to resume on the same 
schedule of operations in effect before 
they closed. The jobbing house of 
Craddock-Terry closed down only for 
Christmas day. 


Indefinite Shut-Down Planned 


Since the Fritz-Richards Shoe Com- 
pany are making preparations to close 








down indefinitely about the first of the 
year their Kemper Street factory was 
shut only three days for Christmas. 
The work in this factory is being grad- 
ually finished up, and only a few of the 
departments reopened after the holiday. 
As soon as all the work in the house has 
been completed the plant will close. In 
announcing this shut-down C. N. Rich- 
ards, president of the company, said 
that while he did not know how long the 
factory would be closed he expected it 
would reopen during the Winter so as to 
catch the early Spring business. 


No Real ‘‘Overshoe’’ Weather 


“‘We have not had a real ‘overshoe 
day’ this season,” complained one of 
the shoe merchants in Lynchburg last 
week. ‘“‘While our sales in overshoes 
have been good, especially during two 
rainy spells, we are still looking forward 
for the snow. When that falls and the 
streets begin to get slushy that’s when 
our business in rubbers booms and one 
salesman will sell a hundred and more 
pairs in a day.”” But the snow has yet 
to fall. 


To Attend Milwaukee Convention 


George T. McDaniel, of the G. A. 
Coleman Shoe Company, D. J. Evans, 
of the Rucker-Evans Shoe Company, 
and W. J. Bennett, of the Bennett Shoe 
Company, are among the shoe men of 
Lynchburg who are planning to attend 
the convention in Milwaukee. 





Philadelphia Wholesalers 
Organize 

The Philadelphia Shoe Wholesalers” 
Association, which consists of practi- 
cally all of the wholesale houses of Phil- 
adelphia, held its organization meeting 
recently and elected as temporary. offi- 
cers the following: William H. Wiemer, 
Jr., of Wiemer, Wright and Watkin, 
President; William Tomkins of Turner, 
Tomkins Company, Vice-President; 
Paul Chandler of W. T. Holmes Shoe 
Company, Secretary and Treasurer. 

Among other of the projects that will 
be taken up by the new organization is. 
the work of developing publicity for the 
wholesale trade of Philadelphia. The 
first step in this direction has been the 
securing of a booth at the Pennsylvania 
Retail Shoe Dealers’ Convention in 
Scranton in February. From this booth 
literature will be distributed and in- 
formation given regarding the Philadel- 
phia wholesale shoe trade. The associa- 
tion will attend the convention in @ 
body, and will do much toward putting 
the Philadelphia field on the map. 

The first annual meeting of the organ- 
ization will be held on the last Monday 
of January. 
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VICI KID 
FOERDERER 


Should always he thought of as one 





PrOERDERER originated and FOLERDERER 
still maintains VICI KID quality. 


The will of the originator to give the world a better 
shoe leather is the will of ourselves to keep VICI 


KID at the head. 
There is only one VICI KID. There never has 


been any other. 


Robert H. F oerderer, Inc. 


Sole Producers of VICI KID 
Philadelphia - . - Penn. 
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25 T 50% MORE WEAR | 


WITH CELOID CHROME SOLES | 


(GENUINE CHROME SOLE LEATHER) 


A REAL BUSINESS BUILDER 





FOR YOUR JUVENILE DEPARTMENT 


Celoid Chrome soles 
and Celoid Chrome, 
sole leather, stub 
proof tips. 


ee 


“BLINGER’”’ 


The new “HOWARD” creation, BOYS’ AMERI- 
CAN WELT, Chocolate Chrome Retan uppers, 
Celoid Chrome Soles, and Celoid Chrome, sole 
leather, stub proof tips. Whole Goodyear Wingfoot 
rubber heels. 


ONE LEATHER, ONE LAST, ONE PATTERN 
UNLINED 


22—6 1—2 9—13 


$3.00 $2.75 $2.50 


PLACE YOUR ORDER 


NOW 
R. K. L. CO. 


WEAR, WEAR and MORE 
WEAR, is the demand you 


must meet if you would secure 
the boys’ business of your city. 


CELOID CHROME, genuine Chrome 
sole leather, meets this demand. A won- 
derful new sole, specially treated, making 
it flexible, waterproof and non-slip. A 
channelled and finished product that 
has proven a.sensation. 


CELOID CHROME SOLED BOYS’ SHOES 
will develop your juvenile department. They 
are trade builders in every sense of the word, 
and an absolute necessity in the up-to-date 
shoe shop. 


Used exclusively on our shoes. 





ON DISPLAY AT THE 
MILWAUKEE CONVENTION 


BOOTH 125 


MEZZANINE FLOOR 











GRAND RAPIDS - - 


MICHIGAN 


Since 1864 Makers of Good Shoes 
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“THE STYLE SHOW’”’ 


Committee of Seven Decide Favor- 
ably on Holding Same 


The committee of seven appointed 
b: President George E. Pierce of the 
R 10de Island Retail Shoe Dealers’ Asso- 
ciition held a special meeting the past 
w ek and passed favorably on the hold- 
inz of a “Providence Style Show.” 
Te final decision now rests with the 
b. ard of directors of the local associa- 
tion. Those on the committee report- 
ing favorably are: Frank E. Ballou, 
C airman, with John E. Mulvey, John 
Wilson, Jr., George Wilcox, and David 
Hughes of this city; William P. Butler 
of Pawtucket, and Adel Peloquin of 
W vonsocket. 


Holiday Trade Satisfactory 


The retail shoe stores of Providence, 
and in fact of almost all other Rhode 
Isiand cities, enjoyed a very satisfac- 
tory Christmas trade. Aside from 
actual needs, the biggest business was 
transacted on comfort slippers of felt 
and leather. 


Milwaukee Exhibitors 


William Reynolds, Jr., Inc., manu- 
facturers and distributors, will show a 
complete line of shoe findings including 
buckles, at the Milwaukee Convention. 
Mr. Reynolds will be in charge, and will 
be assisted by J. J. Connolly, New Eng- 
land salesman. Martha Allen will act 





Providence 


as model. The Kescot Manufacturing 
Company will also show a complete 
line of buckles and ornaments. General 
Manager William Keith will be in 
charge and will be assisted by Charles 
Silverman. 


Wool Hosiery Popular 


The sale this Fall on woolen hosiery 
has run into figures of considerable size. 
Very good-looking and comfortable hose 
of English heather suixture, in plain and 
drop stitch patterns, are very popular, 
and are worn with both oxford and high- 
cut boots. 


Pierce Dinner Guest 


George E. Pierce of Thomas F. Pierce 
& Son was the guest of honor at a din- 
ner held December 22 at one of the prin- 
cipal rathskellers of the city, given by 
fifteen local merchant friends of Mr. 
Pierce. Topics of the day were dis- 
cussed. 


Re-opening Is Delayed 


The footwear division plant of the 
United States Rubber Company at 
Millville, employing 850 operatives, 
which closed down December 10, with 
the anticipated re-opening in January, 
is not likely to resume during that 
month, according to notices posted 
today. Lack of orders was given as the 
reason for the shutdown of December 
10. 


Charleston 


YEAR’S BUSINESS GOOD 


Merchants Look Forward to Still 
Better Business in 1921 


With the end of the year near at 


_hand local shoe merchants express 


much satisfaction over the volume of 
business recorded during the past 
twelve months, practically all of them 
declaring it to be larger than for the 
previous year. And with this record 
already assured they are optimistic as 
to the immediate future, expressing the 
belief that next year will be better 
than the one just coming to a. close, 
various reasons being advanced for this 
optimistic belief. 

The sale of Winter shoes has been 
rather slow, owing to the continued 
mild weather, the thermometer per- 
sisting in remaining around or above 
fifty degrees. The mailing out by the 
banks of checks for Christmas Savings 
Chibs, however, has given a decided 


impetus to sales generally and such 
footwear as is usually bought for gifts, 
felt slippers, comforts, etc., has been 
in great demand. The banks report 
that more money was invested in sav- 
ings clubs during the past. year than 
ever before, and all of this is now being 
put into circulation. 


Buying from Hand to Mouth 


The few traveling men who have 
visited local merchants recently report 
that they are placing only about 50 
per cent of the orders they should get, 
as merchants are buying “from hand 
to mouth.” 


To Attend Convention 


Walter F. Livingston of W. F.:Liv- 
ingston & Son, and Mr. Matthew A. 
Condon of Jas. F. Condon & Sons, 
announce that they will attend the 
National Shoe Retailers’ Convention 
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which is to be held in Milwaukee, 
January 11-13. 


Say Prices Will Not Be Reduced 
Much 


Local merchants are assuring their 
patrons that any great reduction in 
the prices of footwear need not be 
anticipated, as they are sure no further 
reduction will take place within the 
near future. The buying public appears 
to be taking this advice at its face value. 





How Identification Mark 
on Branded Shoes Played 
a Prominent Part in 
Apprehending Bur- 
glars Who Looted 
Illinois Store 


An identification mark on merchan- 
dise has, sometimes, a value to a mer- 
chant that is greater than merely serv- 
ing to convince his customers that the 
merchandise they are buying is the 
product of a certain manufacturer in 
whom they-have a measure of faith. At 
least for Hyman Frocht, of Lawrence- 
ville, Illinois, the Red Cross Shoe trade- 
mark has proved to have a hitherto un- 
thought-of value. It has served to lo- 
cate and apprehend burglars who had 
looted Frocht’s store, and to his sur- 
prise led to the recovery of a large por- 
tion of the stolen merchandise. 

In his efforts to apprehend the thieves 
Mr. Frocht got out.a circular in which 
he offered a reward of $200 for informa- 
tion leading to the recovery of the 
stolen goods, valued at $1,500. The cir- 
cular carried a list of the missing arti- 
cles, each clearly described. Among 
them were nine pairs of Red Cross 
shoes. 

After an extended search of the vari- 
ous cities in the vicinity the burglars 
were believed to be in Terre Haute, 
Indiana. There a raid made on a cer- 
tain house under suspicion at first re- 
vealed no evidence that the inmates 
might be harboring the goods. But the 
sheriff in search overlooking no oppor- 
tunity to discover a cue, took occasion 
to examine a pair of ladies’ shoes that 
had not been placed under cover. These 
shoes carried the Red Cross trademark 
and factory number in the lining. The 
top facing carrying the name of Hyman 
Frocht had been torn out. The number 
corresponded with the number on 
Frocht’s invoices. Thereupon the 
thieves were arrested and given two 
hours in which to return the stolen 
goods. In less than one-half the time 
80 per cent of the articles were brought 
out from under cover. 
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wHY ACROBATS ARE SUPERIOR ACROBAT 


PATENTED 
a eigen DOUBLE WELTS 


CF 


Embody all the qualities 
of comfort, health and 
é e 

qulity cisore durability sought by 
eee discriminating clientele. 
lasted & stitched | They are the result of 

urith lining t ty-fi f 
Filing peer) eWenty-five years of spe- 
2 . ° . 9 
iddle sole | cialized study of children’s 
Upper lasted & Stifenee : Ko, ; feet and their immediate 
erg en : 3 o byttrd! needs. They render a 
Lining lasied« sitchea i ee : - . : 
Separate from upper | ; greater service and inevi- 
Insole © middlesole formed ay tably mean increased sales 
From one piece of flexible kather “a and more frequen t turn- 


overs. 

















ACROBAT healthful wide toes and broad shanks give perfect freedom of action to the 
growing muscles of the feet. Their securely stitched outersoles are made of extremely 
durable, soft, pliable, long tannage pure oak leather, flexible as felt and tough as rawhide. 
Their uppers are of the finest quality, soft, durable leather stylishly finished. Solid 
leather innersoles, sole leather counters, sole leather box toes and smoothly lasted best 


quality superfine twill lining. 


Sell ACROBAT shoes and increase your profits. It 
will pay you to investigate the above statements. 


Five minutes spent at our booth at N.S.R.A: Convention at Milwaukee will convince 
you. Our display will be in Booth No. 162 (Mezzanine) Hall. . 


SHAFT-PIERCE SHOE CO. 


FARIBAULT, MINNESOTA 

















SCHMIDT 
OFAN Fi ae 
LEATHERS 


i Permanently satistying 
lo Lhe cultuved taste 
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The 
SCHMIDT 
CALF 
LEATHERS 
Tanned by 


CARL E.SCHMIDT 6 CO.lInc. 
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EE our line on display at the 


Chicago National Shoe Expo- 
sition, Palmer House, Room 641, 


January 12 to 15. 


Complete line of Infants’ and 
Children’s Shoes, Women’s Felt 
Slippers, carried on the floor 
for immediate delivery, quoted at 
prices that cannot be duplicated. 
We can also give you the best of 
service on findings and shoe store 


supplies. 


HENRY KLEINE & CO. 


208-214 W. Lake St. 
Chicago 
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A full line of our Wonten's 
styles will be shown at Booth 
No. 29 at the Milwaukee Con- 
vention, January 11-14, 1921. 


This is the Glengarry model, 
a modish and practical shoe made 
on a modified opera last 





C\ 


Emerson Welt shoes for Women are the result of a constantly growing demand 
from our dealers all over the country‘for a line to go with the Men’s and Boy’s line 
of Emerson Shoes. 

We have been at work for many months with, our plans for this new line. In 
general charge we have placed Mr. Hollis B. Scates, for eighteen years the head of 
the shoe department at Filene’s, Boston. He is recognized as an authority on Women’s 
styles and his wide experience both on the manufacturing and retail branches makes 
him an ideal man for his new position. 

A part of our factory has been changed over for Women’s shoes and specially 
trained shoe makers have been employed who will make women’s shoes exclusively. 

Our policy regarding prices, styles and grades is simple. We shall make no shoes 
too cheap to be good—for the profitable line is one that brings the customer back. 
Grades will be popular in price, where maximum volume of sales can, be expected. 

Styles will be the last word in up-to-dateness without verging on the freakish or bizarre which 
so often prove disappointing in actual service. We will make not only the standard type of mannish shoe, 
but dainty, distinct, feminine patterns as well, giving our line of women’s shoes a long style range. 

Our regular salesmen will carry the new Women’s line along with the regular Men’s and Boy’s 
Emerson Shoes. Dealers who now have exclusive agenciés for our Men’s shoes will be given the firsf 
preference in placing the Women’s line. 

Uf you have not yet borght your full quota of Women’s shoes for Spring, drop us a line and bave us reserve 
the agency for you in your town until you have had a chance to see our styles aud get a line om prices, Our men 
wrll be on the road with the full ine of Emerson Women’s shoes by January 15. Reservations for exclusive 
agencies for the new lne are now being filed. 


EMERSON SHOE COMPANY 
Rockland, Mass. 
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Boston 


RETAIL TRADE HUMS 


Arctics and Rubbers, Boots and 
Slippers Move Lively 


‘‘T’d like a pair of overshoes, please,”’ 
13 the request most frequently heard 
iring the past week from the crowds 
10 flocked to the retail shoe stores 
id shoe departments. A close second 
popularity came rubbers. The de- 
ind was fast and furious, and kept 


heeded 


A Newspaper Editorial 


“Bargain days are here, whatever 
was not sold before Christmas must be 
sold now, and to whatever point is 
necessary prices will be cut. 

“You know that goods now for sale 
were bought last Spring or earlier in the 
midst of the boom. Suddenly buying 
fell off. Close economy by the buying 
public has upset the merchants’ 
plans. 








The Pilgrim Calendar 


[1921 

















THE SHIP MAYFLOWER 
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Then goods, necessarily, will go up to 
the ‘regular’ manufacturing prices 
plus retailing expense plus profit. 

“Careful women and men will read 
ALL the advertising—from hats to 
shoes, from furniture to real estate. 

“The holiday cream is off the mer- 
chandising milk pen, and merchants, in 
every line, are offering goods at REAL 
bottom prices. A real race to sell has 
begun; profit by it. 

‘Read advertisements carefully. You 
will find what you want, at the price that 
you want.” 


A Rubber Ad. 


On Wednesday at nine o’clock, while 
the main store of Wm. Filene’s Sons 
Company was closed until 11 A.M. for 
stocktaking, the automatic bargain 
basement sold women’s rubbers at 89 
cents; men’s at $1.15, and boys’ at $1.10; 
youths’ at 95 cents, misses’ and chil- 
dren’s at 75 cents; men’s hip boots at 
$3.65; men’s short knee boots at $3.35. 
A big lot of storm rubber boots for boys 
sold at $3.95; for youths .at $2.95; for 
children at $2.25 and for misses at 
$2.95. One-buckle arctics for men sold 
at $1.95. The ad was cleverly prepared, 
showing a man’s hip boot; the reading 
matter in a white space on the boot 
told the story. 


BOOT SALES 


Also Sales of Low Shoes Make Retail 
Trade Brisk 


Sales of shoes were not behind the 
sales of other merchandise. Gilchrist’s 
shoe department had a ‘“Store-wide 
Drive for Lower Prices,” under which 
children’s, men’s and women’s shoes 
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JANUARY 
Wied. | Thurs. 





were sold in large numbers. So great 
was the number of buyers that Manager 
Fred W. Small was on the qui vive every 

5 6 minute, answering questions of cus- 
12 | 13 tomers, and ably directing here and 
19 | 20 there. In this sale women’s lace shoes, 
26 | 27 reduced from $6.50 to $8.00sold at $3.85, 
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Specimen Page from Souvenir Calendar Published 
i by United Shoe Machinery Corporation 

















merchants and salespeople on their 
toes. Monday, December 27, the 
weather man decided to have a little 
snow storm, followed by a rain, which 
put city and suburban streets into a 
condition which absolutely called for 
rubber footwear. And again, every- 
body was shopping, for the daily papers 
of the Sunday previous had announced 
big sales, and an editorial in one of the 
papers had advised the public that, 


Goods have accumulated and MUST 
be sold. 

“You will find in the advertisements 
bargains representing great savings. In 
many cases sales are made at far LESS 
THAN THE MERCHANTS PAID 
for the goods at the factory. 

“Study advertising to your own 
profit, and BUY WHAT YOU NEED. 
Sales will be forced and stocks soon 
cleared out by advertising campaigns. 


highest former prices $7.50 to $12.00; 
children’s button shoes, highest former 
price $4.00, at $1.98; men’s reduced 
from $7.45 to $4.85. 


**Cleaning Up Fast’’ 


“We are cleaning up merchandise as 
fast as possible to meet the Spring 
situation, and shall continue this 
policy until we have accomplished our 
object. Every merchant knows best 
how to meet his own problem, but I 
believe that the time to begin on the 
general adjustment is now.” 


Other Sales 


At Wilbur’s, 85 Summer Street, a big 
sale of men’s and women’s felt slippers 
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GUN METAL CALF 


GUN METAL SIDES 


WEILDA CALF 


(SUEDE) 


NUBUCK 


SUEDE SIDE 


BLACK DIAMOND 


PATENT SIDES 
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cel Leathers are Reliable Leathers” 





0 UUQQNANCO0OTTUUUAENAOGAOULEOUATRAOGGUCN STUART 


ENCE LEADERS 


+h}]Dominate Their Respective Fields 















We are specialists in the tanning of calfskin and side leather upper stock. 


The size of our tanneries—our long experience and vigorous application of the 
newest and most progressive methods of tanning—our facilities of every kind mak- 
ing toward efficiency—and, last but not least, our determination to produce only 
such leather as shall excel in every point of value and quality in the grade—all 
these place us in a position to assure the retailer the utmost in appearance and 
wear from shoes in which Lawrence Leathers have been used. 


We invite you to specify 


For top grade shoes; GUN METAL CALF. 
For medium grade; GUN METAL SIDES. 
For finest quality suede footwear; WEILDA. 
For the next grade of suede; NUBUCK. 

For patents; BLACK DIAMOND. 


You will thus insure satisfaction to both yourself and the eventual purchaser. 


A. C. Lawrence Leather Co. 
161 SOUTH STREET, BOSTON 


NEW YORK CHICAGO ROCHESTER 
CINCINNATI ST. LOUIS PHILADELPHIA 
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Five Dollars Buys 








Oxfords— Pumps—Ties 


"THE PRESENT market price of leather and other 
materials enable us to build a line of quality shoes 


which can be profitably retailed at $7.50 to $8.00. 
58 8 58 


We guarantee these prices will not be bettered this season 
and urge immediate attention to obtain the earlier deliveries. 


ee | 
_ 


x} - oe Px} 


These styles can be had off-the-floor in Kid, Calf, Colt, Reignskin. 
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SEE THIS MERCHANDISE 


When In Boston Market 
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Williams Clark & Co. 


Welts Exclusively 
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Boston Office : 
193 Essex St. 
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' the bones of the foot inside the shoe and 





§ See oe a a a a 1 ts | ats | es | wt | ets | Oi | ahs | eto | ets | etn 





Jan. 1, 1921 





was being held at $1.00 a pair, with 
very satisfactory results. 

At C. F. Hovey Company’s a sale of 
women’s Queen Quality boots in all 
t!.e latest styles and colors was held at 
$..85. So great was the crowd that the 
children’s department was used to ac- 
ccmmodate the overflow from the wom- 
e's department. 

These $6.85 shoes were reduced from 
$'.50, $12.50, $14.00, $15,00 and $16.00. 
I. was announced that all sizes could be 
bod in the lot, but not every size in 
e: ch style. 


OVERSHOES AND RUBBERS 


Feavy Buying at White’s and 
Shepard Norwell’s 


At. R. H. White Company’s shoe 
d: partment, a special section was de- 
ycted to women’s overshoes. The 
c:/1 was for overshoes, overshoes and 
st 1 more overshoes, and rubbers, and 
rubbers, and more rubbers, also Luxura 
boots reduced to $10.00 and $12.00, and 
other boots reduced to $6.85. On 
Monday, when the rush was at its great- 
esi, Assistant Buyer R. L. Upton was 
in the midst of things, with a smile on 
his face and not the least bit ruffled in 
the general excitement, but handling 
the situation in a masterly manner. 

At Shepard, Norwell’s shoe depart- 
ment, a like condition prevailed. C. B. 
Merrill was at the helm every minute. 
Business moved swiftly and smoothly. 
“Monday and Tuesday,” said Mr. Mer- 
rill, ““were about as two big days as. we 
had this year. Rubbers and_four- 
buckle arctics were big sellers. We 
have more calls for those that can: be 
worn with Cuban heels and medium 
toes than any other kind. We sold 
about 30 cases of overshoes Monday. 
And the big call in Boston is always for 
croquet rubbers and sandals, while 
down in New Orleans you will find the 
ladies calling for storm rubbers. We 
are still doing a big business on our $10 
boots. Probably about the middle of 
this month we shall start a big sale on 
shoes. We made a big success of our 
$6.45 shoe sale of last year, in all we 
disposed of about 5,000 pairs during 
our January, 1920, sale.” 


FOOT-O-SCOPE TO BE AT 
MILWAUKEE 


Will Be Part of Model Shoe Store 
Equipment 

A New England device, the Foot-o- 
Scope, invented and perfected by J. J. 
Lowe of Boston, is to be a part of the 
Model Shoe Store equipment at the 
Milwaukee convention of the N.S. R. A. 
This device, by means of its X-Ray 
attachment, makes it possible to see 








shows clearly any deformation or mis- 
placement of the bony structure. 

The invention of the X-Ray Foot-o- 
Scope by Mr. Lowe (who has been 
identified with X-Ray Industry since 
1906) can be directly attributed to the 
Great War. The X-Ray Laboratory of 
Boston, of which Mr. Lowe is the 
managing director, had occasion during 
the war to X-Ray the feet of a number 
of soldiers, wounded and otherwise. In 
order to save time and the expense of 
making radiographs (X-Ray pictures) 
of each foot Mr. Lowe devised a home- 
made crude affair that would permit 
him to obtain a view of the bones of the 
foot whether it was in the shoe or not. 

After the conclusion of the war it 
occurred to Mr. Lowe that his crude 
device would be of material assistance, 
in the ordinary shoe store, as a means 





J. J. LOWE 
Inventor of the X-Ray Foot-o-Scope 


of correctly fitting each and every in- 
dividual pair of feet. Experimental 
work was begun, a corporation or- 
ganized, and finally a machine was 
turned out that. was fool-proof and 
automatic in action. It is controlled 
simply by a foot switch. It is so con- 
structed that three people can use it 
at one time. The present machine is a 
long cry from the small, home-made 
affair originally designed. 


HOCKEY TEAM FORMED 
Boston Shoe Trades Club Aims to 
Bring Members Closer Together 

Following the request of many of 
its members, the Boston Shoe Trades 
Club has decided to enter actively the 
athletic field, and as a start in this 
direction will be represented on the ice 
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this Winter by a hockey team composed 
of its members. It has long been con- 
sidered that some outside influence was 
necessary to bring the members closer 
together, and as athletics fostered by 
the individual members of the club 
have proven successful in increasing 
the morale of their employes, it is 
believed that this worked out on a 
larger scale will do much toward 
bringing the trade closer together. 


All Star Players 

A year ago at this time the Boston 
Shoe Trades Club, having in its mem- 
bership hockey material of first calibre, 
attempted to put a team on the ice, 
but owing to rink facilities prevailing 
last year it was impossible to accom- 
modate the club’s representatives. This 
year, with such players in its lineup 
as Raymie Skilton of Washburn-Skilton 
Company, who has captained ‘many 
hockey teams in Boston; Jerry Geran, 
who is the foreign agent for several 
American leather companies, and who 
was a member of the United States 
Olympic Hockey Team. at. Antwerp 
last Spring; Milt Stearns of Washburn- 
Skilton Company, formerly: of the 
B. A. A. hockey team, and such well- 
known hockey players a& Paul O’Sulli- 
van, Frank Synnott, Norman Small, 
Farrell Conley, James Healy, Spencer 
Martin and Irving ‘Small, indications 
point to a very successful season, which 
will in turn reflect not only credit to 
the club but to the New:England shoe 
industry. 

To Boost Shoes 


It is the purpose of the team to ar- 
range games both in this country and 
Canada, and while playing under the 
name of the Boston Shoe Trades Club 
will necessarily more closely ally the 
names of Boston and shoes in the 
minds of, the general public. It is 
probable that this team will be in- 
cluded in the hockey league represent- 
ing such cities as New York, Phila- 
delphia, Pittsburgh, St. Paul, Sault Ste. 
Marie and Cleveland. 

The new Boston Arena, which is the 
last word in ice palace construction, 
will be the home rink of the Boston 
Shoe Trades Club. This team will be 
captained by Raymond N. Skilton 
and managed for the club by Milton S. 
Stearns, who will act on behalf of the 
hockey committee composed of Arthur 
L. Evans, chairman; Robert D. Kenyon 
and Milton S. Stearns. 


Semi-Annual Sale 


Hanan & Son’s shoe store, 167 Tre- 
mont Street, is conducting its semi- 
annual sale of its entire stock of men’s 
and women’s high shoes at substantial 
reductions. 
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SPACE 108 


MEZZANINE FLOOR 
N.S. R. A. CONVENTION 


Here will be displayed the Complete Line 
of Berry’s Welts, Turns and McKays 


DON’T FAIL TO VISIT US! 





ILLUSTRATING TWO 


“CRUMBS OF COMFORT” 


REG. U. S. PAT. OFF. 











THE OLD RELIABLE 


SHOES 
FOR 


WOMEN 
IN-STOCK 


TURNS and 
NEW PROCESS 


(Patented Cushion 
Sole McKay) 





Send for 

our new Pisin Tos Cava P S Rube Heel. 
‘ . £9 om ain Toe, Cat’s Paw Rubber Heel. 
Stock 44134—Kid Polish, Kid Tip, Cushion Inner Sole, Turned.C, D, 
Large Ankle. Cat’s Paw Rubber Catalog and E, EE. Fits like a glove. Looks 
Heel. New Process, Flexible Cush- : ° extremely well. A big seller. 
ion. W wide only. Price List Stock 484—Same Button. 





























IMPROVED CUSHION SOLE 

ms AVIS SHOES, DR.A. REED, PAT- EVANGELINE 
NEW PROCESS ENTEE, 1900, 1901. THIS IS 

A FLEXIBLE NOT THE ORIGINAL DR. A. WELTS 

coasron sous | | FERRE una 

McKAY HIS LATEST INVENTION. For Women 


A. H. BERRY SHOE COMPANY 
PORTLAND, MAINE | 
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Salesmen Obtain Concession by 


New Tax Ruling 


May Include Meals and Lodging as “Traveling. 
Expenses’’ When Computing Income 
---Victory for National Council 


Woashington December 27—Travel-- 


ing expenses of commercial travelers 
include, in addition to railroad fares, all 
expenses for meals and lodging in excess 
of expenditures ordinarily required for 
such purposes at home, and may be de- 
ducted when computing income tax. 

This is the substance of the victory 
scored by the National Council of Trav- 
eling Salesmen’s Associations when the 
Commissioner of Internal Revenue re- 
cently amended Article 292 of the Fed- 
eral Regulations which applies to trav- 
eling expenses and what portion of such 
expenses may be deducted when com- 
puting income tax. 

Reinterpretation of this section of 
the Federal Revenue Act of 1918 was 
applied for by the National Council 
some time ago, as a result of complaints 
by commercial travelers that the exist- 
ing regulations regarding traveling ex- 
penses were unfair to them. 

The matter was brought before the 
Commissioner of Internal Revenue at 
Washington by Samuel Blumberg, at- 
torney for the National Council, in 
October, and the fight for the amend- 
ment has continued ever since that 
time. Article 292 and Regulation 45 
revised is hereby amended to read as 
follows, effective on and after January 
1,,1921: 


The Amended Version 


Traveling expenses, as ordinarily un- 
derstood, including railroad fares and 





meals and lodging, if the trip is under- 
taken for other than business purposes, 
such railroad fares and traveling ex- 
penses and such meals and lodging are 
living expenses. If the trip is on busi- 
ness, the reasonable and necessary trav- 
eling expenses, including railroad fares 
and meals and lodging, in any amount 
in excess of any expenditures ordinarily 
required for such purposes when at 
home, become business instead of per- 
sonal expenses. 


Deductible Expenses 


(a) If, then, an individual whose 
business requires him to travel, receives 
a salary as full compensation for his 
services, without reimbursement for 
traveling expenses, or is employed on a 
commission basis, with no expense al- 
lowance, his expenses for railroad fare 
and expense for meals and lodging, in an 
amount in excess of any expenditures 
ordinarily required for such purposes 
when at home, are deductible from gross 
income. 


(b) If an individual receives a salary 
and is also repaid his actual traveling 
expenses, this shall include in gross in- 
come an amount equal to the ordinary 
expenditures required for meals and 
lodging when at home, as such amount 
is held to be additional compensation 
to the taxpayer. 


(c) If an individual receives a salary 
and also an allowance for meals and 
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lodging, as for example, a per diem al- 
lowance in lieu of subsistence not in ex- 
cess of the cost of such meals and lodg- 
ing over the allowance, plus the ordinary 
expenditures required for such purposes 
when at home, it is deductible, but any 
excess of the allowance over such ex- 
penses, plus such ordinary expendi- 
tures, is taxable income. Congressmen 
and others who receive a mileage allow- 
ance for railroad fares should retain as 
income any excess of such allowance 
over their actual expenses for such fares. 
A payment for the use of a sample room 
at a hotel for the display of goods is a 
business expense. This contemplates 
that only such expenses as are reason- 
able and necessary in the conduct of the 
business and directly attributable to it 
may be deducted. 


Statement Specifications 


A taxpayer claiming the benefit of the 
deduction referred to herein must attach 
to his return a statement showing, first, 
the nature of the business in which he is 
engaged; second, the number of days 
away from home during the calendar 
year on account of business; third, 
number of members in taxpayer’s family 
dependent upon him for support; 
fourth, average monthly expense inici- 
dent to meals and lodging for entire 
family, including taxpayer’s income 
when at home; fifth, average monthly 
expense incident to meals and lodging 
when at home if taxpayer has no family; 
sixth, total amount of expenses incident 
to meals and lodging when absent from 
home on business during taxable year; 
seventh, total amount of excess expen- 
ditures incident to meals and lodging if 
traveling on business and claimed as a 
deduction; eighth, total amount of 
other expenses incident to travel and 
claimed as a deduction. 

Claim for the deduction referred to 
herein must be substantiated when re- 
quired by the commissioner by records 
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SEE THEM AT MILWAUKEE! 


January 10th to 13th 
BOOTH No. 30, Wisconsin Division 


DOCTOR MARY HALL 
HYGIENIC SHOES 


WITH 


CUSHION SOLES 


SCIENTIFIC SHOES 


FOR 


CHILDREN 
















/ 

as PIR OF BYGI 
SHOES IS SCIENTIFICALLY 
CONSTRUCTED T0 AlD TH: 
Tye LEATHER 13 3PC : 
IgLLY TAMNED 30. Made in all leathers over foot form 
Cisirow soies amo. lasts. Leathers are specially tanned so 
ore Saat de as not to burn the feet. The shoes 

y oan have cushion soles and medicated 
ene ned linings. 





A Wonderful Line for 
PROGRESSIVE MERCHANTS 


~POPULARLY PRICED 


Also displayed at the F AUST SHOE CO 


hicago National 


Shoe Exposition BUILDERS OF. JUVENILE FOOTWEAR "2% Stall ve have 


Palmer House, 


Jan. 12th to 15th. CHICAGO, ILL. 


© 19 Salesmen on the 


one call on you? . 
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showing in detail thé amount and nature 


of the expenses inttgped. 
**Business Expenses”’ , 


L. E. Schlechter, associate of Samuel 
Blumberg, who has co-operated with 
him in the campaign to bring about the 
amendment, declared recently, in the 
absence. of Mr. Blumberg from the city; 
that the revision of the income tax regu- 
lations, as announced by the Commis- 
sioner of Internal Revenue, fulfills all of 
the requegts of the National Council in 
this respect and is a complete victory 
for the commercial traveler. 

Under the regulations in existence up 
to this time, meals and lodging were ex- 
cluded from “‘traveling expenses” which 
may be deducted when computing in- 
come tax. Under the new regulations, 
meals and lodging have become “busi- 
ness” instead of “personal expenses.” 


CINCINNATI TRAVELERS MEET 


Officers Nominated on Two Tickets 
for Ensuing Year 


The December meeting of the Cin- 
cinnati Association of National Shoe 
[Travelers was held at the Hotel Sinton 
Tuesday, December 21. The at- 
tendance was rather unusual, and a 
gratifying amount of interest was mani- 
fested by all those present. This was the 
first meeting since August last. 

The chief feature of the meeting was 
nomination of officers on two tickets for 
the ensuing year. The selections on the 
regular ticket made by the nominating 
committee were as follows: President, 
J. Jaffe; Vice-President, Wm. Harrison; 





FRANK J. WEBER 


Secretary of Cincinnati Association of 
National Shoe Travelers 


Secretary, Frank J. Weber; Treasurer, 
Chas. Weckel; Board of Directors, 
'd.& Hughes, Sr., and James B. Shaw. 
‘Jy hose nominated from the floor on the 
ciher ticket were as follows: President, 


J. Jaffe; Vice-President, George Schute; - 
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STOP, HEAR AND LISTEN! 


Says William Noll, Secretary- 
Treasurer, Boston Shoe 
Travelers’ Association 


As the year 1920 is closing and 
will soon be a back number, let us 
be thankful that we are here to 
tell of the good we have received 
and let us try to forget the past. 

We all have our troubles, but 
we should always be on the opti- 
mistic outlook for the future. 

If the other fellow wants to tell 
his troubles, 


STOP, HEAR AND LISTEN! . 


Don’t console him; cheer him in- 
stead, and remind him that the 
rainiest day has always been fol- 
lowed by the brightest sunshine. 
Nineteen hundred twenty-one 
may not be the biggest business 
year, but will be so far ahead in 
the batting average over 1920 
that we can’t help but -smiling, 
and will soon forget the past. 

Therefore, the slogan for 1921 
should be: 

EYES TO THE FRONT— 
HEAD ERECT—FORWARD, 
MARCH! 











Treasurer, Chas. Weckel; Secretary, 
Frank J. Weber; Board of Directors, 
Ed. Peck, Jr., and Frank Mahoney. 


Election January 6 


The offices of President, Secretary 
and Treasurer are free from contest. 
The date for election was set for. Jan- 
uary 6, while the date for installation 
of officers was postponed until‘ the 
February meeting. 

The question of representation at the 


national convention of shoe travelers to — 


be held at Des Moines, January 17, 18 
and 19 was brought up and settled by 
instructing president Claude Orr and 
Secretary ‘Frank Weber ‘to go ‘to Des 
Moines as delegates from the Cincin- 
nati association. 


Secretary Frank Weber, i has so ° 


faithfully served the local organization 
for the last five years, announced his 


desire to. be relieved of the duties of 
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secretary after he has served for one »® 


a 


more year. ads 
Tribute to Weber Se 

Later in the meeting a member rose 
and spoke very enthusiastically for Mr. 
Weber as a candidate for the National 
Vice-Presidency fope1922.- A: special 
committee was appointed for the: pur- 
pose of promoting his-campaign, and ‘to 
start the wheels at the coming conven- 
tion. It is generally conceded that there 
is not another man in the national asso- 
ciation who has worked harder and who 
is more deserving of the honor. 


CHI€AGO TRAVELERS MEET 


A Brief Report of the Annual Get 
Together 


Chicago is as follows: 

President Joseph Kalisky called the 
meeting vf. order and requested that 
John preside over the meeting as 
chairman. 

Under the’guiding hand of Mr. Rodér, 
all matters of importance relative to the 
traveling mén were ‘discussed, motions 
made and carried, delegates appointéd 
and other items of business transacted. 


Election of officers for the coming : 


year resulted as follows: President, 
Joseph Kalisky;: Vice President, J. B. 
Richardson; Secretary-Treasurer, Harry 





JOSEPH KALISKY 


President of Shoe Travelers’ Associa- 
tion of Chicago 


W.'Modlin. Board of Governors, Simon 


- Ruwitch, Frank B. King and Dave 


Morris. 


After the season’s greetings were ex- ' 
-tended by the new officers.to the. per- 





ve A brief report on the annual meeting i 
‘of the Shoe Travelers’ Association of ° 
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Special inquiries 
will receive 


careful attention. 
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—— 
- Twelve million spindles 
whirling fibre into yarn! 


HE textile arts have held premier position in New 

England since the days of the Pilgrims. ‘Today, in 
this section of the country alone, a quarter million throb- 
bing looms weave one-half of the country’s fabrics—nearly 
ten miles of cloth each minute of the day. 


Twelve million spindles whirling fibre into yarn! 
Hundreds of millions of pounds of raw cotton, wool, silk 
and jute must feed the mills every month. The major 
portion of this inbound commerce, and the great shipments 
of finished textiles as well, are financed through THE 
NATIONAL SHAWMUT BANK. 


The influence of a number of leading mill owners in the 
Shawmut directorate is reflected in our well organized 
special facilities for serving textile manufacturers. Mer- 
chants and growers having dealings with textile firms 
employ the services of this bank as an economical link with 
the industry. Direct connections in every important port 
and market in the world increase our efficiency. 


THE NATIONAL SHAWMUT BANK of BOSTON 


Resources far exceed $200,000,000 
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sonnel of this unusually well”attended 
meeting, adjournment took place. 


LIVING MODEL TEST 


Cutting Specializes in Good Fitting 
Children’s Shoes 


Francis S. Cutting, who is a specialist 
on misses’ and children’s footwear, and 
who has recently opened headquarters 
:t 108 Lincoln Street, Boston, where he 

ill represent several factories making 
high grade misses’ and children’s Mc- 
‘ay staples for the wholesale trade, re- 

iarked recently: 

“The lasts and patterns of the shoes 
which I shall sell to the jobbing trade 





MILWAUKEE ~ TRAVELERS 
MEET 


Elect Officers and Perfect 
Their Part in Milwaukee 
Convention 


The Shoe Travelers’ Associa- 
tion of Milwaukee held its third 
annual meeting Thursday noon, 
December 30, at the City Club. 
This report is being written too 
early to make it possible to in- 
clude in it the happenings at 
the meeting, but these will be 
reported fully in the next issue 
of the “Recorder.” 

It was planned to devote much 
of the time of the session, be- 
yond the election of officers for 
1921, to perfecting arrangements 
for the important part which the 
Milwaukee ‘shoe travelers will 
take in entertaining the National 
convention two weeks hence. 

The association has been co- 
operating closely with the retail 
shoe merchants’ organization, 
the manufacturers and factory 
sales managers’ association in 
this direction, and it expects to 
make new and interesting his- 
tory in National convention 
annals. 




















have been tried out on living models; 
they have been subjected to a fitting 
test and a wearing test of four or five 
weeks before being accepted as shoes 
possessing perfect fitting and good wear- 
ing qualities. For a model, we select the 
average child, who has a sample size 
foot. Very often the child of some one 
of the factory employes is chosen as a 
demonstrator; we find out how the 
shoes appeal to the child—in other 
words, when the accepted shoe is put 
into the hands of the jobber, we know 
that the customeg of the retail merchant 
will not have to go through any break- 
ing in process. And moreover, the 


misses’ and children’s shoes which I 
sell are so strongly built that they will be 
able to withstand all the emergencies of 
hard wear to which the lively American 
boy and girl usually subject them. 


WITH NEW LINE 


Fred T. Coleman Starts New Year 
with Watson Shoe Company 


Fred T. Coleman, one of the best 
known traveling men in the Southeast, 
where for the past eighteen years he has 
sold the Thomson-Crooker Shoe Com- 
pany’s line, starts the New Year with 
the line of the Watson Shoe Company. 
Mr. Coleman’s headquarters for the 
past five years has been Philadelphia, 
from which point he had quick contact 
with his customers east of the Missis- 
sippi River and south of that point. 





FRED T. COLEMAN 
With Watson Shoe Company 


Fred T. Coleman learned the funda- 
mentals of the shoe business with the 
old wholesale house of Hosmer Codding 
Co., Boston; he remained with this 
firm for two years, where his genial per- 
sonality won for him a host of friends 
among the retail trade from the very 
start. This list has greatly increased 
during the past twenty years. The 
territory which he will cover for the 
Watson Shoe Company will be practi- 
cally all of New England, parts of New 
York State, Pennsylvania and parts of 
the South. 


Griffith with La France 


Dana M. Griffith of Sacramento is 
now carrying the “La France” line of 
women’s welt shoes manufactured by 
Williams, Clark & Company on the 
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Pacific Coast. Mr. Griffith has traveled 
Washington, Oregon and California for 
twelve years and is very ‘highly spoken 
of and well known upon the Pacific 
Coast. He will continue to carry the 
Homan-Hughes Company’s line of 
McKay shoes. 


At United States Hotel 


“Jim” Estey, representing the N. B. 
Thayer & Company’s line of men’s 
boys’ and little men’s welts, will exhibi 
the line at Room 56 of the United State 
Hotel for the month of January. 


CLAUDE A.. DERR RETURNS 
Will Go Back to Northern Indiana 
Middle of January 

Claude A. Derr, formerly manager of 
the Walk-Over Shoe Shop, Worcester, 
Mass., and who for the past season has 





NEW HOPES AND 
AMBITIONS 


By A. A. Betts, Secretary 
Pennsylvania Shoe Trav- 
elers’ Association 


The members of the Pennsyl- 
vania Shoe Travelers’ Association 
wish to extend “A Happy, New 
Year”’ to all their friends. ; 

The year 1920 will soon be a 
matter of history, and in its pass- 
ing we have experienced an un- 
usual period in business, with re- 
verses to the retailer, manufac- 
turer and the boys on the road. 

Nineteen Hundred Twenty- 
one is fast approaching and with 
it new hopes and ambitions. The 
outlook is for prosperity to all— 
so let us forget the old year and 
look forward to the realization of 
our ideals in a brighter future. 











been selling the A. G. Walton Com- 
pany’s line to the retail shoe mer- 
chants of northern Indiana, recently 
returned from his trip, and spent 
the holidays at his Worcester home. 
Mr. Derr will return to northern Indiana 
about the middle of January, and will 
be on hand for the convention of the 
Indiana Retail Shoe Dealers’ Associa- 
tion, which will be held at Indianapolis, 
February 21. January 10-13 will 
doubtless find Mr. Derr at the big 
Milwaukee convention. 


Good Business Predicted 


Mr. Derr reports that he secured a 
fair amount of business. “The story 
is,” said Mr. Derr, “that the retail 
shoe merchants say they will not be 

(Continued on page 275) 
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How have we run full time during the dullest period 


THREE REASONS WHY 


RELIABILITY—UNIFORMITY-—SERVICE 


AO ie ill) le) ae Ae ae 


CLD SD 5 Aa A) EES + Sek + SR 5 


MANUFACTURERS 
OF 


Men’s Fine Welts 
TO THE 


Jobbing Trade 


Stroller 





OUR SHOES MADE WITH WE USE A 10 OZ. 
GOODYEAR HEELS DUCK LINING 





We Will Exhibit in Booth No. 175 Main 
Building at the N. S. R. A. Convention, 
Milwaukee, January 10-13, With Represen- 
tatives in Charge. 











Wall-Doyle & Daly, Inc. 


Brockton, Mass. 
Boston Office - - - - 207 Essex Street 






































| FIFTY YEARS PRODUCING HONEST LEATHERS 
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AYER TANNING GO. 


MANUFACTURERS OF 


CALF-KIPAND SIDES 


BOARDED AND SMOOTH 
BLACKS AND COLORS 
CALF LININGS 
ELK SIDES-SPLITS 
BAG LEATHER 








SHEEP SKINS 
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Introducing 


‘“WOC-O-MOC” 


‘THE NEW ADDITION TO THE FAMOUS 
FAMILY OF BASS MOCCASINS 


A New Pattern That For 
Sheer Utility Has Already 
Revolutionized the Moc- 


casin Industry. 








Note These Features 


A glance will show that this 
moccasin has NO seam on 
the point of the blucher—the 
exact place where the ordinary 
moccasin always rips first. 
‘““WOC-O-MOC,”’ by the elim- 
ination of this seam, presents 
a moccasin that cannot rip— 
a moccasin that will wear out 
sole after sole and still keep 
the upper intact. 








Style 3893 
THE “WOC-O-MOC” 





THE ‘*WOC-O-MOC”’ 
together with the complete Line of Bass Shoes for ‘‘Hard Service’’ will be on display AT 
THE MILWAUKEE CONVENTION, Booth 27, NEW ENGLAND SECTION, Kilbourn Hall 


G. H. BASS & COMPANY 


SHOEMAKERS FOR 45 YEARS ~ 
WILTON MAINE 
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SEE THIS MODEL SHOE STORE 


AT THE 


Midprareee Convention, J anuary 10- 13 


Of Course it will Have One of the 


Kawneer 


SOLID COPPER 


STORE FRONTS 


Every wide-awake shoe man will find the MODEL SHOE STORE is 


headquarters for up-tothe-minute ideas and most successful methods of 
merchandising. The committee has arranged'a very interesting and instruc- 


tive program to be given at this MODEL SHOE STORE at convenient 


hours every day of the convention. 


The windows of this MODEL SHOE STORE will be worth a trip to the con- 
vention. They will be trimmed by the most successful shoe window artists in 
the country. You will see every sort of a trim required throughout the year. y 


i 
Of course the windows for these prize displays will be constructed by / 


the Kawneer Company —the pioneer builders of sales pulling show / the 
windows. More than 110,000 Kawneer Store Fronts are now solving > eae 


the window display problems for successful merchants everywhere. le / Company 
/ 2413 Front St. 


Niles, Mich. 
Write for this Valuable Book Today a ier a 


y of your new 


BOOK OF DESIGNS. 


Kawneer 


COMPANY 
NILES MICHIGAN 
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Sek ee 








“MAKES BETTER SHOES STILL BETTER” 








FIN ordering shoes nowadays leather 


These Are Some of Our selection should be a more than 





Most Wanted Shades 


MIDNIGHT BLUE No. 14 
BELGIAN BLUE No. 21 


MAPLE BROWN No. 12 ¥ |: 


BOOZIE BLUE No. 38 
HAVANA BROWN No. 10 
LIGHT BROWN No. 8 
BEAUTY BROWN No. 5 
CHAMPAGNE No. 18 
TERRA COTTA No. 3 
BRONZE No. 34 

WINE No. 6 











ever important consideration. 


Select Scherer’s Kid for your fine 
shoes and it will give your customers 
at a glance a convincing assurance 


‘of quality. 


The care and experience of many 
years makes Scherer’s Kid what tt 
is—the utmost in fine colored kid 


leather. 


OSCAR SCHERER & BRO. 


29 SPRUCE ST N.Y 


FACTORY NEWARK N.J. 
ORIGINATORS OF AND LEADERS 1N FANCY COLORED Kid 
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Cash in 
Ona Fashion 


The “Just Wright’’ 














STOCK NO. 100. READY TO SHIP 


Brogue and BROGUE LAST 
Danish Calf Brogue Oxford, Heavy Single Sole. 
Woolen Hose 14 Iron Edge. 


PRICE $8.00 


Sizes: A,6% to 11; B, 6 to 11; C,5to11; D, 5 to 11. 


60 big. 























Now, while the public has taken to the idea, and everybody, men and women, are 
wearing Brogues and woolen hose, make it your business to cash in on the fashion 
and tuck away some extra profits for the new automobile, the summer bungalow, 
a city home, or any one of the hundred and one things a man needs for business 
betterment, social progress and happiness. 


The “Just Wright’? Brogue— Sets ’em Talking 


It is a shoe that attracts attention, pleases the feet, and touches 
the pocketbook lightly. Hundreds of pairs of these shoes might 
be moved by you during the winter to your advantage and the 
satisfaction of every customer. Try them out! 


At the N.S. R. A. Convention at Milwaukee (New England 
Display) we shall show our general line of ready to ship and 
made to order shoes, together with that crowning achieve- i 
ment in modern shoemaking—the ‘‘Just Wright’? Arch j 
Preserver shoe. Jot down in your note book—Visit booths ; 
39-40 Kilbourn Hall. ; 


E. T. WRIGHT & CO., Inc. 


ROCKLAND, MASS. 


BOSTON PHILADELPHIA CLEVELAND DETROIT 






AO sear 9 om 







Rice Bultting 713 Denckla Building i Superior Arcade Washington Arcade 
NEW YORK CAGO PITTSBURGH SAN: FRANCISCO 





CHI 
Marbridge Building Republic Building Empire Building Pacific Building 
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Four - Four Staunch nch Leathers 








VIKING 








Shoe Merchants attending the 
Milwaukee Convention are 
cordially invited to visit our 


CALF |= 


AZTEC 
CALF 














A STRONG grained mellow calfskin 
that is moisture-repellent. This 
leather does not peel or chip and is 
especially adapted for a high-grade shoe. 
Viking Calf is favorably known and 
universally used by discriminating shoe 
manufacturers. It takes a brilliant 
polish and is offered for the coming 
season in five colors and black. 


NORWEGIAN 
VEALS 


(ye of Gallun’s specialty leathers— 
a heavy, rugged, high - grade 
leather that is the first choice of high- 
grade manufacturers for the popular 
brogue shoe. Norwegian Veals are 
suitable for both men’s and women’s 
shoes and are produced in two colors 
and black. 


AZ EC CALF is recognized the 
world over as the standard of 
excellence for Spring and Summer shoes 
for men, women and children. Pliable 
and strong, this leather is pleasing to 
the eye and comfortable on the feet. 
Aztec Calf will be offered in the coming 
season’s fashionable shades. 


MANDARIN 
SIDES 


CHROME tanned side leather 

made in glazed and boarded finish 
and offered in two colors. Mandarin 
Sides are strikingly attractive and of 
the highest integrity. They are de- 
signed to meet the call for fine shoes 
that can be sold at prices demanded by 
the great majority. 


A. F. GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 
A. F. GALLUN & SONS, Inc. 


H. A. ELY, Manager, 


11 EAST ST., BOSTON, MASS. 
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A SURVIVAL OF THE FITTEST 


RAMSEY’S PROCESS SHOE THE WINNER 
AN ACTUAL TEST 


BOTH KINDS OF SHOES WORN BY THE SAME CHILDREN 


The Ordinary Stitchdown Shoe, 
Single Stitched, ripped after 
9 days’ wear. 





16% SERVICE 


FROM OUTSOLE 


In the ordinary Stitchdown the only stitching 
that holds the outsole on is the stitching that 
runs through the Welt. The Pressure of the 
children’s feet from the inside of the shoe 
against the Welt forces the Welt outward, 
straining and breaking the stitches. Some- 
times immediately, but at the longest time 
within a few days. If in doubt, put your hand 
inside of any Stitchdown and press your finger 
outward against the Welt. 


THE 
REASON 
FOR 
THIS 
IS 
VERY 


PLAIN | 


RAMSEY PROCESS SHOE entirely 
worn out, but the stitches 


DID NOT BREAK. 


100% 
SERVICE 
FROM 
OUTSOLE 





In the RAMSEY PATENTED PROCESS 
there is an additional operation, that is, an 
extra row of Goodyear Stitching running from 
shank to shank through the outsole, but not 
through the Welt. This additional operation 
ABSOLUTELY PREVENTS the outsole 
from loosening up. The PROOF of this is— 
We have made nearly a million pairs by this 
Patented Process and have not had one pair 
returned for ripping. 


And They Do Not Cost Any More 
EK. J. RAMSEY CO. 


967 ATLANTIC AVE. 


BROOKLYN 
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_ Korry-Krome 
| GENUINE LEATHER SOLES 


Nationally advertised Korry- They like the way it wears on 
Krome is a builder of good-will. children’s shoes. It doesn’t slip in 
People know this branded genuine __ the wet. It is permanently water- 
leather sole gives double the wear. proof. It is uniformly firm enough 
When they see it on new shoes _ to keep new shoes in shape—suf- 
they Luow they are getting just ficiently flexible to prevent the 
that much more for their money. awkward stiffness of tough leather. 


Wear as Long as Two Pairs of Other Soles 


Krome to be THE long-wear 
secret process, Korry Soles are giv- _leather. "The only branded nation- 
ing the service people are delighted ally advertised Genuine Leather 
with these days. They have stood Soles. Shoe repair men are build- 
the test on countless shoes from _ ing flourishing businesses by using 
one end of America to the other. Korry Soles. They advertise them- 
People everywhere know Korry- _ selves through satisfied users. 


J. W. & A. P. HOWARD COMPANY 


ESTABLISHED 1867 
Corry ; Pennsylvania 
Boston Store: 95 South Street Chicago Store: 185 No. Wells Street 
Philadelphia Store : 263 No. Third Street 


Genuine leather tanned by a 
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Display Equipment 


at the N. S. R. A. Convention 


The merchant who is interested in his show windows will find much of interest in the Curtis-Leger 
Exhibits. No efforts have been spared to present the latest development in display equipment. 


WHERE CURTIS-LEGER WILL EXHIBIT 


Two windows in the MODEL SHOE STORE will be trimmed exclusively with CURTIS-LEGER 
fixtures. All windows will have Curtis-Leger Valances and both the interior and exterior of the 
store will be lighted with Curtis-Leger Lighting. 

The entire St. Louis exhibit will be displayed on Curtis-Leger fixtures. 

Our fixtures will be used in the hourly display contests. : 
BOOTH No. 130, World’s Fair Division, will be the Curtis-Leger headquarters. Our new line of 


flowers will be shown here for the first time. 
If you cannot attend the convention, write and we will send our literature. 


CURTIS-LEGER FIXTURE CO. 
225 W. Jackson Blvd. a Chicago, U. S. A. 
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‘The Empress” 


Fine, light Jersey cloth 
uppers firmly attached 
tofoxing. Black fleece 
lining. Three or four 
buckles that fit snugly 
around the ankle and 
leg. Made in lasts to 
suit any height of heel. 
Special snow exclud- 
ing qualities, and full 
gum inner vamp be- 
neath the cloth. All 
sizes for women, misses 
and children. 














Neat, Serviceable 


Gaiters for Women 


and Children 


Progressive shoe dealers have found 
that the real basis of good business is 
a strong appeal to the woman trade. 


“U. S.” Gaiters and Arctics for 
women, misses and children are 
built on very appealing lines. Their 
Style will please the most particular. 
Their sturdiness and comfort rival 
the heavier types for men. 


Here is the ideal footwear to build 
up a permanent and loyal trade. 


United States Rubber Company 
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The Making of a Gum Shoe 


The Various Processes Described in Detail 


This article, ““The Making of a Gum 
- hoe,” has been written to give to our 
seaders a clearer idea of the relation 
between the various departments of 
rubber shoemaking after cutting. It 
is one of a series prepared by Robert C. 
kelley for the Converse Rubber Shoe 
(company. 

Compounding, mixing, calendering, 
gum and fabric cutting are the prepara- 
tory processes which all kinds of foot- 
wear undergo before the actual making 
process begins. 

The gum shoe as made at one of the 
leading rubber plants consists of the 
following parts: outsole, upper, heel 
tip (which will be classified for con- 
venience as gum work), lining, insole, 
leather heel, filler, rag heel, cloth heel, 
piping, toe cap, half-shank and rough- 
back (for self-acting shoes only) gener- 
ally grouped as “‘inside work.” 


Team-Work Speeds Production 


The introduction of team-work in 
making, which simply means the divi- 
sion of the making processes among 
several workers instead of having one 
maker make the shoe from start to 
finish, has been a means of increasing 
production, on the theory that a worker 
can do more and better work when her 
efforts are confined to one or two opera- 
tions, than when they are dispersed 
among many. This_ specialization, 


which is a feature of this industrial 
age, has created new operations in 
the cement and quarter room which 
were performed by the makers them- 
selves in the old days, although a 
few individual makers make the samples, 
footholds and small brackets. 


40-Ply Linings 

The linings are taken as they come 
from the cutting room in cuts of 40 ply 
each, picked apart with a knife on one 
side of the bottom edge to which a 
piece of friction strip or piping is 
attached. They are then separated 
and laid on a metal plate, rubberized 
side down, one upon another, but allow- 
ing only the edges to show. They are 
then cemented on the edge with a metal 
disc, placed in books and sent to the 
maker. 

Rag heels and half shanks are 
cemented on both sides with a hand 
brush and booked. Friction fillers and 
cloth heels are picked and the paper 
removed. Roughbacks which are used 
on self-acting shoes only are joined with 
piping at the back, reinforced with a 
small stay and cemented on the edges, 
so that they can be joined to the 
lining. Leather heels are dipped into 
a pan of cement and hung on racks to 
dry. This part is an exclusive feature, 
patented by the 
Converse Company. 








Cementing Gum Shoe 





A Time Saver 


Formerly all insoles were cemented 


by hand, but it -was a slow and costly - 


process. In the making room of a high- 
grade rubber factory, two cementing 
machines handle the entire ticket, which 
is now running 11,500 pairs of gum 
shoes alone. The soles are fed into the 
machine bottomside up and receive a 
coat of cement from the roller which 
revolves in the overhead cement con- 
tainer. The soles pass on to a belt or 
drying apparatus which carries them 
overhead the length of the shoe room, 
where they slide down a chute and are 
returned to the machine on the under 
side of the belt. The operation is 
timed so that the soles are dry when 
returned and can be put up in sets for 
the makers immediately. A small hole 
is punched in each insole before cement- 
ing to allow the leather heel to show. 


How Shoes Are Made 


The first operation in making as 
performed by the laster is to join the 
lining at the back, or if the shoe is 
self-acting, to fasten the lining to the 
roughback. The wooden last is then 
taken, with the toe up and bottom fac- 


-ing away from the maker, the insole 


placed and the lining drawn over the 
insole at the toe, sides and heel. Care 
must be taken to avoid lumps at the 
toe and heel. The leather heel lift 
and half-shank are then placed and 
rolled on; the friction toe cap is centered, 
pulled over and along the sides with’an 





Cementing Roughbacks 
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MEANS 


Greater Dealer Profits 
AND 


Increased Consumer Patronage 


Our thousands of satisfied dealers have won the confidence of the better class of consumers. Simply 
because they preferably recommend La Crosse Rubber Footwear to discriminating patrons—Those 
who know Quality, Style and Service in Shoes. Our line will meet your every demand. It has rigidly 
stood the test of repeat orders and- rendered the utmost service to particular clients, eliminating con- 
sumers’ complaints and creating greater Good Will in your merchandise, which inevitably means more 


frequent turnovers and increased dealer profits. 





You are cordially invited to inspect our complete line on 
display at the Milwaukee Convention, Booth No. 160. 


Our new catalogues are ready for distribution, one 
showing Rubber Footwear, the other our line of Recrea- 
tion and Work Shoes, commonly known as tennis 
goods. Write for your copies today. 


Trade Mark Regist. 


LA CROSSE RUBBER MILLS CO. 


LA CROSSE, WIS., U.S.A. 
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even stretch. Starting at the 
instep on the inside’ of the 
shoe, the joining strip or piping 
is placed around the edge of 
the shoe, reinforcing the union 
between the lining and insole. 
It must be put on evenly, with- 
o.t stretching, and follow the 
lies of the last, especially: at 
th> instep. 


Rag Heel Placed 


The rag heel is then placed, 
the point on the center of 
the back, and _ rolled ‘on. 
Tis piece is made of waste, is very 
e: sily scrapped or separated if stretched. 
O er this is placed the cloth heel which 
al .o requires attention to avoid wrinkles. 
Al parts are then rolled to give a firm 
union, and avoid blistering due to air, 
moisture or other causes. The friction 
filler is placed on the bottom, rolled, 
ard the gauge marked for the upper, 
before the shoe passes to the next 
worker, the upperer. 


AN EASY TONE 


Further Decline Results from Liq- 
uidation in One Quarter 





In a market almost empty of buyers, 
liquidation by a dealer who sold several 
lots of spot plantation rubber on the 
basis of 16c for ribbed smoked sheets, 
added to the feeling of depression that 
has had a paralyzing effect upon busi- 
ness:for weeks past. At the close there 
was a limited inquiry at 15 4c to 1534c 
for ribbed smoked sheets on spot with 
16c nominally asked. 


Weakness in Futures 


The weakness extended to futures, 
which also showed a further fractional 
decline, January-March arrival be- 
ing quoted at 17c, January-June at 
17%c, April-June at 18c and July-De- 
cember at 22Y4c. 

Paras were dull, with prices nominally 
unchanged. A press dispatch from Rio 
Janeiro is to the effect that in order to 
give relief to the native rubber produc- 
ing industry the Brazilian Government 
purposes to lend such assistance to 
home manufacturing of rubber products 
as will encourage expansion on a large 
scale, thus affording a better market for 
the raw material. 


Rubber Quotations 


Para—Up-river, fine.........19 @.. 
Up-river, coarse... ... gatas 134%@.. 
Iskeandl, Mine oss os oks Sk 18 @.. 
Island, coarse............ 11K%@.. 
Caucho ball, upper........ 144@.. 
Caucho ball, lower......... 114%@.. 
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Leather Heels Drying After Their Cement Bath 


Plantation—First latex, crepe.16144@.. 
Brown crepe, thin, clean. ..144%@.. 


Brown crepe, rolled........ 11\4%@.. 
Smoked ribbed sheets......16 @.. 
Centrals—Corinto........... 13 @14 
Demena uo ..,... 13 @14 
Giayele, WE... 8. oss 20. @22 
Balata, block, Ciudad...... 70 @.. 
Balata, block, Panama... .. 47. @48 
Balata, sheet..............72 @80 
Mexican—Scrap............... @ll 


Scrap Rubber 


Nothing of fresh interest is to be re- 
corded. Demand is almost wholly lack- 
ing and there is no stability to prices. 


Boots and shoes............. 4@5 
Arctics, trimmed............ 3@4 
Arctics, untrimmed.......... 2@... 
Tires—Automobile........... 1@... 
Bicycles, pneumatic.......... 1@... 
| ae eee @1% 
Saner tubes, No. 1...2....... ..@9 
Inher tubes, No. 2 .. @6 
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Sweden Regulates Use 
of Artificial Leather 


Washington, D. C., Decem- 
ber 27—Sweden has imposed 
stringent regulations on the use 
of artificial leather and leather 
substitutes in shoes, according 
to information reaching the De- 
partment of Commerce. These 
regulations are of particular in- 
terest to American manufac- 
turers, since Americans have 
come to dominate the shoe mar- 
ket in Sweden. 

It is provided that ordinary card- 
board may no longer be used in shoes 
manufactured for.the market. Artifi- 
cial leather, cardboard, or chemically 
prepared fibre board, however, may 
be used for filling in sole construction , 
for “‘bottom binding,” for toe stiffen- 
ing. and reinforcement of the insole 
under the heel. It is provided: that 
shoes so manufactured must be fur- 
nished with the mark “A,” which mark 
is also to be used on those in which no 
artificial Jeather has been used. Further, 
artificial leather and similar material 
may be used in the heels of all kinds of 
shoes provided that it is removed at 
least 12 millimeters from the wearing 
surface of men’s shoes and 15 milli- 
meters in women’s shoes. It also may 
be used in the manufacture of turned 
or imitated turned shoes, even as heels 
without the above restriction, and in 
the manufacture of shoes with uppers 
or tops of textile materials, used for 
the strengthening of the binding sole 
in its entirety. Shoes thus made, it is 
provided, are to be marked “B.” 





*“*The Best Ever” 


Attractive 1921 Plans of Pennsyl- 
vania Shoe Travelers 


Another feather in the cap of the 
officials of the Pennsylvania Shoe 
Travelers’ Association was won from 
the association’s most recent activity— 


} a banquet at the Hotel Henry, Pitts- 


burgh, on December 11. A feature was 
a raffle of several articles among mem- 
bers. Alex Verner, head of the organi- 
zation, made a decided hit with a timely 
speech, and enthusiasm ran high as to 
planned events of the association for 
the near future. It looks like the 
“best ever’? year for that group in 
1921, with a bright possibility of more 
accomplishment in the new season. 





We are getting fish from Alaska, 
butter from New Zealand and mutton 
from Australia; but we get the same 
old appetites and prices right here in 
America. What’s the use? 
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i . LEVOR € CO. Inc. 


TANNERS OF CABRETTAS 


NEW YORK GLOVERSVILLE.WY. 


BOSTON MILWAUKEE ST.LOUIS 
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We Manufacture Our Own Black and Brown Calf—Also Suede Calf, Black, Gray and Brown 








We Therefore Offer You Better Leathers Than Most Medium Grade Shoe Makers Can Use 





OUR JANUARY PRODUCTION 
IS SOLD UP © 


ON THESE 


FINE LOW CUT NOVELTIES 





"4 Because our prices are unquestionably right 
y & Because we make our own superior quality leather 


Because we make real value shoes 














WHOLESALERS 








Remember—Easter comes early this year 
Don’t force us to disappoint you. Place your orders now 








GLOBE SHOE COMPANY 


Women’s Welt and McKay Shoes 


FACTORY, CHELSEA, MASS. 


Salesrooms: 207 Essex St., Boston, Mass. 
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Makes Shoes 
that are the Height of 
Fashion and Utility 


—Impervious to Weather and Water 


For 


Style 
Comfort 
Lustre 
Service 


Salability 


NOVILLA is the leather 
that fulfills every expecta- 
tion of the manufacturer, 
retailer and wearer. 

Write us to-day for names of 
manufacturers making shoes of 


Novilla. 
CASTLE KID CO. INC. 


Originators and Makers 
CAMDEN,N.J. 
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Better Tone to Market 
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Prices Have Reached a Stable Basis---Tanners 
Predict Regret of Leather Buyers Later on 
at Not Purchasing More Heavily Now 


There is a decidedly different tone 
to the market than was evident during 
the late Fall. Not a few of the larger 
shoe manufacturers have made large 
purchases of upper leather. The pur- 
chases embrace the leading selections 
used for fine, medium fine and staple 
grades of shoes, the better grades of 
side leather, the various finishes of 
calf, veals, new finishes of side leather, 
elk, glazed horse, grain leathers and 
kid. While a fair percentage of these 
sales were of black the colors and the 
darker shades predominated. 

The prices are such as have been 
quoted during the past few weeks 
although they are not any lower. 
Calfskin leather sold on a basis of 50c 
to 55c for top grades of colors. Some 
of the finer tannages are held higher. 
More attention has been paid to ooze 
calf of late for women’s shoes in colors 
at prices ranging from 65c to 70c for 
the best selections, 50c to 60c for 
medium, and 30c to 45c for the lower 
grades. . Full grained colored chrome 
calf is lower than it has been in a 
number of years. 

The general sentiment existing in 
the trade seems to be that after the 
turn of the year the trade will show a 
steady and gradual improvement. No 
large business on Spring orders could 
result as it is getting too near the 
date of delivery, but many shoe manu- 
facturers are anticipating a late demand 
from their in-stock departments. 


Good Sales of Side Leathers 


There has been a fair sale of side 
leather in colors, full grain chrome 
tanned being quoted up to 35c. This 
is about one-half what it was bringing a 
year ago. | There are grades available 
at 25c to 30c with the top grades of 


black offered at 35c by the leading 
tanners. 

Elk is quoted at 35c for No. 1 leather, 
some tanners asking a few cents more. 
Lower grades are selling at 20c to 30c 
and heavy waterproof leather at 38c to 


J Fea aun oh <p MN) ui 
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40c per foot for the best grades. There 
has been similar trading on buck leather, 
but top selections of colors are quoted 
at 55c upward for No. 1 leather, accord- 
ing to quality. The cheaper selections 
of buck are quoted from 30c to 45c per 
foot. 


The side leather tanners and 
dealers are looking for a much better 
business after the first of the year as 
the larger manufacturers of men’s and 
boys’ staple shoes have begun on. their 
runs which call for all the staple grades 
of side leather. 

(Continued on page 275) 








Comparative Leather Prices 


While there is no standard of leather quotations today in view of the wide range 
and absence of active trading, we give herewith a list of prices of reported sales as 
compared with ruling quotations of a year.ago: 


Upper Leathers (Price per foot) 


Ce TONE occ csacn ce Ssravkeedanss 
SS EO Pe ee ee ee 
Or Pe er nr eae 
Glazed kid (colors, best quality)......... 
Glazed kid (medium, black and colors) .. 


Glazed kid (cheap to medium) .. 


Side leather (colored) ...............0.6: 
4 re 
I OIDs 66-5. 6 dis cisic ie Wineecines 


Sole Leather (Price per pound) 


PD ie aid 5 a a. 4se.545,4-050i5ualeiae's 
Hemlock seconds (mid)................. 
ESS GR eee ere ee a a 
Me Rg Re re ree 
Oak No. 1, backs ...............-..+5: 


Dec. 28, 1919 Dec. 28, 1920 

Spice $1.25@$1.45  $0.60@$0.70 
Kamnad 1.25@ 1.40 .55@ .65 
ee 1.05@ 1.30 .45@ .55 
aisle 1.25@ 1.50 .70@ .80 
—@ 1.00 .40@ .50 

.18@ .55 —@ .40 

Pyare .55@ .85 .30@ .45 
gaiine .50@ .75 —@ .40 
dated .55@ .75 —@ .40 
weer .85@ 1.05 .50@ .60 
eats .90@ 1.00 .50@ .60 
laws $0. 56 @$0. 57 .38@ — 
, bikin .54@ .55 3460 — 
een’ .84@ .55 .50@ .60 
eis .95@ 1.05 .60@ .70 
dee .82@ .84 50@ — 


Raw Hides and Skins (Price per pound) 


Native steers, as used in sole leather, harness, etc. 


— @$0. 38 $0. 18 @$0. 19 


Heavy Texas steers, for sole leather............ —@ .33 —@ .16 
Light native cows, for side upper leather .. —@ .36 —@ .13 
Branded cows, for light sole leather . . , : —@ .3l1 —@ .12 
No. 1 buffs, for heavy upper and side Teather .. $0.24@ .36 -10@ .12 
No. 1 Chicago City calfskins, for fine calf saline. .50@ .75 . .10@ .17 
Kips, for upper leather . . vas tees -40@ .60 .09@ .16 
B. A. hides, for hemlock esis lentherr —@ .39 —@ .16 








BY LONG DISTANCE FROM 
MANCHESTER, NEW HAMPSHIRE 


WE OVERHEARD recently an enthusiastic 
RETAIL SHOE CLERK tell a YOUNG LADY to 
whom he WAS TRYING TO SELL A PAIR OF SHOES— 


**IF YOU would ONLY WEAR a 
PAIR of PLANT BROS'. SHOES, 
YOU WOULD BE WELL DRESSED.'' 


NOW PERSONALLY we would opine that a FEW 
ADDITIONAL ARTICLES of WEARING APPAREL might 
not be amiss, PROVIDED ONLY HOWEVER, they 
were in COMPLETE HARMONY with THE PLANT 
BROS' SHOE. 


SEE THESE 
PLANT BROS' STYLES 
in MILWAUKEE 
BOOTH NO. 180-MEZZANINE FLOOR-MAIN ARENA-AUDITORIUM. 
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Glazed Kid and Cabretta 


There have been more prospective 
customers looking over the glazed kid 
market the past week and there is a fair 
total of sales. Shoe manufacturers do 
not care to pay over 65c per foot for 
the best selections although the top 
selections are offered at 65c to 75c. 
Similar leather brought twice this 
wice a year ago. Good leather is 
isted at 55c to 60c per foot by our 
leading tanners and medium grades are 
juoted at 35c to 50c, with the cheaper 
elections at 10c to 30c per foot. A 
ood call is expected for white cabretta 
or women’s high-grade boots and 
yumps. 

Sole Leather 


Not much change is expected in the 
ole leather market until the beginning 
of the year. Gradual improvement is 
looked for with a good volume during 
the next few months. It is firmly 
maintained by tanners that the present 
bargain season for buyers will soon be 
over and that those who lack the 
courage to go into the market at the 
prevailing low prices will regret it 
later. The larger manufacturers of 
shoes have been purchasing more ac- 
tively and those who tan their own 
sole leather have made extensive pur- 
chases of hides. 





THE TRAVELING SALESMAN 

(Concluded from page 255) 
ready to buy until after the first of 
the year. At the present time they are 
all running sales and are trying their 
best to reduce stocks. I really believe 
that there will be some good business 
after the first of January. 

“The merchants in northern Indiana 
cities and towns are selling a great 
many oxfords, which are worn with 
woolen stockings. I should say that 
the proportion of oxfords worn up to 
the time I came away, December 8, 
was about 75 per cent.”’ 


CHICAGO TRAVELERS ELECT 


Delegates to the Annual Conven- 
tion at Des Moines 


At a special meeting of the Shoe 
Travelers’ Association of Chicago held at 
the Palmer House December 18, the 
following delegates were elected to rep- 
resent the association at the annual con- 
vention at Des Moines: Joe Kaliski, 
Dave Morris, James Richardson, Robert 
W. Patterson, Sam Solamon, Ralph 
Stadeecker, A. E. Gertz, J. E. Bauman, 
Frank B. King, John Rodder, Simon 
Ruwitz, William Hootkins, Chas. G. 
Dow, H. B. Lotspiecke. 

The delegates were instructed to vote 
for H. J. Nichols of the Northwestern 
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association for president and Frank B. 
King of the Chicago association for 
vice-president. 


The Big Contest 


The big contest is usually for the elec- 
tion of the vice-president. The Chicago 
association feels that the credible record 
made by Mr. King as president of the 
Chicago association and the valuable 
work which he has done on various im- 
portant committees of the national 
body makes him the most logical candi- 
date in the field for vice-presidential 
honors. Several other associations have 
already pledged their support to Mr. 
King. 


Late Boston Notes 


George Henry Pousland of A. C. 
Lawrence Leather Co. Dead 


The many members of the shoe and 
leather world who were accustomed to 
being welcomed by his cordial hand- 





GEORGE HENRY POUSLAND 


shake and cheery smile will be saddened 
to learn of the death in Boston on 
December 24 of George Henry Pous- 
land of the A. C. Lawrence Leather 
Company. 

Mr. Pousland had been connected 
with the A. C. Lawrence Leather Com- 
pany for the past 12 years and at 82 
years of age seemed hale and hearty 
and able to continue his duties in- 
definitely. 

He leaves two sons, F. G. Pousland, 
vice-president, Old Colony Trust Com- 
pany; D. P. Pousland, a clerk in the 
Federal Trust Company; a grandson, 
a brother, D. N. Pousland of Salem, 
and a sister, Mrs. Elizabeth Weeks in 
California. 
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Fitting by Mail 

The Dr. Reed Cushion Shoe Com= 
pany, Boston, issued a letter to a, 
selected list of customers, under date: 
of December 18, enclosing catalogue,: 
showing some of the comfort styles* 
carried, and fitting instructions. The. 
fitting instructions were contained on a.: 
card, which read on one side as follows: : 


Fill Out This Card According to’ 
Directions on Other Side : 





Fa ec e ewe + Fee “ 
Dr. Reed Cushion Shoe Co. : 
39-41 West Street, Boston, Mass. 

Dears Sirs: Please send me... . pairs. 
Dr. Reed Cushion Shoes, as follows: 
Catalogue Style No. ................ j 
Size of shoes I think fit me best........ } 
Numbers and letters in shoe now worn : 


I enclose check (or P.M.O.) for...... 


maxcle.d dollars. I prefer goods to be’ 
sent C.O.D. : 
(Cross out form of remittance not used) * 
NN TEs, Saar 
ro Kc HR phe 25 te CK <6 80) oo 


If no remittance is enclosed, goods will ‘i 
be sent C.O.D. ‘ 


Be SURE to mail this card, together 
with outline drawing of your foot, in, 
sealed envelope (over) 





Rules for Measuring 

On the other side, under the caption, :; 
“How to Obtain a Perfect Fitting by ° 
Mail,” the following reading matter’: 
appeared: , 

If it is not convenient for you to' 
personally visit our store, you can 
secure a perfect fitting easily and, 
promptly by following these simple 
directions: 

1. Stand in your right stockinged 
foot, in a natural position, on a piece of 
paper. ; 

2. Draw the outline of your foot on 
the paper, being sure to hold the pencil 
vertical all the way around. 

3. Send us this drawing, with the 
catalogue number of shoe selected. 

4. Mention the size of shoes you are 
now wearing which you think fit best 
and all numbers and letters appearing 
in them; together with the name of 
maker. 

Your order will be sent either post- 
paid or C.O.D., plus return money 
charges, your check or money order 
being acceptable. 

If shoes do not fit we will exchange, 
them or refund remittance. 

We keep a permanent record of your 
last and size, so that re-ordering is 
simplified. 

Yours for Foot-Comfort, 
Dr. Reed Cushion Shoe Co. 
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| Largest Manufacturers in the World of 

| Black Glazed Kid 

Bi 

| 

i 

| SURPASS LEATHER CO 

(i ; ° 

FACTORY FACTORY 

HH Philadelphia, Pa. Gloversville, N. Y. 

ii SALES OFFICES 

ao) New York Boston Philadelphia 

Ht Cincinnati Chicago St. Louis London 

i SURPASS LEATHER CORPORATION BOOTH & COMPANY (London), Ltd. 
London, Eng. 





Boston, Mass. 
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HIGH GRADE 
GOODYEAR 
WELTS 

IN-STOCK 


X 242— Black | X 238— Black 
Suede Calf, 9 | Glazed Kid 
inch Polish. | Comfort, 10/8 
14/8 Mil. Heel. | Mil. Heel, 

















For At Once Delivery 


X 237—Black Glazed Kid, Whole Qtr. Cir. Vamp, 9” Lace, 14/8 Mil. Heel, A to D.... $6.25 
x rae Glazed Kid, Comfort, 3/4 Fox, 8” Lace, 10/8 Mil. Heel, Rubber Top, D to - 
6 






COO O ROO eee eee Eee HHH EEE EEE EEE HEHEHE HEHEHE HEHEHE EHH HEHEHE EEE ED 


X 186—Black Glazed Kid, 3/4 Fox, 9” Polish, 18/8 L.L. Heel, AtoD...........0.0005- 6.25 
X 239—Havana Brown Glazed Kid, 3/4 Fox, 9” Polish, 14/8 Mil. Heel, AtoD.......... 6.50 
X"139—Havana Brown Glazed Kid, 3/4 Fox, 9” Polish, 18/8 L.L. Heel, AtoD.......... 6.50 
X°240—No. 13 Russia Calf, Whole Qtr. Cir. Vamp, 9” Lace, 14/8 Mil. Heel, Ato D...... 6.75 
X'152—No. 14 Russia Calf, 3/4 Fox, 9” Polish, 18/8 L.L. Heel, AtoD...........+00005 6.75 
X*241—Gun Metal Vamp, 3/4 Fox, 9” Mat. Cab. Top, Polish, 14/8 Mil. Heel, AtoD.... 6.25 
X 242—Black SuedeCalf, 3/4 Fox, 9” Polish, 14/8 Mil. Heel, Ato D ............00e0 00s 7.25 
X 243—No. 13 Russia Calf, 3/4 Fox Vamp, No. 25 Brown Nubuck Top, 9” Polish, 14/8 
Be gies as 5a a ees WTR 5s BARD SLE DLd 06640 5:06. 58500 6.75 


Deduct 25c per pair when ordering 36 pair to a width 


In-Stock Terms 2-10 Net 30. West of Buffalo 10 days extra, Denver to the Coast 20 days extra 


P. J. HARNEY SHOE CO. 


78 Lincoln St., Boston, Mass. 


WALTER W. NICHOLS, Manager In-Stock Department 


"C The Shoes You Order Are the Shoes You Get” 
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Every Shoe a Business Builder 

















The Dorothy in Black Kid, 
Gray Suede and Black Satin. 
AAtoC. Instock January 10. 





Three-quarter Vamp Front 
Strap Pump in Gray Suede, 
Black Kid and Dull Luna Kid. 
AAtoC. Instock January 10. 














Sales Creating Novelties Now 
Carried In Stock 


Four of the most popular members in the Hopkins and Ellis 
line of quality turns are now carried in stock. All four are live wire 
styles that are in demand everywhere among women who demand 
up-to-the-minute styles as well as real quality. Carefully made 
over well fitting stylish last, they will create permanent trade for 
progressive merchants. Samples of our in-stock shoes will be on 
display at Milwaukee. 

















NEW YEAR’S 


Hopkins & Ellis wish to take this 
trade a Happy and Most 














R 











HOPKINS & ELLIS 


Haverhill, Massachusetts 





Boston Office, 108 Lincoln Street 
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Every Shoe ‘ Business Builder 
























The Helena in Black Ooze 
Calf. AA to C. In. stock 
January 10. 








Satin Side Seam Pump. AA 
to C. In stock January 10. 















Hopkins & Ellis Business Builders 


at the Milwaukee Convention 


Mr. Charles P. Ellis will be in attendance at our booth in the 
New England group, Kilbourn Hall, ready to receive buyers inter- 
ested in investigating the splendid business-getting merits of H. & E. 
Quality Turns. Mr. Ellis will be glad to show the very latest Hop- 
kins & Ellis style creations. Retailers who cater to the better class 
trade will find it a profitable investment of time to visit our display- 


















S {GREETINGS 




















HOPKINS & ELLIS 


Haverhill, Massachusetts 











Boston Office, 108 Lincoln Street 
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S. M. LANGER JOSEPH MARCUS 






: Photo by 
Pierce 


S. ROSENBERG 


“The King of Jobs”’ 


And His Boys 
Welcome You To 


Their New Home, 140-144 Essex St. 


\Y JE open the New Year—our twenty-fifth in business—prepared in far greater 
than ever terms to serve the needs of ROSENBERG customers. 


Never has our policy of large cash purchases for quick turnover at a small margin 
of profit meant more to the shoe trade. 


If you cannot attend our opening we advise you to get in touch with us in regard 
to merchandise you want at a price. 


We are looking forward and assure our friends, who have done so much to make 
possible our success, a broader and better scope of service and values than ever. 


Buyers in the BOSTON MARKET will find us better than ever prepared and 
equipped to serve them. 


S. ROSENBERG & SON 


“King of Jobs’’ 
140-144 ESSEX wie ‘if BOSTON, MASS. 
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L. ROSENBERG 





L. GLASS 





J. J. SMITH 
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SENBERG 
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NEW HOME NOW OCCUPIED BY S. ROSENBERG & SON 


140-144 ESSEX STREET 
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vertical. 








Tongue of shoe always laces 
down smooth over metal 
plate. 


Quick and easy to operate, 
with or without wood fillers. 








Introducing 


A New Shoe Top Form 


The Zip Top Form meets the demand for a practical 
form for the tops of display and sample shoes. It 
supports the top in a natural position and will posi- 
tively remove every wrinkle, both horizontal and 






Ii 





TD 
|| 
_ 


$10.00 A Doz. Pairs 











SEE ME AT THE CON- 
VENTION 


Booth 42, Wisconsin Group, 
in Mechanics Hall ; 








Does not damage lining. 
Self centering in shoe. 


Shoe tops may be rubbed 
up when changing windows. 














329 Third Street 





Sample Top Form will be sent upon request 


S aa D M’f’g Co. 


Milwaukee, Wis. 


























to help jobbers answer. 





MEDIUM GRADE 
FOOTWEAR FOR 
YOUTH AND MAN 











102 Lincoln Street 





DON’T TRY TO BEAT THE CALENDAR-- 
ORDER NOW! 


Just now there is much being said about an influx of orders after January first. 
Ordering of what? Spring or Fall footwear? Only a few weeks, comparatively, 
span the space to the time when Fall shoes will be cut. The present season, 
however, is sadly overlooked. What are people going to wear next Spring, then? 
It is up to the jobbing trade to answer the question. On our end of it, we want 











PRICES AND FULL DETAILS 
ON REQUEST 


Equipped with Good- 
year Wingfoot Rubber 
Heels — the heels of 
real value, noted for 
wear. 








GIVREN & BLUNT SHOE CO. 


Brockton, Mass. 


Se 


S92 98)0989899 333 
























an. 












a - 


SSS SS eee See 


—S>* 


SS 


5 








BOOT AND SHOE RECORDER 


PPD DB DBO 











ee 











Top Grade Leathers : 
Top Grade Workmanship 


See them at 
Milwaukee 
Exhibition 
Jany. 10-13 
Booth 175 
Main Building 


Unequalled Styles 


Remarkably Low Prices 








| “Streeter” Shoes 


J. M. O’Donnell & Co. Shoes 
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ed with the universally 
ingfoot” Rubber Heels 


Union made and equi 
popular Goodyear 


Easy Sellers 


Money Makers for Merchants 














WALL-STREETER & DOYLE CO. 


North Adams, Mass. 


—~< SLO SN ee Fe = = 


207 Essex St., Boston 
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Temple Bldg., Detroit, Mich. 
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MAHOGANY 





CALF 


STOCK NUMBER 6902—MAHOGANY CALF BAL 


SPECIFICATIONS: 


Finest selection 9 Iron Outsoles—Full Grain Innersoles. 
Sole Leather Box Toes and Counters—Heavy Army Twill 
Linings—Mahogany Calf Uppers—Wingfoot Rubber Heels 
—Biltmore Last—Widths A-B-C-D. Sizes 6 to 11. 


E. B. PIEKENBROCK & SONS 


DUBUQUE, IOWA 
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To make Nineteen Twenty-one a real year for 
business, I know of no better way than selling 
real merchandise at a real close margin during 
the entire year of Nineteen Twenty-one. I mean 
by this, the manufacturer and wholesaler giving 
the retailer the best merchandise they can possi- 
bly give at the lowest possible price and the re- 
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Selling Real Shoes Close 


By A. S. FARMER, Pratt, Kansas 
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tailer continuing this work by giving the con- 
sumer the same merchandise at his lowest possi- 
ble margin of profit; by doing this we will soon 
get back on the basis of quality merchandise at 
the lowest possible retail price, also by carrying 
out the Golden Rule and doing to others as we 
would have them do unto us. 





Where Not to Advertise and Why 


By HAROLD F. PODHASKI 
(Copyright, 1920, by the Author) 


UCH has been said and much has been writ- 
M. ten upon the subject of retail advertising, 
but as virtually all of this matter published 
in the past has covered the question of where and how 
to advertise I am inclined to the belief that the ques- 
tion of where not to advertise has been more or less 
neglected. And it is a mighty important question, 
too, for there are so many avenues of publicity avail- 
able to the retail merchant that the average business 
man is apt to go beyond his limit if he is not careful. 
True the more advertising you do the greater volume 
of business you will enjoy. On the other hand there 
is such a thing as going into this business with a blind- 
fold over your eyes and that is exactly what you do if 
your advertising policy lacks system. And what, then, 
is the result? The answer is that you will greatly re- 
duce the percentage of returns on your advertising 
investment. 
A Few Pitfalls 

In discussing this subject I want to state at the very 
outset that there is nothing theoretical or imaginary 
about the things I shall say. My experience in this 
work extends over a period of years from an advertis- 
ing salesman for various publications to the adver- 
tising manager of a newspaper, and this article is 
therefore something more than the “brain child” of a 
fictive mind. I write upon this subject from ex- 
perience, and if my advice may enable you to avoid a 
few of the pitfalls which lie along the way I shall feel 
that I have done my work well. 

Just how much money the retail merchant should 
invest in advertising is a question that the individual 
must decide for himself. I believe that the best 
policy is to set aside each month, or each year, a cer- 
tain small percentage of the gross total income of 
your business to be invested in advertising, and as 
your volume of business increases your advertising 


investment will, of course, increase at the same time. 
What this percentage should be is more or less of a 
mooted question among retailers. The merchants in 
the smaller cities and towns could afford to set aside a 
larger percentage than could the merchants in the 
larger cities, for their overhead expenses are much less. 
Also this percentage would vary somewhat in the 
different lines of the retail business. The average 
merchant will find, however, that from three to four 
per cent of the gross income is not too much for the 
advertising investment. And once you have adopted 
this policy make’ it a point to keep your investment 
within that amount. 


Newspapers Principal Medium 


Newspapers are the principal medium for retail 
advertising as they offer the most immediate returns 
and the most direct results. At the same time news- 
papers will show better returns in proportion to the 
amount invested than any other form of advertising, 
so far as retail selling is concerned. Other avenues of 
publicity include window displays, mailing lisis, bill- 
boards, country signs, street car cards and the like, 
and we know from experience that each of these 
mediums has its own value. But there are many 
other means of publicity available to the retail mer- 
chant many of which will not return value for value 
received. It is my purpose to dissect and discuss in 
this article a few of these various mediums that you 
are most likely to encounter, and thus I hope that I 
may be able to save you a few dollars at least that 
you might otherwise have to enter upon the debit 
side of your ledger. 

When space is purchased promiscuously in all man- 
ner of publications the advertising ceases to be an 
investment and becomes instead an expense—money 
absolutely wasted, as a matter of fact, in many cases. 
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Stylish Spats 


AT THE 


N.S. R. A. Consontion 


Milwaukee, January 10th to 13th 


BOOTH 384 


MECHANICS HALL 


WILLIAM GREILICH & SONS 


Factory and Sales Offices N. Y. Office and Show Room 
Brooklyn, N. Y. Marbridge Bldg., 47 W. 34th St. 
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Now the average merchant will say that it would be 
a poor business man indeed who would buy adver- 
tising space in a publication that did not return value 
for value received. But it is very seldom that the 
average merchant will take the time to investigate 
the quality of the medium and a glib tongued sales- 
man, skilled in the science through long practice, is 
very likely to make his proposition look like the best 
thing in the world from an advertising standpoint. 
I know what I am talking about for I used to sell 
space myself in such a publication and while I did not 
know it at the time, I am now firmly convinced that 
money expended for advertising in this paper would 
have returned better dividends if it had been left in a 
savings bank at four per cent interest. This is a con- 
fession that I do not like to make, but I do so because 
I want every merchant who reads this article to know 
that I am talking from experience and not hearsay. 
But of this subject more anon. 


Merchant the **Goat”’ 


It is much to be regretted that the retail merchant 
should always be the “goat’’ for almost every kind of 
a charity imaginable. And very frequently these take 
the form of some kind of a program or booklet in 
which he is asked to buy advertising space. It may be 
a festival given by the school, or an entertainment 
given by the church, or a home talent play for the 
benefit of something or other, but whatever it is the 
retail merchant is nearly always the “fall guy.” And 
if he fails to respond he is apt to be called a “tight- 
wad,” because so very few people realize that the 
average merchant—especially in the larger cities— 
has something like this to contend with so very often 
that to respond in every case might shortly find his 
business in bankruptcy and himself in the poorhouse. 

We all agree, no doubt, that any worthy: charity is 
entitled to its just dues, but the merchant might just 
as well make an outright donation and charge it to 
profit and loss as to expect any substantial returns on 
the money thus expended. Once in a great while 
something of this nature is really meritorious from an 
advertising standpoint, but it is so very seldom that 
it would be advisable to pass up all of them if you go 
into this thing for this purpose, rather than out of the 
goodness of your heart. 


The One-Time Proposition 


Merchants in cities upwards of 10,000 or 15,000 
population are frequently visited by advertising solici- 
tors who will offer some sort of a space buying proposi- 
tion on what we term a “one-time” publication. This 
may be a war record book, a business directory, a 
county history, or something on that order, and as 
the solicitors for such publications are trained to the 
fine principles of salesmanship they are liable to make 
you believe they have something really worth while to 
offer. I have seen dozens of such publications of 
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every kind and description and I have yet to see one 
that will make the advertising space an investment 
instead of an expense. 

As previously stated I speak from experience on 
this point for I was an advertising salesman for a 
paper of this nature for several months before the war. 
As such publications go this was a mighty good one, 
but nevertheless I can now positively state that a 
close study of this field has served to convince me 
that this publication came a long way from giving 
value for value received. 


Banding Together for Protection 


This paper was called the Commerce of Greater 
St. Louis, or the Commerce of Greater Indianapolis, 
or whatever-city in which we happened to be working. 
The idea was that the advertiser bought so many 
copies at 20 cents each and his business or his store 
received a free ‘“‘write-up” therein. Of course the 
“write-up”. was not free and the merchant knew it, 
for he had to purchase some papers at least if he 
wanted to be represented in its pages, and the num- 
ber he bought always governed the amount of space 
his “write-up” would occupy. The merchant was 
then supposed to take the papers he purchased and 
mail them out. This was the only means of circulation. 

It was a very easy matter to sell this idea to retail 
merchants for there were talking points about it that 
the glib tongued salesman could employ to very 
excellent advantage. And what the salesman said 
was about all the merchant knew about it. In spite 
of the fact that this publication, from an advertising 
standpoint at least, was one of the very best of this 
type in the field, no sensible merchant would have 
purchased space therein had he taken the time to in- 
vestigate or to give the matter serious thought. The 
salesmen did not lie about their proposition—they 
seldom have to on papers of this nature—but they did 
not tell everything about it. They might state, for 
example, that 10,000 copies of this paper had already 
been sold in that city and tell the truth. But they 
would not state that while 10,000 copies would be 
distributed to the varigus advertisers and paid for, 
probably not more than one-tenth of them would ever 
find their way into the mails. 


Watch the Circulation 


That was the principal trouble with this publication 
and it is also the principal trouble with all “one time”’ 
publications of this kind—circulation. They have no 
bona fide circulation and where you may expect 10,000 
people to see your advertisement the chances are 
that it will be seen by less than a thousand. 

“Fly by night” publications of this type that are 
here today and gone tomorrow are not worth their 
salt from the standpoint of advertising returns, and 
the retail merchant will act wisely if he never buys 
space in publications of this nature. 
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SHOE 


“ONE Pair SELLS ANOTHER” 















All Year ’Round Sellers 


You can shut your eyes and select 
any BARRY STOCK STYLES with 
assurance of their being sellers rather 
than stickers. 

For week in and week out business- 
builders we recommend the styles illus- 
trated. They are real bread and butter 
numbers. 











Stock 966—Lakewood Last, Dark Russia 
Calf Bal, single sole, invisible eyelets—A 7 to 
11, B6 toll, Cand D 5to 10. rice... .$6.50 


Stock 954—Siger Last, Dark Boarded Russia 
Bal, single sole, invisible eyelets—B 6 to 11, 
Camd DStol@. Pricd...c...ccccccces $5.25 





which we recommend 

















“For Men Who Care To 
Dress Well?’ 





T. D. BARRY COMPANY 


BROCKTON, MASS. 


ADDRESS ALL COMMUNICATIONS TO BROCKTON, MASS. 


San Francisco, Calif. Boston, Mass. Chi Il 
451 Pacific Bldg., Market —_._ 183 Essex Street, Room 205 ‘ 187 Wese’ Madioos 
and Fourth St. : New York,.N. Y. al Street 


200 Fifth Avenue, Room 608 





$ 
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Taking New England 


to Milwaukee 









New England Manufacturers Unite for the Biggest 
Exhibit at the Convention 











New England, progenitor of all American Shoemaking, is going to 
Milwaukee strong! A special space, a special hall, has been set aside 
for the big group exhibit of New England Craftsmanship and the 
exemplification of New England Traditions. Come to this group- 
exhibit and you step right from Milwaukee into New England, the 
shoemaking center of the world. 








Are you interested in men’s shoes,—or is it women’s shoes,—or does 
footwear for the youngsters claim your attention? Is it fine shoes, or 
medium grades? Inasmuch as all kinds of footwear are made in New 
England, all kinds will be on display at Kilbourn Hall. 


The right kind of shoes, the right hand of fellowship and a right 
royal welcome are grouped together in the New England Group- 
Exhibit. 








‘Kilbourn’ means ‘‘New England” at Milwaukee 














The Best and Biggest Shoe and 
Leather Display at the Convention 
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im. At Milwaukee 

ee LN our display booth, No. 103, in the mezzanine 
4 fee balcony at the Milwaukee Convention Exhibit, you 
; fe, will see some Bates Shoes. 
5 res 
i oe Just a few—wot an avalanche of samples comprising 
He every style we make. 
4 ae But the few we show will tell buyers a significant 
4 ing story—a story that we know will interest every buyer 
4, Be who is ready to get action. 

ih fice 

ry) Ee ‘ e . 

i ae At Milwaukee our representatives will not only show 
te how Bates Shoes are meeting today’s vital marketing 
; ye conditions but they will also discuss intelligently the 
i ee reasons for the style and price desirability of Bates 
i if Shoes just at this time. 

| a8 

; IES ; ; , : 

j fis They will emphasize the Bates policy of meeting the 
}) He country-wide situation in retail stores by providing 

Ae high-grade shoes to retail at $8, $9 and $10. 

: yay Every shoe store owner and prospective buyer visiting 
4 4 Milwaukee during the Convention owes it to himself 
i : to study the matter of purchasing. | 





The Bates exhibit will give him excellent food for such 
study. 
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sates Shoes 


with the famous 
‘‘Wingfoot’’ Heel 
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Style 681 ab 
Calfskin a 








4 Dare fine example of Bates style and workmanship is merely one in 
the group of new Bates Shoes that are propelling Bates Dealers 
toward a remarkable revival of business in shoes to sell for 


$8, $9 and 410 
AT RETAIL 


Others in the group include smart styles with veal 
uppers at $6 and with best chrome side uppers at $5.60. 
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A-grade_ specifications provide Gallun’s, i 
WINGFOOT Lawrence’s and Barnet’s best Calfskin, grain te 
innersoles, “‘Red-Line-In” or equal linings, ae 
Oak outersoles, ‘“Wingfoot” rubber heels, ies 
leather counters‘ and boxes; or all-leather tt 
heels if desired Sy 
Complete Bates Line will be on exhibition at ee 
Milwaukee, Booth 103, in the Mezzanine ag 
reat 
A. J. BATES COMPANY | 
WEBSTER, MASSACHUSETTS rf 
THE 
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MULLET TTT rrr 


Jot down these numbers 


Just a simple reminder to be doubly sure 
at the Milwaukee Convention to visit ex- 
hibits 71 and 73, where you will receive a 
hearty welcome and an idea or two that 
will be of help and profit to you during 
the coming year. Remember the num- 
bers 71 and 73—and look for a big sur- 
prise. 


Armstrong Cork Company 
132 Liberty Street Lancaster, Pa. 

























“The Flexible Cork Innersole That’s Built Into the Shoe” 
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says: “I have worn 
SHUKRAFE SHOES 
for a long time, I 
know every retailer 
who stocks them is 
taking a sure step 
forward toward 
meeting the needs of 
customers who want 
actual footwear 
values.” 


Prices 











Miss GHUKRAFI. 


Seasonable Shoes 
at Reasonable 

























Be prepared for customers asking 
for walking oxfords of style, quality 
and comfort. This number will 
prove an easy seller that brings 
quick profit. 









Showing New Tuxedo Pattern 
Oxford made on Last No. 183, 
12-8 Military, Goodyear Wingfoot 
rubber heels, double soles, fudged 
edge. 









IN STOCK 


in the following sizes and widths: | 
B width,4 to8 } 
C width, 34% to 74% 
D width,3 to7 














Stock No. 108—Brown side priced with rub- 
ber heel $3.55 
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See American Interlocking 
Chairs in actual use at the 


Milwaukee Convention. 














BRANDT’S, Inc. ST. LOUIS, MO. 
Chairs by American Seating Co. 


Four Reasons Why American Inter- 
locking Shoe Store Chairs Increase 
Your Sales: 


They give your shop that inviting appearance that 
attracts new customers. ' 


Being interlocking, they economize floor space, 
enabling you to serve from twenty-five to fifty per 
cent more people in a day than with the old style 
seating. 


Their perfect comfort puts the customer in a buy- 
ing frame of mind. It is difficult to please an uncom- 
fortable customer. 


Being stationary, they cannot move around, be- 
come disarranged and encroach upon other salesmen 
and customers. This prevents annoyance to cus- 
tomers and increases the efficiency of your salesmen 


AMERICAN SEATING (OMPANY 


Gen’! Offices, 1016 Lytton Bldg. 
CHICAGO 


Room 601, 119 W. 40th St. 
NEW YORK CITY 


Jan. 1, 192] 
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PS. The facts have been mailed to 
over 340,000 merchants of North 
America—Kece/ved Yours ? 

THE T.K.KELLY SALES SYSTEM 
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C.H.ALDEN Ca 


U.s.& 


ONCENTRATION of our efforts has enabled us 
to offer that which the times and the trade 


require. 
—best quality of Stock with our Standard of Workmanship, 
at prices lower than could have been accomplished in any 


other way. 
° ° ° ° ° 


We are also able to give quick deliveries on certain lines. 
But this is not in any way an in-stock proposition. 








This illustration represents one of the styles that 
can be delivered promptly, made in patent colt. 

















FACTORY BOSTON OFFICE 
ABINGTON, MASS. 10 HIGH STREET 
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Wouldn't You Like to 
Make a Few Advance 
Notes on Spring Styles? 
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LINDNER will have much to 
offer you in the way of sport sug- 
gestions. You will be able to 
study LINDNER'’S _interpreta- 
tions 
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AT BOOTH 81 


MILWAUKEE CONVENTION 
OF THE NATIONAL SHOE 
RETAILERS’ ASSOCIATION 





















































Come and meet men of the LIND- 
NER organization. A little talk 
with them will enlighten you in 
many ways as regards style, opti- 
mism, and business in general. 
















































BOOTH 81 ~ 
N.S.R.A. «% Milwaukee Jan. 10-13 



















































LINDNER SHOE COMPANY 
CARLISLE, PA. 


PHILADELPHIA NEW YORK [CITY 
929 Chestnut Street Marbridge Bldg., Room 454 


BOSTON LOS ANGELES 
183 Essex Street Angelus Hotel 
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OUR PRICES ARE RIGHT | 


This shoe shown is one which you 
can build a permanent volume on. 


A Quality Product at A Price 


Above is illustrated our number 186, 
a Men’s Badger Moose Tip Blucher, 
Klondike Hooks and Eyelets, full dou- 
ble Slip Sole, Brass Standard Screw. A 
shoe for service and one that will bring 
quick sales, good profit and give your 
customers their mdney’s worth. 


You are Cordially Invited 


to inspect our Line at 


Booth 152 


Mechanics Hall 
Milwaukee, Jan. 10-1 1-12-13 


COLUMBIA SHOE COMPANY 


SHEBOYGAN, WIS. 








Le 
A MUTUAL INTRODUCTION 


MR. SHOE BUYER 
MEET 


THE PENTUCKET SHOE CO. 





Anything in Turns Made “As You Like It”’ 


For 
Women, Growing Girls, Misses and Children 
Pumps, Strap Slippers 
and the 
Old Reliable Vici Comforts 
in Polish or Oxford 
All Lasts All Leathers All Right 


Case Lots Mean Bed Rock Prices and Shoes of 
Character for You 


Get in Touch with Us Today And We Both Win 




















PENTUCKET SHOE CO., INC. 
HAVERHILL, MASS. 


What Is— 


CHhe 


SPAT 
Style 


See page 127 


—and how 
can you 
answer it? 


Alga 


QUESTION 








BUSINESS 


Your overseas customer prefers to do business his way. 
If he does not read English, he should be written to in 
his own language. Make it easy for him to understand 
your message. 

Our business is to translate English into French, and 
vice versa. Not only letters, but catalogs, brochures, 
pamphlets, etc. 

Write the Editor, The Export Recorder, 207 South St., 
Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 


755 Boylston Street Boston, Mass. 


FOREIGN 
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Know how the shoes you sell are made 


b on more you know about shoemaking the easier it is for you 
to sell shoes. For that reason, we have arranged a collection 


of the most important tools, findings and materials used in the 


HESE hand tools and accesso- 
ries, arranged in the form of 
an educational display, form part 
of our exhibit at the Milwaukee 
Convention. Competent attend- 
ants will explain how these ac- 
cessories are made and how they 
should be used. Don’t fail to take 
advantage of this feature. 


Our moving picture lecture on “The 
Making of a Shoe,” which forms 
part of the general program, is an- 
other means we take of helping you 
to learn more about shoemaking. 
Be sure to attend this lecture. See 
your program for the time and place. 


making and repairing of shoes. 


A very valuable collection ! 





And in the Shoe Repair Depart- 
ment of the Model Shoe Store you 
will see that wonderful, modern 
repair outfit of the United 
Shoe Repairing Machine Com- 
pany. Study its many advantages 
over other makes. And ask for a 
copy of that very helpful booklet, 
“The Second Profit,’’ which tells 
how shoe retailers can make two 
or three profits on every pair of 
shoes they sell. 


An exhibit full of profitable ideas 
—the very things you need to 
know! Don’t miss a bit of it! 


United Shoe Machinery Corporation 


Boston, Mass. 
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The Shoe & Leather 
Mercantile Agency, Inc. 


| 











Ratings 


Reports 


Tracers Bulletins 


This Agency is the Recognized Authority on Credit Information pertaining to the 
Shoe and Leather Trade. 
Our Salesmen’s Pocket Editions, containing ratings from January, 1921, Book, 
and furnished in single states or groups of states, ready January 1, 1921. : 
All Credit Insurance Companies 
Insure on Our Ratings 


Send to our nearest office for rates of subscription, prices of special books, etc. 











The Shoe & Leather Mercantile Agency, Inc. 
EXECUTIVE OFFICES, 183 Essex Street, BOSTON, MASS. 


Branch Offices 
NEW YORK PHILADELPHIA CHICAGO 
127 Duane Street 325 Arch Street 19 So. Wells Street 
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‘CABLE ADDRESS MAIN OFFICES 
“TABWHEEL’, BOSTON 209 SOUTH ST., BOSTON 


iPaetiniil 











Sides Heads 
Backs Bellies 
Shoulders 


Sole Selling Agents TANNAGES 
ALPENA LEATHER CORP. ALPENA 


etintandatias WISSINOMING 
New England Selling Agents SWIFT RUN 
JANNEY & BURROUGH, Inc. OLD VIRGINIA 


RIVERVIEW 
PACKER HIDE OAK TANNAGE 
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KEENE SHOE CO. 


MANUFACTURERS OF LADIES’, MISSES’, 
CHILDREN’S & INFANTS" 
McKAYS and McKAY WELTS 
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We have a line of 


URE ELL 
ELLERS THAT \SurER 


than ever before 














WE BUILD 


FOR THE YOUNG 
FOR THE OLD 

CHT \ FOR WARM WEATHER 
FOR THE COLD 


Our Neolin soled shoes can not be beat. 
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They last much longer, are a treat for the feet. 


On our Women’s Comforts, they're strong and neat. 


Order them once, we're sure you'll Repeat. 
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BLACK SATIN 


NOVELTIES 
POPULAR PRICED 
IN-STOCK 


RIGHT 
NOW 




















No. B-100 
Black Satin Turn Pump, Leath- 
er Lined, 16-8, 4% LXV Heel, 
Aluminum Plate. Colors, Black 
and White. 


Cand D 3t08 
$3.00 








No. B-120 
Black Satin Turn Anklette, 
16-8, 4 LXV Heel, Aluminum 
Plate, Leather Lined. 
C and D 3 to8 











IS YOUR NAME 
ON OUR MAIL- 
ING LIST? IF 
NOT, WRITE US. 





No. B-140 
Baby Louis, Black Satin 1 
Strap, Turn. 
Cand D 3 to8 
$3.25 











MINIMUM ORDERS 
ONE DOZEN 
PAIRS 





No. B-110 
Fine Grade Black Satin Turn, 
1 Strap, Leather Lined, 16-8, 
% LXV Heel, Aluminum Plate. 
Colors, Black and White. 











TERMS 2% 10 days, net 
30 days. Cash with 
order 1% extra 
discount, 


HANNAONG 


HAVERHILL, MASS. 











Shoe Retailers: 


Do you know HOOD? 
Do you know what HOOD stands for? 





| 
| 











| Have you seen the full line > 





Come to Booth No. 102 


National Shoe Retailers’ Convention 
The Auditorium 
Milwaukee, Wisconsin 


January 10th to 13th, inclusive 





Jobbers all over the world, 
Factory warehouses at convenient points. 


Quick service on deliveries anywhere. 


If you do not know, ask us. 


If you do know, come in and shake our 


hand. 


Hood Rubber Products Co., Inc., | ” 
98 Nichols Ave., 


Watertown, Mas:. | 












































































Shoe merchants from all parts of the country visiting Mil- 
waukee for the National Convention will find our exhibit of 
interest because we will show latest styles in children’s shoes. 
While you are in Milwaukee, we want you to find time to see 


us at Booths No. 3 and 4, Mechanics Hall. 


Our factory at No. 405-417 Reed Street will also be open to 
your inspection, where you can see how children’s shoes are 
made in the surroundings and conditions in one of the finest 
equipped factories in this great shoe center. 


KALT-ZIMMERS MFG. CO. 


MILWAUKEE, WIS. 
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75% INCREASE 
IN SIZE OF PACKAGE 


To take effect February Ist, 1921, on all our products for the shoe trade 


LUSTR-KLENE WONDR-WITE GLOSSI-CREME SOLVENE 


The ideal cleanser and A perfect cleanser and The heavy white creme for The perfect dry cleaner 

cooaeng PR Pn — dressing for white canvas. softening and preserving for removing spots from 

+ oe Tag white - ot Guaranteed not to rub off. all glazed leathers. NON- fabric or leather. Gives 
BETTER. perfect results. 


ored leather. 
NEW STANDARDIZED PRICES 


The following prices apply to all above listed products 
RETAIL SELLING PRICE THIRTY-FIVE CENTS EACH 


| 


$27.00 a Gross or $2.25 a Dozen in Single Lots. | 
$25.80 a Gross or $2.15 a Dozen in Gross Lots. | 
$24.00 a Gross or $2.00 a Dozen in Lots of 5 Gross or more. | 

| 


PRICES F. 0. B. CHICAGO 
10 Gross or more sent prepaid 
Samples sent upon request 





JolLVoL PRoeDUcTS corporation: 


213 MILWAUKEE AVENUE CHICAGO. ILLINOIS. U.S.A. 








NEAT APPEARANCE -+ SERVICE 


Two features which appeal to your Customers. 


“HUBTIP’’? “NO METAL TIP’? SHOE LACES 


Trade Mark Reg. 
cf ww 
“ F - Im Ola 0e 
Aj% PAT. OCT. 16 'BO4 


ae lip= of *“HUBTIP” Shoe Lace snseauently, they 
sermanecnt HiIAcK Never Si Pp 


CLOTHING—OUTWEARS SEVERAL PAIRS OF THE ORDINARY LACE. 
ORDER A CABINET TODAY. THERE IS A LIBERAL PROFIT FOR YOU. 


27 in. per gro. Strings 36 in. per gro. Strings . 45 in. per gro. Strings....... $3.85 
30 in. per gro. Strings........ 2.80 40 in. per gro. Strings 3.60 | 54in. per gro. Strings....... 4.30 
63 in. per gro. Strings....... 4.80 G ASSORTMEN 
72 in. per gro. Strings........ 5.25 36 pair 36 in 
F ASSORTMENT CABINET 24 pair 45in......... 
48 pair 36in 12 pair 54 in 
A ASSORTMENT CABINET 18 pair 36 in 
ASSORTMENT CABINET 36 pair 36in 18 pair 40 in 
36 pair 36 in 18 pair 45 in 18 pair 45in 
36 pair 45 in 18 pair 54 in 18 pair 54in 


FRANK W. WHITCHER CO.--Mfrs.--Boston and Chicago, U. S. A. 























No. 18—Black Satin, Turn Sole, 
i RAPE eee $9.50 


EIR 


‘*For the Retailer’ 


AT 


MILWAUKEE 


JANUARY 10th to 13th, 1921 























BOOTHS 


83 - 84 - 85 - 86 - 87 


I. MILLER & SONS 


Incorporated 
One Carlton Avenue 


BROOKLYN, NEW YORK 
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Shoe Laces 
Wis N shoe laces are needed, they are nocded 
badly. It ig. a sensible precaution to keep an 
stra supply of laces in the home. 
has yarus—fast colors—ercellent workmanship 
make Beaded Tip Laces lovk well and wear well. The 
tips are stamped into the falric—dwen't come off. 


Buy a Bade — fe 
Genuine Beaded Tip Laces are known by 
and white label, bearing the trade-mark BE. ae D 


UNITED LACE & BRAID MPG. CO., Providence, R.L. 











The Shoe Lace 
People Ask For 


OUR customers will naturally prefer 
the known article. 

The QUALITY of Beaded Tip Laces, 
maintained for 20 years, has made the 
brand well known. National Advertising 
is now making Beaded Tip Laces better 
known than ever. 

Dealers who handle genuine Beaded 
Tip Laces, in the gold and white wrapper, 
offer their customers the best. 

Beaded Tip Laces are good profit- 
makers. Ask your jobber or write our 
Dealers’ Help Department for details. 


The Tip That UNITED LACE & BRAID MFG. CO. 
Won't Come Off PROVIDENCE, R. I. 
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PERIOD DISPLAY FIXTURES 


STRENGTHEN YOUR SALES APPEAL 


They make your window displays register permanent, favorable impressions upon the con- 
suming public. Their cleverness and artistic refinement arouse curiosity and force the passers- 
by to Stop and Shop. 


Decorators Supply]Company’s catalog is full of practical suggestions in window trimming, 

artistic stands, easels, backgrounds, lighting and ceiling relief decorations that will incor- 

porate this spirit of forceful selling into your window displays and increase your annual turn- 

overs. . . 

VISIT OUR BEAUTIFUL DISPLAY AT THE MILWAUKEE CONVENTION, BOOTH 129, MAIN FLOOR 
Also Write for Catalog T It will pay you 


THE DECORATORS SUPPLY COMPANY 


Archer Ave. and Leo Street Chicago, U. S. A. 





wood and composition fixtures in the World. 











Manufacturers of the largest diversified line of 
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BOOTHS 146-147 


Mezzanine Jloor 
AUDITORIUM 


MILWAUKEE 


t 


Dr Scholls 


Organization for Better 
Shoe Store Service 
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OUR MISSION 


This season and every season we 
produce a worthwhile product. 


From the selection of the leather 
to the final inspection, no effort is 
spared to make French, Shriner & 
Urner Shoes the best obtainable. 


Our models are varied enough to 
please the most exacting buyer 
whether he demands extreme style 
or an ultra-conservative shoe. 





French, Shriner and Urner 


63 Melcher Street Fo ' Boston, Mass. 
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BLUM’S FELT SLIPPERS 


For 1921 


In placing your advance orders for the 
coming year, remember that back of 
every pair of Blum’s Attractive Felts is 
the workmanship and experience that 
comes only with years of specialization. 


UNIVERSALLY KNOWN AS 


“THE SLIPPER BEAUTIFUL” 


BLUM SHOE MANUFACTURING COMPANY 


lactories at 


Dansville ew York, 


enti 
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TGrrect Dodg e 








FOR ALL OCCASIONS 


IN STOCK 





See Our 


Exhibit of the latest 
styles at Booth No. 
34, Kilbourn Hall, 
New England Audi- 
torium, Milwaukee, 
Wisconsin, or send 
for our price list and 
catalogue. 


Stock No. 
Ooze Calf Mary, 23s-inch Fi 
AA to D. 





Price 





‘““Mary O Pal of Mine” 


X386—Code SHADOW, Black 


Announcement 


After January | our 
Boston Office will be 
located at Albany 
Building, 179 Lincoln 
Street, Room 416. 
Buyers from all over 
the country will be 
cordially received 
there. 





ull Louis Heel, 
$7.25 








Stock No. X382—Code BEULAH, Tan Calf Sama- 
roff, 24-inch Full Louis Heel, AA to D. | Price. .$6.65 


Stock No. X383—Same in Dull Calf, AA to D. 


Introducing Ellen 
Pattern 


Stock No. X385—Code CYNTHIA, Patent \onn. 
Gray Ooze Calf Quarter, Nickel Buckles, AA to PA 


Price 7 
Stock No. X384—Same in all Tan Calf, Perforated, 
to D. Price ° 
Stock No. X388—Same in all Brown Ooze Calf with 
14-inch Baby Louis Heel, AA to D. Price -25 
Stock No. X387—Same in all Black Ooze Calf with 
1% inch Baby Louis Heel, AA to D. Price $7.00 


« 


- 





et 





Seacenees 





[SSS SSRESSESEA SEAS mt 





ft a cecereceérceceeereerererire4rsrsreserere 


SECT 








Seuacersaua 


eel 


ia 


SiLIT I Titi 
titttt =—es eee = 











aneaaeee em 





ttt TTI rrrrresresrrsrrrirrivriririririiiiiiry 




















TITTI TIT 


TITTT 
[aeaeseaeues 


Nathan ,.D. Dodge Shoe Co. 
Newburyport, Mass. 


Joseph Shaw M. C. Oberdorfer Solly Schweitzer 
Philadelphia Chicago San Francisco, Cal. 
600 Denckla Bldg. 20 W. Jackson Blvd. Keil Buildin, 
1115 Great Northern Bldg. 770 Mission St. 


Fred Fuhrman Bert Grosskurth 
Mexico City 163 Yonge St. # 
Hotel Regis Room 7, Toronto, P. O. 

Canada 


— 





Raymond A. Gille.te J.P. Murphy 
ston New York 
179 Lincoln St. 751 Marbridge Bldg. 


416 Albany Bldg. 


Harry Wheeler Shoe Co. 
Montgomery, Ala. 
223-227 First National Bank Bldg. 








H. W. Drake . Rosenthal 
Kansas City, Mo La Campagna —s 
211-215 Sheidley Bldg. Rizal Ave., Manila, P. I. 

Ninth and Main Sts. 
L. Tristani 


Care of Consolidated Steel Corp. 
Royal Bank of Canada Bldg. 
Havana, Cuba 
All goods sold F.0.B. Newburyport. Terms, net 30 days. Single pairs, 25 cents a pair extra 


Prices and Deliveries Not Guaranteed 
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America’s 


Finest 
Comforts 


Introducing our new line of Turned Comfort Shoes 
Shown at Milwaukee Style Show 


Boston Salesroom 
10 High St., Room 534 
THOU OOOO 


HAVERHILL, MAss. 


eet el ely FO 


“The Essex”’ ! 
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All the Dainty Appearance of a 
Turn Is Carried Out in Our 
Distinctive Line of McKays. 


No. 220 — Mahogany 
calf, Bal, Whole quar- 
ter, Perforated vamp, 
Goodyear Wingfoot 
Rubber Heels. 











ip Lp <p « 
> ree . 


A top grade shoe—selling big—at an attrac- 
tive price. We are turning them out as 
fast as men and machinery will permit, full 
capacity. Therefore prompt delivery is 
assured—just when you say the word. Wire 
or write for prices. 


> «yp <2 <2 < 
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Here’s one of our new styles 
Our prices are especially attractive 


Harrison - Lockwood Co. 


Factory — Haverhill, Mass. 


Boston Office: 108 Lincoln St. 
W. F. Green 


VICTORY SHOE CO., Inc. 
Manufacturers of Men’s Fine Welt Shoes 


18 No. Montello St., Brockton, Mass. 
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One of the Cross novelties to be shown at the Milwaukee Style Show 


Kone Sem 


HAVERHILL, MAss. 






Boston Salesroom 


10 High St., Room 534 


















|7 Tan Veal Army Blucher 
FOR THE WHOLESALE TRADE | 
: A durable man’s shoe which is giving 
» 2 unusual satisfaction. Made solid all Zee 


ei 
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Munson last, soft toe or cap, double 
sole, Goodyear welt, made in a variety 


of grades, lined or unlined, heavy veal 
and side leathers of best quality 


PFEIFFER, WOOD & CO. 


215 ESSEX ST., BOSTON, MASS. 
FACTORY AT NATICK, MASS. 
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NEW DESIGNS 
7 BUCKLES FOR SPRING FOOTWEAR 


; SEASON OF 1921 
Unsurpassed for Variety of Attractive Finishes 





[Composition Metal] 
[Non Corrosive ] 











[Composition Metal] 
{Non Corrosive ] 


Oe liiiiiiie! 


BRANCH 
SALES OFFICES 
OUR PRODUCTS CAN BE PURCHASED FROM ALL LEADING JOBBERS NEW YORK 
127 DUANE ST. 


NORTH & JUDD MFG. CO. CHICAGO. 
NEW BRITAIN, CONNECTICUT 326 W. MADISON ST 
Write us Direct for Free Samples 608 VICTORIA BLDG. 
@ P) SAN FRANCISCO, 
POSTAL TEL. BLDG 





















































ANCHOR BRAND NEWS 


Published by NORTH & JUDD MFG. CO., New Britain, Conn. 
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Stylish European Women Wearing Buckles Upon the Newest Types of Footwear 


Women who set the fashions are now Buckles are now universally demanded 
wearing strap shoes adorned with buckles for ornament. Referring to this, the dis- 
of various designs. patch _ will be oval, round- 

This information is verified by a copy- ee ee P 
right dispatch to the New York Heraldfrom | . North & Judd Manufacturing Company 
our style observer abroad. is now prepared to supply the entire shoe 

trade with the very newest styles in buckles. 


Shoes with straps are in demand every- | Special attention has been given to creating 
where in European Capitals. The news dis- finishes which harmonize with popularshades 
patch says: of leather which will be worn in the United 

“Women’s shoes with straps will be States during the coming Winter, Spring and 
stylish all winter, according to leading Summer. Exclusive patterns have been 
boot and shoe makers. Boots in bottle originated by our designer and can be found 
green leather with sharply pointed only on “Anchor Brand” Buckles. 


— toe tips also will be in style. 
WE SHALL BE PLEASED TO FURNISH UPON 


uede shoes will have two straps. REQUEST OF JOBBERS AND WHOLESALE MANU- 
wi wn in pear FACTURERS SAMPLES SHOWING A VARIETY OF 
The Il also be shown in I DESIGNS AND FINISHES. WIRE FOR THEM TO- 


steel gray, brown and dark navy blue.” DAY OUR EXPENSE. 
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a ——Gsdrreo_ee_———— In Stock 


“Built Up - Not Torn Down” 


Repriced on Today’s Market 





at 
Factories 
and 5 Depots 
SAN FRANCISCO 


770 Mission St. 


PITTSBURG 
134 9th Street 


PHILADELPHIA 
4th & Commerce Sts, 


CHICAGO 
34S. Wells St. 


DALLAS 
1003 Commerce St. 





We Use The OUR PRICES ARE ATTRACTIVE. 


ee al OUR QUALITY IS IMPROVED. 


Wingfoot Heels 





Sr erert 








See These Lines Before Placing Your 
Spring Orders. 


E. S. TORREY 


Shey f. 
NEWBURY PORT Shoe MASS. 


ese To retail $8.00.to $10.00 


Shoes | 
In 








HHO 


ee 


All Styles of Demand In Stock 


at Factory, Newburyport, Mass., 
and all Stock Depots 


MILFORD <«N(X SHE MASS. 
To retail $8.00 to $10.00 


Dress Boots and Dance Oxfords 
In Stock 


at Factory, Milford, Mass., and 
all Stock Depots 


BOY’S 


co gr 


SHOES 


High Grade Boy’s shoes in stock B-D 
Russia Calf and Gun Metal 
Bal and Blucher 


**South Shore”’ made. In Stock at 
Factory, Abington, Mass. 





Boston | 








| 
; 
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Pen etn 








ABINGTON 
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poe Rooms at all stock Depots, also at a 
j | oom 902 Marbridge Bldg., New York City, and 10 High St., Boston = 
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Factory: Avon, Mass. 


NUMBER 305 


Tony Red calf bal on Victor last. Carries 
the popular Goodyear Wingfoot Rubber Heel 
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Values That Defy Price Comparison 

















$ 4 -60 
Per Pair —,, 


Men’s Coco Brown, Full Grain Calfskin 
Uppers, 9 Iron Rock Oak’ Outsole, Grain 
Leather Insole, Goodyear Welt. 


In Stock—B, C & D, 6-11 





No. 52 
Medium English 
Last 


SB 00 


No. 552—Men’s Full Grain Lotus 
Calf Bal, White Rubber Middle- 
sole, White Wearproof Lining, 
Jumbo Oak Outsole. A 

In Stock—B, C & D, 6-11 











No. 552 
Medium English 
Last 


$3 50 


No. 706—Boys’ Model Full Grain Brown <—— 
Calf Medium English Bal, Oak Outsole, 
Goodyear Welt. 


In Stock—D.only, 214-5% 


SOLO TSO eT. See eee Ce ee a Eee aa teeta ef 








Do not fail to look us up at the Convention 


BOOTH 145, MECHANICS HALL 


DAVIES SHOE MFG. CO. 


Racine, Wisconsin 
To Our Customers — Above prices will apply on all unshipped orders 























——— 
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“THE HOUSE OF JOBS” 


offers for immediate delivery 


U. S. KNEE BOOTS 


(First quality only) 


LA CROSSE 
4-BUCKLE 
CLOTH ARCTIC 


(First quality only) 


$ 60 Pr 


$ 90 Pr 


Si lo 12 
Sizes 6 to 12 izes 6 lol 


Terms: ’ Or 4 \ “ J - Terms: 
5% 10 DAYS F.O.B. CHICAGO see { ~ # er 5%"0 DAYS F.0.B. CHICAGO 


*435 


116-118 SO. WELLS ST. 


Men’s Tan Russet Army Shoes 
Stock, gusset, soft tip, Half double sole, WELT 


WEIN SHOE COMPANY Riad, 


Cihe 


L_—-GENUINE 3 
Black Kid Boot 1 T QUE — 


Goodyear Welt answered 


“eR See page 127 


$7.50 Shoe 
for Bg 0 “Saggy, 
$3.,60 ) 





Trade-marks : Foreign 


9” Boot, Military Heel, sizes 5-8 only, 
widths C, D. Sold in 18 pr. or 36 pr. 


case lots only. 


DON’T DELAY—ORDER TODAY 
TERMS: 3% 10—NET 30 


GEO. H. ROSEN 


641-643 Atlantic Ave. - - Boston 
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ANIC 


Sitti New Year sees us starting on our 
‘Ti third year of outing shoemaking. We 

take this opportunity to thank the 
+8 trade for the business accorded us in 
the past and say that maintained quality, 
new styles and lower prices will be induce- 
ment for continued favors. 








Cambridge Rubber Company 


Cambridge, Massachusetts 
MANUFACTURERS OF 
RUBBER FOOTWEAR CANVAS FOOTWEAR 
RUBBER CLOTHING MOULDED GOODS 
RUBBER FABRICS 
































Maintained 
Americas Popular Shoes 





Americas Popular Spo 
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C.S.MARSHALL COMPAN 


BROCKTON, MASS. 
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IMPORTANT NOTICE 


Regarding the ‘“‘Pointex’’ Heel Patent 


The ‘‘Pointex’’ Heel (Patented) 


We desire to call to the attention of our trade and to manufacturers and 
dealers in hosiery generally that our ““POINTEX” HEEL is fully covered by 
United States patents exclusively owned by us. 

Those dealers who sell ““POINTEX” HEEL hosiery as well as the pur- 
chasing public will be protected against imitations and infringements. 


We shall avail ourselves of every legal process to preserve the exclusive 
rights secured to us by these patents and the business which has been built up 
in the sale of ““POINTEX” HEEL hosiery. 


We ask the co-operation of all dealers selling our ““POINTEX” HEEL 
hosiery, and will appreciate prompt notice to us should you be offered by others 
imitations of “POINTEX” HEEL. 


Infringing imitations, unless suppressed, not only injure our own business, 
but also the business of those selling our ““POINTEX” HEEL, and we feel that 
anything we may do to protect that business will be appreciated by our cus- 
tomers. 


It is our intention to sue all infringers, not only those who manufacture in- 
fringements of ““POINTEX” HEEL, but also those who sell infringements of 
“POINTEX” HEEL. 


Emery 6 Beers Company, inc. 


Sole Owners and Wholesale Distributors of 
Hi 


BROADWAY AT 24th STREET NEW YORK 
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YOUR FORM-FITTING 
SPAT PROBLEM SOLVED 


Elastic Silk Frog Fasteners 


Insure perfect fitting, eliminate tedious re- 
setting of buttons and the carrying of a 
large stock of outsizes. The two button frog 
fastener spats (Patent applied for) are the 
fastest selling in spatdom. 


‘ Our Hi Spats, Lo Spats, Plain and Silk 

Bound Spats, in all colors, possess this dis- 

tinctive self-selling feature, if.desired. Are 

rich, strictly high class and cut with the nap. Two 

extra buttons attached to each pair. All sizes in stock, 
ready for immediate shipment. 


See our complete line on display at the Chicago National 
Shoe Exposition, Room 436, Palmer House, January 12, 
13, 14, 15. 


We solicit your orders for any quantity in any spat. 


cyl Chicago Spat & Legging Co. 


FROM $18.00 TO 
$34.00 PER DOZ. 18-624 W. a BLVD., CHICAGO 




















THE HOME of SLUMBER 4 aS Fe 
NEW IDEAS _ SLIPPERS of rte befor 1 


ne aes, OO <a SPAT) € (QUESTION 


No. 6100-S—Double Eider- WR | ae S 
i eee tyle 








* down Slumber Slippers 
To Retail at 98c. 





Bath Mules and Sli 
ers in Blanket Clot COMFORTABLE, DISTINCTIVE 


oweling, Figured Silk, In Blanket and Double 
Corduroy, Cretonne, in Eiderdown See Page 127. 
Leather, Carpet and 
Straw Soles. 
ALWAYS IN STOCK ; 


BATH 


N fem an BUYING THE saan AND THE 


16 to 20 East 12th St. <\ It is easy to judge the size and quality of a visible commodity. 
There are certain recognized standards that have been universally 


NEW YORK CITY ess accepted to which purchased articles may be compared. 
With invisible commodities, such as a publication’s circulation, 
punans, semrcrants the matter is not so simple. It was only recently that a definite 
-_ measurement has been obtain 
The A. B. C. now Senidits a recognized standard by which 
circulation may be measured. A publication’s distribution can 
now be as accurately gauged as any other purchased commodity. 
The Boot and Shoe Recorder circulation is measured by the 
A. B. C. In buying advertising space in its columns, you receive 














-for-dollar value. 
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The record of the Sargent family is an illustrious one. In public 


service, letters and art, the name occupies an honored place. 


An equally honored place has been accorded the tower-and-castle 
coat of arms which symbolizes a skillful art in the production of 


NEW CASTLE KID 


BLACK WHITE COLORS 


One of Our Leaders 
New Castle Havana Brown Kid 


New Castle Leather Company, Inc. 
NEW YORK 


MONTREAL, CANADA BOSTON CHICAGO CINCINNATI 
and the Principal Leather and Shoe Centres Everywhere 


Factory: Wilmington, Del. 
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Buyers’ Easy Reference Directory 


LEACH 


SHOES 


r——JOBBERS ONLY—— 


Misses’, Children’s and Infants’ 
medium priced turn shoes in all 
leathers and combinations. For 


Domestic and Export trade. 


Write or wire to factory. 


E. F. LEACH 
184 Market St., Lynn, Mass. 











Announcement 
CRAIG, REED & EMERSON, Inc. 


OF BROCKTON, MASS. 
are now manufacturing 


men’s fine shoes. 


A. W. Craig, Office and 
Credits; A. T. Reed, 
Superintendent, and C. 
F. Emerson, Purchasing 
and Sales. 


SMALL FACTORY, } RIGHT PRICES 


SMALL OVERHEAD 
Mr. Emerson will be at the Republican House, Milwaukee, 
during the convention. 
WE use (Goodyear) Wingfoot rubber heels. 














VENTILATED FOOT 
BURKLEY DEVELOPER 


Eminent Physi- 

cians claim it the 

healthiest shoe 

ove r ro 

ouse an a 

shoe. Prsctiedhia., pan 
economical and 

stylish. 


BURKLEY 
SHOE CO. 
1156 No. Main Street 
Brockton, Mass. 


Retails, $2, $3.50 
See Your Jobber 











ANNOUNCEMENT 


To Acquaint Ourselves with the Trade 


Let us quote you prices for our 1921 felt and bath 
slippers. Our prices and merchandise will meet 
your approval. 
Write for List and Samples 
or 
Meet us and look over our stock at Booth 613, at 
the 71st Regiment Armory, Jan. 31 to Feb. 5, 1921 


Greater New York Mfg. Co. 


MANUFACTURERS OF 


FELT & BATH SLIPPERS 


40 WALKER ST. NEW YORK CITY 


Kistler, Lesh & Co. 


SOLE LEATHER 
AND 


BELTING BUTTS 
TANNAGES 


St. Marys Mt. Jewett Burke Muskegon | 


332 Summer St., Boston, Mass. 


— 








ALL LEATHER 
WELTS 


ALIFETIME OF 
SHOEMAKING 
EXPERIENCE 


HARNEY, TRACY, CREHAN CO. 
FACTORY * S89ESSEX ST., LYNN, MASS. 
BOSTON OFFICE: 10 HIGH STREET. 














BOYLSTON 
aTiONAL ANS 


NATIONAL BANK 


41 BEDFORD STREET, BOSTON, MASS. 








« 


Blind Eyelet 
Shoe Laces 


They pay the dealer a liberal profit 
and also earn for him the good will of 
his customers. 


Ask your jobber. Write us for samples. 


The Narrow Fabric Co. 
READING, PA. 

















a 
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Dress, Sport and Work Shoes 
for Spring and Fall, 1921 


Can be Made in a Great Variety 

















“*Lozant”’ 


THE GRIESS PFLEGER TANNING CO. 





“Waukegan” 


of Styles with 


~TANING 2 


Our Calfskins, Veal Sides and Sides 
In Most Every Known Finish 


FIND THEIR PLACE IN EVERY LINE 


“Kenwood”’ 


“* WV ilmette’”’ 


Dull Calf, Veal Sides, Sides, Colored 
and Black, Smooth and Boarded for 
High Grade, Popular Priced Dress 
and Street Shoes 


“‘Elkwood”’ “‘Waukegan Grain” 


Sides for Sport and Work Shoes 
“‘Highland”’ Calf 


Colored Chrome Tanned Sides— 
Smooth—Especially desirable for 
popular priced shoes. 


f%. 





TANNERIES: CHICAGO—WAUKEGAN, ILL. 


CINCINNATI, 810 SYCAMORE ST. 
CHICAGO, NO. BRANCH, HALSTED ST. 
CABLE ADDRESS: GRIESS 






SS == 








INSOLE CUTTING FACTORY— NATICK, MASS. 


BOSTON, 179-193 SOUTH ST. 
NEW YORK, 178 WILLIAM ST. 
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TANNERS CUT SOLE CO. wm, 


Oak and Union Cut Soles of 
Uniform Quality, Cut and 
Sorted to Standards by Ex- 
rts. Enlarged Capacity and 
ariety of Grades enable us 
to supply all demands. 
Large Capacity—Prompt Service 
MANUFACTURING PLANT: DISTRIBUTION OFFICES: 


90 Wareham Street 321 Summer Street 
BOSTON, MASS. BOSTON, MASS. 


NEW YORK, CHICAGO, CINCINNATI, MILWAUKEE, ST. LOUIS 

















ROCK BOTTOM 


“CUTTING PRICES! TILL IT HURTS.”’ 
Must move 342 cases of these shoes by 
stock taking, January 15th. 
Men’s Gun Metal Blu or Bal English 


Goodyear Welts, ‘‘Leather or Rubber Heels’’ 


$3.35 


. 


Of THAT MADE GOOD Iw Dae 


aN 
























































Net they = . ¥. 
Sizes 6-10. 24 Pair Case . 
; THE HEEL OF THE HOUR 


Lots. Widths D, E. 


Same styles in Tan Calf, $3.60. 
‘‘Better Wire Your Wants.” 
COMMODORE SHOE CORPORATION 


**The House of better shoes for less Money”’ 
106-8 Reade St., New York City, N. Y. 

















There is only 
one way to learn WHAT IS YOUR ADVERTISING 
The will be for 1921. DOLLAR BUYING? 
High prices of material's and increased overhead have made 


SPAT QUE STION | necessary a stricter economy along mercantile lines. 
Advertising should be considered as well as the commodities 
S tyle in which merchants deal. 
By choosing only those publications whose circulation is ac- 
curately measured, you not only practice economy in your adver- 
tising, but are assured that your money is buying a definite quan- 
tity of circulation. 
The Boot and Shoe Recorder’s circulation is measured by the 


Audit Bureau of Circulations. Advertising placed in its columns 
See Page 127. is an economical investment. 
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THE CLIMAX OF QUALITY AND BEAUTY IN SHINY LEATHERS IS FOUND IN 





IT’S SMALL WONDER SHOE 


WEARERS DEMAND THEM. ARE YOU, MR. RETAILER AND MR. MANU- 


special processes, you would feel that you were watching the labor of 
FACTURER, PROFITING BY THIS FACT? 


master-tanners, and Japanners. 
THESE WONDERFUL SHINY LEATHERS ARE THE BEST THAT HUMAN SKILL 


If I could take you through the plants and show you every step of the 


AND TRAINED EXPERIENCE CAN PRODUCE. 
' BRISTOL PATENT LEATHER COMPANY 
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FOR SPAT SATISFAC- 
TION FOR YOU AND 
YOUR CUSTOMERS— 
REMEMBER THIS 
NAME 


Trufit Spats 


Luke W. Reynolds Co. 


Established 1898 Incorporated 1912 


Makers of 
MEN’S MEDIUM GRADE 
GOODYEAR WELTS 


For Retail and 
Jobbing Trade 


They fit—they are of high 
quality, they are priced 


20 Oo 


right 


OOOO Oe ee ac es 
. _ | a _— a a 
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and 
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WE USE GOODYEAR WINGFOOT RUBBER They are here when 


HEELS AND GUARANTEE THEM 


you want them. 


a IC 


Office and Factory 
165 Centre Street 
Brockton, Mass. 


OO ee ae ae 


ALL SHADES, IN BOX CLOTH AND FELT 
Write for prices and details 


Laing, Harrar & Chamberlin 


43 N. Third St., Philadelphia 
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IN STOCK 


**Youngster’’ Shoes that 
possess serviceability 
and wearability at a 
fair price. 


























I eTelmiiiiiiieliiiiiiiiitell 


—No Tacks 

—No Nails 
Note the Button and 
New Prices Lace. Foot- 

form Last. 


No. 400—Black Glazed Kid, Tan Cushion 
Socks Lining, Rubber Heel, Heavy Turn Sole. 
WES WE, PEBOB. occ ccccccececcccces $2.05 
No. 402—Black Glazed Kid, Stock Tip, 15- 
Eyelet Boot, 9-8 Rubber Heel, Heavy Oak Turn 
Sole. Wide widths. Price............. $3.25 


Cordo Lotus \< 
Gun Metal......... 7 


TRUITT BROS., Inc. : 
BINGHAMTON NEW YORK 2 


SOT PL LLL PLU LLU 


A 
A 
A 
A 
—— IN STOCK DEPARTMENT —— | 
A 
A 
A 
A 
‘Or 


FERNY POOR CO. Inc. 
* NEWBURYPORT. MASS. 


: 
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—==5 LINK UP WITH LYNCO! 2» 
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LYNCO Regulation Plantar 
Arch Support 
Relieve broken-down or fallen 
arches, weak ankles and the pains 
caused by arch trouble. Prevents 
flat foot. 


LYNCO Foot Comfort 
ushion 
Gives relief to those who are on 
their feet constantly. 


LYNCO Bunionette 
Made of sponge rubber. Best 
device on market for protecting 
bunion and keeping shoe’s shape. 
Worn inside stocking. 


HAALIAOAT AMAA SOOO 


fe 


aeWAUSIAIT 
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| 
, 
| 
: 


LYNCO Combination 
Metatarsal Arch Support 


Supports the instep as well as’the 
metatarsal torsal arch just back of 
‘the toes. 


LYNCO Heel Rights 


Eliminates worn-over heels. Worn 


inside the shoe. 
Price $3.00 doz. 


ie 


SERVICE 


GREATER CUSTOMER SERVICE 
will be a vital factor in attracting Buy- 
ers to your shoe values this year. 


Giving your customers foot comfort 
is the foundation of service. Give 


foot comfort by selling them Lynco . 


Foot Appliances. 


Lynco Foot Appliances cannot get 
out of order. No adjustments! Made 
of leather and sponge rubber only— 
without springs or metal parts—foot 
aggravation entirely done away with. 


If your jobber does not stock Lynco 
Foot Appliances send us your order. 


KLEISTONE RUBBER CO. 


Factory, Warren, R.I. Sales Dept., 11 High St., Boston 


(ce 
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LYNCO =_ Plantar Arch 
Support 
Made for heavy persons or extra 
wide feet. 


LYNCO Maternity Arch 
Support 
.. Especially for Mothers, to relieve 


tired feet and to absorb the shock 
andjjar of many steps. 


Price 


LYNCO Heel 
Cushion 
Absorbs the jar of 
walking on hard 
pavements and 
acts as a ‘shock 
absorber to the 

spine. 


Price $3.00 doz. 


LYNCO Special Metatarsal 
Arch Support 
For Metatarsal trouble only. To 
relieve the ball of the foot if it is 
painful or calloused. 


Ji) | 
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FINE RUBBER FOOTWEAR 


for 
1921 


‘‘Made Better 
To Sell Better 
To Wear Better” 


APSLEY RUBBER COMPANY 
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Changes in Business 


Current Events in Failures, Suspensions and Ac- 
tivities in the Shoe and Leather Trade 


Failures 


Boston, Mass.—Columbia Welting Co., welting 
manufacturers, reported assigned to William P. 
Way of Plymouth. 

A. H. Wolff, The Shoe Mailing House, 
mail order house, reported following an 
assignment for the benefit of creditors to 
Mark M. Harbitt, an involuntary petition in 
bankruptcy has been filed by three creditors. 

Nathan Schlesinger, shoes, reported an in- 
voluntary petition in bankruptcy filed. 

(anton, Mass.-—Plymouth Rubber Co., rubber 
heel and sole manufacturers, reported Arthur 
H. Weed, Percy A. Atherton and Guy Murchie, 
all ot Boston, were appointed receivers. 
All furnished bonds of $20,000. Receivers 
were appointed on an involuntary petition in 
bankruptcy filed against the company Decem- 
ber 18 by three creditors. Attorneys yester- 
day stated that liabilities totaled approxi- 
mately $1,700,000 and that a receiver was 
needed “badly.” 

Haverhill, Mass.—H. C. Harris, shoe manu- 
facturer, reported petitioned into bankruptcy. 
——— liabilities, in excess of $50,000. 

deal Leather Co., scrap leather, reported 
investigating relative to the difficulties of this 
concern, reported that the assignment was 
made to Joseph F. Cowan, a local attorney. 

Lowell, Mass.—W. J. Barry Shoe Co., manu- 
facturers boys’, youths’ and little gents’ shoes, 
reported have made an assignment to George 
E. King of the Appleton National Bank of 
Lowell and Ira Mosher of Melrose. It is 
intimated on good authority that the liabilities 
are approximately $195,000 and nominal 
assets about $135,000. 

Lynn, Mass.—Pyrotan Leather Corporation, tan- 
ners, reported an involuntary petition in 
bankruptcy has been filed against them. 

George Duffett, heel manufacturers, re- 
ported assigned. 

Arorson, leathers, reported an in- 
voluntary petition in bankruptcy has been 
fi by four creditors. 

Louis S. Fallman, wholesale shoes, reported 
‘ese oy im bankruptcy has been filed against 

im by creditors. 

Morris Schwartz, shoe repairing, reported 
has filed a voluntary petition in bankruptcy, 
listing liabilities at $1,042 and assets at $200. 

New Bedford, Mass.—Max Richmond, shoes, etc., 
reported assigned. Reported offering to com- 
promise at 25 per cent. Liabilities, $12,000; 
assets, $4,000. Ps 

Wakefield, Mass.—Frank Jusko, shoes, reported 
an ~~ amd petition in bankruptcy has 

n q 


Worcester, Mass.—Maurice Chervinsky, shoes, 
and repairing, reported petitioned into bank- 

_ ruptcy. R ted liabilities, $2,581. 

Cullman, Ala.—Winn & Guthrie, shoes, etc., re- 
ported asking general extension. 

Montgomery, Ala.—J. Rutenberg, shoes, etc., re- 

_ ported petitioned into bankruptcy. 

Town Creek, Ala.—J. W. Key & Co., shoes, etc., 

~ pe y- 

Fairfield, Conn.—David Schlesinger, shoes, etc., 
reported recently filed a voluntary petition in 
bankruptcy with liabilities of $13,248 and 
assets of $4,987. 

Plant City, Fla.—W. L. Overstreet Co., shoes, 
e ed assigned to Sid B. Owens. Liabili- 
ties are said to total $10,147; all unsecured 

_ , claims and assets, about $4,000. 

Gainesville, Ga.—D. L. Philmon, shoes, etc., re- 

a in bankruptcy. 

Thomaston, Ga.—B. S. Newman, shoes, etc., re- 

rted an involuntary petition in bankruptcy 


fe been filed. 

Blue Island, I1l—Phillip Appel, “United Clothing 
Store,” shoes, etc., reported an involuntary 
petition in benkruptcy has been filed by their 
creditors. The liabilities are estimated at 
$8,000 and the assets at $5,000. 

Balkan-American Trading Co., Inc. (1021 
South Halsted Street), shoes, etc., reported 

|. , petitioned into bankruptcy. 

Chicago, Ill—Geo. E. Harrison Shoe Co., whole- 
sale shoes, reported after an informal meeting 
of the creditors some days ago, and investiga- 
tion following same, they have reported assign- 
ment to George R. Jones and Hervey E. 
Guptill. It is understood the liabilities are 
in the vicinity of $350,000. 

Smolin Bros., leather and findings, reported 
an ee A petition in Senter filed 
against Samuel and Jacob Smolin individually, 
and trading under the above style, by attor- 
neys representing creditors. Liabilities are 
estimated at $12,500 and assets at $4,500. 

Englewood Shoe Store, Morris M. Kvit- 


nitsky, shoes, reported has given a trust deed 
for the benefit of his creditors and a sale of 
the assets has been held, realizing about $800, 
™ ee pre ene —, : + 
arry Sokal, shoes and repairing, repor 
has given a trust deed for the benefit of 
creditors to A. J..Thomson, manager of the 
Chicago office of the Shoe and Leather Mer- 
cantile Agency. The liabilities are about 
$4,000 and the stock is valued at about $2,000. 

Valparaiso, Ind.—B. Kozlenko, shoes, etc.. re- 

d upon making an investigation of this 
party’s affairs it is found that he is practically 
insolvent, and a meeting of his creditors was 
called for December 13. Without taking an 
inventory of the stock it would appear that 
he has merchandise valued at around $14,000, 
but this is the price he paid for the goods, 
consequently these figures would be subject 
to some shading. Against these assets there 
are liabilities of $13,000 to $14,000, although 

th these figures quoted are subject to re- 
adjustment. It was agreed that Kozlenko 
give a trust deed for the benefit of his credi- 
tors to A. J. Thomson, manager of the Chicago 
office of the Shoe & Leather Mercantile 
Agency and the First Trust Co. of Valparaiso, 
under the terms of which he is to pay not 
less than $250 a week to the trustees, with the 
permission that if he fails to make these pay- 
ments the trustees may take possession of 
the stock. All orders for merchandise must 
have the O. K. of Mr. Thomson. 

Albia, Ia.—M. B. Kaplan, National Shoe Store, 
shoes, reported is in financial difficulty and 
liabilities are quoted at about $26,000. He 
stated the stock on hand is estimated worth 
about $15,000. 

St. Louis, Mo.—Van Kleeck, Inc., shoe manu- 
facturers, reported an involuntary petition in 
bankruptcy has been filed against them. The 
plant had been closed down for some weeks. 
It is asserted that the liabilities are in the 
vicinity of $50,000, and with about $30,000 
nominal assets, which it is said comprise 
about $10,000 cash: merchandise $5,000 to 
$6,000; and receivables, machinery, etc. 

_ John V. Schmid, shoes, etc., reported an 
involuntary petition in bankruptcy has been 
1 He owes $6,425.29 and his only assets 
consist of his stock of goods amounting to 
about $4,500. 

Flint, Mich.—Shavers Boot Shop, shoes, reported 
has made an assignment to F. G. Millard as 
trustee, conveying their assets to Mr. Millard 
‘without any reservation, to be disposed of and 
the proceeds to be distributed pro rafa 
among the creditors. 

Detroit, Mich.—C. & B. Sample Shoe Store (635 
Michigan Avenue and 13722 Woodward 
Avenue), shoes, in regard to report in our 
issue of December 18 that a meeting of 
creditors of this house had been called, we 
are in receipt of a letter from the C. & B. 
Sample Shoe Store under date of December 27 
stating, ‘““We have never failed and never will, 
for that matter. We have simply asked for a 
general extension, which was granted by a 
majority of the creditors. Enclosed is the 
appraisal inventory taken by creditors.” 

is statement is as follows: Appraised stock, 
$47,885.00; fixtures, $4,441.50; outstanding 
for R. R. claims and cash, $732.00; total, 
$53,058.50; total liabilities, $28,249.84; assets, 
$24,808.66 

Calais, Me.—George E. Woodbury, boys’, youths’ 
and little gents’ shoe manufacturers, reported 
the assignee has sent out figures purporting to 
be from inventory November 1, 1920, as 
follows: Assets: cash (including a deposit of 
$3,467.37 at Cosmopolitan Trust Co., ton) 
$5,397.01; accounts receivable, $19,870.89; 
merchandise on hand, $28,747.96; shoes in 
process and completed, $21,006.06; machinery 
and tools, $21,365.62; lasts, dies and patterns, 
$26,810.37; shop equipment, $4,500; furniture 
and fixtures, $1,881; profit and loss, $81,802.82; 
total, $211,381.73. Liabilities: notes payable, 

,000; accounts tow der $97,291.73; ac- 
counts payable additional estimated, $500; 
capital, $50,590; total, $211,381.73. The 
assignee advises that perhaps Mr. Woodbury 
may help from some of his friends to make 
an offer shortly. The merchandise quotation 
was taken at a shrinkage, even under market 
prices November 1. 

Hchaien, E J.—Louis H. ya Ine. iagsher 
a ndings, reported in ncial difficulties, 
and a meeting of creditors was called on 
December 13. The subj concern states 
that their assets amount to it $16,000 and 
their liabilities are $7,100, but that they have 
no ready cash, 
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Winston o.em. N. C.—T. Goodman & Co., shoes , 
etc., reported are in financial difficulties and 
are offering creditors a settlement of 
40 cents on the dollar. Their indebtedness 
aggregates $27,684.06 and they have assets 
amounting to $15,200, including stock of 
goods estimated to be worth $8,000. 

Farmville, N. C.—K. C. Farah, shoes, etc., re- 
ported, through his attorneys, is offering 
creditors a < cent compromise settlement. 

Manchester, N. H.—David J. Malde, shoes and 
repairing, reported has made an assignment 
with assets of $6,100 and liabilities of $5,200. 

Akron, Ohio—S. Z. Winer, shoes, reported an in- 
voluntary petition in bankruptcy has been 
filed by creditors. 

Kingston, N. ¥Y.—Louis Pollock, shoes, reported 
an involuntary petition in bankruptcy hes 
been filed by attorneys representing creditor. 
D. G. Atkins was appointed receiver under a 
bond of $1,000. : 

Hackensack and Newark, N. J.—Wm. A. Jones & 
Co., Inc., shoes, reported the branch store 
heretofore conducted at 81 Market St., 
Newark, N. J., was discontinued on October 2, 
1920, and it is now reported that upon appli- 
cation made to one of the largest creditors on 
or about November 15, 1920, A. T. Abbett 
was appointed receiver for this concern. 

Brooklyn, N. Y.—T. R. Emerson Shoe Co., shoe 
manufacturers, reported Edward T. McMahon 
has been appointed receiver under bond of 
$5,000. E. T. O’Connor has been appointed 
referee in the proceedings. Reported meeting 
of creditors was scheduled for December 23 


t. 

Abraham Finestone, shoes, reported has 
filed voluntary petition in bankruptcy, 
scheduling liabilities of $28,844 and assets of 
$10,290. 

Rockaway Beach, N. Y.—Lazansky Bros., shoes, 
reported offering to compromise. Reported 
stock of about $4,500, and liabilities of about 
$8,200. Reported offering to compromise at 
30 per cent. Creditors endeavoring to raise 
it to 40 per cent. q 

Princeton, N. J.—Brown Shoe Co., reported J. F. 
and W. W. Brown, trading as above, have filed 
voluntary petition in bankruptcy. Liabilities 
listed as $6,510; assets, $7,236, a greater part 
of which is stock in trade. 


Changes 

Boston, Mass.—C. S. Stearns Shoe Co., wholesale 
shoes, incorporated with authorized capital of 
$50,000. 

Mark L. Goldstein (5 Albany Street), shoes, 
succeeded by Edward Marcus. 

Sophie Goldman (wife of Robert), shoes, 
filed married woman's certificate. 

Brockton, Mass.—Kantrow & Fishman, sole 
leather, dissolved partnership, succeeded by 
Harry Fishman. ¥ 

Condon Bros., shoe manufacturers, dissolved 
partnership, succeeded by John Condon. 

East Brookfield, Mass.—Lakeview Counter Co., 
Inc., manufacturers, incorporated with author- 
ized capital of $25,000. x 2 

Brawley, Cal.—Shores Bros., shoes, etc., will dis- 
continue. . 

New Britain, Conn 08. & L. Shoe Co., wholesale 
shoes, repor iquidating. 

Chicago, I1l—Wolock & Bauer, shoes, sold out 
store at 1605 West Taylor Street to Gordon 
Jobbing House. 

Frank Cherne, shoes, etc., reported out of 
business. 

Harry Rosen (600 Blue Island Ave.), shoes, 
etc., will retire. 

Rochester, Ind.—Holman & Onstott, shoes, etc., 
reported sold out to O. Phillips. _ 

South Bend, Ind.—Geo. B. Beitner & Sons, shoes, 
succeeded by Beitner’s, Inc. 

Marshalltown, Ia.—David Gruenburg (Army and 
Navy Supply Co.), shoes, etc., su led by 

besky & Gruenburg. 

Spirit Lake, Ia.—Kraft-Lucas Co., shoes, etc., 
succeeded by Kraft & Olson. en. 

Winchester, Ky.—Todd Bros., shoes, etc., will dis- 
continue. 

Caribou, Me.—Haley’s Shoe Store, shoes, suc- 
ceeded by Fred J. Dionne. J 

St. Louis, Mo.—Penny & Gentles Mercantile Co., 
shoes, etc., capital decreased to $64,000. 

Bassett, Neb.—B. F. Leonard & Son, shoes, etc., 
dissolved. 

Dexter, N. Y.—L. L. Berman Co., Inc., shoes, etc., 
reported sold out to Cut Rate Stores. 

Ashley, Mich.—C. E. Beck, shoes, etc., reported 
sold out. 

Bozeman, Mont.—J. E. & J. B. Lang, shoes, J. B. 


Lang retires. 
New York City—Bargain Basement, Inc. 69th 
St. and 3d Avenue), shoes, etc., discontinued. 
H L. Cohen, shoes, reported sold out. 
Charles Broadway Rouss, shoes, etc., capital 
increased to $5,000,000. 3 } 
Fein & Glass, Inc., children’s shoes, in- 
anqueneens, with capital of $40,000. 
tandard Mail Order Co., shoes, etc., 
absorbed by Perry, Dame & Co. 4 
Brooklyn, N. Y.—Saks Shoe Co., Inc., womens 
shoe manufacturers, has been dissolved; was 
dissolved January 20, last, and is now known 
as the Saks Shoe Co., a co-partnership consist- 
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Manufacturers’ Peremptory 


SHOE AUCTION 


100,000 Pairs Or More 
of Men’s, Boys’, Women’s and Children’s Shoes 
To be held at 


113-121 Albany St. 


BOSTON-JAN. is x= 

















CONSISTING of surplus stocks of both high and low shoes from some of the best 


makers (whose names we are restricted from using), comprising medium and 
high grades --- all styles --- all leathers. 


To Be Sold Without Reserve or Limit 
To The Highest Bidder 


GOODS ON INSPECTION MONDAY, JAN. 17 
SALE STARTS TUESDAY, JAN. 18-10 A. M. 


SHOE MANUFACTURERS’ AUCTION 
Conducted by Robert E. McDonald and Milton Katzman 








DON’T MISS THIS SALE 
YOUR COMPETITOR WILL ATTEND 








Full Descriptive Catalog on Request 
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ing of the following members: A. Saks, S. Schain States and Canada for the week ending December 
d H. Sa 18 numbered 38 against 30 for the week MISCELLANEOUS 
Gres eitield, Okla.—L. S. St. John, shoes, etc., suc- and 11 for the corresponding of 1919. The 
ceeded by St. John & Whitt principal failure of the week was that of a Chicago = e 
Portland, Ore.—Meier & Frank Co., shoes, etc., wholesale boot and shoe concern. 1c cle 
capital increased to $8,000,000. 
t Ohio—Ow] Clothing Co., ew, etc., It is also reported that the failures, embarrass- 
reported sold out to Benjamin Rich ments, etc., in the shoe, leather and kindred lines ‘ STEP 
Philadelphia, Pa.—L. W. Hirsch nosy shoes, etc., in the United States and Canada for the week - ee 
reported sold out to Frank Seder ending D 25 42 inst 38 edicg! ‘ LADDERS 
for the preceding week and 13 for the correspond- el ae ] Poot ll 
According to the Shoe and Leather Mercantile ing Bd of 1919. The principal failure of the ; ‘ 
Age ney the failures, embarrassments, etc., in the was that of a Lowell shoe manufacturing |} are made 
shoe, leather and kindred lines in the United pen i in man y 


—_ and 
=. GE t it all 
MISCELLANEOUS MISCELLANEOUS : afhy: a 


shelving. 
Metal Shoe Fitting Stools pad east 


and Floor cat i 4 aie 
i . = ‘ THE BICYCLE 
‘ Insure perfect shelf gs for . x STEP LADDER 
any line of merchandise. a a Oy heen St. 
tread steps, properly spaced, vet Chicago. itl, 
convenient full length handholds 


on both sides of ladder permit 

awn da Ramey age with ease. SHOE STORE] j 
oth hands free to remove or re- : 
lace stock without danger of CHAI RS 

falling. Cushioned Tired Trolley 

and Truck Wheels eliminate noise 

and prevent vibration. Erection 

as simple as A, B, C. Utilize 


small space. Make top shelves 


No. 141 . safely available for stock purposes One 
- im style—neat of design—nicely finished— 


wre fr THE CHICAGO any height ceiling. Thousands 
Ca Pris WIRE CHAIR CO. 






































WINDOW DISPLAY FIXTURES 
The OSCAR ONKEN Co. 














N 
aie yd 1154 4th St., CINCINNATI, OHIO 

















Style No. 9742 Style No. 2761 Style No. 9741 
Fine Brown Kid Oxford on No. 179 Last, Black Kid Instep Strap Pump on No. 774 Fine Brown Calf Oxford on No. 177 Last, 
edium Toe, Stock Tip, 1%-inch Heel, Last, Plain Narrow Toe, 2-inch Wood Medium Toe, Stock Tip, 14-inch Heel, 
Flexible Welt. Heel Covered to Match Upper, Turn Sole. Flexible Welt. 











We shall be pleased to show you many attractive Spring Styles at 


BOOTH 28, KILBOURN HALL Xoprrorith 
May we book your order there for EASTER trade? 





i $ 
J. J. GROVER’S SONS COMPANY 
Makers of Soft Shoes for Tender Feet 
LYNN, MASSACHUSETTS 
BOSTON, 183 ESSEX STREET NEW YORK, 47 W. 34TH STREET 
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page per issue: 


$4.00 $3.50 

8.00 7.00 
12.00 10.50 
16.00 14.00 





“Recorder” rates for space less than one-eighth 


1 time 7 times 13 times 26 times 52 times 
$3.00 $2.50 of this office, twelve words 1 words must be eer in each advertisement for 


CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


ITIONS WANTED—Four cents word for each insertion. 
———- oe nay a, seventy-five cents. For other “Want” 


to noon, W. 
6.00 5.00 add 
9.00 
12.00 10.00 








Postage: 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 


onal  sooepted $1.25. Ae eds. yi this heading will be received up 


7.50 and paid for accordingly. Answers to ads must be sent under letter 


insertion. Minimum 


advertisers desire answers to come in care 








SALESMEN WANTED 


POSITION WANTED 


POSITION WANTED 





SALESMAN with established territory to onary 
high- grade line of spats and spat —.? 
369, ca 


Brot and’ 8 to right man. Address 
ee and Shoe Recorder, 207 South St., Boston, 





GALESM EN WANTED—Residence salesmen to 

carry pe ee line of First Steps and Children’s 
Turns and colored Boudoirs for the following cities 
and surrounding territory: ‘oledo, Columbus 
and Cleveland, Ohio; and Detroit, Mich. Must 
= live-wire salesmen, with either road or retail 

rience. Give full particulars concerning your- 
be f in first letter. Strictly commission basis with 
60 per cent of sales advanced each week. Line 
ready January 3d. Address C362, care Boot and 
Shoe Recorder, 189 West Madison St., Chicago, Il. 


ANTED—Salesman acquainted with the bet- 
ter class of trade, to handle fine grade of 
Haverhill turns, moderately priced, for following 
territories: Chicago and Middle West; San Fran- 
cisco and the Pacific Coast. Address C364, care 
Boot and Shoe Recorder, 929 Chestnut St., Phila- 
delphia, Pa. 
Two experienced salesmen for jobbing trade to 
cover New York, Brooklyn, New ersey and 
Connecticut. Only Al men with established trade 
need apply. Commission or salary basis. Address 
K376, care Boot and Shoe Recorder, 127 Duane St., 
New York. 
‘ALESMEN WANTED to carry our line of 
children’s first step turns, sizes 1 to 5, children’s 
spring heel turns, sizes 3 to 8, and ular-priced 
welts, sizes 5 to 8, 844 to 11, in New York State, 
Pennsylvania, Minnesota, Wisconsin, Indiana, 
Illinois, Iowa, Texas, Missouri, North and South 
Dakota and the Southern States. We carry every 
number in stock and pay the highest rate of com- 
mission for selling. The only applicants who will 
be considered are those who have established trade. 
Apply Staud Shoe Corporation, 296 State St., 
Rochester, N. Y. 
GEVERAL territories are open for live wire side- 
line salesmen to sell our Yankee Girl line of 
misses’, children’s and growing girls’ solid leather, 
ular- -price McKays, in stock, consisting of 
ts and low shoes, 10 samples in all. Only re- 
liable and those capable of earning $250.00 to 
$300.00 per month need apply. onderful op- 
portunity for large city resident salesmen. Ad- 
dress Manager, Dundee Shoe Mfg. Co., 189 W. 
Madison St., Chicago, III. 


GALESMEN Magy ahdege ere << a live-wire 
salesmen, who have established shoe trade 
accounts in Ohio, Michigan, Texas, North and 
South Carolina, Kentuck ty. Tennessee, Virginia, 
West Virginia and New York State, to carry our 
line of children’s flexible turn shoes, sizes 1 to s, 
also children’s }~ —F grade flexible turn shoes, 
sizes 2 to 6, d ene by oe pa for the most 
exclusive trade, and spring heel turns, sizes 3 to 6, 
and 6 to 8. _ — of sixty samples packed 
in small omer Every num shown 
carried IN ST CK rea ready for immediate delivery. 
We not ~q A Pay | the fine rate of commission 
for selling, but back our line with strong advertis- 
ing. The —_ salesmen di are those who 
= produce large volume of business. Our quality 

id prices are right. Samples ready January 1. 
fectas Shoe Co., Rochester, WN. 3 


ANTED—E: ee to sell our 
line of infants’ — children’s turn shoes in 

the States of Pennsylvania, Ohio, Illinois, Missouri, 
0} . Nebraska, Kansas, Texas, New Mexico, 




















ATTENTION SHOE MANUFACTURERS 


We announce the retirement of Mr. W. P. Clemens as sales and 
advertising manager of the Tweedie Boot Top Co., St. Louis. 

His past successful record is marked by two of the largest nation- 
ally advertised lines in the shoe business as practical shoe man and 


sales promoter. 


He seeks a wider field in the footwear industry and will consider 
any high grade proposition with unlimited possibilities. 

Will be at N.S. R. A. Convention, Milwaukee, for conference. 

Address CHAS. F. W. NICHOLS CO., 20 East Jackson Blvd., Chi- 


cago. 


SALESMEN WANTED 


SALESMEN WANTED 





WANTED—Salesmen for Illinois, Wisconsin, 
Michigan, Indiana, Virginia, West Virginia 
and Kentucky, on men’s medium welt and army 
shoes. Only men who are real salesmen and have 
an established trade need apply. Proper ewes 
account and expenses to rie t parties. Address 
C346, care ag! and Shoe Recorder, 207 South 
Street, Boston, Mass. 





GALESMEN | calling on retail shoe stores to 
carry as side line, up-to-date arch support. 
Liberal commission. Territory om and no 
tected. Address C341, care Boot and Shoe 
corder, 207 South Street, Boston, Mass. 


SALESMEN WANTED 


Salesmen with established trade, to carry 
on commission basis specialty line of 
ladies’ Novelty footwear, including straps 
and Colonials, wood and leather heels, 
made in St. Louis. Territories open in 
Middle West and South. Address C363, 
care Boot and Shoe Recorder, 1627 Locust 
St., St. Louis, Mo. 














Experienced shoe sal with estab 
lished trade to cover Southern, Western 
and Middle States with a manufactured 
line of felt slippers, starting January 1, 
1921, either on straight commission or 
salary. No objections to non-conflicting 
shoe line. Tell us the whole story in your 
first letter with references. Address Free- 
ae Shoe Company, St. Paul, 

n. 





WANTED SALESMEN 


Who know the trade in Greater New York, 
Pennsylvania, New Jersey and Connecti- 
eut. Call or write to MAGNET SHOE CO., 
INC., 154 Duane St., New York. Phone 
Canal 4549. 














POSITION WANTED 











MAIL ORDER HOUSE—Assistant shoe buyer, 
age 26, 6 years’ pease, lance, Open January Ist. 

Exceptional references. 377, care Boot 

and Shoe Recorder, 127 py St., New York. 





BUYER AD MANAGER wishes to make 

change. Present contract expires Feb. 1, 1921. 

Age 31 years. At present buyer and manager of 

shoe store aie — $175,000 ess a year. 

Can furnish Al references. Address C366, care 

Boot and Shoe Recorder, 207 South St., Boston, 
ass. 





BUYER—Must make a change. Eight years 
one firm. Retail oH department store or 
ry - nuying. tt 

35. West iddle West preferred. Address 
C8 31, care Boot and Shoe Recorder, 207 South 
Street, Boston, Mass. 











MANAGER WANTED®* 


HELP WANTED 








Arizona and California, to ap & 

Address C344, care Boot and Cy Recorder, 

207 South Street, “Desten. Mass. 

ee eee live-wire salesmen on 
traight commission on men’s medium pee 

dress \ -~ 4 in stock, with adv for the fi 

ing territories: Minnesota, North ota, Sacth 

Dakota, N Ohio, Ivania, Indiana, 

Colorado, Wyoming. Give full details of past ex- 

perience and name of concern now connected with, 

mich will be tre ‘treated —. Ogden Shoe 


» ae il 














FACTORY MANAGER WANTED 
High-class, thoroughly experienced manager 
for established factor: outing * oy — 
Ladies’ Welt and Turn Shoes for jo 
To man possessing perfect record, executive 
ability, and understanding production, liberal 
salary and interest in the business will be 

ven. State full particulars and experience. 
ill be held in confidence. Address C365, 
care Boot and Shoe Recorder, 207 South St., 





Boston, Mass. 








HELP. WANTED—District sales manager for 
nationally advertised . poe gpm selling to shoe, 
hardware, sperting, goede . clot! , department 
and chain stores ° tition. Sales possibili- 
ties might be compared to the Gillette Safety Razor. 
The man who meets our requirements must be 
— to organize a force of commission sales- 
men and direct their efforts. The right man will 
sell himself sufficiently on the sales possibilities. 
of this pepeest, and ante ‘er commissions to straizht 
salary. Address H. C. Wilder, 144 W. 18th 5t., 
New York City. 
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Sr pci cle tag Bian tgs Ooh ek, st seth eee SET se te Sa eh gn 
shoe merchants. The chief purpose of *““The Boot and Shoe Recorder Paap solve it; for Rate geeiten & 
which d the progr of the entire allied industries © Recorder isto help, eather; their production ine. 
Annual Subscription in the United States, $5.00. Per copy, 25 cents. Canadian, $6.00. Foreign, $10.00 
No Subscription Accepted for Less Than One Year. 

Member of the Associated Business Papers, Inc. Member of the Root Newspaper Ass’n. Member of Audit Bureau of Circulations 
Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. Entered at the Post Office, Boston, Mass., as second-class matter 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 

Cable Address BOOTRECO 

















HELP WANTED WANTED TO PURCHASE eT ERLE inte Gt 


pre GRESSIVE, alert buyer of women’s and BOOT AND SHOE RECORDER PUB. CO. 


children’s shoes wanted by New England 
depariment Store. Applicant must have had ex- Highest Cash Prices Paid aang oe none 
perie ce as yer and manager or assistant er , 
aS. dese eo 4p poliaes Wak aad Vie en ie for entire shoe stocks. We also buy OFFICERS OF THE CORPORATION 
tilary in first letter. Applications held strictly your surplus or slow sellers. Quan- CHARLES G. PHIELIPS, President 
confijential. Address C348, care Boot and Shoe tities no object. Retail or wholesale. EVERIT B. TERHUNE, Treas. and Gen’l Mgr. 
Recorder, 207 South Street, Boston, Mass. Short term leases taken off your see 7. R. HILL, | Vos Presideot 


hands. ‘ ARTHUR D. ANDERSON 
c Wee or Ming fidential SWAIN, CARPENTER & NAY, Counsel 
orrespondence Confidentia , » Counse' 
LINE WANTED stablished 1890 ia '‘Toement St. 
ARTHUR D. ANDERSON, Editor 


AL"SSMAN traveling Ohio, Indiana and Michi- 
N) gan is open for short, enappy line in conjunction GLAUBERG & co. E. C. On mes A. THOMAS 
with children’s shoes. No felts or overgaiters. Al 387 Broadway, New York, N. Y. HELEN M. HANEY 
references. Address C367, care Boot and Shoe ‘i 
Recorder, 207 South St., Boston, Mass. Phone Canal 4119 Associate Editors 


RESIDENT SALESMAN, with office in Mexico We also purchase clothing, PUBLISHERS’ NOTICE 


( h blished trad ishes t ene 
exclu = ieee af apeer 8, ladies’ and duihaven's ches hats, furnishing goods, etc. SUBSCRIPTION—Th becripti of the 
in Republic of Mexico on commission basis. Ad- Boot and Shoe eceehes 4 han ee ear in 
dress 303 Menger Hotel, San Antonio, Texas. advance, which includes postage in the United 
GAL ESMAN wants a line of ladies’ or men’s States, Cuba, Hawaiian Islands, Philippine 
medium priced shoes for the Middle States. i A ~ H P A I D Islands and Mexico. The price for Canada 
Ohio or Pennsylvania preferred. Address C368, is $6.00 a year, including postage. 
care Boot and Shoe Recorder, 207 South St., Bos- bee sham sinees oe surplus stocks of shoes or FOREIGN SUBSCRIPTION—The price to all 
ton, Mass. for other merchandise. Leases taken over. foreign countries except the above is $10.00 
WANTED by a live salesman a line of medium- We will send a representative to investigate per year, including postage. 

a ~— in — ~~ na and make offer upon request. —~ subscriptions are S papente in advance. 
inity. ress » care t and Shoe Re- * ADV. G ES—C ertisi 
weaer’ 307 South 8t., Becton, Mam. Kalter Cerf. Mercantile Co., Inc. fe a hg application, For rates for 

591 Senate New York City Wants, for Sales, etc., see Want Page. 
Phone ons Sesion 5160-S101c162 





















































OFFICES IN 


FOR SALE The NEW YORK EXPORT moc ange | Jat Biensing St. Geo. W. 

XCLUSIVE shoe store in one of the healthiest o Sens SeenON, Sees Ons, 

1 town in the United States. Best of reasons for PURCHASING CORPORATION CHICAGO OFFICE: 189 West Madison St. Tele- 
selling. tock very low and all staples. othing phone Main . ee wen, Manager. 
that vas bought on high market. ‘Sp lendid openin, 515-517 Broadwey, New York City, N. Y. ST. LOUIS OFFICE: 1627 Locust St. B. C. 

wen, Manager. 


for repair department. Rowncneibelp $5000 will 
handle. All cash. Baynes’. Silver City, New WHLDL Slow Sellers FOR NEW YORK OFFICE: Room 102, Graham Bldg., 


Mexico. 
lus Stocks 127 Duane St. H. Walter Scott, Manager. 
BUY zn re Stocks CASH Telephone 2425 Canal. "i 
a —o< 929 Chestnut St. 
. ter tt, Manager. 
WANTED TO PURCHASE H 
AVERHILL OFFICE: Chamber of Commerce 
To Shoe Manufacturers Roome: Haverhill National Beck Bide. Gee. 
W. R. Hill, Manager. 
I wish medium priced men’s, women’s Coie Be OFFICE: 501 First National Bank 


and children’s shoes for city and country M a C. Bowen, Manager. Telephone 
ain 655 


trade. 
ROCHESTER OFFICE: 609 Powers Bldg. Ros- 
DELLMER CRANDALL siter L. Seward, Western New York Repre- 
218 East 120th St., New York City sentative. Telephone Stone 6314. 
LYNN OFFICE: Fred A. Gannon. 
MILWAUKEE OFFICE: B.C. Bowen, Manager. 
We Fo bay ick and pay highest cash price PARIS OFFICE: 2 Rue des Italiens. L. Hub- 
and w stocks of of shoes or any bard, Manager. 
handise. LONDON OFFICE: John C. Curtiss, Manager. 
tity no object. tel Mansion House Chambers, London, E. C. 
gh LL wy AUSTRALIAN OFFICE: 430 Lit. Collins St., 
and Melbourne. G. Jervis Manton, Manager. 
BROOKLYN PURCHASING SYNDICATE CONTINENTAL OFFICE: William Salzman, 
F “Ask WA a Manager, Wasagasse 2, Vienna, Austria. 
20 Becadway, = ARGENTINA: Buenos Aires, Rivadavia, 2721. 
Phone, Stagg 1757 P. Sabazzini, Gerente. 
BRAZIL: Gerente, Leon Comb » Ruaid 
Alfandega 204, Rio de Janeiro. 


DO YOU CONTEMPLATE = i Las Rosas 1123-1127. Otto 


Retiring or going out of business? CUBA: Mr. H. Gomez, P. O. Box 422, Havana, 


I f tire surpl 
ey os Bes er oe “4 oe SPAIN: Gerente, Leoncio <A pon Librero 
scree baving o short term to run taken over. Editor, 20 Fuencarral, Madr 

Established years. MEXICO: _Gerente, cameo 4a Del 


I EN CK Cipres 117, Mexico, D 
413 ae vi ENI Tel. 9531 Canal J ——— OFFICE: he Jj. F. Wagen, 
anager, 























We nae for Cash 


Manufacturers’, Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Close-outs. 

NO QUANTITY TOO LARGE 
We also hase entire stocks 
from setelions or manufacturers. 
Send us particulars of what you 
have for sale. 

Short Term Leases Taken. 
We pay Highest Cash Value. 


VAN PRAAG & CO. 


— Dept., Martin Posner. oneget 
459 Broadway, New York, I. 
regains 2248-2249 
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nother Scoop’ 
for Standard” Service ~ 


Standard Show Cards ~ our regular monthly 
service for shoe merchants with our beautiful 
new Antique Silvertone Frames:and neat Price 
Tickets will be used exclusively in the 


Model Shoe Store Windows at the 
Bio Milwaukee Convention — 


also in the Contest Windows and 
throughout the convention because 
the committee in charge insists on 


"See me at the convention -Booth 120’ the best of ever y thi ng: 


STANDARD SHOW CARD SERVICE inc 


56 W. Washington St. — Chicago, Ills. 
2 ; 
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Turn your Opera Pumps into right away sales at very small cost using our 


CONVERTING INSTEP STRAPS 


Just attach a small button on each side of the pump and you have the new strap effect. 


IOI eee ec 
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Gun Metal, Patent Leather, Vici Kid, Pat. Leather, Gun Metal, Vici Kid, 
Black Satin, White Satin, White Kid WING HIN o0.000% cok wacky $7.20 per doz. Pr. 
$7.20 per doz. Pr. 





a ole oes 


JOO ee eee 





Same Leathers and Fabrics as above, $7.20 
per doz. Pr.; Also Silver Cloth at $12.00 per Same Leathers as above, $7.20 per doz. Pr. 


doz. Pr. 
THE H. L. HYMES CO. 
19 East 17th St. NEW YORK CITY 
Write for our Catalogue of newest Shoe Specialties. 
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invisible | 


Your smart, well-dressed custom- 
ers are finding fault with the so-called 
invisible eyelet. They say the in- 
visible eyelet is troublesome to lace. 
The eyelet hole elongates, pulls out, 
frays, and spoils the appearance of a 
shoe. “Why,” they ask, “can’t we 
have neat appearing shoes with visible 
eyelets?” 


Mr. Retailer, this demand is not 
imaginary. It is real. So we would 
caution you to specify definitely that 
a goodly portion of your next order 
must be fitted with visible eyelets. 
And we trust your good judgment to 
demand Diamond Brand Fast Color 
Eyelets which never wear brassy, 
but always look new. 


UNITED FAST COLOR 
EYELET COMPANY 
BOSTON, MASS. 
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Style X2504 


Mahogany Calf, 9 inch Goodyear 
Welt, College Last, Military Heel. 
Sizes 21% to 8, B, C, D. 


Price $6.50 


J 


>» OO FSG 


Real Values At Bottom Price Level 


| 


Style X2453 


Mahogany Side, 814 inch English Last, 
Rubber Heel. Sizes 2% to 8, D. 


Price $5.25 





Style X2473 


Black Vici, 9 inch College Last, Mil- 
itary Heel. Size 214 to 8, C, D, E. 


Price $5.25 














Yo will be possibly able to buy 
boots, at lower prices than these-- 
but not with the same assurance of 
value behind them. 
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Parker Holmes Values 
Are The Safest For Holding Customer Confidence 


Parker, Holmes & Company 
“The House that Helps” 
BOSTON ee: : MASS. 
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Entered as second-class mail at the Post Office at Boston, under the act of May 24, 1918 
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Introducing the VANITY FAIR 
line—Fenton’s original style cre- 
ations. 


Nowadays one naturally looks to 
fascinating footwear of inimit- 
ably graceful lines as the founda- 
tion of chic costuming to attract 
characteristic alertness of admir- 
ing glances. 











VANITY FAIR pumps give the De- 
butante four varieties of charm; grace, 
elegance, sensible judgment and season- 
SUE able style; the Dealer four kinds of 
KS iS profit—quick—sure—easy—and big. 
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The Prizma—Black Satin vamp, 
black suede fox and 1 strep. black 
suede covered 18/8 Louis Heel, 3% 
vamp, 34 last. 
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VANITY FAIR 


will be on display in 


Booth No. 118, Mezzanine Floor 


at the 


N. S. R. A. Convention, Milwaukee 
JANUARY 10th to 13th, 1921 : 


The VANITY FAIR line includes the latest development 


in straps, pumps and novelty footwear. 


Prizma No. 2—Gray Suede Calf, 2 
strap, 18-8 Louis suede covered heel, 
334 vamp, 34 last. 


Skibo—Gray Suede Calf, 2 button, 
1 strap pump, brown kid collar and 
strap, Diamond tip, 14-8 Louis covered 
heel, 354 vamp, new 29 last. 


PRIZMA NO. 2 


Nazimo—Light Russia Calf, 2 strap, 
1 button pump, 34 last, 18-8 covered 
Louis heel, 334 vamp. 


Rhythm—Patent leather vamp, 1 
button tongue strap, gray suede calf 
quarter, 18-8 covered Louis heel, 34 


last, 33g vamp. 


NAZIMO RHYTHM 


The John Fenton Shoe Mfg. Co. 


Columbus, Ohio 
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_ EDITORIAL 


‘{t is to be a wonderful 
season for women’s 
smart, attractive shoes. 


Well dressed women 
must have shoes that 
are in keeping with the 
fashions in frocks and 
stockings. 


The ~ shoe merchant 
who will make prog- 
ress in. 1921 is that 
man who keeps in 
touch with the style 
trend and quickly puts 
before his customers 
the newest and _ best. 


If you sell exclusive 
styles in women’s high 
grade shoes our in- 
stock department — will 
be of special interest 
to you. 


We are shipping daily 
to the largest and most 
representative merchants 
the shoes demanded by 
their discriminating cus- 
tomers. You can _ get 
these shoes from our in- 
stock department within 
a few days from the date 
of your order. 


Vretsan iteltuay 


Hallahan-made shoes 
for women are famous 
for fineness of leather, 
skillful shoemaking and 
perfect fit. 
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Style 34 Style 29 
Finest Black Ooze Calf Finest Brown Ooze Calf 


One strap Ventnor pump, turn sole, The fashionable rich dark brown 


860 last, 214 wood LXV heel. shade. One strap Ventnor pump, 
860 last, turn sole, 2144 wood LXV 


Price $8.75 ory 
Price $9.00 


Style No. 27 
Mahogany-Russia Calf 


Goodyear welt white stitched over- 
weight soles, 890 last, 134 military Style No. 25 
The Chatham Pump 


heel, straight tip with new center 
design and pinked edge. Of finest}black satin, turn sole, 860 
last, 214 LXV heel. 


A very smart oxford. 
Price $7.00 Price $7.50 


HALLAHAN & SONS, Inc. 


Makers of High Grade Shoes for Women 
Washington Ave., 10th to 11th St, PHILADELPHIA 


London Office 
Bolton-Page Co., Ltd 


Great Northern Building 125-126 Finsbury Pave::ent 
House, London 


New York Office Chicago Office 
Frank D. Duncan Burton T. Duncan 
34th St. and Broadway 
Marbridge Building 
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Style 26 
Madura Brown Glace Kid 


Goodyear welt circular vamp whole 
quarter lace oxford, straight tip, 
905 last, 174 leather Cuban heel, 
fudge wheel edge, medium weight 
sole. 


Price $7.75 


Style 14 
Finest Black Glace Kid 


Goodyear welt circular vamp whole 
quarter lace oxford, straight tip, 
935 last, 184 leather Cuban heel, 
fudge wheel edge, medium weight 
sole. 

Price $7.00 
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Style 33 
Finest Dawn Gray Ooze Calf 


Two strap Meadowbrook pump, 
pearl buttons, turn sole, 860 last, 
214 wood LXV heel. 


Price $9.25 


Style 8 
Chestnut Brown Glace Kid 


Goodyear welt circular vamp imi- 
tation heel foxing lace oxford, 890 
last, 136 leather Cuban heel, 
straight tip with punch center, per- 
foration on vamp and eyelet stay, 
white Goodyear stitched, medium 


weight sole. 


Price $7.75 








NOW 
IN STOCK 


Ready to 
Ship 


All Stock Shoes 
Sold Net Thirty 
Days 


The following schedule 


of sizes and _ widths 
carried in Stock. 


AAA 41% to 8 

AA 31% to 8 

A3 to8 

B, C and D 2% to 8 
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BEACON 


THERE ARE NO BETTER 


SHOES 


STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
OR “SPEEDWELL” TRADE-MARKS OR UNBRANDED 


























TWO POPULAR PATENTS IN-STOCK 
FVOQQQQQQUAOOUAUUUOOOEAOGEOOOOOOOQGGUOQOOOOUOOOEOOOOGOOOGSSOGQGQQOOOOOAGOOOUOOOASAAGOOOOOOGOOQGOOOUUOOUO GAD LE 


SPU COTAAEEAA ACTA TAA TAA EAT NAEP UH AENEAN AENEAN ELE 


litre 





{os} 


Ne. R 321I—TREND 
Patent Leather Full Dress, Button Boot, Black Corkscrew Cloth 


Top, Plain Toe, Short Box, Light Single Sole. B, 6-11; C and 
— D, 5-11. Code Word—Jack 


Price $6.05 
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Let Us Send You 
a Sample Pair 
from Stock 
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F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 
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18 South Wells St. ¢ Se , eiappsbecter 
Chicago, Il. ene. : New Hampshire 
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THERE ARE NO BETTER 


SHOES 


STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
OR “SPEEDWELL” TRADE-MARKS OR UNBRANDED 


RI RESS OCCASIONS! 


EACH ONE A SURE SELLER 
0 (MDUHUAVOEUAOGEG GUANA 


se ee eee eee eee ee el oun 





ql 

















no 








No. R 320—TREND 


Patent Leather Dancing Oxford, Plain Toe, Soft Haircloth Box, 
Turner Flexible Innersole, Lightweight Outersole with Close 
Beveled Edge, Leather Heel. B, 6-11; C, D. 5-11. 


Code Word—Princeton 
Price $5.60 


Sample Pair 
.Post Paid 


on Request 
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F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT . 
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18 South Wells St. : ees. é Manchester 
Chicago, Ill. % ee Mi New, Hampshire 
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Do you know that Bad Feet quickly ruin Good Shoes? 


Complaints are the bugbear of the shoe business. 
In the majority of cases the shoes brought back to 
the dealer are not actually at fault. When shoes 
prematurely worn out in spots are wrongly accused 
of ruining the wearer’s feet, the Scholl dealer is able 
to demonstrate to the complaining customer that 
the reverse is true. Because of his practipedic 


knowledge he can clearly explain, not only the 
effects of shoes on feet, but the effects of existing 
foot conditions on shoes; thus pointing out the 
need of a corrective support for falling foot arches. 
Instead of losing money on replacements or losing 
customers through refusing to make them, he earns 
extra profits by furnishing immediate relief for foot 


discomforts and a correction for the cause. 


Pains, cramps or callouses here? 
Dr. Scholl’s Anterior Metatarsal 
Arch Support removes the cause 
by sustaining in normal position 
the bones of the weakened meta- 
tarsal archYacross the ball of the 


foot. 


Less complaints and more business—these are the 
immediate results of Dr. Scholl’s Foot Comfort 
Service—the modern shoe store’s biggest drawing 
card. 


The Scholl Mfg. Co. 


213 W. Schiller St., CHICAGO 
339 Broadway, NEW YORK 112 Adelaide St. E., TORONTO 
LONDON PARIS BUENOS AIRES 





When the long arch from 


to ball of the foot becomes 


ened, Dr. Scholl’s Foot-Eaz 
lieves the strain and eveni: 


vveak- 
¢ Te. 


dis- 


tributes the pressure of the ! -dy's 


weight. 
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Black Suede, One Strap, Josephine Pattern. 17-8 
Wood-covered Louis Heel. In all shades and 
materials, and,in all lasts. 


THE VAL DUTTENHOFER SONS CO. 
CINCINNATI, OHIO 
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NEW DESIGNS 
BUCKLES FOR SPRING FOOTWEAR 


SEASON OF 1921 
Unsurpassed for Variety of Attractive Finishes 











OUR PRODUCTS CAN BE PURCHASED FROM ALL LEADING JOBBERS 


Composition Metal) fa 
[Non Corrosive] “hes 





1062 
[Composition Metal] 
{Non Corrosive] 
BRANCH j 
SALES OFFICES 
NEW YORK Ly 
127 DUANE ST. i 




















NORTH & JUDD MFG. CO. 
NEW BRITAIN, CONNECTICUT 


Write us Direct for Free Samples 
G a 


CHICAGO, 

326 W. MADISON ST 4 
i 
‘ 


ST. LOUIS, : 
608 VICTORIA BLDG. 
SAN FRANCISCO, 
POSTAL TEL. BLDG 

















Extra] ANCHOR BRAND NEWS [xrral 











Published by NORTH & JUDD MFG. CO., New Britain, Conn. 








Stylish European Women Wearing Buckles Upon the Newest Types of Footwear 


Women who set the fashions are now 
wearing strap shoes adorned with buckles 
of various designs. 


z This information is verified by a copy- 
right dispatch to the New York Herald from 
our style observer abroad. 


Shoes with straps are in demand every- 
where in European Capitals. The news dis- 
patch says: 


“Women’s shoes with straps will be 
stylish all winter, according to leading 
boot and shoe makers. Boots in bottle 
green leather with sharply pointed 
— toe tips also will be in style. 

uede shoes will have two straps. 
They will also be shown in pearl, 
steel gray, brown and dark navy blue.” 





Buckles are now universally demanded 
for ornament. Referring to this, the dis- 
patch says: “Buckles will be oval, round- 
cornered and square.” 

North & Judd Manufacturing Company 
is now prepared to supply the entire shoe 
trade with the very newest styles in buckles. 
Special attention has been given to creating 
finishes which harmonize with popularshades 
of leather which will be worn in the United 
States during the coming Winter, Spring and 
Summer. Exclusive patterns have been 
originated by our designer and can be found 
only on “Anchor Brand” Buckles. 

SHALL BE PLEASED TO FURNISH UPON 
FACTURERS SAMPLES SHOWING 4 VARIETY OF 


DESIGNS AND FINISHES. WIRE FOR THE 
DAY OUR EXPENSE. 
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FELT iii NOVELTY § 
FOOTWEAR 





FOOT PALS Are The 
Standard of Felt Slippers 
The Country Over 


SNL I MIO NN IONS NP 













Seeing is Convincing 


Our Slogan— 
“Quality and 
Cooperation” 


* ral 
be 
A FEW OF 

OUR LEADERS 


See 
Our Mr. Arthur 
x. and Abe Sachs 


at the Hotel 
Essex, our Mr. 
Maurice Yuells 
at the United 
States Hotel, 
Boston, Mass., 
week of Jan. 8. 





| We cordially invite the trade to visit our Bridgeport factory 
| where we will gladly show them Foot Pals in the making. 


THE E-Z WALK MFG. CO., Ine. 


62-70 W. 14th Street, New York City 


Factory at Bridgeport, Conn. 
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How have we run full time during the dullest period ? 


THREE REASONS WHY 


RELIABILITY—UNIFORMITY—SERVICE 


MANUFACTURERS 
OF 


Men’s Fine Welts 
TO THE 


Jobbing Trade 
Only 


&S 
WORKERS UN! 


Stroller 'UN 





OUR SHOES MADE WITH WE USE A 10 OZ. 
GOODYEAR HEELS DUCK LINING 


Wall-Doyle & Daly, Inc. 


Brockton, Mass. 
Boston Office - - - - 207 Essex Street 
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*‘Decidedly Thompson’’ 
Shoes In Stock 


We will exhibit at Mil- 
waukee, Booth No. 45, a 
complete line of stock Ox- 
fords and High Shoes. Your 
inspection is cordially ex- 
pected. Do not forget we 
will exhibit at Chicago after 
the Milwaukee fair. We 
are prepared to ship stock 
shoes same day as we re- 
ceive orders. 


Samples mailed on request. 


STOCK NO. S 622 


BROWN CORDOVAN BROGUF. BLUCHER OXFORD, PERFO- 

RATED WING TIP AND HEEL FOXING, “THOMPSON” BROGUE 

LAST : PRICE $9.00 
CODE WORD—NIGHT 


THOMPSON BROS.. SHOE 
MEN'S FINE SHOEMAKERS 
BROCKTON 


NEW YORK BOSTON CHICAGO 
930 Marbridge Building 207 Essex Street 35 Dearborn Street 


Address all communications to Brockton (Campello), Mass. 
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Kinished cabretta » 
inahes a temptingly 
damty shoe ata price 
that urges the ultra = 
pore to purchase 
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Sport Oxfords 


IN A WIDE VARIETY 
OF COLORS AND PATTERNS 


IN-STOCK 
JANUARY 15th 


LOOK TO US FOR YOUR SPRING 
AND SUMMER SPORT SHOES! 








Buyers in Boston 





15 minutes by Elevated 
will take you to the Thom- 
son-Crooker’s Big Factory 
at Roxbury Crossing—we 
cordially invite you to visit 
us and inspect both the 
No. 718 Price $5.00 

Shoes we make and the Peters’ White Reignskin Oxford, 
factory that produces Fon 138 Heel)’ Broadway Last, 


them. Goodyear Welt. 
AA to D 





























No. 775 
White Canvas Oxford, Patent Tip, 
Imitation Tip, Vaughan’s White Peters’ White Reignskin Oxford, Front Stay and Back Stay, Rinex 
vory Sole, 13-8 Heel, Rubber Top, [ Black Kid Tip, Saddle Strap and Sole, Rubber Heel, Hackney Last, 
Broadway "Last, Goodyear Welt. Back Stay, 13-8 Heel, Broadway Goodyear Welt. 
AtoD 


AA to D Last, Goodyear Welt. 
No. 721—Same, only Leather No. 776—S | 
Sole and Heel.........0000. $4.00 he P Trim ...... = 


Peters’ White Reignskin Oxford, 






































| 2 i@mson- Crooker Shoe Company 
Roxbury Crossing 


BOSTON MASS. fi 





















































VISIBLE 
EYELETS «ij 


—not invisible | 
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Your smart, well-dressed custom- 
ers are finding fault with the so-called 
invisible eyelet. They say the in- 
visible eyelet is troublesome to lace. 
The eyelet hole elongates, pulls out, 
frays, and spoils the appearance of a 
shoe. “Why,” they ask, “can’t we 
have neat appearing shoes with visible 
eyelets?” 


















































Mr. Retailer, this demand is not 
imaginary. It is real. So we would 
caution you to specify definitely that 
a goodly portion of your next order 
must be fitted with visible eyelets. 
And we trust your good judgment to 
demand Diamond Brand Fast Color 
Eyelets which never wear brassy, 
but always look new. 
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UNITED FAST COLOR 
EYELET COMPANY 
BOSTON, MASS. 
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Stock Styles, Just What is Wanted, 
Brogues for Outdoor Wear, A Dress 
Shoe for Evening Oc- 
casions. Price Will 
Please You. 


Ask us 
to quote 
you today. 
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‘Stock No. 524— 

Brogue Last. Gallun’s 

4 Norwegian Brogue 

Bal. Rawhide Slip 

FENWAY LAST 

pe eg % ge ee Patent C. S. Oxford, 3 Bevel Edge, Flexible 
Slip Sole. Sizes and Widths: Sole. Sizes and Widths: AA, 6% to 11; A, B, 
AA, 7 to 11; A, B, 6 to 11; C, 6 to 11; C, D, 5 to 11. 

D, 5 to 11. 





Stock No. 587—Brogue Last. Gallun’s 4 Norwegian Brogue 
Oxford. Rawhide Slip Sole. Stock No. 679—Regent Last. Brown Cordovan Varsity Ox- 
Stock No. 693—Brown Cordovan Oxford. Rawhide ey _ ford. was ie Sizes and Widths: AA, 7 to 11; A, B, 6 to 11; 
Sizes and Widths: AA, 7 to 11; A, B, 6 to 11; C, D, 5 Cc, DS t 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building CHICAGO: 1415 Great Northern Building 
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“Better Linings for Less Money” | 


Does this sound like too broad a statement ? 
Do you think tt can’t be done ? 


Let us reason together for a moment: 


HERE must be a right way and wrong 
way of doing anything. 


The right way is efficient. It means 
economy in the broadest sense of the term. 


The wrong way is bound to be inefficient and 
extravagant. 


Shoe linings are just like anything else in 
this respect. They may be made the right way 
and be efficient and economical—or—they 
may be made the wrong way, and be ineffi- 
cient and extravagant. 


If there is a right way of making cloths for 
shoe lining purposes, doesn’t it stand to 
reason that cloths made that way will be not 
only more efficient, or better, than cloths made 
the wrong way, but that they can be pro- 
duced at less cost, because excessive volume of 


x = — _—_— 


DOUBETWILL 


SHOE LINING 


OUBLETWILL” is unques- 
tionably the best combina- 
tion of Style and Dura- 

bility available, for use in high grade 
shoes for either men or women. Its 


O77 2/)) 


SHOE LINING | 


EAR WELL” Shoe Linings 
are built with the single 
purpose of providing a 
durable “inside shoe” at an appro- 
priate price for any grade of footwear. 


material is not necessary in order to offset 
or overcome structural weakness? 


Many cloths used for shoe linings are not 
made right for this particular purpose, which 
requires more in the way of -durability than 
almost any use to which cloth is»put. 


The inevitable result is inefficiency in the first 
place: and high cost in proportion to efficiency 
in the second place. 


There are other cloths, made the right way, 
which have demonstrated conclusively in the 
most practical way (comparative wearing 
tests) the truth of our contention that “‘Better 
Linings for Less Money” IS NOT an extrava- 
gant or unreasonable statement. 


We offer these cloths, which are real shoe lin- 
ings, under the trade names of 


1 TWIN-DRILL | 


SHOE LINING | 


WINDRILL” embodies the 
same sound principles of 
construction as make 

“Doubletwill” the acknowledged 
leader among Twill linings. We 
know of no drill to compare with it 


appearance is distinctive and attrac- 
tive, it is made in but one quality, 
and its ability to resist wear is most 
remarkable. 


Spectacular characteristics are sub- 
servient to service-giving qualities: 
They have repeatedly demonstrated 
that, dollar for dollar, they are in- 
finitely better from the standpoint 
of wear than any ordinary lining 
obtainable. 


iS heros linings demonstrate that “Better Linings for Less 


Money” 


is not a dream, but the logical and inevitable 


result of our theory that Right Construction produces Maximum 


Efficiency, and that “Fitness to Purpose” 


for measuring value. 


is the truest gauge 


for wear. 


DOUBLETWILL 
WEARWELL 
and 
TWINDRILL LININGS 
are sold only by 
W. H. HOLBROOK CO. 
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gp Quarter an 


o hy Dy Ny 2” 






uality Black Kid Oxford, 

Sock Lining, 13-8 Heel. 
Je x. Shoe —_ Plain Toe. Both = 

Stock A, B, C, D. $5.2 


No. 82—Black Kid One Strap Sandal, highest 
Fatt 9d st A a and Sock _ mg 
eae Shoe, lower grade. In Sot, SALESMEN AT 
B °C, D, E. Price $2.7 











se 62—Black Kid Oxford, 11-8 R. H. 7 
=. 66 me ¥ 62 with Stock Tip. Both 4 
Stock. B, C, D, E. Price 
a 68—Same as 62, lower grade. 
'o. 69—Same as 66, lower grade.¥ Both } 
fone B,C,D,E. Price $3.50 


i icnscomeans 


sane $4.1 AUBURN 


ON DISPLAY 


“CONSTANT COMFORTS” 


IN THE DIFFERENT MARKETS 












BOSTON 


DURING JANUARY 





and 


ROOM 17, 





SALESMEN 


CARROLL, MINSHALL, McDANIEL, 
OLDS and DAVIS 





MILWAUKEE 


JAN. 10-14 





BOOTH No. 15, N. 





CHICAGO 


JAN. 12-15 
ROOM 515, PALMER HOUSE 








ing. 


Sen MILWAUKEE AND CHICAGO 
WILLIAMSON, LUMBARD, RAMLOSE, 


RAPPLEYE, SNYDER, HOWARD 
and CAMPBELL 


LOS ANGELES OFFICE 








ROOM 207, 139 LINCOLN STREET 


UNITED STATES HOTEL 


S. R. A. CONVENTION 


YOU ARE CORDIALLY INVITED TO EX- 
AMINE THE LINE NATIONALLY KNOWN 
AS “AMERICA’S BEST COMFORT SHOE.”’ 


“ AULT-WILLIAMSON SHOE Co. 
: - MAINE 
109 EAST 8th STREET 
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Cash in 
Ona Fashion 


The “Just Wright’’ 
STOCK NO. 100. READY TO SHIP 


Brogue and BROGUE LAST 
Danish Calf Brogue Oxford, Heavy Single Sole. 


Woolen Hose 14 Iron Edge. 
go big. PRICE $8.00 


Sizes: A, 6% to 11; B, 6 to 11; C, 5 to 11; D, 5 to 11. |) 




















Now, while the public has taken to the idea, and everybody, men and women, are 
wearing Brogues and woolen hose, make it your business to cash in on the fashion 
and tuck away some extra profits for the new automobile, the summer bungalow, 
a city home, or any one of the hundred and one things a man needs for business 


betterment, social progress and happiness. 


The “Just Wright” Brogue 
Sets ’em Talking 


It is a shoe that attracts attention, pleases the feet, and touches 
the pocketbook lightly. Hundreds of pairs of these shoes might 
be moved by you during the winter to your advantage and the 
satisfaction of every customer. Try them out! 


E. T. WRIGHT & CO., Inc. 


ROCKLAND, MASS. 


BOSTON PHILADELPHIA CLEVELAND DETRO! 
Rice Building 713 Denckla Building Superior Arcade Washington! rcade 
NEW YORK CHICAGO PITTSBURGH SAN FRANCISCO 
Marbridge Building Republic Building Empire Building Pacific Building 
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SEE THE 


BERRY LINE 


at 428 Albany Building 


FOUR COMPLETE LINES 
“EVANGELINE” 


(REG. U. S. PAT. OFF.) 


Goodyear Welts for Women 


“CRUMBS OF COMFORT” 


(REG. U. S. PAT. OFF.) 


Famous Comfort Shoes 


BBA ele uel uel wel el el vel Gal Cal Gal au Onl Gal al ae 
SOE SO SOS SOL SOUS ASAS ASAE SACSOT SOC Se 








DAVIS NEW PROCESS 
A Flexible Cushion Sole McKay 


IMPROVED CUSHION 


Stock 476—Kid Seamless Bal. IMPROVED CUSHION SOLE SHOES, 
Plain Toe, Cat’s Paw Rubber DR. A. REED, PATENTEE, 1900, 1901. © 
Tumed. C.D, E, EE. Fits THIS IS NOT THE ORIGINAL DR. A. 
like a glove. Looks extremely REED CUSHION SHOE PREVIOUSLY 
—_ Speen PATENTED BUT HIS LATEST IN- 


Stock 484—Same Button. VENTION. 


A. H. BERRY SHOE COMPANY 
PORTLAND, MAINE 
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Active Folk 


will appreciate shoes made of 
NOVILLA—whether for out- 


door—dancing or dress wear. 


ROVILLA 


(Calf & Sides—Kid Finish) 
is the sensible leather for shoes for 
all occasions. 


Shoes made of NOVILLA are stylish— 
Y serviceable—reasonable in price. NOVILLA 
has the combined advantages of both Kid 


and Calf. 


Write us to-day for the names of manufacturers making 
shoes of (NOVILLA. 


CASTLE KID CO. INC. 
Originators and Makers 
CAMDEN.N.J. 


WwW 
eae 
CALF = SIDES } 
KID FINISH 























FULL 
BROGUE 


No. 21 — Full 
chrome, fine ma- 
hogany calf. 
Heavy fair stitch- 
ed sole. 10-8 
Military heel. 
Pinked and per- 
forated vamp, fox 
and real outside 
wing tip. 


Price, $4.00 


Sold only in even dozens, on a width in 
following size runs: 
A—4-7, 444-74, 5-8 
B—3-7, 4-7, 4-8 
C—24-6, 34-7, 4-7 
D—2%-6, 34-7, 4-7 


TO 











No, 17—10-in. 
pisses Castle 
$4.00 


Sees 





13 WORMWOOD ST. 


BOSTON, MASS. MAKERS 











We invite you to try a dozen. 
























No. 18—Glazed Kid, leather Louis ped. 
No. 20—Black Ooze Calf, full Louis cov- 
$6.00 


oreG De | ensneddunewsicaeian 
No. 19—Brown Kid Vamp and Brown 
Ooze Quarter, with brown ooze full Louis 
Guveted BO. ..osccxscisctasesendad $6.00 
Sold only in even dozens on a width 
in the following size runs 
A—4-7, 34-7, 34-64% 
B—3-6%, 3-7, 344-7 
C—2-6%, 3-7, 2%-7 
D—2-6, 24- 614, 3-7 





No. 10—Camel Kid 9-inch, 3 Fox Lace. 


leather Louis heel. 


Prices... 
CLOSE OUT 


TERMS 
2% 10 days, Net 30 


Numbers 1, 2, 9, 10, 12, 
and 17 as follows 


Sold only in even dozens 
on a width in the follow- 
ing size runs. 


A—44-8, ye $5778" 1 
B—3-7}4, 4— 

C—2}4-8, Evary 7 
D—234-8, 334-734, 3-7 




















No. 1—Black Kid 84-inch, % Fox Lace. 


Plain toe, single flexible sole, blind eyelets, 


New last. Price.$3.50 
























Fudged edge, perforated vamp and tip, 
No. 12—Black Kid 8}4-inch, 9 Fox Lace. biiad eyeletes 14-8 Cuban heel. ‘ow lew, 
Perforated vamp and tip, blind eyelets, 
black fairstitch, 10-8 ae heel. Stylish No. 2—Same as above in Brown Kid. $4.00 
> ee Pe et Pe $3.50 No. 9—Same as above in Fine Russia Calf, 
with white fairstitch...........00 $4.00 


OF SMART SHOES FOR WOMEN 
We pay express if unsatisfactory. 
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with “POINTEX”’ heel 


(Patented) 


HE selection of footwear which will adequately show 
off the beauty of a well-formed foot is made vastly 
easier by the “Pointex” Heel. In this exclusive 

“ONYX” feature, the reinforcement is fashioned so as to 
accentuate the delicate curve of trim ankles. Shoe men 
especially will appreciate the advantage of hosiery that so 
enchances the attractiveness of fine footwear. 


And the buying public appreciates “‘Pointex, 
just look ’em over on the street. 


”” too— 





Emery 6 Beers Company, inc 


Broadway at 24th Street, New York 
Chicago Philadelphia — Boston Buffalo San Francisco 


Sole Owners 













-19ff Jan. 8, 1921 BOOT. AND_SHOE RECORDER 


THrPBEOPBNEDEITOUS FRR E py 
ten, 
fay 


" 





iW i H 
ti hi D Moisi wll 


RUAUA ‘ 


\ QI | 





No. 26 Russia Calf New Wave Bal, Panel 
Stitched, Heavy Single Sole, “Prize” Last. 


Goodyear Wingfoot Rubber Heel. 








Calf Lace Oxford, Pinked and Perforated, Patent Colt Plain Toe Dancing Oxford. 
“Brighton” Last. 











Cocoa 
Heavy Single Sole, “Fells” Last. 


The entire Brennan line is constructed to meet fully the demand of well 
dressed men for quality, comfort, and appearance in their footwear. See 
our complete line of “SHOES FOR YOUNG MEN AND MEN WHO 
KEEP YOUNG” when in Boston or New York. 





Richards & Brennan Co. 
Randolph, Mass. 


Boston Office N. Y. Office 
Marbridge Building 
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065 
an su - na Full Louis 


2066 
- alf One Strap, Baby Louis 
> 
AA, A, B, C $7.00 we 
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ORDERS FILLED 
UPON RECEIPT 


W.T.HOLMES COMPANY 


‘ EXCLUSIVELY LADIES SHOES 
15 NO.FOURTH STREET - +: PHILADELPHIA 





DO YOU KNOW THAT~ 
EASTER COMES EARLY THIS 














oe | YEAR—BUY NOW! oe —— 
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OW for your answer to— 
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SPAT) ( (QUESTION 


The National Shoe Retailer’s Association Convention at Milwaukee will 
soon begin and soon be over. January 10th to 13th—just three days in ; 
which to visit Booth 111 and get your answer to the Spat Style Question. if 
At Booth 111, Mezzanine Floor, Main Arena, you will find the complete ; 
new line of 







Reg. U. S. Pat. Off. 


SPATS 


MADE syrRatuh NEW YORK 


Remember the number of the booth—it’s 111. 


If you don’t attend, be sure to write for samples of the new styles. 


S. RAUH & COMPANY 


310 Sixth Avenue New York 
For 50 years the World’s Largest and Foremost Makers of Fine Spats 
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CASINOS UA 


For women’s high grade boots, pumps 
and slippers, a genuine soft hair skin 
cabretta—full chrome tanned, washable 
and durable. 


Send for sample or ask your manufacturer. 
Patent Side Leather 


Side Leather, black and colors 
Cabretta, Snowhite, brown and black 


J. A. MacDonald Leather Co. 
21 Lincoln Street, Boston, Mass. 
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THREE FAST SELLING 
SHOE DRESSINGS 


They are particularly in demand now—- 
and all are of ‘Griffin’? quality 


x." "GRIFFI r.* oe 
# RAPID BLACKS 


ee = 
== 


GRIFFI 


GRIFFIN LOTION 
CREAM 








*“RAPID’’ 
BLACK 


A quick dye that dyes to a 
jet black any color leather. 
Leaves no disagreeable odor. 
3 oz. size, per gross, $22.30, 
per doz. $2.00. 


GRIFFIN 


GRIFFIN 


“‘In-Er -Tube”’ 


BLACK SHOE CREAM 


Polishes easy, requires no liquid, keeps 
indefinitely, remains soft to the last. 


Per gross, $15.00 


Per doz., $1.30 


In white, black, light tan, 
Havana brown, dark brown, 
light gray and dark gray. 
Cleans, softens and polishes 
all kid leather. Contains 
no injurious acids. It is to 
the leather what cold cream 
is to the skin. 

3 oz. Size, $21.00 per Gross, 

$1.80 per Doz. 


MANUFACTURING CO., Ine. 








: 67-69 MURRAY STREET 


NEW YORK, U.S. A. 
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There's nothing like the com- 
fort of an old shoe. — It can be 
made as good as new in ap- 
pearance and wear when re- 

made by Goodyear machinery. 


Just as no bench-made shoe has that fine appearance and even workmanship of the Good- 
year machinery-made shoes, so no repair job done by hand can compete with shoes re- 
paired by Goodyear Shoe Repairing Machinery. 
It is economy that goes with all the elements of good dressing to have shoes repaired by 
Goodyear Machinery. ‘Thousands of these machines are in operation, giving a service 
to wearers of shoes that brings a most profitable business to the shoe dealer. 
Write for complete plans of how easy it is to obtain the Goodyear Shoe Repairing Outfit 
pictured here. 


United Shoe Repairing Machine Company 


4 ALBANY STREET, BOSTON, MASS. 


30 Euclid Arcade 37 Warren Street 145 Essex Street 236 No. High Street 306 Broad Street 
Cleveland New York Haverhill Columbus, Ohio Lyne 
18 Se. Market Street 276 Main Street 87 Main Street 130 Mill Street 11 Florence Street 
PB gl Johnson City, N. Y. Auburn, Me. Rochester Marlboro 
ve Street 301 American Casualt 286 Third Street 221 No. 13th Street 216 Chartres Street 
- St. Louis Bldg., Reading, ong Milwaukee Philadelphia New Orleans 
708 Broadway 93 Centre Street 859 Mission Street 16 No. 2nd Street 


Harrisburg, Pa. 


Cincinnati Brockton San Francisco 
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From John, seventeenth century Apostle of Christianity to the 
Indians; to Charles W., twentieth century Apostle of Keen Think- 
ing and Fruitful Living—the Eliots in America have ever been 
progressive and worthy leaders of men. 
From its inception. New Castle Kid has always been a dominant 
leader,in the field of quality glazed kid. 


NEW CASTLE KID 


BLACK WHITE COLORS 


New Castle Leather Company, Inc. 


NEW YORK 


MONTREAL, CANADA BOSTON CHICAGO CINCINNATI 
and the Principal Leather and Shoe Centres Everywhere 


Factory: Wilmington, Del. 
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Americas Popular Shoes 
Americas Popular Spo 


H ALL 


Mainta 
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BROCKTON, MASS. 
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Quality Merchandise 


in stock 


Quality, the first consideration in All America Shoes, 
begins with the careful selection of materials and is 
noticeable in every item that enters into their making,—- 
style, workmanship and long wear,—making them the 
most economical line for customers to buy. Besides, 
they’re an in stock proposition. 


RICE & HUTCHINS 


Tow Lemay ae a 1pe Busse Sevese Second o., bag Cole foo, I. w. The Atlas Shoe Company, 
.hicago, °9 - Monroe Street anta, Ga. Sou Pryor Street 

St. Louis, Mo., 1025 Washington Ave. Joseph ‘I. Meany & Company, Inc., Boston, Macs., 614 Atlantic Avenue 
Cincinnati, O., Cor. Race & Third Sts. Philadelphia, Pa. | 16North Fifth St. Baltimore,Md., _ 101 Hopkins Place 


RICE & HUTCHINS, Inc. 
10 High Street, Boston, U. S. A. 











